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European Regulators 
OK Time Warner/AOL 



BY GORDON MASSON 
and BRIAN GARRITY 

LON DON— The demise of EMI's 
hopes to merjre its music interests 
with that of Time Warner 
looks to have been a suffi- 
cient concession for the 
Euroixjan Commission (EC) 
to grant permission for the 
latter's $129 billion 
marriage to America 
Online ( AO!-). 

The AOL/Time Warner mega- 
merger was one of the EC's overrid- 
ing concerns in the proposed $20 bil- 
lion Warner/EMI Music transaction, 
but the withdrawal of that smaller 
deal earlier this month (Billboard, 
Oct. 14) has taken ,40L/Tlme Warn- 
er one giant step closer to fruition. 

The European Union's e.xecutivc 
body approved the larger deal Oct. 
11, on the strict condition that the 
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companies would not try to unfairly 
block rivals from accessing the 
emerging online media and enter- 
tainment markets. 

The major condition in that 
appro\-dl entails that the new 
entity sever its relationship 
with Bertelsmann, the par- 
ent company of BMG. That 
relationship also fig- 
ured strongly in the 
EC's statement of 
objections towaixl the Warner/EMI 
merger. The commission stated in 
that document that it was unhap- 
py that AOL could control the 
online music market if it effec- 
tively had a 
monopoly on 
the distribution 
of content from 
(CfftttiiitiF(i on 
pnrie 110) 



Country Biz Loses 
As Gartli Tours End 

BY RAY WADDELL 

N A S H V I L L E — G a r I h 
Brooks' decision not to tour 
anymore (Billboard. Oct. 14) is 
bad news for country music 
touring, which is in sore need 
of super 




have reached a milestone of 
100 million albums sold, have 
garnered the lion's share of 
attention, it is sometimes 
overlooked that Brooks is in 



U.K. Ciob Cuiture Wins 
Devotees Across 11.S. 



Sony Discos' Crespo 
Unleashes 'Wow! Flash' 

BY LEILA COBO 

M LAM 1 — Puerto Kican merengue .sen.sation Elvis Cres- 
[M) has often said that his 7-year-old son and namesake 
is the in.spiration behiml his pa.st two hits. ".Sua\"emente" 

a and "Pintanie." No wonder, then, 
that Crespo has approached his 
upcoming album, due out Nov. 28, 
with a sense of childlike wonder- 
ment. 
Take the title track, initially set 
to be called "My Love/Mi Amor" 
and which at Cres|)o's .sugge.stion is 
CRESPO now titled "Wow! Flash." 

Endowed with a catchy, bilingual hook — a la "Suave- 
mente" — it is designed to ,strafldle Ixpth the English and 
Spanish markets. But musically, the .song itself — begin- 
{('oiitittHKl (HI papi' /a>) 



Honoring Best In Broadcasting 

HBmmm, Repeaters Win Billboard/Hanitar Awards 



BY MICHAEL PAOLETTA 

NEW 'i'OKK— While mainstream 
British pop and rock artists contin- 
ue to struggle for acceptance in the 
U.S. (Billboard, Se|)t. 
SI), the U.K. under- 
ground dance music 
scene is surging into 
stateside prominence 
via branding of its top 
labels, clubs, and U.Js. 

Top-flight comiiimies 
like Es.sential, Ministry 
of Sound, Cream, (iatecrasher. Wall 
of Sound, XL Itecordings, INCredi- 
ble. and Warp are [lenelraling the 
IL.S. mai'ket and proringthat Hfestyle 
marketing could 
be the answer 
in generating 



A Billboard staff report. 

NEW YORK— The 2000 Bill- 
boai'd/Airpla.v Monitor Kadio 
Awards were marked 
by a number of 
repeat winners and 
several newcomers, 
as the music industry 
honored the best in 
broadcasting Oct. 7 in 
the finale to the annu- 
al Billboard/Airplay 
Monitor Radio Semi- 
nar. 

The awards show, 

hosted by KYSR 
(Star 98,7) Los Angeles' Ryan 
Seacrest, honored stations, pro- 
grammers, and personalities in 
four format categories: rock, top 
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40, R&B, and country. For a com- 
plete list of winners, -see the photo 
spread beginning on page 90, 

WXRT TOPS ROCK 

When the show 
ended, it was the staff 
of triple-A WXRT 
Chicago that collected 
the most awards of 
any rock station, with 
four trophies going to 
the [lerennial triple-A 
fave, nearly sweeping 
its category. 

The only person 

that .stood in the way 
of WXRT's sweeping all five 
triple-A categories was KFOG 
San Francisco "marketeer" Jude 
(Couthtilpd on par/e iSif) 



American inter- 
est in British 
music. 



Throughout the I'.K. — unlike in 
the U.S. — dance music is pop music. 
These companies are tapping into 
t he intci-e.st-s of stateside Anglophiles 
who keep tabs on cut- 
ting-edge musical 
trends in the IJ.K, and 
continental Europe. 

"The whole club 
culture is growing at 
an astonishing rate," 
explains Pete Tong. a 
Itadio-l and direc- 
tor of A&R at ffrr/London U.K. 
"Today's youth has a tremendous 
hunger to be a part of something. 
The .North American audience is 
incredibly clued up about what's 
going on musically. 

"They're a very committed audi- 
ence," he continues. "These kids 
scour the Internet for information on 
ICiuili inirfl (ill jxifjc 97) 

BMG's Download Service 
Offers 1-Stop Shopping' 

BY MARILYN A. GILLEN 

NEW YORK— The Oct. 10 launch of BM(; Entertain- 
ment's paid-download initiative will bi-ing .several thou- 
.sand more albums and singles from such big-name acts 
as Christina .Aguilera. Santana. Toni Bra.xton. and Whit- 
ney Houston to a hit-star\'e(l commercial online mu.sic 
market by the holiday season, promising 
to offer the liest te.st yet of whether fans 
now accustomed to getting bit-l)a.sed mu- 
sic for free will actually pony U|) foi' 
downloads. 

But equally important, in the view of the company 
and some observers, it will also bring a certain lewl of 
ease to a checkout process ovierstuffed with obstacles 
to simply cloxhig the sale. 

"This i.s an absolutel.y different approach." says Kevin 
fCoiifiiiifrd oil imije 'J,'<) 
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Urgent Voices Of The Harlem Renaissance 



Commercial nonsense had trumped common ,sen.se. Dominating the 
cultural scene were diluted jazz and degenerate pop, with white \t)cal- 
ists performing in literal or virtual blackface, while a stream of 
insipid/msulting pseudo-ethnic no\elt}' songs filled in many of the gaps. 
But a-stir on the sidelines, from deep within America's most notorious 
urban precinct, came a rebirth, an insomniac's sudden claritx' in the 
midst of dazetl self-loathing. The period in question isn't America in 
the .war 2000 but rather Harlem, N.Y., in the midst of its 1920s.30s 
renaissance, whose inspiring mu.sical, literary, and political output still 
shimmers just outside the pqjular mainstream. 

"When I was a young kid in Harlem, people were sharing each 
other's cultures much more than they are now," saj's renowned singer/ 
actress Eartha Kitt. "I wa.s Ihing in a Latin/Afro-American neigh- 
borhood in Harlem at 115th and Madison Ax"enue, and there was the 
Cuban thing and the Puerto Eiican thing all ovw Harlem, and then fur- 
ther up in Harlem you'd have the classic blues and Duke Ellington, 
Count Basie, and Earl Hines and people like that at the Apollo [The- 
atre]. It was a culture being exchanged." 

The enduring fruits of that exchange are abimdant 
on "Rhapsodias In Black: Mu.sic And Words From The 
Harlem RenaLs.sance," due Nov. 7 from lihino. Eloquent 
contemixn-aiy .sixtken-woixl testimony binds txjgether 
the four-CD anthology of music (by Bert Williams, 
James P Johnson, Eubie Blake, Sidney Bechet, Mamie 
Smith, Ethel Waters, I.«adbelly, Louis Armstrong, FWs 
Waller. Duke Ellington, and many others), with the ex- 
cerpts culled from literary pioneers of the era, particu- 
larly Zora Neale Hurston and Langston Hughes. In 
editor Wallace Thurman's Firel! magazine, as .social 
historian Ann Douglas has observed, Hurston and 
Hughes "proudly wrote about just the things" that mere 
traditional black contemporaries "wished to ttowTiplay 
if not ignore: sex, color-consciousness, racism, and self- 
hatred, not among whites, but among blacks." 

"1 knew l.angston Hughes well, and he was always 
interested in interchanging cultures," says Kitt, who 
offers a skin-tingling excerpt on "Rhapsodies In Black" 
of "Sen-semaya: Chant For Killing A Snake," a poem 
written by Nicolas Guillen diuing the Harlem Renaissance and trans- 
lati?d into English by Hughes. "The poem is about beginnings and end- 
ings," Kitt explains. "Everything must end in order to have another 
beginning. As far as Langston Hughes was concerned, he w-as always 
studying things for their positive. The poem concerned a sacrifice in 
onier to gain strength, to give power to the worshipper, the .snake being 
a god of some kind. The snake is sensuous; it's wise, too, because it 
knoivs how to slither out of the way. And a snake rarely attacks unless 
it's hungrj' or threatened. I don't see a snake as a dangerous thing— 
unless .vou pester it!" 

Kitt laughs, her mischievDus glee edged with the gravelly feline growi 
that has become her sultry trademark. "I must have been 6-7 years oH 
when I moved to Harlem," recalls Kitt, who w-as bcHTi Jan. 17, 19'27, in St 
Matthew^i, S.C. "The aunt, Mamie Kitt, who was in New York and sent 
for me after my mother died, she said she was my mother. It's a verj' con- 
fusing storj; becau.se I don't know which ( WTiman ] was my mother, and I 
didn't know my father." As part of the Great Black Migration (circa 1910- 
1^0) from the Southern states, where hundreds of thousands fled the crop 
failures and Ijuching-steeped racism of the region, Kitt knew hardship 
but won a scholarship in her teens to study with Katherine Dunham's 




by Timothy White 



dance company the mreit impoi-tant African- American troupe of its time. 
She traveled with Dunham to Paris, where black entertainers were so 
strongly preferred that such white musicians as French drummer Alain 
Romans were sometimes compelled to don blackface in order to sit in 
with black band-s. SiKh were the uneasy accommodations with the pa.s- 
sions or prejudices of the time, but Kitt's debut as a singer in a nightclub 
off the Champs- Elys^ led to a role opposite Orson Welles in a Parisian 
production of "Fiiust " and stardom in films and TV and on records. Her 
many hits included "C'est Si Bon," "1 Want To Be Evil," "Santa Baby," 
"Soinebody Bad Stole De Wedding Bell," "Lovin' Spree," and a frisky 
interpretation of "An Old FWiioned Girl." 

For Kitt, the appearance of a musical homage like "Rhapsodies In 
Black" Ls both appropriate and bittersvieet, since it arrives at a histori- 
cal juncture comparable with the upheaval that fueled the Harlem 
Renais.sance. Her colleague Hughes, born in 1902 in Joplin, Mo., to a 
militant abolitionist family; had watched the lingeiing racial intolerance 
of post-Civil War America, the Gilded Age, and World War I (in whose 
aftermath returning black troops experienced heart- 
rending discrimination), and he'd witnessed depictions 
of black iJeopte in blackface minstrelsy as they'd evolved 
at the turn of the centur}' from rustic philusophei*s to 
primitive brutes. The defiant dignit>' of Be.s.sie Smitli's 
"Nobody Knwvs You When You're Down And Out" and 
the worldly wise "Baby" by Adelaide Hall with Duke 
Ellington & His Famous Ch-chestra were designed to 
talk back to such hateful caricature*. And the political 
and entrepreneurial mo\ements of the Haiiem Ren- 
aissance (often supported by pnigressive white forces) 
were intended to reinforce the cultui-al rehabilitation. 

Douglas notes in her book "Terrible Honesty: Mm- 
grel Manhattan In The 1920s" (Farrar, Straus and Gi- 
roux, 1995) that this was an epoch of new technological 
immediacy and innovation, of radio and wristw'atehes, 
when all media began to "dramatize and defer to the 
clock." As Ethel Waters intoned with exquisite an,xi- 
ety "There'll Be Some Changes Made." 

Kitt and others see ominous parallels between the 
desperate needs the Harlem Renaissance an.swered 
and the cultural stagnation and decay of the present era, wherein .voung 
blacks (and even poor whites) are demonized as a cynical method of 
excluding them from the middl6K:la.ss and New Economy mainstream. 
"The mu.sic seems to be out of sorts right now;" says KitL "It has not 
come to a positive point where it can interpret what's really going on. 

don't seem to be exchanging culture now^ — ^we're jast selling it, mak- 
ing a lot of money on it, stealing it blind from one race of people to 
another — not sharing it culturall.v, just lushig it." 

"I'm in complete agreement with what Spike [Lee, director of the 
controversial new film "Bamboozled") has to say," young rapper Mos 
Def recently told Newsweek regarding modern hip-hop's frequent 
stereotjpical resemblance to 19th and early 20th centun' blackface. 
"It's minstrelsy because that's what white people want to believe about 
us — ^that it's about 'money, cash, hos' for all of us." 

"We have things pricking at us," says Kitt "but I hope that Afro- 
Americans and Hisjjanics feel tlus intellectual, scientific, and social 
pulsation that's going on and decide to Income a part of it rather than 
sitting there waiting for something to happen or somebody to pull them 
up. It's not about the money; it's about us, jeu and me, .sitting down and 
talking about each other's culture — then and now." 



Stallei WTO Ms OvershBiaw U.S./China Trade law 



BY BILL HOLLAND 

WASHINGTON, D.C— On Ctot 10 President 
CXnton signed a landmark biU granting perm- 
anent normalized trade relations (PNTR) sta- 
tus to China. But the celebration of what is 
perhaps his administration's last m^or trade 
policy victor}' was muted by news from his 
U.S. trade representative that ongoing nego- 
tiations in (Seneva with Qiina to join the World 
Trade Organization (WTO) have stalled. 

The law relates to a U.SyChina trade 
agreement signed last November. PNTR 
supplanted a law in place for 20 .years that 
gave Ongress the authority to review trade 
relations with China and other communist 
countries annually. The Asian giant agreed 
to open its vast markets to the West as a con- 
dition for joining the WTO. 

However, U.S. Trade Representative 
Charlene Barehefsky, who said recently that 
China may not join the WTO imtil next year 
as a result of the breakdown in discussions, 
has requested a meeting with Prime Minis- 
ter Zhu Rongjiis and is flying to Beijing to 



continue discussfons. If and when China joins 
the WTO, it will allow foreign labels to set 
up distribution netwerks by holding equity 
of up to 49% in indigenous labels. 

A trade representative spokesman says 
Barchefsky's trip is not related to revising 
any part of the U.SyChina agreement. If 
China were to join the WTO, its tariffs on 
U.S. goods would drop from about 25% to 9% 
within five years. However, analysts here say 
that the Chinese leadership may now be wor- 
rying that when new products are available 
to its I billion citizens, state-run factories 
may fail, causing massive layoffs. There is 
also said to be a reluctance by the long-insu- 
lated leadership to be forced to fully comply 
with the terms of foreign agreements. 

Most music industry veterans here and in 
Europe have expressed cautious optimism 
about the future role of foreign record com- 
panies in CJhina, even with WTO membership. 

The House passed the PNTR bill May 24 
(Billboard, June 7); the Senate approved the 
measure Sept 19. The September Senate 



vote, like Clinton's signing of the bill into law, 
brought concerns to the fore from some in 
the Chinese music community that competi- 
tion from powerful outside major record 
companies could have negative effects and 
drhe indigenous players out of busing. Oth- 
ers wondered how the Chinese would react 
to pressure from the major international 
record companies to stem piracy as part of 
WTO rules (Billboard, Sept 30). 

On an optimistic note, the Associated 
Press (AP) reports that China's leadership 
approved a five-year economic plan at the end 
of a secret three-day meeting. According to 
the Oct 1 1 AP article, one of the tenets of the 
plan was a call for economic growth, more 
open markets, and accession to the WTO. 

"With WTO entry, our countrj''s opening to 
[the] world will enter a new stage," said the 
Chinese communique, adding that China must 
"develop an open-type economy." The com- 
munique also said that state-run businesses 
must be more efficient to prevent foreign com- 
petition from putting them out of business. 
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spotlight. 

27 R>B: Musiq Soulchild says, 
'Aljuswannasing, on Def Soul 
debut 

28 Rhythm Section: Less 
then 50 units separate this issue's 
(and last issue s) No. 1 . Mys- 
tikal's 'Lefs Get Ready,' from 
Scarface's No. 2 Hot Shot Debut, 

33 Dnnce: A lew nhnif:e dnnce 
compilations make the grade and 
keep the groove. 

3S Country: Biuegross music 
plays a mojor role in the Coen 
brotfiers' new feature, "0 Brother, 
Where Art Thour 
42 Higher Ground: Smolltown 
Poets return with their highly 
anticipated "Third Verse,' 

42 In ttie Spirit: John P Kee is 
back otter a three-year tiiatus with 
the double-album "Not Guilty.' 

43 ClasslcnI/Keepliig S core: 
/el 



The Vikrom Seth novel "An bqual 
Musk;' coptures the spinl of clas- 
sical music in prose. 

44 Jazz/Blue Notes: Guitanst 
Mark Whrttieid collects live record- 
ings of his quartei for his latest 
Transparent Music set 

45 Songwriters > Publish - 
ers: BEHINDtheBEATnef will feo- 
ture streamed audio profiles of 



ASCAP writers and ortists. 
46 Pro Audio: Producer/DJ 
Jonathan Peters takes his musk; 
further with his Deeper Studios. 

6 1 Lfllin Notfls: Jaci 

Velasquez pulls double duty as 
she prepares her next Spanish set 
and tours in support of her Eng- 
lish-longuoge release 

lMfttN>TinNI>l 

A3 The Aiislrniinn mii.sic 
industry recognizes its own 
with Auslraiian Music Week. 
AA Hits ot the World: Rndin- 
head's "Kid A' debuts atop four 
internotional albums charts. 
A7 Blnbnl Music Pulse: The 
Cosmic Rough Riders ol Scotland 
elicit comparisons with Oosis on 
Poptones debut. 
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AQ linlvwinl Miisin nnrt Virien 
Distribution leads in lour out of 
five U.S. market-share categories 
73 Betnil Tmct- FMI Musir: 
Distnbulion has risen to many 
challenges recently. Its lotest: the 
fallout from the EMI/Worner 
merger 

73 Child's Play: John Lith- 
gow's "Remarkoble Forkie McBnde' 
book gets a musical edition 

74 Decloratlons of Indepen- 
dents: Mary Neumann, director 
of speciol projects for the Assn 
(or Independent Musk;, resigns. 
TA SHbs -I- Sounds: Artemis 
Records' Web site offers new and 
catalog album tracks for sole via 
digital download. 

77 Home Video: Vi/restling 
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star Chyna shares fitness odvice 
with "Chyno Fitness: More Than 
Meets The Eye.' 

PllBIIHMIIIIHe 

84 Attendees nt the 
Biliboord/Airploy Monitor Radio 
Seminar grapple with radio's new 
parodigm. 

93 The Modern Age: Linkin 
Park's Mike Shinoda talks about 
the weirdly universal appeal of 
"One Step Closer.' 

94 Music video: The Rill - 
board Music Video Conference 
requests videos from new artists 
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tor a panel discusskjn. 

Euuiu 

48 Updote/Goodworlis: 

Jonny Long lends his support to 
the Brandon Hein Defense Fund 
with a benefit show. 
80 ClossHleds 
101 Hot100Spot»glit:Pre - 
senters and performers at the 
Country Music Assn Awords enioy 
sales bumps 

104 Between the Bullets: 

Rock and rap albums tore strongly 
on The Billboard 200 with, collec- 
fivety, seven of the fop 1 0 stots, 

105 Blllbonrd.com: Whnfs 
online this week. 

^OA MnrlcBt Watch 

1 OA Chnri Beat: Rmtinhenrt's 

"Kid A' is the liist No. 1 British 

album since PtodigY's 1 997 "The 

FotOfThelond' 

1 06 Homatront: B illhonrd hon- 
ors the hord rock genre with a new 
compilation and o special issue. 



RIAA, HFA Set Digital Licensing Procedures 



BY IRV LICHTMAN 

NEW YORK— As m^jor-laliel download- 
ing and other forms of digital delivery 
arrive in tlie market this fall, the Record- 
ing Industry Assn. of America (RIAA) 
and the Harry Fo.\ Agency (HFA), the 
mechanical collection unit ^ 
of the National Music, 
Publishers' Assn. 
(NMPA), have agreedj 
to new procedures td 
expedite licensing n 
recorded songs made a\'ail- 
able for distribution on the Internet. 

On its own, the HFA says, it has also 
entered into agreements with "numer- 
ous" other distributors of prerecorded 
music over the Internet while "continu- 
ing to a\pand its Internet licensing pro- 
gram to meet the growing consumer 
demand for online delivery of music." 

With the RIAA/HFA ties, the agree- 
ment, according to a joint statement, 
establishes "streamlined procedures 




under which musical works may be 
licensed expeditiously through HFA. 
These procedures will substantially 
reduce the time and effort required to 
cleai* music publishing rights for the elec- 
tronic delivery of [recordings! to con- 
sumers." 

According to Ed Murphy, president/ 
CEO of NMPA, the arrangement will 
also "enable accurate identification of 
Internet music files, a critical require- 
ment for copyright owners and their 
songwriter partners." 

To Gary Sherman, RIAA senior exec- 
utive VP and general counsel, the 
arrangement will similarly "expedite 
licensing for digital dowidoads very sub- 
stantially, enabling our companies to 
make more music available to consumers 
more easily and more quickly." 

On Ot. 10, the day the RLAA and the 
NMPA announced their Internet licens- 
ing approach, BMG Entertainment made 
its expected move into dow'nload sales 



with 100 digital singles and albums, while 
setting its sights on a total of 2,500 titles 
by the hoUday season (see stor>', page 1). 

Thus, among the majors, four of the 
five distributors have initiated digital 
delivery of product for sale, with Warn- 
er Music planning to 
debut its downloading 
program Nov. I. 

In the world of ana- 
log recordings, the 
RIAA and the HFA 
have a long history of 
negotiating mechanical 
royalty fees as existing agreements are 
near the renewal stage. 

The RIAA/NMPA arrangement, ne- 
gotiated under the prmisions of the U.S. 
Copyright Act governing online music 
licensing, remains in effect until the for- 
mal adoption of regulations concerning 
digital delivery Ueenses by the Library 
of Congress or until Sept. 30, 2001, 
whichever comes first. 




www.blllboard.com 



BIllBOARD OCTOBER 21 . 2000 




•digibox.com 



This Ons 

PLRT-GXE-AUPP" 

O 2000 IntsrTiust Technologies Corp. All rights reserved. DiglBox is a registered trademark, and digibox com is a trademark of InlerTrusI Tectinok>gies Corp. 



New BMG Online Club RIAA Plans Digital ID Song System 
Angers Merchants 



BY ED CHRISTMAN are paying $11 .40 to $12 for. How 

NEW YORK— In moving to $9.99 unfair can it get?" 

everyday low pricing online, BMG Mike Dreese, CEO of 20-unit, 

Direct is embracing a new busi- Boston-based Newbury Comics, 

ness model in an attempt to calls the pricing structure of what 

expand its customer base. But like he sees as basically an online 

most record club marketing store "dirty pool. It's infuriating." 

moves, this new strategy is prov- BMG is just "mimicking" the 

ing to be unpopular with record traditional mail-order and online 

merchants. store models, Dreese says. "If 

The new online club, OnePriceCds record clubs are just going to be 

at onepricecds.com, allows cus- a substitute for Amazon, why 

tomers to sign up by submitting should they receive reduced costs 

basic demographic data and then to for product?" he says. "It's time 

choose any title from the BMG for artists to take a closer look at 

record club inrentory. The price for the record-club clause in their 

any single-disc album is $9.99 includ- contracts." He says he wonders 

ing shipping. whether the new structure even 

Elizabeth Rose, VP of strategic qualifies as a record club, 

planning and E-commerce at Brett Wickard, owner of nine- 

OnePriceCDs/BMG Direct, says unit Portland, Maine, chain Bull 

that the new club is aimed at Moose Music, says, "It's disap- 



reaching consumers 
who can't find value in 
the traditional record 
club environment. 

According to Rose, 
some consumers do 
not find that the typi- 



pointing that a compa- 
ny as large and well 
run as BMG can't com- 
pete with retailers on 
an even footing. I chal- 
lenge them to buy at 
the same price as us 



BY MARILYN A. GILLEN 

NEW YORK— The Recording In- 
dustry Assn. of America (RIAA) 
intensified its efforts to jump-start 
the commercial online mu.sic business 
with the Oct. 12 announcement that 
it has launched a project to develop 
"a standardized system for identify- 
ing digital files of sound recordings." 

Such a "bar code" system, which Ls 
envisioned as supporting sales, 
licensing, and tracking of online 
music, is seen as one of the necessary 
drivers of a legitimate music mar- 
ketplace. 

The U.S. trade group says it will 
work with the International Federa- 
tion of the Phonographic Industry 
(IFPI) and the Recording Industry 
Assn. of Japan on the project, which 
it says is intended to be available for 
worldwide use. 

The project will also seek the coop- 
eration and support of "other music- 
industry interests," according to the 
RIAA, such as distributors and on- 



and offline retailers. 

The RIAA has Upped U.K. con- 
sultancy Rightscom.com to manage 
the project. Mark Isherwood, lead 
consultant for the company, is the for- 
mer director of new technologj' for 
U.K. authors' rights body the 
Mechanical Copyright Protection 
Society. 

No timetable for development or 
rollout of the proposed ID sj-stem was 
given. Executives at the RIAA had 
not returned calls by press time; Ish- 
env-ood and IFPI executiws could not 
be reached. 

The move is the latest in a series of 
online-commerce initiatives un- 
dertaken recently by the RIAA On 
Oct 10, it unveiled an agreement with 
the Harry Fox Agency, the mechani- 
cal-royalty collection unit of the 
National Music Publishers' Assn., to 
create new procedures to expedite 
licensing of recorded songs made 
available for distribution on the Inter- 
net (see story, page 4). 



The RIAA is also working on the 
formation of a new collecting body 
that aims to handle the performance 
royalties mandated under the U.S.' 
Digital Millennium Copyright Act to 
be paid by Webcasters to labels and 
artists. Ehibbcd SoundE.\change, the 
project is expected to be officially 
announced in the coming weeks. 

The global music industry already 
has a recorded-music ID system in 
place — the International Standard 
Recording Code (ISRC), which was 
developed in 1989 and whose guide- 
lines for use were revamped by the 
IFPI in 1998. 

According to the RIAA, the new 
digital-file ID system is visualized as 
being "fully compatible" with the 
ISRC and other existing ID sys- 
tems — by both building on and work- 
ing with them. The new digital ID 
marks would be used to identify the 
song and artist in a music file and 
thus determine how royalties should 
he distributed. 



Extra Revenue Expected Erom Vivendi Universal 



cal record-club promotional offer and compete in a real market- 
of 12 CDs for the price of one "is place. This is unbelievable." 
a value proposition." "Maybe they Rose declines comment on re- 
can't find 12 CDs that they want tail concerns about BMG's pricing 
to buy at one time, or maybe they for the new vehicle, but execu- 
prefer something simpler" than tives familiar with record clubs 
having to mail a postcard every say that the $9.99 price point, 
month. even with free shipping, is actu- 

With BMG Direct's traditional ally a price increase for club 
record club, BMG Music Service, members, when all the giveaways 
and OnePriceCDs, consumers under the traditional model are 
now have a choice that gives them taken into consideration, 
"very rational trade-offs," Rose In the traditional record club 
says. model, also known as the nega- 

Brick-and-mortar retailers, tive-option strategy, consumers 
however, find nothing rational are notified each month about a 
about the new club's pricing featured record they will receive 
structure. unless they mail back a postcard 

Russ Solomon, president of declining to purchase that title. 
102-unit, West Sacramento, Negative-option record clubs usu- 
Calif.-based Tower Records/ ally have very attractive front-end 
Video/Books, calls the new online offers, such as 11 CDs for a penny 
site "totally unfair; this site or 12 CDs for the price of one. 
heads-on competes with all online Negative-option clubs tend to 
stores. They are selling CDs for produce membership fatigue and 
$9.99, including shipping, that we (Continued on page IPS) 



BY BRIAN GARRITY 

NEW YORK— During a two-day 
inwstor conference in Paris Oct 12- 
13, Vivendi, Seagram, and Canal 
Plus outlined financial projections, 
potential cost savings, and synergy 
opportunities for the company that 
will result from their pending three- 
way merger 

Meanwhile, at press time French 
media reports said the European 
Comnusfiion Ls likely to proceed with 
a second-phase inquiry into the 
merger, which could delay approval 
of the deal for up to four months. 

In a report from the conference, 
the companies estimate they will see 
an extra 200 million euros ($174 mil- 
lion) in revenue in 2002 and more 
than 400 million euros ($348 million) 
in additional revenue in 2003 through 
internal cross-marketing efforts. 

Synergy revenue will be led by 
the promotion of Seagram-owned 
Uniwrsal Music Group content and 
other music services on Vivendi's 
Internet property Vizzavi and its 
wireless property Cegetel Mobile 
Services. Cegetel is expected to 
offer its users music-related com- 



munities, mailbox personalization, 
and ring-tone services. Universal's 
music will be used to boost Vizzavi 
registration and traffic. Vizzavi, in 
turn, is expected to offer customized 
portals with artist features. 

The companies also said that in 
20O2 they expect to pick up an addi- 
tional 420 million euros ($365 million) 
in earnings before interest, taxes, 
depreciation, and amortization (ehit- 
da) from cost savings and efficien- 
cies created by combining their tech- 
nology and operational back-end 
infrastructures. 

Overall, the combined company, to 
be called Vivendi Universal, is call- 
ing for 35% average annual ebitda 
growth between 2000-02. Content 
businesses — which include music 
and film — are expected to post "sta- 



ble" awrage annual ebitda growth of 
12% over the period. 

Overall revenue is expected to 
grow 10% annually between 2000 and 
2002, with content operations posting 
6%-7% annual average growth. 

The companies also said that they 
expect the merged entity to gener- 
ate 800 million euros ($696 million) 
in free cash flow by 2001 and 2.1 bil- 
lion euros ($1.8 billion) in 2002, be- 
fore restructuring costs. 

For fiscal 20O0, Vivendi Unirersal 
is forecasting approximately 3.5 bil- 
lion euros (^ billion) in total ebitda, 
with 1.1 billion euros generated by 
the music division. Revenue is ex- 
pected to total 24.6 billion euros 
($21.4 billion), with music accounting 
for 6.6 billion euros ($5.7 billion) of 
that figure. 



Chicks, Joel Jain Select few In Sales Humbers 



BY JILL PESSELNICK 

LOS ANGELES— (X-er the past two 
months of sales certifications, stars of 
rock and country haw matle history. 

Dixie Chicks earned their place in 
historj' this September, according to 
the Recording Industry Assn. of 
America's (RIAA) monthly certifica- 
tions. The Chicks' 1998 major-label 
debut, "Wide Open Spaces" (Monu- 
ment/Sony Nashrille), was certified 
for sales of 10 million units, making the 
trio only the fourth country act ever to 
cam a diamond award. The group now 
joins the sales-topping company of 
Kenny Rogers, Garth Brooks, and 
Shania Twain. 

In August the certification of Bill- 
board Century Award w inner Billy 
Joel's two-CD set "Greatest Hits, Vol- 
ume 1 & Volume 2" (Columbia), at 



sales of 21 million made the 1985 
album the fifth-highest-certified 
album of all time. The top four slots 
are held by "Led Zeppelin IV" (22 mil- 
lion). Pink Floj^l's "The Wall" (23 mil- 
lion), Michael Jackson's "Thriller" (25 
million), and the Eagles' "Their Greatr 
est Hits 1971-1975" (26 milUon). 

In additional sales new's for Sep- 
tember, rapper Eminem reached the 
7 million level with "The Marshall 
Mathers LP" (Weh/Aftermath/Inter- 
scope), as did Puff Daddy with his 
1997 debut "No Way Out" (Bad Boy/ 
Arista). Just four months after being 
released, Britney Spears' Jive album 
"Oops! ... I Did It Again" w-as also cer- 
tified for sales of 7 million copies. 

Faith Hill reached the 5 million level 
with "Faith" (Warner Bros.), and 
Korn's "Follow The Leader" (Epic) 



was certified for sales of 4 million 
units. Nelly's "Country Grammar" 
(Fo' Reel/Universal) was certified 
triple-platinum this month, and Big 
Tymers' "I Got That Work" (Cash 
Money/Universal) earned both gold 
and platinum awards. 

Several acts added platinum and 
gold awards to their resumes this 
September Bon .lovi received its 
eighth con.secuti\e platinum album for 
"Crush" (Island), and Martina Mc- 
Bride's "Emotion" (RCA Nashville) 
became the artist's fourth consecutive 
platiniun album. Alabama earned its 
22nd gold record for its RCA project 
"Twentieth Onturj;" and Aaron Tip- 
pin received his sixth gold record for 
"People Like Us" (Lyric Street/Hol- 
lywood). 

(Continued on page 101) 




Farm Aid Favorite "She certainly has grown up, hasn't she," said John Mel- 
lencamp, after a warm reception from the crowd for Mellencamp's surprise 
concert duet with singer Tiffany on his hit '"Key West Intermezzo (I Saw You 
First)" during the 15th annual Farm Aid benefit show, held Sept, 17 at the Nis- 
san Pavilion in Bristow. Va,, and broadcast live on CMT. Tiffany's new album, 
"The Color Of Silence" (Eureka Records), hits stores Tuesday (17). "Farm Aid 
Volume One— Live" (Redline Entertainment), a double-album anthology of pre- 
vious live performances from Mellencamp, Live Aid co-founders Neil Young 
and Willie Nelson, and such guests as Dave Matthews Band, Beck, and Sheryl 
Crow, is in stores now. 
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NetPD Tracks File Swapping On Web 

U.K. Co.'s Software Instrumental In Metallica's Suit Against Napster 



BY GORDON MASSON 

LONDON— U.K.-based NetPD, 
through its development of soft- 
ware that finds, identifies, and can 
remove material from Internet 
sites, has become instrumental in 
one of the music industry's most 
contentious legal battles. 

With its software in hand and a 
demonstration of what that tech- 
nology could achieve, the start-up 
company approached Metallica and 
soon had provided the band with a 
total of about .500,000 names of 
users who had committed some 4 
million alleged infringements of 
Metallica's music using Napster. 

The latest hearing involving the 
Recording Industry Assn. of 
America vs. Napster w^as held Oct. 
2, and while the music and Inter- 
net industries await the outcome of 
that courtroom battle, which also 
will impact Metallica's infringe- 
ments case, NetPD continues to 
grow its client base through its 
claim that it has the ability to track 
down any piece of music anywhere 
on the Internet. That ability also 
has helped the company attract 
financial backing from one of 
Europe's largest banks. 

"Since we started our work with 
Metallica, we have been flooded 
with interest," says NetPD chair- 
man/CEO Jim Stoddart. "All of 
that is sub jiidice at the moment, 
and because of the sensitivities 
involved, most of our clients prefer 
to remain anonymous, but safe to 
say they are all big-name stars." 

E.stablished in January 2000, 
NetPD is just one of a glut of com- 
panies working on Internet security 
technology applications. However, 
where it differs from its competitors 
is that it already has developed the 
software and has established a 
strong Internet presence both in 
Europe and throughout the U.S. 

"We are establishing a strong In- 
ternet access presence in co-location 
centers throughout the U.S.A., and 
what that allows us to do is to effec- 
tively monitor traffic on the Inter- 
net throughout the whole world," ex- 
plains Stoddart, adding that the 
company's business plan helped 
attract an undisclosed investment 



from banking giant UBS Capital. 

The primary architect of 
NetPD's technology is Bruce 
Ward. He tells Billboard, "We ini- 
tially are looking at music online, 
but we are developing very rapid- 
ly into other areas, such as the 
games industry. Basically, we pro- 
vide an intensive 'search, identify, 
and removal' service for any mate- 
rial on the Internet that infringes 
our clients' copyrights." 

Ward explains that the company 
uploads a song into its computers, 
which then scan the entire Inter- 
net to find every single file around 
the world that includes all or part 

'We provide an 
intensive "search, 

identify, and 
removal" service 
for any material on 
the Internet that 
infringes our 
clients' copyrights' 

- BRUCE WMO - 



of that song. He continues, "The 
process is highly intensive. Our 
computers in Cambridge are doing 
the work of 4,000 people, 24 hours 
a day, seven days a week, and if we 
want, we can quickly and easily 
increase that to 40,000 people or 
400,000 people — it's just a question 
of bringing in more equipment." 

Showing what the NetPD soft- 
ware can do, the company, at Bill- 
board's request, tracked four 
albums — Madonna's "Music," Radio- 
head's "Kid A," Eminem's "The 
Marshall Mathers LR" and U2's as- 
yet-unreleased "All That You Can't 
Leave Behind" — on Napster over 
the two-day period Sept. 7-9. 

NetPD's results reveal that 
118,900 tracks from the Eminem set 
were available for download on Nap- 
ster during those two daj-s \ia 67367 
users. Ward tells Billboard that, us- 



ing a standard home PC, each of 
thase users would have the capability 
of providing about 300 tracks to other 
Napster users during a 48-hour peri- 
od. For the Madonna album. 41,045 
tracks were available through 22,157 
users, while U2 clocked 18,800 avail- 
able tracks and 10,441 users, and 
37,040 copies of Radiohead tracks 
were available via 12,157 users. 

The software also details indi- 
vidual tracks, the most popular 
being Eminem's "The Real Slim 
Shady," which was made available 
by 14,951 users during the 48-hour 
period; the same artist's least pop- 
ular track ("I'm Back") was made 
available by 448 users. 

Says Marc Marot, former man- 
aging director of Island Records 
U.K. (now Universal/ 1 si and U.K.), 
to which U2 is signed for the world, 
"[Those figures) sound like a lot, 
but via U2.com we've been putting 
tracks up on the site for the last 
three weeks on a streamed form, 
and to put things into context, we 
have streamed more than 700,000 
tracks from the new album." 

Marot, who produces the 
U2.com site, continues, "It's diffi- 
cult to speak for U2, but my own 
personal opinion is that every 
artist deserves to be paid for its 
copyright, and yet at the same 
time, the excitement that is gen- 
erated from something like this on 
Napster will definitely also have a 
positive effect. It's that question of 
what is promotion and what is 
copyright theft, but I err on the 
side that it is copyright theft. 

"Universal/Island and U2 are 
also showing that they are per- 
fectly capable of managing a Web 
campaign online, given the fact 
that we had 56 million page 
impressions in just two months and 
served 500 gigabytes of streamed 
music last month," he continues. 
"So rather than thanking Napster, 
I think the message is, 'Thank you, 
but we don't need your help.' " 

NetPD says that reaction from 
the industry to its services has 
been very positive, and the com- 
pany is hoping to secure a deal 
with one of the majors soon. 

(Coiitiiined on page 18) 



EXECUTIVE TURNTABLE 



RECORD COMPANIES. Jeffrey A. 

Panzer is promoted to senior VP of 
video production for the Universal/ 
Motown Records Group in Los Ange- 
les. He was VP of video production. 

Cheryl Vetrano is promoted to VP 
of shared services for Sony Music 
Entertainment in New' York. She was 
senior director of shared services. 

Ricky Riker is named director of 
marketing for Capitol Records in 
Hollywood. He was director of mar- 
keting for Sony 550 Music/Epic 
Records Group. 

BMG Entertainment names 
Evan Harrison director of online 
marketing and Gabriel Levy direc- 
tor of online marketing, both in New 
York. They were, respectively, exec- 
utive producer for GetMusic and a 
graduate student. 




Jeff Ruiz is promoted to director 
of artist development for 143 Rec- 
ords in New York. He was artist 
development coordinator. 

.Jennifer Dunn is promoted to di- 
rector of human resources for the 
Elektra Entertainment Group in 
New York. She was associate direc- 
tor of human resources. 

Dwayne Robinson is named 
associate director of end-user sup- 



port for MCA Records in Santa 
Monica, CaUf He was technical sup- 
port lead for Universal Music 
Group. 

RELATED FIELDS. David Schulte is 

named head of licensing and mer- 
chandising for the Firm in Beverly 
Hills, Calif He was head of mar- 
keting and sales for Jerry Leigh 
Entertainment. 



Boxman Drops Pians 
In Face Of Banliruptcy 



BY KAI R. LOFTHUS 

OSLO — European music E-tailer 
Boxman is the latest E-wnture to 
face bankruptcy (BillboardAi/- 
letin, Oct. 12), despite its strong 
management team, which included 
such seasoned record industry 
e.\ecutives as Tony Salter, the for- 
mer VP of EMI in Eastern Europe, 
and Alain Lev-y, previously presi- 
dent/CEO of PolyGram. 

Levy, who operates his own Lon- 
don-based company, Ilchester In- 
vestments, joined the company as a 
nonexecutive direc- 
tor and an investor in 
March (Billboard, 
March 25) to aid the 
international devel- 
opment of Boxman. 

At the time, Salter 
had identified Italy, 
Spain, Belgium, Aus- 
tria, Switzerland, 

Australasia, and 

Canada as commer- 
daily viable markets 
for the company and looked to an 
initial public offering at stock ex- 
changes in Ix)ndon and Stockholm 
to fmance those start-ups. 

But in the meantime, investors' 
wallets have worn and torn on Box- 
man's plans for expansion, which 
also included digital downloads and 
streaming projects. 

On Oct. 10, while in negotiations 
with its shareholders and creditors 
to \T)luntarily liquidate its business, 
the London-based online retailer of 
CDs, videos, DVDs, and leisure 
software dismantled its local trad- 
ing sites in Sweden, the U.K., Ger- 



'There's a 
realistic chance 
that we can 
keep going' 

-TONY SALTER - 



many, Holland, France, Norway, 
Denmark, and Finland. Phone calls 
to the retailer on Oct. 11 were met 
with a prerecorded message stat- 
ing, "Boxman's phone line is tem- 
porarily closed due to technical dif- 
ficulties." Orders that have been 
placed by consumers will not be ful- 
filled, according to sources. 

The majors would not divulge 
how much money Boxman owes 
them, but the figures are said to be 
"minuscule." 
The news comes just four weeks 
after Boxman CEO 
Tony Salter issued a 
share offering to its 
investors, looking to 
raise 30 million 
pounds ($49.2 mil- 
lion) (Billboard, Oct 
14). Investors would 
have had to assign a 
cash proposal by 

Oct. 9 in order to 

save the company. 
The fate of the 
company's 115 employees couM not 
be immediately determined. 
According to Salter, the liquidation 
process is expected to take up to 
two weeks, until the end of October. 

But while the plug has been 
pulled, Salter retains hope that 
Boxman's brand can be maintained. 
"There's a realistic chance that we 
can keep going. So that's what 
we're working on when we're not 
talking to journalists," he says. 

One complicated factor in 
Salter's current evaluation process 
is the entangled investor structure, 
(Continued on page 105) 



Investors Take Italy's Vitaminic 

Digital Music Distribution Co. Enjoys Strong IPO 



BY GORDON MASSON 

LONDON— Digital music distribution 
company Vitaminic is enjoying 
renewed optimism in the wake of 
strong investor demand for its initial 
public offering (IPO). Shares in the 
company were oversubscribed by 
more than twice the original offer 

The Milan-based company had its 
share price fixed at 26 euras ($22.70) 
for the IPO on the Nuovo Mercato of 
Borsa Italiana 
S.pA The shares 
were set to debut 
on that exchange 
Oct. 12. Based on 
the offered price, 
the value of the 
minimum block 
of 40 ordinary 
shares will be dettori 
1,040 euras ($908). 

The global IPO involved 1.2 million 
Vitaminic S.p.A. shares — approxi- 
mately 27% of the company's total 
share allocation. However, applications 
were received for a total of 2.63 mil- 
lion shares from 22,693 different 
applicants. Of that figure, more than 
1.5 million shares were applied for by 
47 separate institutional investors — 
23 of which were Italian and 24 for- 



eign. The IPO was sutecribed to by 
22,541 applicants requesting 1.1 mil- 
lion shares. A small private offering 
attracted 1 05 applicants who requests 
ed 20,128 shares. 

Gianluca Dettori, CEO of Vitaminic, 
says, "Millions of people download 
music from the Internet, We are at an 
important tTossroad: The music indus- 
try is being given the possibility of 
transforming this trend into a market 
which Forrester foresees will reach a 
global value of 
$1.1 billion in 3 
id/ES^ years. Vitaminic 
^^^!f^ is in the right 
position to under- 
.stand the impor- 
tance of this market, offering a value- 
added service to consumers and to the 
record industry in the protection of 
artists' copyrights and their work." 

Founded in April 1999, Vitaminic 
currently has offices in eight coun- 
tries — seven in Europe (Italy, the 
U.K., Germany, France, Spain, the 
Netherlands, and Sweden) and one in 
the US. 

To date, 430 labels and more than 
15,000 artists have uploaded their 
music and offered it for sale on the Vit- 
aminic network. 
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Tahiti 80's 'Heartbeat' Catches Ears 

French Rock Band's Minty Fresh Debut Wins Fans In U.S. 



BY MoiRA Mccormick 

NKWPOHT, Kj — In a stateside musi- 
cal climate dominated by prefab teen 
R&B, rage-fueled heavy music, and 
HK'k'n'rap acLs, indie land Tahiti 80 is 
turning heads. The fuui-some is from 
the unlikely country of France, plays 
sunshiny, '60s-enamored pop songs — 
and sold out myat of its dates on a just- 
concluded U.S. club tour. 

Accoi-ding to .Jim Ptnvers. pi-esident 
of Tahiti 80s Chicago-based M.S. label 
Minty Fi-esh, oi-dei's for the band's de- 
but allHim. "Puzzle," have been aver- 
aging 1,000 unit< per vceek since its 
June G release. Those are significimt 
numbei-s, says Ptnvei-s, "for a French 
iwk band with minimiU air))la.v." 

Still, radio has l)egun to take notice. 
"There is an undei^round buzz on this 
band," says Nic Haivourt, music direc- 
tor of KCRW Santa Monica, Calif, and 
host of the National Public Radio affil- 
iate's daily music pi-ogi'am "Morning 
Becomes Eclectic." "We'iX' launching 
a w'eekly, nationally .syndicated \ei-sion 
of the show called 'Sounds Eclectic,' 
ami our fii-st program features David 
Gray and Tahiti SO." 

"Our listeners want something 
h-esh and new, and they're like noth- 
ing else on the i-adio," sa>Ti Gary Gee, 
I'D of modern rock outlet WLIR Long 
Island, N.Y. Cee .says that first single 
"Heartbeat" was "so fresh and catchy, 
we had to put it on." 

The exuberantly seductive "Heart- 
beat" Ls one of a dozen songs on "Puz- 
zle" that reflects Tahiti SO's ardent 
afTection not only for '(iOs pop but for 
soul too — as well as the era's buoyant, 
horn-laced TV and flbn soundtracks. 
Yet Tahiti 80 is no slavishly formal 
retif) outfit, evidenced a'^ much by lead 
singer and primarj' songvniter Xavner 
Boyer's disarmingly loopy English 
lyrics as by the album's edgj' elements 
of contemporary electronica (which 
also keep tJie band's confections from 
floating away on clouds of .spun sugar). 
The pieces of a very specific past are 



all here, but Tahiti 80 assembles them 
in continually unexpected ways. 

"We try to stick to the framework of 
pop," saj-s Ejojer, phor to a late-Sep- 
tember (lerfonnance at Cincinnati-area 
club Southgate House, a converted 
maasion across the Ohio River in New- 
port, Ky. "But at the same time, you 
have to experiment with the structure, 
the sound. That's what I like about pop 
music: when it's surprudng. One of the 
woi-st ixsriods for pop mu.sic vras with 



the Brit(X)p bands after Oasis, all U-y- 
ing to copy the guitai' .^und from 'Re- 
voWer' by the Beatles. I think it was, 
like, [as] uninteresting as jjossible." 

Still, the Beatles happened to be 
Boyer's introduction to 'fiOs pop, via a 
pair of Capitol ca'*sette compilations, 
"1962-1966" and "1967-1970," which 
his family played on car trips. Other 
significant influences include the 
Kinks and the Zombies; Boyer's 
breathy voice resembles that of Zom- 
bies singer Colin Blunstone, and TYihi- 
ti 80 covers "Tell Her No" in concert. 

Boyer found kindred spirits while 
miyoring in English at the Uniwi-sity 
of Rouen in the eaiiy '90s. He formed 
Tahiti 80 with bassist (and fellow 
British Invasion fan) Pedro Resende 
in 199."i, augmenting the lineup with 
guitarist Mederic Gontier in '94 and 
drummer Sylvain Marchand in '95. A 
self-])roduced ER "20 Minutes," was 
relea.sed in France in l!)it6. "Puzzle" 
was recorded last year in New York, 
with Andy Chase (of Ivy and Foun- 
tains Of Wayne) pixxlucing; Fbuntains 



Of Wayne's Adam Schlesinger played 
ke.vboard tracks, and Eric Matthews 
(uf Cardinal fame) contributed trum- 
pet. "Andy told the band that Minty 
Fresh would be a goo<l U.S. label for 
them," says Puwers, noting that the al- 
bum is on Atmospheriques in hYance; 
the French label shot a video for 
"Heartbeat," which Ls included on the 
"Puzzle" CD. 

Powers w'as impressed by Tahiti 
80's live-wire 1999 shows. "1 thought, 
'We have to work together,' " he says. 
"Beyond their respect for '60s pop 
and contemporary production, 
they're a genuine rock band — that, 
to me, was huge." 

Upon signing Tahiti 80, Powers 
says, "it was apj)arent that they'd have 
to tour America to have an impact." 
Mitch Okmin of the Mob Agency .set 
up the tour, which ran Sept. 1-Oct. 6. 

"We didn't know what to expect; 
wie're so surpri.sed and amazed at how 
things are going," sa.vs Boyer. "Sold- 
out shows, people coming to shows 
knowing the songs ... No other 
French bands are doing what we're 
doing right now." Before and after the 
U.S. jaunt, Tahiti 80 also toured 
.Japan, where "Puzzle" went gold. 

Pinvers saj-s Minty Fresh will make 
a concerted radio push after the 
fourth-quarter blockbuster season. 
Instead, the label's been concentrating 
on "building a base at re'tail — putting 
the album on sale, holding retail dis- 
play contests, chiseling out our perch 
on the cliff until spring, when we'll give 
'Heartbeat' a full push." 

Ed Crow; senior bu.yer at Chicago's 
Virgin Megastore, say's, "We put 'Puz- 
zle' in our listening station, and it did 
w'ell for u.s — about :iO pieces a w'eek, 
which is quite good for [an unknown] 
band." Nabil Ayers, co-owner of inde- 
pendent Seattle retailer Sonic Boom, 
agrees. "It's one of those records 
everyone latched on to. We've sold 
over 100 copies, which is amazing for 
a band from France w ith no aiiplay." 



Soagwriter lisa Aagelle 
Bebats On BreamWorks 



BY DEBORAH EVANS PRICE 

NASHVILLE— Li.sa Angelle is a 
veteran songwriter whose compo.si- 
tions have been cut by numerous 
artists, including Kathy Maltea, 
Tanya Tucker, and Trisha Year- 
wood. WjTionna had a No. 1 country 
single in 1992 with Angelle's "I Saw 
The Light." 

Yet as Angelle 
herself prepares for 
the Oct, .31 release of 
her self-titled debut 
for DreamWorks, 
she still finds profes- 
sional enlightenment 
to be a daily learning 
process. 

For example, vid 



— . ^ — — „ — J .. . 

supposed to 
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the music ... It's a lot of work to try 
to get the music heard past the 
image, but we're doing it. It's a day- 
b.v-day process. I w ill do whatever 
it takes to get this music heard and 
to make a second album and a third 
and move on from there. I'm not 
going anywhere. This is vv^hat I'm 
supposed to do." 

Angelle grew up 
in Louisiana, where 
music was a con- 
.stant in her life. Her 
father, Dan Dia- 
mond, worked in ra- 
dio at powerhouse 
WNOE New Or- 
leans (and is cur- 
rently at Monroe, 



eo can be a powerful angeixe La.'s KNOE), and 
tool in an artist's career, her mother was a .song- 
but when a clip makes an extreme- writer and producer. Though An- 
ly strong statement, it can some- gelle experienced crippling health 
times overshadow the rest of an problems as a teen and for a time 
artist's musical repertoire. Such is couldn't even walk, she was deter- 
the case with Lisa Angelle's "I mined to have a music career. 
Wear Your Love" video. Angelle made her way to Nash- 
The video for the initial single ville and, after a brief stint with 
from Angelle's album was a sultry Capitol Records, moved to Los 
clip set in a swamp, with Angelle Angeles, where she honed her song- 
frolicking with a huge snake. "The writing chops and contributed to 
consumers loved it," sa.ys Dream- film soundtracks. When she began 
Works head of marketing ,Iohn getting cuts in Nashville (Angelle is 
Rose. "We never had any negatives a BM I writer who owns her own 
on it. We got letters from children publishing company. Sister Eliza- 
as well as grandmothers. [People] beth Music), she returned to Music 
remember that video, and that's City. 

what you want them to do. You want Angelle describes her .self-titled 

to distinguish (that artist] from debut album as musical "gumbo" 

everybody else in the pack, and it that incorporates a vaiiety of influ- 

W'Orked. At the same time, it distin- ences. "They are all true stories," 

guished her a little too much." she says of the songs. "I have a lot 

Angelle agrees. "I don't want to of hfe ex|)erience to back this up." 

be known as the snake woman," she In writing "I Didn't Want To 

.says. "I'm a music person. I have a Know" and "4, 3, 2, 1," Angelle drew 

long history in the business, and as from the well of previous relation- 

a songwriter, I'd Uke people to hear (Coitti fined mi page iS) 
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PJ Harvey Opens Up On 'Snngs' 

Band's Front Woman Shows New Accessibility On Island Set 



BY JUUE TARASKA 

NEW YORK— In this age of tabloid 
tell-alls and confessional TV Polly Jean 
Harw.v is an anomaly. Notoriously pri- 
\'ate, the protagonist of the Imnd PJ 
HarNcy is more remark- 
able for what she doesn't 
say — the absences, the 
blanks, the question 
marks she leares hang- 
ing in both her IjTies and 
her statements. 

But as she readies 
her sixth album, "Songs 
From The City, Songs 
From The Sea," due 
Oct. 31 in the U.S. on Island and Oct. 
23 everywhere else on Island/Uni- 
rersal, the 30-year-old singer/song- 
writer is filling in some details — 
albeit in her own unique way. 

For example, when gently prod- 
ded about her new track "You Said 
Something," she responds with a 
long silence. Then she laughs. "The 
whole point of this song is that this 
something is not explained," she 
saj's, emitting a gleeful howl. 

Such unexpected twists pepper 
"Songs," Harvey's most accessible 
album in years. Its appeal lies in both 




the music — Harvey hot-wires folk, 
country, and Irish reels with pure 
rock'n'roll — and her attitude. She's 
more forthcoming, something she 
credits to recording half of the 
album while living in 
Manhattan, as opposed 
to her usual English 
countryside environs. 

Another plus is the 
surprise contributions 
by Radiohead front man 
Thom Yorke. Yorke, 
whose band opened for 
fEY Harvey in its early 

days, duets with her on 
"The Mess We're In." He also lends 
backing vocals to two other tracks: 
"One Line" and "Beautiful Feeling." 

"Songs" reunites Harvey with her 
original drummer, Rob Ellis, and 
multi-instrumentalist Mick Harvey 
(no relation), best known for his work 
with Nick Cave & the Bad Seeds. 

According to Harvey, she moved to 
New York for her own reasons. "I 
went there for writing," she says, 
"but that wasn't my sole purpose. It 
was more a personal thing. I felt it 
would be very good for my soul and 
spirit." Along with a .sense that she 



Female Teen Trio 3LW To Debot 
With Self-Titled 550 Mosic Set 



BY RAQIYAH MAYS 

NEW YORK— Although many girl 
groups come and go, 550 Music/Epic 
is banking on new act 3LW (Three 
Little Women), whose eponymous 
debut bows Nov. 14, as an act that 
will endure. 

Consisting of teens Kiely Wil- 
liams, Naturi Naughton, and Adri- 
enne Bailon, 3LW touches on every- 
thing from motivational anthems like 
the single "No More (Baby I'ma Do 
Right)" to realistic, 
innocent ballads like the 
whispery "Curious." 
Not only does the trio 
belt out powerful notes 
like seasoned adults, 
but it has acquired a 
workahoUc lifestyle, too. 

"We have eight-hour 
rehearsals so when we 
get onstage, we don't 
hare to think about our dance," says 
Bailon. "It's hard work." 

The girls met at an audition in 
April 1999. One week following their 
introduction, they were in the .studio 
working on a four-song domo. Soon 
thereafter, they performed for Sony 
Music Entertainment chairman/ 
CEO Thomas Mottola, who quickly 
signed them. Nine months later, 
their debut disc was complete. It's 
been a whirlwind that's anchored by 
the act's genuine friendship. 

"We've become like sisters. We 
sing, pray, and go to church as a unit. 
We have bunk beds," says Bailon 
with a giggle. "The bond we share is 
unbreakable." 




Although 3LW's debut doesn't 
drop until next month, a marketing 
campaign has been unfolding since 
May. An extensive summer-promo- 
tion push saw 3LW cassette sam- 
plers and bounce-back postcards di.s- 
tributcd on the 'N Sync, Sisqo, and 
Christina Aguilera tours. Also, 3LW 
spent a month on Ed McMahon's 
mall and high school tour to intro- 
duce his new Internet venture, Next 
bigstar.com. Adding to the group's 
schedule has been gigs 
sponsored by Adidas 
and Jump magazine. 

The trio is no«' prepar- 
ing for a European pro- 
motional jaunt "This is a 
huge priority for us all 
over the world," says 
Maria Ma, 3LW's prod- 
( uct manager. "Their 

album is full of hit songs." 
Adding to 3LW's profile is the fact 
that the Chris Robinson-directed 
\ideoclip for "No More (Baby I'ma Do 
Right)" has enjoyed active requests 
on the Box .since its Aug. 22 debut. "I 
think people see them and realize that 
there's nothing else like them out 
there," says Ma. "They're approach- 
able, hip, and have a lot of flaTOn" 

Ma might be right. In one month, 
SLW's Web sit« went from clocking 
2,000 hits to 10,000. The trio is set to 
do a second taping of BET's "Teen 
Summit" program. Also, Nickel«k!on 
has tapped the act to star in a new 
series called "Taina," in which the 
members will sing their songs and 
play a group called Blue Mascara. 



could do and get what she needed, 
the relocation made her "feel like I 
was seeing things for the first time 
again, which made me reappraise 
everything I take for granted. 

"And as a writer," she continues, 
"that is a fabulous thing to happen, 
because it makes you start from 
scratch all over again." 

Yet reinvention has always been 
Harvey's strength. Even when her 
first album, 1992's caustic "Dry," 
cast her into the cauldron of angry 
(Continued un paye 20) 




Offering Burled Treasure. Atlantic act Hootie & the Blowflsh has unearthed a 
plethora of rare tracks for "Scattered. Smothered. And Covered." Due in stores 
Oct. 24, the compilation features B-sides, soundtrack tunes, and previously 
unreleased versions of songs by R.E.M.. Tom Waits, and Vic Chestnut, among 
others. The album also includes five cuts selected by fans via the Internet Pic- 
tured during a recent promotional visit to New York, from left, are band members 
Jim Sonefeld, Dean Felber, Darius Rucker, and Mark Bryan. 



Inside The Songwriting Process With Simon; 
Should Acts Give In To Any Statinn Demand? 



How DOES SIMON RHYME? Paul Simon gaw a 

fascinating glimpse into the world of songwriting during 
the Billboard/Airplay Monitor Radio Seminal- (Ot. .5-7) 
in New York. In a superb interview .session with Bill- 
board Editor in Chief Timothy White, Simon took the 
audience through the creation of his new album, "You're 
The One," which came out Oct 3 on Warner Bros. 

Of particular interest was his walk through the cre- 
ation of the track "Darling Lorraine." Sounding like an 
observer into his ow'n thought process, Simon dissect- 
ed the song line by line, explaining how the characters 
take on a life of their own, until it becomes clear to him 
in which direction they are turn- 
ing. Other l,yrical cues come from 
the music. For example, he said he 
set the song at Christmas time 
after a musical pa.ssage reminded 
him of the holiday season. 

As a singer who first came into 
prominence as the album was 
becoming an important artistic 
statement (as opposed to just a 
collection of tracks and singles), 
Simon talked about the balancing 
act an artist now faces when making an album that is 
meant to be listened to as a piece. In this age of pro- 
grammable CD players, he asked, "How do you make 
an album that [someone] can listen to in its entirety 
without getting bored?" 

While the answer wasn't clear, especially since many 
artists don't haw a CD's worth of good material yet feel 
the need to fill a 77-minute disc, Simon said he just hoped 
people would giw the music a shot Whether they inter- 
preted his masic as he meant it to be understood »"as sec- 
ondary to their getting some enjoyment out of it 

During a question-and-answer period, Simon was 
asked which of his tunes was his fawrite. At first he 
declined to choose one (and how could he, given his 
tremendous catalog!), but ultimately he singled out 
"Bridge Over Troubled Water," citing the fan response 
he's gotten tr) it He said it took years for him to recon- 
nect with the song because someone else (Art Gar- 
funkel) sang it and the Simon & Garfunkel version 
featured a piano instead of a guitar, the in.strument on 
which Simon wrote it Add to that Aretha Franklin's 
.sterling rendition, and Simon said he felt .such a distance 
from the song that it didn't seem his until much later. 

Simon also commented that as he's gotten older, he's 
come to believe that music is the most powerful force 
in the world today. Certainly food for thought 

Tail wagging the DOG: Following Simon's se.s- 
sion, I moderated the third annual artists panel. The pan- 
elists vxsK ShagKy, Vitamin C, Vertical Horizon's Matt 
Scannell, and Sixpence None llie Richer's Leigh Nash. 

Each artist had insights about his or her radio e.xpe- 




by Melinda Nevmian 



riences, but perhaps none was as expressive as Shaggy, 
who has logged more time in the trenches than some of 
the other |)anclists. When talk turned to radio shows, 
Nash recalle<l how she and her band flew' fi-om Rome to 
Poughkeep.sie, N.Y., to pby a free .station .show and then 
went right back to Rome to resume a tour. Shaggj; who 
happened to have been on the same show; declared that 
was nuts and he wouldn't do something like that Scan- 
nell agreed that .such a move seemed inhuman. 

While it's unclear if the station would have dropped 
Sixpence's music if the gi'oup harl said rK>, especially since 
the group clearly had a legitimate reason for declining, 
the story goes to .show that radio 
is the cart leading the hoi^se today. 
Other than newsAalk, radio would- 
n't exist if it weren't for these 
artists, and yet they are expected 
to bow to the stations' demands. 
Often after the.se panels I feel as 
if the only response an act has 
when a station, especially a big 
one, asks it to jump is "Hosv high?" 

Is IT THAT TIME OF YEAR 
ALREADY? Call it "Must Hear CD." On Nov. 1, NBC 
Records, in conjunction with EMI-Capitol Music Special 
Markets and Metacom, will release "NBC Celebrity 
Christmas," a collection of hoUday tunes recorded by 
actors and actresses on NBC series. Participating artists 
include "Will & Grace's" Sean Hayes ("The Christmas 
Song"); Megan Mullally ("Silent Night"); "Deadline's" 
Bebe Neuwirth and "3rd Hock From The Sun's" John 
Lithgow dueling on "Baby, It's Cold Outside"; and 
"Tonight Show" host Jay Leno (who reads " 'Twas The 
Night Before Christmas"). 

■The set will be available exclusively at Wal-Mart 
.stores. A portion of the proceeds will benefit the Chil- 
dren's Miracle Network. The charity, co-founded by 
Marie Osmond (who performs "0 Holy Night" on the 
disc), raises money for prc^^rams at 70 children's hos- 
pitals across the U.S. A TV campaign to promote the 
disc will be launched in early November and will include 
exposiu-e on the Maey's Thanksgiving Day Parade, as 
well as on "Christmas At Rockefeller Center." 

Stuff: Paul McCartney and Billy Joel are among the 
artists who have contributed compositions to "Music Of 
Hope," a CD whose sale will benefit the American On- 
cer Society. The disc, which primarily features classical 
tunes, includes performances by the New York Philhar- 
monic and the London Symphony Orchestra. 

McCartney's "Nova" makes its orchestral debut on the 
set while Joel's "Elegj': The Great Peconic" marks his 
recording debut as a classical composer. The disc, coor- 
dinated by Dawn Treader Productions and Tim Janis 
Ensemble Records, wiU be released in February 2001. 
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Hornsby Releases Live IWo-Disc Set On RCA 



BY JIM BESSMAN 

NEW YORK— Bruce Hornsby is fol- 
lowing his last album, 1998's tniwlisc 
"Spirit Trail," with another two-disc 
title, "Here Come The NoLsemakers," 
which RCA releases Oct. 24. 

The set is Hornsby's first liw col- 
lection, and it contains concert ver- 
sions of hits like his 1986 break- 
through "The Way It Is," as well as 
"Mandolin Rain," "Ewry Little Kiss," 
and "The Valley Road." Also included 
are hits that the Warner/Chappell 
(ASCAP) writer wrote for others. 

"I did a fairly extensive tour 
around the first double-record last 
year. At a certain point, I felt that 
this band was really becoming a spe- 
cial unit, where every night we got 
the chills and came offstage elated," 
says Hornsby. 

He got "so buzzed" by the sound 
of his current backup band that he 
recorded numerous concerts while 
touring from 1998-99. The 18 .songs 
gathered on "Noisemakers" come 
from this period, including gigs 
from the Woodstock festival and 
episodes of "Austin City Limits" and 
BET'S ".Tazz Central."" 

"I'd hear the tapes and think that 
the mass audience doesn't know what 
I reall,v do," Hornsby notes. "Main- 
stream America knows me from the 
seven or eight hits from between '86 
and '90, but I've also written for oth- 
ers, and the songs I've done since 
then are to me the most interesting 
mu.sic I've made in my career" 

He views the lesser-known mate- 
rial on "Noisemakers" as a true 
reflection of himself. "If someone 
says, 'Bruce, I know your name but 
not what you do,' or if they know "The 
Way It Is' and 'Mandolin Rain,' 1 say, 
'Listen to this, because it's absolute- 



ly what we're about.' It portrays our 
full concert experience, the broad 
range of styles — everything from 
bluegrass and fiddle tunes to swing 
and bebop. We reference lots of dif- 
ferent music in our songs, going 
from one of mine and jumping into a 
different tune — and this band can 
turn on a dime." 
Hornsby and band do indeed cross 




HOHNSBY 



over a lot of musical ground on this 
project. Besides Hornsby's catalog, 
the group covers Huey Lewis & the 
News' hit ".Jacob's Ladder," which 
Hornsby wrote, and Don Henley's 
"The End Of The Inmwence," which 
he co-»Tole. Several songs segue into 
intriguing cover snippets, like 
George Gershwin's "I Loves You 
Porgy-," Samuel Barber's "Nocturne," 
Bill Evans' "Twelve Tone Tune," the 
Grateful Dead's "Black Muddy 
Hirer," Bud HmveU's "Tempus Fugit," 
and Bob Dylan's "It Takes A Lot To 
Laugh, It T^tes A Train To Cry." 

"We'll go from jazz to folk, but it 
really flows," says Hornsby, who has 
performed with Dylan, the Dead, 
Evans, Lewis, and Henley, among 
many others. "Much of it is very 
spontaneous. We do a lot of instant 
rccomposition on the spot at the gig. 



completely reinventing songs and 
talking a load of crazy stream-of-con- 
sciousness raps. A lot of people come 
to concerts hoping to hear music just 
like the records, but if anyone said 
that to mc, I'd take it as a cut. I've 
played in enough top 40 bands that to 
just regurgitate a faithful copy of the 
record is so uncreative and uninter- 
e.sting. If you kmnv the old versions 
of the songs, you'll hear quite an evo- 
lution in how they're plaj-ed now." 

Since many of the new, live ver- 
sions of Hornsby's songs contain 
spontaneous, extended jams, a two- 
disc follow-up to the preceding two- 
disc .studio set was required. "There 
was no way to package it without 
having 'jammus interruptus,' " says 
RCA senior VP of artist develop- 
ment/creative services Hugh Sur- 
ratt, "and part of the role of this 
record is to go back and reaffirm 
Bruce as a musician's musician and 
be a showcase for his and the band's 
talent. This album goes back and 
reminds everyone of one of the pre- 
eminent musicians out there, who's 
recorded with a wide resume of 
diverse musicians in diverse genres." 

"We're readdressing the Bruce 
Hornsby fan base with a 'greatest 
hits'-type package," Surratt contin- 
ues, "and activating younger music 
lm>ers who are into jam bands but not 
aware that this kind of music is com- 
ing from Bruce Hornsby." 

Surratt says that as a former 
Grateful Dead sideman, Hornsby has 
alreatly connected with this audience 
by pai'ticipating in the Fiirthur Fes- 
tival. The Deep South Management 
client, who is booked by QBQ, is plan- 
ning a November tour; Surratt says 
that in-store jjerformances are likely 
along the way in "the usual suspects" 
like Borders or in key indie stores 
"frequented by a different clientele." 

Surratt notes that the athletic 
Hornsby regularly performs at 
major sports functions and is slated 
to perform Tuesday (17) at the Pres- 
idents Cup 2000 professional golf 
tournament in Washington, D.C. 
Also upcoming is an appearance on 
"Late Show With David I.etterman." 

RCA has already serviced the 
album's "Sunflower Cat" to triple-A 
radio and Ls preparing a heavy Inter- 
net marketing presence. "We sent 
him a digicam so he could turn re- 
porter/photographer during the 
Furthur Fest," says Surratt. adding 
that Hornsby has supplied behind- 
the-scenes photos and updates for 
his Web site. 

Hornsby is at work on his next stu- 
dio album, due in 2001. He has the 
end-title song in Spike Lee's 
new mo\ie, "Bamboozled" — having 
worked with Lee on two earlier 
films — and another song in a docu- 
mentary on child abuse tying in with 
Mark McGwire's charity foundation. 
He recently appeared at the Tel- 
luride bluegrass and Newport jazz 
festivals, as well as on album tributes 
to Keith Jarrett and Bill Monroe. The 
latter disc was produced by Uicky 
Skaggs, and Hornsby says it went so 
well that the two hope to do a whole 
album together early next year 
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Getting Wild. The members o( Elektra band Marvelous 3 get playful for the 
camera during a recent promotional tour in support of their latest collection, 
"ReadySexGo." which was produced by vocalist/tunesmith Butch Walker and 
Jerry Finn (Green Day, Blink-182}. The set's first single, "Sugarbuzz." is getting 
airplay at rock radio. Look for the band to begin a lengthy concert tour this fall. 
Pictured, from left, are group members Slug. Walker, and Jayce. 
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Wopat Sings 'Still Of The Night' On Angel 

Ex-'Duke' Follows Up 'Annie' Success With Standards Set 



BY JIM BESSMAN 

NEW YORK— Fresh from his Tony- 
nominated role starring opposite 
Bernadette Peters in the Broadway 
rexTval of Ir\ing Berlin's "Annie Get 
Your Gun," Tom Wopat has recorded 
his fifth solo album, "The Still Of The 
Night," which Angel Records releas- 
es Oct 24. 

The Russ Titelman-produced disc 
is standards-oriented and features 
classic pop song fare like the Cole 
Porter title track ("In The Still Of 
The Night"), Rodgers and Hart's 
"Where Or When," and Jimmy 
Webb's "The Moon Is A Harsh Mis- 
tress." Also included is Frank Loes- 
ser's "Baby It's Cold Outside," which 
Wopat sings with Antonia Bennett, 
Tony Bennett's daughter, in her re- 
cording debut. 

The album, Wopat notes, is "a 
direct descendent" of "Annie Get 
Your Gun," whose soundtrack was 
also released on Angel. It is in line 
with Wopat's concept of "following 
the arc" of a love affair. 

"There seemed to be a whole 
niche available for this style of 
record," saj's the actor/singer, whose 
initial fame was sparked by the role 
of Luke Duke in the TV series "The 
Dukes Of Hazzard." Seemingly as a 
result of his "Dukes" fame, his pre- 
vious solo albums were country-ori- 
ented. "Harry Connick Jr. and 
Michael Fienstein have done it a bit, 
but they're not really 'singer' 
singers. 'Tony Bennett's the only one 
of the older ones who's still copping 
it pretty good." 

Titelman, who ranks the classical- 
ly trained Wopat among the finest 
singers he's ever heard and "The Still 
Of The Night" among his best pro- 
duction efforts, enlisted Antonia Ben- 
nett after hearing her sing at a 
restaurant. 

Other participants include string 
arrangers Arif Mardin and Jonathan 
Tunick, father/son jazz guitarists 
Bucky and John Pizzarelli, and the 
jazz trio of pianist Larry Goldings, 
bassist Marc Johnson, and drummer 
Ste\'e Jordan. 

"Half of the Mxals are live, with no 
overdubs," continues Wopat. "The 
idea was to reinrent the songs in cre- 
ating a continuity through the whole 
album, and it was a real process of 
discovery." 

The result, says Angel senior VP/ 
GM Gilbert Hetherwick, is "a true 
jewel. I've been giving it to friends, 
and they ask, 'Who the hell is this? 
Tom Wopat? The guy from "Dukes 
Of Hazzard"?' But he's been on 
Broadway ever since then." 

In fact, Wopat, a Lodi, Wis., natire 
who began singing and dancing in 
musicals at the age of 12, has per- 
formed on Broadway since debuting 
in Cy Coleman's "I Love My Wife" in 
1986. Other Broadway credits include 
lead roles in "City Of Angels" and the 
revi\'al of "Guys And Dolls." 

"When I first saw him in 'Annie,' I 
was blown away by his voice and pro- 
jection and charisma," says Hether- 
wick. "While most Americans may 



know him from 'Dukes,' this is one of 
the most amazing albums of stan- 
dards I've ever heard, in the great 
tradition of the grand Sinatra con- 
cept records." 

If many listeners are surprised by 
the album, as Hetherwick predicts, 
they'll have reason. Wopat's previous 




solo albums came out of Nashville, 
where he remains based. 

"The country situation was actual- 
ly more of a digression than this is — 
and probably tied in with my TV 
career," says Wopat "But those rec- 
ords were kind of 'wish-them-to-be 
records' rather than 'promote-them- 
to-be records': They hoped that my 
name recognition would carry them 
rather than try to break a new art- 
ist Angel seems to be a lot more se- 
rious in covering all the bases." 

Wopat wbo is talking to prospec- 
tive managers and agents, recently 
teamed with his "Dukes" co-star 
John Schneider in reunion concerts 



of their respective country record- 
ings. He's now preparing perfor- 
mances in New York to coincide with 
the release of "The Still Of The 
Night" followed by a road show ver- 
sion of 'Annie Get Your Gun" to run 
from Nm^mber through next March. 

"Part of that deal is that my album 
gets sold with the merchandise and 
that I get to perform at promotional 
events in those cities outside of the 
show," says Wopat. Hethenvick adds 
that radio and TV interviews will 
also be scheduled at the "Annie" tour 
stops. 

"But our entire campaign is built 
on getting people to hear the music," 
saj-s Hetherwick, noting that a three- 
song sampler is available at retail, 
where listening stations are also 
being employed. The album is going 
out to jazz, adult standards, and pub- 
lic radio formats, focusing on the title 
track and the Walter Donaldson/Gus 
Kahn classic "Makin' Whoopee." 

In light of the "Diana Krall phe- 
nomenon," Hetherwick adds that 
"The Still Of The Night" will addi- 
tionally be promoted to jazz media. 

"So many people have done rec- 
ords of standards that sound ordi- 
nary, but there's a magical quality to 
these performances," he says. "Tom's 
a singer and an actor, and it comes 
out in the songs: He doesn't just sing 
but really does interpret them — and 
brings them across to an audience in 
a way that's incredibly believable." 




In The Studio. Rocker Liz Phair is currently working on her next studio collec- 
tion, her first since 1998's "whitecliocolatespaceegg." Here she is pictured with 
Capitol Records president Roy Lott, left, in Studio A at the historic Capitol 
Records tower in Los Angeles. The set is planned for release during mid-2001 . 




Fun At Daemon Records. The members of 6X recently invaded the offices of their 
label, Daemon Records, during a pit stop from promoting their latest disc, "Kung 
Pow!" The project has earned critical praise for its solid blend of punk aggression 
and pop hooks. 6X will continue playing gigs through the fall. Pictured, from left, 
are band members Tim Johnston, Kevin Rej. and Rob Gal. Seated is Lara Kiang. 
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NETPD TRACKS FILES 

(Continued from page S) 

Says NetPD sales and market- 
ing director Jon Fowler, "We can 
also put filters on each search to 
differentiate between pirates 
and genuine fans, and the soft- 
ware is so sophisticated that it 
also can differentiate between 
different mixes of a song or 
whether a song is from a live con- 
cert or from a studio recording." 

Fowler formerly was director 
of international marketing for 
Sony Music U.K. He remains 
involved in Andy Stephens Man- 
agement, whose clients include 
George Michael, Lisa Stansfield, 
and Geri Halliwell. 

One satisfied NetPD client is 
Cliff Burnstein, a partner in 
QPrime, Metallica's management 
company. "I'm very grateful to 
NetPD, because not only have 
they provided us with informa- 
tion and backing for our lawsuit 
and for our ease but also with 
knowledge. When w'e started 
this, we didn't know everything 
there is to know about the Inter- 
net, and NetPD has been very 
patient in helping us get up to 
speed by explaining things to us. 
I'm so glad that they came out of 
nowhere — I didn't know- that a 
firm like them even existed." 

Burnstein says that the inter- 
est stirred by the Metallica case 
has led to queries from other 
artists about how to contact 
NetPD, and it seems like certain 
functions performed by the com- 
pany could have far-reaching 
consequences, not just for the 
pirates but also for rogue 
employees. 

"We can actually trace back 
the source of the original 
infringement online," says Ward, 
adding that this means that if, 
for example, a studio technician 
posts an unreleased album on 
the Internet, NetPD has the 
ability to identify that individ- 
ual. 

Notes Fowler, "Our technology 
can monitor every single file 
transaction on Napster, or any- 
thing else for that matter." Ward 
adds, "We can look at all file- 
sharing services, and we can 
counter the threat of Napster or 
any other pirate software. We 
have monitored as many as 6 mil- 
lion songs per day being swapped 
on Napster — that is 69.4 
infringements every single sec- 
ond of the day." 

And sending a message to gov- 
ernment, Stoddart says, "We've 
seen pirated sites with up to 
40,000 different tracks on them. 
These people are obviously very 
well-organized and are making 
money out of their activities, but 
they are also involved in porn, 
and quite nasty porn at that, as 
file-sharing allows people to eas- 
ily swap files containing porno- 
graphic material. We are trying 
to raise government awareness 
of this, and by doing that we can 
also hopefully help the music 
industry and others to stamp out 
Internet piracy." 
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PJ HARVEY OPENS UP ON SONGS' 



{CoiftiiifU'd fmiii iKt(}f IJ) 

young women, she quickly proved 
she had more in common with the 
arch songcraft of Elvis Costello than 
the inchoate rage of a riot grrrl. Her 
follow-up sets— 19!«"s "Rid Of Me" 
and its bare-bones companion, "4- 
Track Demos" — found her experi- 
menting with presentation, alter- 
nately adding layers of production t« 
her .songs, then stripping them down 
to their rhythmic cores. 1995's "To 
Bring You My Ixive" crystallized her 
blues influence. The genre was there 
in feeling and form, with Harvey a 
testifying preacher, obsessed and 
possessed, sexuality and spirituality 
spilling all over the music. 

After collaborating with John 
Parish on "Dance Hall At Louse Pbint" 
(199(i), recoi-ded as an accompaniment 
for a local dance company, Harvey 
released "Is This Desire?" (1998), a 
handful of stark, pensive tracks cut 
from the same cloth as that of her 
heroes. Bob Dylan iuid Neil Young. 

"For people of [the alternative 
rockj generation, she's our Johnny 
Ca.sh," Livia Tortella, pro<luct man- 
ager at Island Records, says about 
Harvey. "We've giwn up with her 
for the past 10 years . . . For ["Sto- 
ries"] we're going back to her roots: 
We're going to reach out to those 
people who bought hei' early albums 
and keep building on that." 

To that end. Island will roll out a 



multistage, long-term campaign for 
the set. The first leg will target Har- 
vey's core audience: college students, 
alternative media, and indie retail. In 
the U.S., the single "Good Fortune," 
will be shipped to college stations 
Oct. 26. A sampler of her past hits 
will follow .soon afterW'ard. In the 
U.K., two versions of "Fortune" 
(each with different B-sides) will be 
issued commercially Nov. 6. 

A video for "Fortune," directed by 
Sophie MuUer, will be sent to local US. 
\ideo outlets, as well as to MTV VHl, 
and M2. The clip — lensed in East Ix)n- 
don and featuring a glammed-up Har- 
vey prowling the streets — will pre- 
miere Oct. 28 on MTV2 during a 
two-hour special on Harvey. 

On the online side, a viral mai'ket- 
ing campaign will launch around the 
time of the album's release. It will 
include E-cards, an MK3 album .sam- 
pler, and a "Win It Before You Can 
Buy It" promotion with mu-sic site Son- 
icNet. The site will sti'eam the entire 
disc on the Internet a day befoi-e its 
U.S. street date. There will aLso he a 
two-week pre-order camiraign for the 
set on Amazon.com starling Oct. 9. 

In early 2001 the label will go to 
modern rock with the album's second 
single, "This Is Love." A third online 
campaign — this one with E-tailer 
CDnuw — will kick off simultaneous- 
ly. In February and March, Harvey 



will play select club showcases in the 
U.S., then tour in April as the open- 
ing act for an as-yet-undetermined 
band. She's planning some low'-key 
gigs in the U.K. around the time of 
the album's release and is booked to 
play several dates on Au.stralia's Big 
Day Out Festival in -January. 

Despite her supenstar status in her 
native Britain, Harvey remains an 
indie arti-st in the States, her five solo 
albums having sold 890,000 units, 
according to .SoundScan. But Island 
U.S. deckled to release "Songs" in the 
competitive fourth quai'ter because 
the set "was coming out in England 
and [Hai-vey] has such a rabid fan base 
that we didn't w ant to disaj^joint them 
and kxse that slot," says Tortella. 

As for Haney, she's producing the 
debut disc for Tiffany Anders, the 
daughter of film director Alison 
Andei-s. She also has collaborated on 
sewral songs with Sparklehoi-se that 
will appear on the group's third set, 
due next year. 

For hei-self, Harvey plans to con- 
centrate on sculpture and to contin- 
ue to WTite poetry, some of which she 
has already published. Oh, and she 
will return to New Y'ork, too. 

"[My being there) gave me a feel- 
ing of empowerment," she saj's. "I 
w as able to do and get w'hat I need- 
ed in a way that I haven't felt before. 
It made things .seem possible." 
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BY CHARLES KAREL BOULEY 

Let THE HITS BEGIN: As the leaves turn color and fall, film 
studios are busy dropping releases left and right into the the- 
aters. The pre-holiday movie season is upon us, and there will be 
no .stopping Hollywood until well after Christmas. Many of the 
films are also boasting soundtracks, and some are real heavy- 
weights. 

Among the first is the ever-lovable "Rugrats" franchise. With 
the release of "Rugrats 2: The Rugrats In Paris" (w hich opens 
Nov. 11), this wildly popular animated kids' series has now 
become a Hollywood franchise as well. 

The soundtrack is on Maverick (due in stores Nov. 7), and it's 
already drawing widespread attention. However, when asked for 
sales expectations, Russ 
Kieger, senior executive at 
Maverick, is quick to point 
out his thinking. 

" 'Rugrats' is a huge 
name brand for us, the pro- 
ject was a lot of fun to put 
together, and we were hon- 
ored to work with Nick- 
elodeon," he says. "We 
know they have great 
expectations for the movie, 
and everything on the 
soundtrack is in the movie. 
It is our hope that people 
will want to take a piece of 
the movie home, and thus 
we'll do well." rieger 

It doesn't take a scien- 
tist, however, to see the album has the elements of a major hit. 
Boasting acts that include the Baha Men, Tionne "T-Boz" 
Watkins of TLC, Sinead O'Connor. Cyndi Lauper, Geri Halli- 
well, Jessica Simpson, Isaac Hayes, and 15-year-old newcomer 
Amanda, among others, the soundtrack is making pre-release 
waves. 

"The first official single is the T-Boz cut ["My Getawa.v," which 
went to top 40 radio Oct. 91, but there is a single out doing mas- 
sively right now by the Baha Men ("Who Let The Dogs Out"|," 
notes Rieger. "That really has taken off more than w^e imagined, 
and we couldn't be happier. It's such a fantastic beginning. The 
minute we heard that song, we had to have it." 

Assembling an album w ith such a w idc range of acts might be 
tough for some, but music supervisor George Acoifny, a close pal 
of "Rugrats" creator Gabor Csupo, was up to the challenge. 

" 'Rugrats' have an eclectic audience, because the parents have 
to take the kids to the show," Acogny says. "We have to please 4- 
.year-olds to 12-year-olds — and we have to make sure the parents 
don't mind taking them again. The diversity of the artists on the 
soundtrack gives the parents something to tap into while satis- 
fying the needs of the youngsters." 

As expected, the film and album have huge retail partners, 
including Nickelodeon, Burger King, and Showtime. 

"It's a true partnership," says Barbara Bausman, Maverick 
Records marketing e.xecutive. "The 'Rugrats' brand opens many 
doors, such as Showtime — they are tying it in to a subscriber pro- 
motion as an added value. That kind of exposure is invaluable." 

Rieger points out, "It's wonderful to have all these partners to 
get the word out. But so much rests on the quality of the film and 
how the music is placed in it that makes it a magical experience 
for the filmgoer, who then wants to have this music at home." 

Acogny agrees. Musicality was his first priority, something that 
could be lost on a project seen more as a marketing item than a 
musical work. 

"There was no doubt we weren't just creating an album but a 
piece of merchandise, one that some w'ould view like any other 
souvenir from the movie," he sa.vs. "But when you have artists 
involved, you can't look at the project that w*ay. So .you try to 
maintain some integrity." 

Charles Karel Boidey can be reached at 562-iS8-6623; fax 562- 
621-1047; and E-mail karet@ karel-andremcom. 
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UUT OF LEFT FIELD: 
Modern rock band Lefty has 
returned with its second al- 
bum, "4-H-2 1" (Interscope 
Records), which took the 
band only three weeks to re- 




Say The Wordd. 

Gospel duo the WoFdd 
worked with Grammy 
Award-winning producer 
Tony Rich on the acfs 
debut album, "How U 
Gonna Live" (Myrrh 
Records). Chris and 
Stan Jones, the two 
brothers in the W/ordd. 
"have always sung 
together." Stan says. 
Two singles have been 
released from the 
album: "Better Day" 
(serviced to Christian 
radio) and "This Is A 
Party," released to 
gospel radio. 



cord. The set is the band's 
major-label debut and the 



follow-up to Lefty's 1999 
self-released, self-titled de- 
but album. Band guitarist 
Lorenzo Giovani says that 
listening to I,efty's mu-sic is 
"like eavesdropping on some- 
one else's conversations and 
finding out you are just like 
them." 

On "4-3-2-1," Lefty 
worked with produceiYengi- 
neer Bradley Cook, whose 
credits include Fmi Fiehters 
and Counting Crows. 

Lefty is current- 

ly on a U.S. tour 
Dates are Oct. 24 in 
Pittsburgh; Oct. 25 
in Cleveland; Oct. 
26 in Columbus, 
Ohio; Oct. 27 in 
Cincinnati; Oct. 28 
in Detroit; Oct. 31 
in Chicago; Nov. 2 
in Green Bay, Wis.; 
No\'. 3 in Minneapo- 
lis; Nov. \n in Port- 
land. Ore.; Nov. 18 
in Seattle; and Nov. 
22 in San Francis- 
co. 

S CARY MAR- 
THA STEWART: If you 
think domestic guru Mar- 
tha Stewart isn't scary 
enough, she's recorded 
"Spooky Scary Sounds For 
Halloween" (Rhino Rec- 
ords), which has been bub- 
bling under the Heatseekers 
chart. Sales for the album, 
which was released Sept. 5, 




Crystal Clear. Crystal Sier- 
ra's music is hip-hop with a 
Latin flavor. She says of her 
Virgin Records debut album. 
"Morena," due in January 
2001 . "I'm taking a risk com- 
bining Latin and hip-hop, but 
I have to be true to myself." 
The album's producers 
include Rodney Jerkins and 
Ellis Pacheco. 
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have been increasing, no 
doubt since Halloween is 
approaching. According to 
Rhino, Stewart's Halloween 
album is "a collection of au- 
thentic, eerie effects origi- 
nally created to .scare trick- 
or-treaters at her own front 
door." 

Stewart's involvement 
with the music industry isn't 
that new. Who could forget 
her infamou.s pairing with 
Busta Rhymes a few years 
ago as a presenter 
at the MTV Video 
Music Awards? 

B ERNA RD'S 
BLUES: Blues mu- 
sician Bernard 
Allison's latest al- 
bum, "Across The 
Water" (Tone Cool 
Records). has 
made a regional 
sales impact: This 
issue the album 
comes in at No. 15 
on the New Artist, 
Mountain chart. 
Allison is current- 
ly on tour, with 
dates that include Oct. 25 in 
Detroit; Oct. 28 in Nash- 
ville; Nov. 2 in Atlanta; Nov. 
5 in Tampa, Fla.; Nov. 9 in 
St. Louis; and Nov. 11 in 
Minneapolis. 

ByRON'S .JAZZ: Clarinet 
player Don Byron returns 
with the album "A Fine 



Line" (due Nov. 7 on Blue 
Note Records), with such 
guest artists as Cassandra 
Wilson, Patricia O'Callag- 
han, and Mark Ledford. 
Two of his previous albums 




Making A Point. 

Florida-based hard 
rock band Nonpoint is 
on tour in support of 
its major-label debut 
album, "Statement" 
(MCA Records). Non- 
point drummer Robb 
Rivera describes the 
band's music as "no 
frills. What you see is 
what you get." The 
band's tour dates 
include Tuesday (17) 
in Huntington, W.Va.; 
Friday (20) in V)/ater- 
bury. Conn.; Saturday 
(21 ) in Worcester, 
Mass.; Oct. 22 in 
Pittsburgh; and Oct. 
23 in Toronto. 



have been hits on the Top 
Jazz Albums chart: 1997's 
"Bug Music" (No. 3) and 
1999'8 "Romance With The 
Unseen" (No. 22). 
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^ COLLECTIVE SOUL 
Btendcf 

PRODUCERS Ea RcMana, AMftofiy J. Hesta 
Atlantic 83400 

On its latest effort. Collective Soul 
l elurns with more ullra-glossy guitar 
pop that's mildly pleasant and immetli- 
ately forKetlable. Fi'ont man Ed Roland 
once again proves to have a keen ear 
for catchy radio- friendly hooks, as evi- 
denced on the album's Hrst single, 
"Why Pt. 2" — an alternative rock-liie 
track with crunching guitar riffs and 
gurgling synthesizers that epitomizes 
the band's sound. But it's tough for Col- 
lective Soul to claim too much cred. 
despite the platinum record sales of 
previous efforts. The album title comes 
from a radio promotion in Atlanta 
where it took 12,0(}0 entries to come up 
with the name "Ulender." For all those 
pining for a collaboration between 
Roland and Sir Elton .lohn, the wait is 
over (the pop tunc "Perfect Day"). But 
no matter how bland the results may 
be. Collective Soul is a seemingly 
review-proof band. Its latest outing 
isn't likely to change a lot of opinions 
about it one way or the other. 

^ YANNI 

If I Could Tell YcMj 

PfiCCUCER vjr- 
Vlriln 7087 6 15746 

With the incessant repackaging of his Pri- 
vate Music catalog by Windham Hill, it's 
difficult to discern a new Yanni album 
^m a compilation of old material. "If I 
Could Tell You" makes that dilemma even 
more problematic. It is, indeed, a new 
Yanni album, his first since 199Ts "TVib- 
ute." But it sounds like something he 
could have made in the 1980s. After a cou- 
ple of CDs of orchestral bombast, Yanni 
leaves the strings behind and returns to 
his wired keyboard roots. Perhaps sur- 
prisingly for Yanni, it ia lacking in the 
overt dynamism and weeping melodidam 




THE WALLFLOWERS 
Breach 

PRODUCER, noi lisied 
lntetscop« 43691 

Jakob Dylan and cohorts hit their 
stride on their third career disc — and 
their first since penetrating the pop 
mainstream with "One HeadlighL" 
In a sea of trend-conscious releases, 
"Breach" will wash over the senses 
like a cool, refreshing breeae. Al- 
though it's a completely contemporar>' 
and competitive entry into today's 
market, you won't find even the tiniest 
musical element that will render 
this set irrelevant or outdated in 10 
years. This is timek-s.-^. guitar-driven 
rock'n'roll, kids, flavored with a sw eet 
pop filling. Dylan's maturity as a tune- 
smith is undeniable; he infuses each 
song with thoughtfiil. literate prose, 
as well as melodies that permanently 
stick to the brain upon impact. Add- 
ing to his songwxiting growlh is a 
markedly more relaxed vocal delivery. 
His once-strident stance has been 
replaced by palpable soul — and even 
the occasional splash of plaj'fulness. 
He is supported by bandmates who 
carefully walk the line between letter- 
perfect musicianship and garage-style 
rawness. This all adds up to a thor- 
oughly satisfying collection that only 
gets better with repeated spins. 



of his best-known music. Instead, he 
returns to the synthesizer-driven middle 
of the road pop he's purveyed since 1987*8 
"Out Of Silence." He throws in some elec- 
tronica loops for "On Sacred Ground," and 
he uses a Chinese flut« for ornamentation 
and brings in a South African choir on the 
tribal orchestrations of "Wishing Well." 
But by and lai^ this is still the same 
orchestnd/electronic rock he was generat- 
ing more than a decade ago. And no doubt, 
he'll ha\'e the same success with it, being 
among the few new age artists to pene- 
trate The Billboard 200. 



SPOTLIGHT 

KEB' MO' 
The Door 

".. CER Rum Tileiman 
Okel\'550 Mustc^Epic 83240 
Ifs l)een nearly two years since Keb' 
Mu' issued "Slow Down." a sterling 
collection that earned the artist a IIMW 
(.irammy for iwsi contemporary blues 
album. With "The Door," the artist 
piwes that gowi things truly do come 
to those with patience. Working under 
the studio guidance of the venerable 
Ru.ss Titelman, Mo' continues to 
breathe freshness into the blues 
genre without losing his reverence. 
And while there's nothing here that 
panders to the transient .sounds that 
currently dominate the charts, there's 
plenty of material to appeal to those 
with a contemporary ear. "Loota Ltw," 
for example, will tickle anyone who 




has ever been glued to an episode of 
MTV's "Unplugged." while "Stand Up 
(And Be Strong)'* rock.* uith palpable 
authority. His wonderfully exjjressive 
voice and deft guitar work elevate him 
miles above the competitive ranks. Do 
yourself a favor: Take a break from 
the doldrums of the trendy bands of 
the moment and pay a little respect to 
the kind of musicianship and creativity 
that mil stand the test of time. 



it BADLY DRAWN BOY 
The Hour Of BewiMerbe«st 

PRODUCER Ssdty Drawn Boy 
XL Reconllnfs/Beaan Group 133 
Wmner of the 2000 Mercun,' Music Prize 
in the U.K., the debut album from Badly 
Drawn Boy, aka Damon Gough, is a won- 
derfully offbeat blend of atmospheric folk 
and lo-fi rock that never fails to charm. 
Gough, a decidedly melancholy singer/ 
songwriter, claims Bruce Springsteen as a 
leading infiuence. However his composi- 
tions and sonic texturing are most often 
reminLscent of the quirkj' sensibilities dis- 
played by the likes of Michael Penn, Beck 
(in his more acoustic moments), and the 



SPOTLIGHT 



SlMl iMtq 11 The iK\s 

Me. 




SWECT HONEY IN THE ROCK 
Still The Same Mc 

f'HODUCEK flmiC£ XJflfison Reagan 
Rnuider Kids/Rouiu»er 11661-8100 
For its new album, the Grammy 
Awanl-winning female African-Ameri- 
can ensemble Sweet Honey In The 
Rock has created a positively uplift- 
ing — and increflibiy entertaining — col- 
lection of songs for children (and their 
parents). 0\'erflowing with positive 
messages. "Still The Same Me," which 
was produced by group member Ber- 
nice Johnson Keagon, is steeped in the 
sacred music of the black church, in- 
fiuding spirituals, hymns, and gospel. 
The overall effect is wildly soulful and 
entertaining (inspiring and e<iucation- 
al. too). Thniughout the 17 tracks, 
which are infused with jazz, blues, and 
contemporary rh>thms. Sweet Honey 
In The Kock gloriously unites voices, 
[tercussive instrumenLs, and the ixrca- 
sional children's choir. Irresistible 
tracks include "Improv Timel — Geor- 
gia Red Clay." "We Shall Not Be 
Sloved," the title track, and "Still 
Gotta Get Up In The Morning," a 
rousing, hand-dappin' alTair that 
will surely have the kids shoutin* and 
smilin*. dancin' and prancin*. The tra- 
ditional Bahamian lullaby "CJoodnight" 
closes the set on a buoyant, yet sooth- 
ing, a cappella note. 



Beta Band. But this rich and diverse 
album is not easily pigeonholed. It also 
gorgeously invokes everything from Beat- 
lesque harmonies ("Once Around The 
Block") to Elliott Smith-style folk ("This 
Song") to Stevie Wonder-influenced soul 
("Disillusion"). One of the year's most 
well-rounded and consistently satisfying 
albums. 

*PAULPENA 
New Train 

PRODUCER: Ben S«ctran 
Hybrid HY20019 

The surprise of the year: Recorded in 



VITAL REISSUES 



INDIGO GIRLS 
Retrospective 

PRODUCERS: ->nous 
Epic 61602 

Kifteen years ago, pals Amy Ray and 
Emily Saliers set out to prove that 
thert- was still mom for good ol* fash- 
ioned folk'pop 



in the contem- 
porary rock 
landscape. They 
may have never 
gotten their full 
due at radio, but 
they've success- 
fully connected 
with the woi'ld at iai'ge. drawing the 
ardor of millions with finely crafted 
tunes that reverently reference Arlo 
Guthrie and .loni Mitchell while also dis- 



playing the soul of modem renegatJes. 
"Retrospective" effectively traces their 
career, from the haunting Ray epic 
"Strange Fire" to .Saliei"s' romantic, 
shoulda-been-a-smash "I\)wer Of TV'o." 
Along the way. we witness their evolu- 
tion from raw acoustic strumming to 
richly layered electric instrumentation. 
At all times, Ray and Saliers have re- 
mained consistent, often poetic l.vri- 
cists — with an incredible knack for 
tightly woven harmonies. Diehartis will 
quibble at the exclusion of several key 
cuts, Uke Ray's brilliantly psychedelic 
"Swamp Ophelia" and her heart- 
wrenching "Blood And Fire," as w-ell as 
Sahers' wonderfully literate "Virginia 
Woolf." But that's a minor complaint, 
es|>ecially in light of the inclusion of two 
we 11 -conceived new tunes that build a 



firm bridge into the future for this ex- 
ceptional act 

SHELBY LYNNE 
The Epk Recordings 

PRODUCER-S. Bob Mc*ilgorr«f>. Billy Stiemll. James Slfoud 
Lucky Do«CK 61566 

Now that admir- 
ers of the fine, 
penre-defjing 
Island/'Def .Jam 
set "I Am .Shel- 
by Lynne" know 
who this im- 
mensely talent- 
ed artist is. Epic 
oflers a taste of w here she came from. 
The revelation is that Lynne, all smoky 
attitude on "I Am . . .," really can sing — 
imagine k.d. lang or Patsy Cline, but 




louder. TTie 18 love songs here (11 of 
which are sad — the perfect cnuntn,- 
ratio) readily oblige L.vnno's stunning 
instrument with chonises and bridges it 
can wail on. Comprising just over half of 
Lyruie's work from three hard-to-find 
albums recorded between 1989 and 1991. 
"Epic Recordings" proves that Lynne 
had the Nashville formula down pat 
liefore going on to break every rule. The 
jazzy "I'm Confessin' " and "Don't Mind 
If I Do" (precursors to her mid-'90s indie 
big-band albums) and a sultry cover of 
Johnny Cash's "I Walk The Line" are 
highlights of thus sublime, tasteful set, 
which forgoes treaclj' material but also 
neglects some great barn-burners and a 
couple of extreme torch songs. Expect to 
spot Lynne fans trolling used-CD outlets 
in search of more out-of-print treasures. 



SPOTLIGHT 

TRAVIS TRITT 
Down The Road I Go 

PRODUCERS Billy Joe Walk«r Jf , Trawi Trttt 
Columbia 62165 

Travis Tritt distinguished himself as a 
member of Nashville's heralded "Class 
of '89" not only as a pun eyor of rau- 
cous, outlaw-tinged nickers but as a 
singer having a \'ery successful way 
with sentimental- but-tough balladry. 
He exhibits both skills on this, his 
Columbia debut. But what makes this 
album work so well is the perspective 
that maturity and life experience bring 
to both his proven vocal ability and 
ever-improving songwriting chops. 
Tritt waxes Skynyrd-estjue on the title 
cut and the worried "Livin' On Bor* 
rowed Time." "Best Of Intentions" is 
the mo.< heartfelt ballad TVitt has ever 
written, and "It's A Great Day To Be 




Alive" is a what-the-hell anthem. TVitt 
brings authenticity and honesty to the 
sweet, bluesy "Love Of A Woman" and 
evokes Waylon on "Never (iet Away 
1-Vom Me" (dedicated to Jennings and 
Jennings' wife, Jessi Colter). The pro- 
duction alternates between tender and 
lough: The haunting ballad "I Wl.sh I 
Was Wrong" boasts a menacing re- 
verb, while "Just Too Tired To Fight 
It" stands up to any country ballad 
TVitt has ever sung, which means it 
stands up to anybody's. 



1973, this remarkable record finally 
arrives — 27 years late. Don't ask. In 73, 
Paul Pena was a rising singer/songwriter 
who came out of the latter stages of the 
folk revival, but, as we hear in these 
tracks, he was immersed in a sound that 
was a geiu^-busting amalgam long before 
anyone coined the phrase. He moves with 
facility from a near-Grateful Dead vibe on 
"Venutian Lady" (with Jerry Garcia sit- 
ting in on pedal steel) to the rich gospel 
inflection of the title track to the edgy 
rock of "Wait On What You Want" There's 
also a driving, bluesy, performance of "Jet 
Airliner," which was a hit for Steve Miller 
back in the day. The song is a Pena origi- 
nal, and upon Ustening, it's obviously his 
baby. The man's songwriting is some kind 
of sweet and then there's that soulful 
Pena voice. These tunes feel like they 
were tracked last month. 

•k THE TWILIGHT SINGERS 

Twilight As Played By The Twilight Sinters 

PRODUCtRS: Greg Dulli, Rla Brwillta 
CoMimUa 14003 

The Afghan WTiiga — singer/songwriter/ 
mojo man Greg DulH's day gig — have 
always rocked with the widescreen swag- 
ger of early-708 Rolling Stones. Bom of 
late nights in New Oleans, Dulli's aide 
project, the Twilight Singers, tones down 
the jagged guitars in favor of a hip-swing- 
ing, soul-singing vibe — ^although the front 
man's sense of noir drama is still here in 
spades. Dulli's vocal mates are fellow Ohio 
player Harold Chichester and falsetto ace 
Shawn Smith, with production help firom 

(Continued on next page) 
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English ambient duu Fila Brazillia. 
with the Whigs' albums, the cumulative 
effect is less like that of a record than of a 
film, as the songs build to create a power- 
ful sense of mood — beautiful nights that 
slip through your hand, love lost like a bad 
roll of the dice. The standout scenes are 
the compulsive sex-rocker "Annie Mae" 
and the touching audio-verite groover 
"Verti-Marto," not to mention the tone- 
setting ache of "That's .lust How That 
Bin! Sings." 



R&B/HIP-HOP 



^ TAMIA 
A Nu Diy 

PRODUCERS: vAflDuS 
EteMn 1528 

It is the dawn of "A Nu Day" in R&B. 
Tamia, most remembered for her head- 
turning debut ("You Put A Move On My 
Heart"), returns with a stunning new 
set, her first for Elektra. The 25-year- 
old Ontario native — truly one of tomor- 
row's divas — starts the 13-track "A Nu 
Day" with the upbeat "Can't Go For 
That." Produced by Missy "Misde- 
meanor" Elliott, the track grooves with 
a slight touch of nostalgia thanks to its 
clever borrowing of Hall & Gates' "I 
Can't Go For That (No Can Do)." Also 
included is "Can Go For That," a remix 
featuring 213 (aka Snoop Dogg, Warren 
G., and Nat« Dogg). On the simply 
infectious "Go," Tamia kicks things into 
high gear. Fans of slow jams will find 
much to admire here. The gospel-influ- 
enced introduction to the DeBargc 
cover "Love Me In A Special Way" 
Bete the stage for Tamia to put her own 
spin on the classic. The gut-wrenching 
"Stranger In My House" is a surefire 
crossover hit and should be the album's 
second (or third) single. Timia, alt 
grown up on her latest set, is definitely 
ready to seize the day. 

ir CHARLIE WILSON 
Bridging The Gap 

PRODUCERS vaiioui 

Mijor HitVUntvenal 3gSfi700O52 

Staging in tune with today's changing 
music scene is a formidable challenge for 
contemporary artists — let alone those 
whose heyday dates back to the good ol' 
school days of the '70s and 'KOs. But an 
undaunted Charlie Wilson — the energetic 
front man of seminal funk outfit the Gap 
Band — steps up to the plate and scores a 
home run with his first solo set since 
1992's "You "nirn My Life Around." This 
appropriately titled I3-track mix of 
R&B/hip-hop finds the veteran doing just 
that, teaming up with such contempo- 
raries as Case, Angie Stone. Snoop Dogg. 
Marc Nelson, Nate Dogg. and Chris 
"Tricky" Stewart- Moving love song/lead 
single "Without You" paves the way to a 
smooth-groonng Wilson who also hasn't 
forgotten how to get down ("Absolutely," 
"Him Or Me"). T'ncic Charlie proves he's 
still a player. 



DANCE 



SENOR COCONUT V SU CONJUNTO 
El Balle Alemin 

PRODUCER: Senor Coconut 

Emperor Norton Records EMN 7028 

For much of the '90s. Germany's Uwe 
Schmidt (aka Atom Heart) ttrak part in bis 
cuuntry'.'* influuntial i^IectrutUL-a inusli; 
scene, collaborating with the likes of Bill 
Laswell and Yellow Magic Orchestra's 
Haruomi Hosono. Along the way. he 
formed his own label (Kather Interesting 
Records). In 1997 ho packed his bags, 
leaving FVankfiirt for Santiago, Chile. 
With a change of address came a change 
in recording monikers: Senor Coconut was 
born. "El Uaile Alemiin" finds Coconut 
revisiting nine Kraftwerk electro-pop 
songs, merging his electronic German 
background with his newfound love, clas- 
sic Latin dance forms. Done in cumbia. 



cha-vha-chd, and merengue styles, respec- 
tively, "Trans Eui-ope E.xpress," "The 
Robots." and Homecomputer" are as 
seductive as they are qulrkv. Contact 213- 
427-1580. 



COUNTRY 



^ KENNY ROGERS 
There Ybu Go Again 

PRODUCER Knny Rogers 
Drtamcatctier [>CR0062 

Here he goes again, big time. This second 
Dreamcatcher issue from Rogers works 
on all levels, from lu-^^h, languid ballads to 
crisp, well-delivered midtempos. High- 
lights abound, often coming from unex- 
pected sources. On-target. full-bodied love 
songs are a given with Rogers, and he 
doesn't disappoint here, with the title cut. 
"I Wish I Could Say That." and "I Do It 
For Your Love" being among the best. But 
Rogers also effectively drives home the 
edgj' toughness of "Heartland" and gets 
remarkably funky and spry on "Blue 
TVain." "He Will. She Knows" is an effec- 
tive, optimistic midlempo. and Rogers is 
at his w orld-weary best on the well-writ- 
ten "Crazy Me." Soothing strings and lilt- 
ing piano diive the train for the most part, 
but there's also a fair dose of twang on 
cuts like the steamy "I lA'on't Forget." 
Rogers' steady production hand is appro- 
piiately subtle throughout. And while 
there's plenty of star-power backing, this 
is a Kenny Rogers showpiece. A totally 
classy piece of work. 



PLENA LIBRE 
Mis Libre 

PRODUCER Ga;y Nuhei 
RytoUlino PZA 111017 

On its third album for RykoLatino, 
Puerto Rican band Plena Libre man- 
ages once again to blend traditional 
Puerto Rican rhythms — like plena and 
boniba — with contemporary elements of 
jazz, reggae, and salsa, among others. 
The result is an eminently danceable 
album that's also multidimensional. 
\Miile "La Plena Bicn Sabrosa" boasts 
a horn intro reminiscent of the horn 
interlude in "Pedro Navaja." "Chiviriq- 
uitAn" is a remake of the Ismael Rivera 
standard. Bandleader Gary \uiiez — 
who presides over this l3-man ensem- 
ble — also indulges in jazz on the instru- 
mental "Tema De Luis Gabriel." A 
superb arranger. Nunez also knows how 
to take songs into unexpected territory, 
as he does with the chorus counterpoint 
in "Malcria'o," augmented by Papo 
Lucca's guest appearance on piano, 
and with the initial reggae beat of 
"Qui^reme." 



WORLD MUSIC 



•k MBtH GONZALEZ 
ChanchuHo 

PRODUCER; HKk GoW 

Worid Drcuit/Noneuich 79503 

Cuban pianist Ruben Gonz^ez is one of 
the most fluent and musically gifted play- 
ers to ever take a seat at the 88s. Listen to 
Gonzalez on "Pa" Gozar" and the title 
track and reflect on the hands and heart 
of this 80-year-old maestro. Gonzalez 
earned his chops playing v\iih Arsenio 
Rodriguez, Orchestra De Los Hermanos. 
and Enrique Jorrin's band in the 1940s- 
flOs. but he hadn't been active for over a 
dceado when Juan de Marcos Oonzilez 
came calling in '9(3 with his Afro Cuban All 
Stars prfijecl, "A Tnda Cuba I>e Gusta." A 
rejuvenated Ruben has since released sev- 
eral albums. "Chanchullo" is a rewarding 
mix of Cuban styles, from mil ntoiitiiiio to 
danzdyi, cha cha, and deHcarga. Working 
with a group of super sidemen and guests 
like Ibrahim Ferrer, Cheikh L6, Eliades 
Ochoa, and Ry Cooder, Gonzalez brings us 
treats like the descarga "La lUmia," the 
masterful cha cha "Rico Vacil6n," and the 
tantalizingly lazy son number "Choco's 
Gu^ira." 




n BY CHUCK TAYLOR 




► SPICE GIRLS Holler a 60i 

PRODUCER, not li^ed 
WRITER; not Itstea 
PUBLISHER: not loled 
Virgin (CD pramo) 

Perhaps it's an overstatement to claim 
that Spice Girls revolutionized top 40 in 
the late 'SJOs. But they certainly played 
a significant role in the rejuvenation 
of the pop airwaves, with their endless 
stream of unwaveringly tempting 
youth-oriented ditties. After a break 
from the spotlight, the quartet returns 
with a song that, if not as innovative 
as those early titles, is spellbinding 
nonetheless. Believe it or not, the high- 
light here is the quality and confidence 
of the vocals. Each of the girls is given 
the chance to shine, and there's a bold, 
saucy attitude evident here that's more 
convincing than in the past. Production 
is swift, clever, kicky, and whitewashed 
of girly tics and gimmicks, though we 
could do without the nod to Destiny's 
Child — a sound that has come to per- 
vade the airwaves like a plague. Ironi- 
cally, the fact that Spice Girls dnv'l 
sing like that group and their dozens 
of paint-by-numbers imitators is pre- 
cisely what makes this track a refresh- 
ing standout. This should please pop 
programmers to no end: they can still 
sound like they're playing nothing but 
Destiny's Child, wliile actually offering 
listeners a much-needed break from 
that ubiquitous act. 

► VITAMIN C The Itch (3 13J 

PRODUCER: not lisied 

WRIU«S; C F.Upalf.qk, B SteixCetB. J Harry 
PUBLISHER: riol ItMM 
□ektra 1542 <CD prorno) 
Elektra's Vitamin C has sfjueezed her 
way into America's mainstream con- 
sciousness, becoming one of the bigger 
success stories of the past year Her 
debut album has surpassed the platinum 
point, spawning two hit singles — "Smile" 
and "Graduation (FViends Forever)" — 
that not only made their mark on the 
charts but impacted i)op culture, while 
she garnered the kind of press often 
reserved for much more established acts. 
With the first single from her upcoming 
sophomore album, due Nov. 21, C serves 
up another super-infectious pop anthem, 
co-written with Billy Steinberg and Jim 
Harry. As with every female-driven song 
released on the planet these days, there 
are elements of — guess who? — Destiny's 
Child in the boat and production. Fortu- 
nately, this track has enough of the 
artist's own stamp to lift it beyond iLs 
would-be cookie-cutter sound. And as 
with (ja.'^t effurts, hcK»k.s ubound. Look fur 
X'itamin C's profile to extend further with 
her appearance as good-girl-gone-bad 
Lucy in "Dracula 2000." opening Dec. 22. 
She also has a cameo as herself in "Get 
0\'er It," with Kirsten Dunst and Ben 
Foster, opening in Januarj- 2001. 

-k MANDY MOORE Walk Me Home u 21} 

PRODUCERS: the Wasatees 
WRITERS: T Baaa«l>3. S, Fistier 
PUBUSHER: not listed 
550 Music (CD oroma) 

Mandy Moore's new "Walk Me Home" is 



SPOTLIGHT 




BILLY GILMAN OUahoma (3:5SI 

PRODUCERS OtvKj M*Hoy. BUMCh^ncfly 
WRITERS: D Vincwt WilliJmi. J Allen 
PUBLISHER 101 l-StM 
Epic 16155 <CDpro>nol 

Billy Oilman melted many a heart and 
perhaps even effected societal change 
with his mind-blowing dpbut "One 
Voice," an ode to simpler and safer 
times as seen thruugh a child's eyes. 
But. alas, how to do it twice and keep 
the kid from becoming a novcltyV Epic 
Nashville has come pretty darn close 
with "Oklahoma." an enchanting, 
heartiitrings-tugging track about a 
boy meeting his dad for the fii"st time. 
Carefully written by D. Vincent 
Williams and John Allen, the Ijrics 
make clciir tliat Poj) was never aware 
that he had his fine son until now. and 
it has been aiTanged for the two to 
meet Gilman narrates the song, offer- 
ing up both the hope that he feels 
through the child's eyes and the expla- 
nation given him; '"We found the nmn 
who looks like yoa'"Who ciied and said 
he never knew, about the boy in pic- 
tures that we showed him''. . . He 
swore he would have been there had 
he knttwn it." The accomjtanying mel- 
i»dy is jii.st stunning, with a chorus tliat 
allows Gilman to let loose with a voice 
that truly carries an emotional depth 
lieyond his pre-teen years. If radio 
keeps an ofien mind and remembers 
its primary female target, this over- 
whelmingly touching track could be 
just the ticket for young Gilman. A 
prized moment for radio. 



the best song that Janet Jackson never 
recorded. Produced and sung like that 
songbird's most tender ballads — ft la 
"Let's Wait Awhile" — it's another step 
forward for tecnaged Moore, who contin- 
ues to show that she's truly got the goods: 
a gifted voice, spirit, charm, and great 
looks. This ballad is decidedly youth-pop- 
edged, with delicate instrumentation lin- 
ing her vulnerable vocal about having her 
eye on the boy down the street: "Baby, 
won't you walk me homel don't want to 
go all the way alone." While this is an 
utterly lovely outing, some top 40 pro- 
grammers may hesitate because of its 
downtrodden pacing and overtly delicate 
production. But given Moore's high pro- 
file at MTV and in the teen mag scene — 
and previous success with the enchanting 
"I Wanna Be With You" — sa\Ty radio 
folks will see that there's already a storj' 
in plac-e here and a career that deserves 
the industry's continuing red-carpet 
treatment. 



R & B 



ABSOULUTE Is It Really Uke That ^no t.rr.,ng 

PRODUCERS. Kewin H<:lis, Donnie ScanU. Btyarv Michael 
Cw 

WRITERS K Hicks, D, Scantz. B. Co«, B Casey 
PUBLISHERS: Kevin Hicl« MusoWoorrtime Turws. &MI; 
Scant; Musio'Noontirie SaijIf\'BaOyt)oy's Litlte Publishing 
Co , SESAC; Them Darrn Twins, ASCAP 
NoOfittfM/Atlantic 300254 tCO oiiynol 
What do you call a group comprising two 
great male vocalists steeped in Southern- 
fried harmonies . . . why. AbsotWute should 
do just fine. The Atlanta-baiied group 



SPOTLIGHT 




MAHHEWSWEn So Far i/) 
PRODUCERS: fnO Matt«r. Mttttww SmvM 
WRFTER: M- SM«et 

PUBUSHERS: eul Blackwood Music IncOarm 
Trap Music. BMI 
Volcano 37237 (CD pmnv) 
Longtime modern rock and college 
radio fave Matthew Sweet has re- 
leased "Time Capsule: The Best Of 
Matthew Sweet m)-2(m" a hits set 
chronicling his decade of recordings, 
featuring IB classics and t^vo pi*e\ioHS- 
ly unreleased tnicks, "So Far." the fan- 
ta.^tic leadoff single, might be the 
breakout tune to take Swwt main- 
sti-eam after all these years. The gui- 
tarist/bassist/singer's knack for writ- 
ing a catchy melody is coupled here 
with a mainstream accessibility. Un- 
like some of his past hits, such as the 
erosso\-er "Sick Of ^!yself," which had 
a more alternative feel, this single is 
poj^i-eady. The hiscious choms fea- 
tures Sweet's falsetto backed by his 
own mullitracked background vocab. 
"So Fai-" is a n(»-bniiner for hot AC 
and nKKlern AC. but it ha« ju.sl enough 
guitar to appeal to his fans at modern 
ifK'k. It'd l>o great to see Sweet b»"eak 
through to the mainstream the way 
Ben Harper tlid earlier this year — 
and this should be the tune to make 
it happen. 



makes its debut with the guitar-tinged "Is 
It Really Like That." Absoulute's Corey 
and Yero blend smooth tenor harmonies 
over slick production, courtesy of the 
Noontime camp, with a tale of a relation- 
ship gone wrong. While the song treads in 
the same waters as so many recent male 
group R&B bal!ad.s, its unusually catchy 
hook Is grabbing the ear of a number of 
R&B stations, w hile the \ideoclip for "la It 
Really Like That" is also recei\ing atten- 
tion at BET Absoulute's self-titled debut 
set, the first release through Noontime's 
distribution de^l with Atlantic, should offer 
more smooth harmonies, ruined lyrics, and 
sensual soul. 

PUBLIC ANNOUNCEMENT Msmactta <3 47) 

PRODUCER- Tfavon Potts 
WRITERS: G CoiPun. T. Rjth 
PUBLISHERS: Nikata PublnfMnsfDrearnWoria 
MiAi&Travon Musio'Universal Musk: Publishing. ASCAP 
RCA 60308 ICD promo) 

It's amazing how well Public Announce- 
ment has persevered. The quartet sur- 
vived being "let go" early in its career by 
one-time lead singer, now superstar R. 
Kelly, after his solo cjtreer took off in the 
early '90s. Then the guys endured the 
folding of former label A& M Records and 
evohing management before ending up 
on RCA with their current project, the 
forthcoming "Don't Hold Back." The out- 
fit's first single, "Mamacita" is a Latin- 
fiavored R&B,^ip-hop track. The Latin 
sound seems to be the "in" thing of the 
moment, with everyone from Sisq6 to Lil" 
Kim releasing songs with distinct Latin 
influences. And "Mamacita" is a great 
radio record — it has tempo and a 
singable hook, and it could appeal to a 
wide variety of people. Plus, it sounds 
nothing like R. Kelly. It's as if the group 
is at last shining from under its former 

(Continued on next page) 
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lead man'R shadow, something that it had 
not conquered with its pre\'ious release, 
in 1998. Now, with renewed vigor and 
a sound that hits the mark, these guys 
have nothing but a bright future to look 
forward to. 



COUNTRY 



^■THEKINLEYS I'm In (3 37) 

PRODUCER; R»dncy Fojiei 
WRITERS^ R Foster, G Mrfdlenwn 
PUBLISHERS: Univefsal-PDiyGfam Intemalional Publish- 
ing^! JuHefi Musio'On My Mtnd Music, ASCAP 
Epic 45793 [CD pn>mo) 

There's nothing like Hibling harmony to 
add the extra icing that makes a good 
record even belter The rich, silky 
vocals of twins Jennifer and Heather 
Kinley bring this song to life. Their 
performances should quickly grab the 
ears of programmers looking for a solid 
song ttith good tempo and a radio- 
ready feel to the production. Penned by 
artist 'wTiter/producer Rodney Foster 
and Giant Records newcomer Georgia 
Middleman, the lyric explores the com- 
plexities of relationships from a realis- 
tic but upbeat point of view. Foster's 
production is smooth and buoyant yet 
at the same time has an earthy, organic 
feel that is extremely appealing. It's as 
if the instruments were swirling around 
the sisters' vocals, creating a musical 
rush that just sweeps the listener 
along. From production to performance, 
this song is a winner It's time for the 
Kinleys to be given their chance to 
shine, and this fresh record should be 
just the trick. 



ROCK TRACKS 



THE NIXONS BUckout 12 39) 

PROOUCtR: Steven Ha.glei 
WRITERS: the Nraorrs, J Biados 
PUBLISHER- MMke Michael Music/Sony Music 
Koch 8085 (CD ixomo) 

After spending a large part of eight 
years touring, Oklahoma City-based 
quartet the NLxons took a year off to 
actually do some writing at home. In the 
process, they wrote the songs for their 
latest release, "Latest Thing." The vor.se 
combines an 'SOs-ish bouncy drum beat 
(lead singer Zac Maloy even mentions 
the Cars by name) with Scott Bush's 
guitar licks and — if you listen careful- 
ly — some strange Cars-esque effects in 
the second verse. The chorus takes it a 
little louder while keeping the same 
driving feel. The minimal melody and 
lyric fit well on this fun tune. Produt-cr 
Steven Haigler — the man behind the 
board for entertaining albums from sim- 
ilar left-of-center rockers the Pixies — 
effectively emulates the retro feel on the 
tune. The band's 1996 No. U Modern 
Rock hit "Sister" found some crossover 
success at top 40, yet this tune is even 
better equipped to make the journey to 
mainstream. 

PALOALTO Sonny <3:44i 
PRODUCER: Rich Rubin 
WRITERS: J Grundlflf, J Sh«nks 
PUBLISHERS: EMI VMgin Music IncAlna Otw Publishing. 
ASCAP; EMI Bl^Ocwood Mu^Wrong TiBatS Music. BMI 
Ameficin/Cokimbia 14060 (CO pnyno) 
Alternative quintet Paloalto, straight out 
of Los Angeles (350 miles south of the 
band's namesake), leads off ity epon>'mou8 
debut album, due 'Riesday (17). with this 
single. The song has a good rocking feel 
from the get-go, but the punch is intermit- 
tent by intent, "Sonny" Is a great vehicle 
to .^ihowcase the band's dramatic range in 
dynamics, as well as legendary Rick 
Rubin's tight production. Both are evi- 
denced in the song's explosive transitions 
from the diminished verses to the guitar- 
driven chorus. Drummer Florian Reinert 
punctuates the song with his two sticks' 
worth of s>Ticopation, And front man 
James GrundJer's fluid voice slides 
through the vix-als on the chorus. He's 
almost whiny, but it still seems to work. 



Even using just a few chords, the band 
has a pretty enticing tune on its hands 
here, 

CRUSHDOWN This (3 58} 

PRODUCER Jason Bieler 

WRITERS: J. Raymond, B. Sonneborn, J. Biplct 

PUBUSHER; not listed 

MCA 25227 (CD prarru) 

A new group from Florida is heating 
things up nationally, and Lou Pearlman 
isn't even involved. Quintet crushdown 
explodes onto the scene with its debut 
album, "Like This," released Oct. 3. 
The group's unbridled hard rock sound 
is revealed here on its opening track 
and first single, "This." the dark tale 
introducing the band. Singer Justin 
Ra.vmond shows a vocal versatility on 
the track — he does a screaming thing 
on the chorus, uses a hushed baritone 
through the verses, and even has a 
short spoken-word-infiuenced rant 
I, think of the Rollins Band's "Liar"). 
Guitarist Bruce Sonneborn ignites the 
sound in a way unexpected for a guy 
from the backwoods of Maine. Producer 
Jason Bieler, to his credit, manages to 
make the song really rock — guitars, 
yelling, and all — without sacrificing the 
song's melody. Like Korn or Alice In 
Chains, crushdown combines catchy 
tunes with loud guitars and vocals while 
turning up the volume a few notches. 
That kind of feat should help the band 
crush dnuTi on the radio. 

KOTTONMOUTH KINGS Diydream Fues 

|no limmR .istad) 
PRODUCER: not listed 
WRITER POt Jisled 
PUBLISHER: not listed 
Capitol Records <C0 promo) 
Oh. boy, straight out of Ripley's: a rap/ 
metal song about marijuana! In the 
same vein as Cj'press Hill, the Orange 
County, Calif.-hased Kottonmouth 
Kings deliver a testimonial about the 
joys of smoking in another track off its 
third set. "High Society." Following the 
middling success of this summer's 
"Peace Not Greed" on Billboard's Mod- 
ern Rock Tracks chart comes "Day- 
dream Fazes." The hard rock part of 
the track isn't covering any new- 
ground — the guitar licks utilize a total 
of two chords that just won't go away. 
Unlike its predecessor, which also 
overused a simple sample yet more 
effectively got away with it, "Fazes" is 
a little too much aggression with too 
little substance. Same goes for the 
words: The haughty lyric goes a little 
too far to claim "We got the sound that 
you can't deny." Maybe the Kings' 
fondness for tlit: wt-L-d is starting to 
cloud their own judgment. 



^RICHARD MARX DayslnAvalon (nj limii^ usted) 
PRODUCER: R«:nafd Marn 
WRITER: R, Mam 

PUBLISHER: Chi Boy Music, ASCAP 
Slgnjl 21 SOOl laibuTi |r«ck) 

In the midst of his profound success as 
writer/producer of 'N Sjtic's current 
smash, "This I Promise You." Richard 
Marx demonstmtcs he's still got plenty of 
hooks left for himself, too, with his latest. 
"Days In Avalon." The prolific singer/ 
song\mter has been out of the spotlight 
for a couple of years, distancing himself 
from a round of wrangling with his former 
label, and returns fresh on Signal 21. an 
imprint he's started up with buddy and 
music industry vet Bobby Columby. 
"Days," written and produced solely by 
the artist, is signature stuff for Mr. 
Marx — I_vrically \ital, craftily produced, 
and as satisfying as a deep breath of the 
calming autumn air. With his rich catalog 
of hits that flowed through the '90s, it's 
easy to see how we came to take Mai-x's 
masten,' of melody and hooks for granted. 
But in an en\ironment where few mature 
artista are still creating great musical 
moments, this is a song for AC stations 
across the board to immediately embrace. 



"Days In Avalon" could easily send this 
timeless artist back to No. 1 splendor. A 
truly momentous return from an album 
that will foster satisfied smiles from long- 
time fans. 

BETTE MIDLER Nobody Else But Vou (2:52) 

PRODUCERS. Marc Stwiman, Don Was 

WRITERS: B. MidlH, M. Shaiman 

PUBLISHERS: Divine s Music LiaCP TV. BMI; Windtt* 

Bjoc* Way Music^Coluinbu Torch Music, ASCAP 

W«m<r Bros. 100441 ICO promol 

As the new CBS television series 
"Bette" is set to launch, Warner Bros, 
is hoping to fan the flames with an 11- 
track soundtrack featuring this, the 
show's theme song. "Nobody Else But 
You" is a peppy nugget, featuring spir- 
ited instrumentation via trumpets, 
bells, and piano, along with a toe-tap- 
ping vocal from the show's star, Bette 
Midler. The song could certainly score 
radio action at AC. as long as the show- 
hits big and works its way into Ameri- 
ca's consciousness in a jiffy. Still, the 
timing may be a little off; after all. 
Vonda Shepherd's theme to Fox's "Ally 
McBeal" wasn't released until the show- 
was in hyper-hype mode, then buzzed 
to No. 16 on the Hot 100 Airplay chart. 
In any case, adult fans of Midler will 
smile in unison with their idol, swing- 
ing to and fro with this appealing 
melody. 



DANCE 



-k FRENCH AFFAIR My Heart Goes Boom (La D4 

Da Di) 13 4D> 

PRODUCERS. Ffencn Affair 
WRITER. listed 
PUBLISHER: not listed 

REMIXERS: French Altair, PWsitmc Honey, Milwy D.. Bas- 
tone & BcrnMem. the Sharp Boys 
Lock 79126 (O'c BMGI (CD single) 

Remember Crystal Waters' break- 
through hit, "Gypsy Woman"? Well, 
if you found that now-classic jam's 
catchy nursery-rhyme hook madden- 
ing in the best possible way. prepare 
to lose your mind all over again. 
Europop act French Affair serves 
up a dance ditty with a chorus that 
you will be humming for hours after 
just one spin. The uncredited siren 
purring her way through the tune has 
a voice similar to Waters', and she 
breathes seductive sexuality into a 
simple "la di da di" refrain that will 
likely trigger complimentary compar- 
isons to Eartha Kitt. The track sports 
a slew of time-sensitive remixes that 
should do the trick in drawing praise 
from club enthusiasts. However, none 
of the remixes are even remotely as 
infectioufi nnd fun as the original ver- 
sion, which demands the attention of 
top 40 radio. All it takes are a couple 
of adventurous programmers. This 
tasty tune will take care of the rest. 

•k NIKKI MONROE Sukiyaki o 36) 

PRODUCER Narada Michael WaWen 

WRITER iv« listed 

PUBLISHER- not liSleC 

REMIXERS Georgie Porgie, }osA Umberto 

VotfOoitW RcCORll (CD CTDmo) 

It's amazing that no one has thought 
this one up before — a dance version 
of the ubiquitous "Sukiyaki." Hal New- 
Japanese pop/dance artist Nikki Mon- 
roe serves up this festive number with 
f 'bcr-aplomb. amid a cascade of frothy 
beats and frolicking blips and bloops. 
Six mixes are provided, from producer 
and Grammy winner Narada Michael 
Walden's original to the preferred 
Surrender Dorothy edit and freestyle- 
lite Night in Oz version. Monroe 
comes by way of a singing competition 
held by TV Asayan, in which she 
topped some 8.,'iOO other singers in 
front of an audience of millions. 
Dance-leaning stations catering to the 
young 'uns could have a field day with 
this, as could mix-show producers. 
Certainly worth the call: Contact 
Domo Records in Los Angeles at 310- 
966-4414. 
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Bryn Terfel as Don Giovanni. 



DON GIOVANNI 

Featuring Bfyn Teffel. fl«n*« Fleming, FemKcio Furtan- 

etto. SolMig Knngeltiom. P»Lii Grove». Ke..Kyung iiong. 

Sergei Kopichsli 

Produclion t>v FrantM Zelttfelii 

C0'\J(id»3 by J.imcs Levinp 

Metropolitan Opefa. New itork 

"Don Giovanni" fir.st .'shook up 
audiences in Prague 213 years 
ago this month. The penultimate 
panel in Mozart's operatie trip- 
tych with librettist Lorenzo Da 
Ponte, the work wasn't just a 
' dark twist on the age-old hiiffa 
I form but a pioneering black 
I comedy. As a day in the life of a 
Don .Juan in 17th-century Spain, 
the story of "Don Giovanni" was 
well-worn when Mozart and Da 
Ponte set to work. Yet with sub- 
limely theatrical music and char- 
acterizations 
of real psycho- 
logical depth, 
the pair trans- 
formed the old 
tale into a 
drama whose 
ambiguities 
have always 
helped it retain 
a strangely 
modern air. 

At first, it's 
easy to laugh 
as one woman 
after another 

falls for Don 

Giovanni's 

.seductions (some repeatedly), 
and the character does have a 
certain Luciferian allure as he 
acts on his impulses regardless 
of the cares of foolish women or 
foppish men. But, ultimately, his 
emotional and even physical cru- 
elty — which borders on the 
sociopathic — makes you squirm. 
Of course, Don Giovanni gets his 
in the end, but as Anthony 
Burgess has pointed out, the 
Don is dragged down to hell not 
for his licentious womanizing 
but for the greater 18th-centu- 
ry sin of mocking the dead. 

One of several in an acclaimed 
fall run, the Metropolitan 
Opera's 4,'j8th performance of 
"Don Giovanni" boasted a starry 
cast — led by Welsh baritone 
Bryn Terfel in the title role and 
.American diva Henee Fleming 
as Donna Anna — and delivered 
on almost all of the work's man- 
ifold promise. And for those 
unlucky enough not to be there, 
the Oct. 6 performance was 
taped for broadcast Dec. 27 on 
PBS. 

Although a keenly charismat- 
ic presence, Terfel lacks the 
demonic character of some pop- 
ular exponents of Don Giovanni 
(and following a back injury, he 
may be a bit paunchy for a Don 
.luan). Still, the baritone is a joy 
to watch, and he was in great. 




stentorian voice throughout. 
Fleming, too, was a vocal mar- 
vel, with her peerlessly creamy 
soprano. And tenor Ferruccio 
Furlanetto, as the Don's hapless 
squire Leporello, offered aptly 
sung comic relief. But the pleas- 
ant surprise was .Solveig 
Kringelborn, making her Met 
debut as the alternately sympa- 
thetic and pathetic character of 
Donna Elvira. The Swedish 
soprano's vocal equipment may 
not be as plush as Fleming's, but 
she proved to be a fetching 
actress in a complex role — and 
her solo feature, "In Quali 
Eccessi," earned some of the 
night's warmest applause. 

The fever-dream overture of 
"Don Giovanni" makes for one 
of the most 
miraculously 
perfect dra- 
matic preludes 
ever penned. 
( ! ncredibly, 
Mozart sup- 
posedly wrote 
it in a last- 
minute over- 
night session, 
with the musi- 
cians getting 
their parts 
while they 
were still wet 

on the page, 

just as the 
audience settled into their seats 
for the Prague premiere.) If 
you're used to Mozart on record 
by the fiery likes of N'ikolaus 
Harnoncourt or John Eliot Gar- 
diner, .lames Levine's conduct- 
ing of his high-class Met 
Orchestra can lieem a bit too 
well upholstered, making the 
overture and subsequent 
episodes of cut-and-thrust vio- 
lence rather genteel. In other 
instances, though, Levine can be 
a wonderfully lyrical Mozart- 
ean, and he conjured some beau- 
tiful playing from his band. 

After the opera's awesome de- 
nouement, there is a distinctly 
non-dramatic coda — in which 
the ensemble (sans Don Giovan- 
ni) comes together to reinforce 
the morality tale with a jaunty 
"Sinners meet their just 
reward." Objectively considered, 
that finish may seem superflu- 
ous to us now, but in the event, 
one more page of such glorious 
music — and so gloriously played 
and sung, as it was this night — 
always seems heaven sent. In a 
nod to the composer's Enlight- 
enment age. Burgess, again, has 
the apt phrase: "(Mozart's] 
music contains the image of a 
perfectly ordered civilization, 
which is itself an image of divine 
order." 

BK-AEILEY B.(MB.\RGER 
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Musiq Soulchild Just Wants To Sing 

Del Soul Singer/Songwriter To Debut 'Aijuswannasing' Set 



Grammatically Correct. To celebrate the double-platinum sales of his 'Country 
Grammar" album. Fo' Reel/Untversai s Nelly dropped by the offices of his pub- 
lisher. Bfi/IG Songs. Nelly s debut lopped The Billboard 200 album chart for (iue 
weeks. Pictured, from left are Nelly co-manager Courteny Benson, Nelly. BMG 
Songs' VP of urban music Derrick Thompson, and Nelly co-manager Tony Davis. 



BY RASHAUN HALL 

NEW YORK— Despite the fact that 
he never iseriously con.sifiered a music 
in(Ui.<try cai'cer. Musiq Soulchild is 
awaitinfi the Nov. 14 release of his 
flebut Uef Soul/Uef Jam album, 
"Aijuswannasing." 

"I tell people all the time that I 
newr wanted to lie in the miLsic indus- 
ti\v." says the Philadelphia nathie. who 
was born Taalib Johnson but acquired 
the Musiq sti'eet moniker for his beat- 
lK).\ing skills as a youth. 

"1 didn't think the music industry 
would appreciate what I was doing," 



Loud Signs Its 1st Female Hip-Hop Artist; 
Goodie Mob Aids Epic's Rehab On Debet 



Whassu PI Loud has signed its first female hip-hop 
artist, Rcmy Martin. Initially under the tutelage of 
late rapper Big Pun. Martin is now working with artist 
Fal Joe on her debut album, slated fur release na\t .vear 
. . . Just in time for Halloween: the "Fear Of A Black 
Hat" soundtrack is back. EMI-distributed Avatar 
Records is rerelea.sing the cult favorite on Oct. 24. The 
laW originally i.ssued the album — the comiwnion to the 
Rusty Cundieff-<lii-ecte<l film mapping the tribulations 
and trials of fictitious rap group Nig**z With Hats — 
Tive .rears ago \-ia its alliance with PolyGram. Speaking 
of Avatar, its "Oz" soundtrack is now set to break out 
Jan. 9 to coincide with the HBO series' new season . . . 
Noontime/Atlantic artist 
Jazze Pha begins moon- 
lighting as a radio show host 
on W'HTA ( Hot 97.5) Atlanta. 
His weekly "The Penthouse 
Party" bows Saturday (21) 
and w ill air every Saturday 
from 2 p.m.-6 p.m. (ET). His 
self-produced debut album, 
"Do "i'ou Know This Play- 
bo.y?," features such guests 
as Redman, Erik Sermon, 
Mystikal, Tamar Braxton, 

Bobby Womack, Too Short, and the Goodie Mob's 
Cee-Lo and is .set for first-quarter 2001. It's preceded 
next month by the first single. "Playtioy" . . . "The Four 
Tops: Live At The MGM Grand In Las Vegas" is a 199G 
concert featuring all the original members before the 
death of Lawrence Payton. Napenille. lU.-based Cla.s- 
sie World Productions — in association with DNA — has 
released it in DVD form, in tandem with digitally 
recorded greatest-hits CDs by the quartet and the 
Temptations. 
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IP-HOP TO A 12-STEP BEAT: Setting the tough 
ordeal of rehabilitation to a hip-hop beat — or any lieat, 
for that matter — isn't something that immediately 
springs to mind. But that's the route Rehab takes on 
its Destiny Music/Epic Oct. 24 debut, "Southern Dis- 
comfort." Which isn't a surprise given that Atlanta- 
based duo Danny Boone and Brooks are recovering 
addicts w ho were introduced by another rehab center 
acquaintance. 

"Writing and rapping/singing about this is a lot eas- 
ier than talking to people about it," sa>'s Boone, who's 
been working with Brooks for five years. "A lot of 
times when you have problems, you start feeling weak. 
This is our own kind of therapy." 

The 15-track album — which includes such image- 
rich titles as "Drinkin' Problem," "Sittin' At A Bar," 



"Rattle Me Cage." and "Mission Impossible" — is 
essentially a diary of the |)air's personal dependency 
experiences, set to a hip-hop beat that calls into play 
rock'n'roll and other influences ranging from Stcvic 
Wonder and Run-D.M.C. to A Tribe Called Quest 
and Beethoven. A i)rime example of Rehab's 12-step 
rhythm is the rock-funked lead single "Stormcha.ser," 
which features the Southern hip-hop flavor of the 
Goodie Mob's Cec-Lo and Big Gipp. 

" 'Stornichaser' is our way of describing people who 
try to run away from ewrything," says Brooks. "Ever 
since I went through I rehab's | mental stuff, I began 
writing about my emotions. Our music has a hip-hop 
foundation as far as the 
beats are concerned. On top 
of that is music ranging from 
!\K'k to soul, from country to 
lounge, and from acoustic to 
classical." 

Currently on tour with 
the Kottonmouth Kings, 
Rehab is already looking for- 
ward to its next album. But 
Boone and Brooks say not 
every song will pertain ju.st 
to drugs. "This Ls about emo- 
tion." adds Brooks. "When you're in rehab, you're just 
trying to deal with life. And that's pretty much what 
we're trying to talk about." 

VaNDROSS HONORED: New J Records artist Lu- 
ther V^andross is this j-ear's honoree for BET's fifth an- 
nual Walk of Fame. Among those singing praises for the 
reteran singer on Get. 14 will be Patli LaBelle, Chalia 
Khan. Gerald Loert, Tjrcse, Ideal, Chantc Moore, 
and Next. f*i"oducer/director Robert Townsend hosLs 
the Washington, D.C., event, which is being taped for 
later telecast on BET (at 10 p.m. ET/PT Oct. 24). Pro- 
ceed.s benefit the United Negro College Fund. And 
entrepreneur Russell Simmons' life takes center .stage 
when BET's new series, "Biographies In Black," pre- 
mieres Tuesday (17). Upcoming masic-oriented profiles 
include gospel chantcuse CeCe Winans (December) and 
No Limit maestro Master P (.Januai-y 2001). 

Condolences: To the family, friends, and co- 
workers of fellow trade publication colleague Kym 
Winfrey, who died Oct. following a bout with can- 
cer. She joined Urban Network in 1994, handling 
duties ranging from radio relations to producing the 
publication's "Future .Jam" CD compilations. She is 
survived by her husband, her mother, and two sons. 
Services are Oct. 14 in Los Angeles. 



he sa.vs. "I sing, but I also have a real 
ragged hip-hop essence to what I do. 
When D'Angelo, Erykah Badu, and 
Lauryn Hill all came out, that gave 
me a lot of hojx;." 

This singer/songwriter's love for 
his craft is reflected in 
the album's creatively 
spelled title, which 
al.sn is a nod to the pho- 
netic approach he uses 
in his song\vriting. 

"The title sums up 
how I feel about my 
artistry." says Musi<|. 
who met songwriting 
partner Carvin Hag- 
gins while recording 

his demo at DJ Jazzv r^usio soulchild 

Jeff's Philadelphia- 
liased A Timch of Jazz. "There are a lot 
of other things that go along with being 
in the masic indtustrj', but I just want 
to sing. I used to sing in the streets, 
galleries, malls, stores, schools, the 
o|»n mike cuTuit — I would sing e\w.y- 
where. That's how I bumped into my 
manager, J [Jerome HippsJ." Hipps 
and iMulner Michael McArthur o[)er- 
ate the Philadelphia-ba.sed manage- 




ment firm Mama's Boys, 

"When Carvin and I write, our 
motto is 'Keep it real,' " Musiq con- 
tinues. "Ju.st .say what's on your mind. 
I writ* songs ius if I'm talking to you. 
I could be singing the words I'm say- 
ing right now, because 
singing [for me] is as 
simple as talking." 

Musiq incorporates 
a number of musical 
influences on his 14- 
track album, including 
Ste\'ie Wonder, whose 
musical flavor is 
apparent on "14.3." 

" *143' is mv Won- 
der/I Lauryn f Hill 
impersonation." says 
Musiq. "Back in the 
day, people used to .say that 14.3 was 
numerical for 'I love you.' Writing- 
wi.se, we're pla>ing on that idea." 

A Musiq buzz has been building 
since this summer, when lead non- 
commercial single "Just Friends 
(Sunny)" bowed on "Nutty Professor 
II: The Klumps" soundtrack, which 
also is on Def Soul/Def Jam. The sin- 
(Conthiued on pagf 'li) 



Ittilie label Saulife tims To txpanil 
anSaullegacjiBtMalawn, Stax 



BY GAIL MITCHELL 

LOS ANGELES— Soul 24-7. That's 
the o])erating credo of independent 
label Soulife Records, which co-prin- 
cipals Chris Dawley and producer 
Mark Sparks envision as following in 
the pioneering footsteps of Stax, 
Motown, and Philadelphia Interna- 
tional. 

"This is the perfect time for an 
independent company," says Dawley 
about the Studio Cit.v, Calif.-based 
soul/hip-hop label, w hose slogan is 
"life, love, and other funky things." 
"These [major-label] mergers don't 
scare us hecau.se we hare the talent." 
he continues. "We're targeting urlran 
music that has lx>th pop and interna- 
tional apijeal but isn't formulaic. We 
want SouHfe to be a brand name that 
says community." 

Draw ing upon a stable of hip- 
hop/.soul producei-s that includes the 
Grammy-winning .Sparks (Salt 'N 
Pepa, Guru, Jodeci) and Mike City 
(Carl Thomas, Usher, Dav^ HoUister), 
Soulife is home to Charlotte. N.C., 
female vocalist Sunshine (nee Ander- 
son), Charlotte singer/songwriter 
Anthony Hamilton, and Munro, Calif., 
male trio Deep South. All three are 
slated to hare debut albums released 
early next year. 

Earlier this year. Sparks helmed 
the "Soulife Soul Revue," a showcase 
of the label's roster — and a takeoff on 
Stax and Motown's now-legendary 
cross-country junkets — that staged 
stopovers at various black colleges 
and local clubs across the country. 
Sunshine's first single, the City-pro- 




duced uptempo anthem "Heard It All 
Before," was featured this summer 
on cable channel Showtime's "Soul 
Food" series. And Hamilton has been 
busy singing background on D'Ange- 
lo's recent Voodoo tour 

"We're breaking out of R&B — rap 
and bullshit." says Sparks. "We're 
calling it R&S — rhythm and soul." 
Currently in final negotiations for 
a miyor distribution 
contract, Dawley, 
Sparks, and third 
co-principal Akbar 
Shamji are also 
mapping out vari- 
ous other projects. 
Among them: 
Soulife Raw, a rap 
imprint that will 
bow next year with 
the first album by the group Pinky, 
also produced by City. A film division 
is also in the works; slated projects 
under that banner include a docu- 
mentary by director Antoine Fuqua 
("The Replacement Killers") and the 
"Wattstax Soul Revue 1 1," a .sequel to 
the 1973 documentary featuring Isaac 
Haj-es, Mavis Staples, Richard Pryor, 
and others. Shooting has already 
begun with original director Mel Stu- 
art; Macy Gray Ls among the artists 
who're agi-eed to participate. Also in 
ikvelopmcnt is a Soulife.com Website. 

"Soulife repre.sents a return to the 
R&B/.soul/funk vibe," adds Dawiey, 
whose background includes working 
at Def .lam. "We're going after the 
whole music scope, capturing the 
spectrum of black music." 
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Speaks Offers R&P On Epic's 'Praise' 



BY JIM BESSMAN 

NEW YORK— After paining an R&B 
fooUiold witJi liL-i I'M; Ea.* West debut 
set. "\u E(|iial." guapcl-stceped 
Michael Speaks shiifts Ici "R&P" 
(rhythm ;in(l jinusol on ht; Nw. 14 Epic 
dehut "f^-aise At Your Own Risk." 

"I Wiuit to destroy the lines of sepa- 
ration between saint's aixl sinnoi's and 
ghv some common piTxind for the awr- 
ape person who's not that relipious." 
says Speaks, a Worldwide MiLsit and 
Media (HMD songwriter who j^nned 
all the album's sonps exceiit ciuTCnt sin- 
gle "I Just Wanna ( Dance Now)," by 
Mary Mai'v. The sister act sings back- 
ground on the stirring tune, and its 
producer, WaiTvn Campliell. piwluced 
"Praise At Ybiu- Own Risk" as well. 

The rest of the disc, Speaks says. 




ofTe!*s a "spintiial giimlx)." e\emplifle<l 
by the hip-hop/f'aribiwan-flavored 
"Born Again," tlie title ti-ack's uiitem|x) 
funk, sm(«)th lulliul "Pnd.se Your Proly 
lems Awiij;" and ttwship .song "1 jini Of 
Life." "It's been an incredible exixaience 




I IGHT SPACES: The Hot Shot Debut at No. 2 on the Top H&IVHip-Ho]i 
Albums chart is Scarface's return, "The Last Of.'V Dying Breed" (Rap- 
A-Lot/ Virgin). The rapper has had five albums on this chart throughout 
the course of a 10-year solo career with Rai)-.\-Lot and Virgin. The last 
project, "My Homies," was relea.sed in 1998 and held the No. 1 slot for 
two weeks tefore going on to platinum status, one of three for hira. 

Mystikal, who hokis the No. 1 slot again this issue, has also enjoyed a 
successful career. He has thi-ee albums to his credit, the last of which was 
199S's "Ghetto Fabulous." "Fabulous" went platinum and moved to the 
top of the chart after an initial week of street-date violations. 

Why the brief history on the top two albums'.' The pair are so close that 
we really must acknowledge both, as a tiny gap of less than 50 units sep- 
arates the two, an e.\lremely slim core-.store margin that forces .Scarface 
to debut at No. 2. The closest point spread between No. 1 and No. 2 ever 
for the albums chart was back in the Nov. 14, 1992, issue, when Marj' J. 
Blige's "What's The 411'/" (MCA) edged Bobby Brown's "Bobby" (No. 
2, also MCA) by less than 10 units. 

Independence recoonized: with a vinyi .single notching sales 

at core K&B stoi-es. "Indei)endent Women Part I" (Columbia) by Des- 
tiny's Child moves 2li-in on the Hot K&B Hip-Hop Singles & Tracks 
chart. This is the first single from the "Charlie's Angels" soimdtrack. 
The mo\ie, which stai-s Drew Barrymore, Lucy Liu, and Cameron Diaz, 
is due in theateiii in early November The song is gaining steady ground 
at radio, with WERQ Baltimore, WVEE Atlanta, XHTZ San Diego, and 
WBOT Boston among the leadei-s. 

Destiny's Child has been busy on the road these past few months. The 
group ha.s been promoting its latest album, "The Writing's On The Wall" 
(Columbia), which is already certified five-times platinum. The group 
opened for Christina .Aguilera and hosted or was featured on various 
TV specials and video shows. "Wall" has garnered two No. 1 singles, 
"Bills, Bills, Bills" and "Say My Name," which, aside from topping Iwth 
Hot R&B,'Hip-Hop Singles & Tracks and The Billboard Hot 100, were 
each certified gold. 

All LOVE: Ever since the formula for Hot R&B/Hi|>-Hop Singles & 
Tracks was changed in September to give more emphasis to sales, the 
mi^jority of big moves on this chart have come from singles that ha\e the 
more jirominent retail impact. This issue, however, pre.sents an exception. 
Jay-Z's "I ,Iust Wanna Luv U (Give It 2 Me)" (Roc-A-Fella/Def 
Jam/ID.JMG) wraps up the Greatest Gainer/Aiiplay ribbon, moving 84- 
28. That huge .5G-|x)int jump comes purely from airplay, a-s the song is not 
available in stores. There is only a 12-inch scheduled for retail release 
thus far, but no date has been set. 

.lay-Z has relea.scd an album a year for the past four .veal's, the most 
recent being the double-platinum "Vol. :i . . . Life And Times Of S. Carter" 
(Roc-A-Fella/Dcf Jam/IDJMG). The new track comes from his upcom- 
ing album, "Dynasty: Roc La Famiha 2000," which, when it is released 
Oct. 31, will continue his alhum-a-year pace. 



to grow so much musically, as well as 
ackntnvledge the man u^jstairs," he adds. 

The .son of a Pentecostal preacher, 
the L. A. -based Speaks grew up in 
Michigan urak-r the influence of gos[)el 
giuuits like the Wituuis and Conimis- 
.sioned. But after reading an article in 
Black Beat alxiut Whitney Hou.ston's 
breakthrough in the Manhattan su|v 
per-club scene, he went to New York, 
where he |X"rformed in the suliways by 
clay and the .sup|)er clul)S by night. 

"One guy heanl me hit a high note in 
the suliway, and the next thing ( I knew) 
there was a humongous bidding war," 
S|K!aks says. He was featui'ed on "Sis- 
tei-s Better Recognize" by East'Wesit 
i-ai)i)er Cham]) MC prior to the i'ele:i.se 
of "No Ec|ual," which he co-pi>xluced. 
Touring with Mary .1. Blige, Keith 
Sweat, and Bnmdy followed, and the 
album also achieved .success mei-seas. 

"But I gi-cnv wry em])ty in the midst 
of all the hv]*," recalls .Sjiealts. "Ewiy- 
thing 1 thought would .'satisfy me began 
to disgust me. Everything centered 
around 'me, me, me,' 'I, I, I,' and 'him, 
him, him.' The way I was raised was 
that 'him' was .lesiB — and there was no 
•Jesus in whiit I was doing eNce|)t for one 
song, 'Jesus Is Real' " — which is 
repnse(l on his Epic debut. 

Si)eaks was fire songs deep into bus 
big-budget follow-uj) album when he 
deci<k>d to rectedicate him.self to Chri.st 
and change his caixier direction. 

"Michael has a name at uriian-lean- 
ing stations ft-om Ws previous album. 
tWs will be iui inleitsting projc>ct for us," 
.sa.vs Jimi Starks, .Sony Mu-sic I&ti-ibu- 
tion's VP of sales/url an music. "With us 
having Woixl Recorels and aiiists like 
the Winans and Sbii'ley Caesar, they 
know we're .seiious about gospel'' 

Starks admits the coi-e gospel au- 
dience can be put off by ix)p imd R&B 
artists who gravitate toward its genre. 
But he cites the gosiwl success of other 
R&B ai tists like Hmvai'd Hewett and 
especially Aretha Franklin. "Gospel 
people . . . will accept you if they don't 
tliink wu're phony," he says, noting that 
while the urban-leaning "I Just VVanna 
(Dance Now)" single has Ix^en target- 
efl at gosjiel and R&B .stations, "Lord 
Of Life" preceded it and was aimed 
.solely at the gosiK'l market. 

"Ulth go.s|)el ynu have to take cai-e 
of the ba.se fii'st," he adds. "Going to 
ui'ban I'u-st is .suicide, becaiLse _vxxi can't 
go back: Tlie gospel audience needs to 
know you're committed. They can see 
right Oirough .vou if .vou're not" 

Sjieaks has l»cn promoting "Pi-aise" 
since March, when the setup for the 
project begim. Miuiaged iind lxx)ke<l by 
Faith Management and Gos|X'l World 
Management, the ai"tLst has pei-formed 
with Majy Mary at Breakfast Club and 
Super Supper shows sponsored by 
Sony Distribution. He [jcrformcd In 
August at the Gospel Music Workshop 
of America O'ade shov\' in New Oiieans. 

Tim Smith, who hosts a gospel-ori- 
ented R&B/hi|)-hop show for WDTR 
Detroit, witnesse<l a Breakfa-st Club 
show "He had this mostly mainsti-eam 
audience of ret;iilei's and radio on their 
feet singing," says Smith. "To have 
them on their feet so eai'ly in the morn- 
ing was a feat He's a unique iu-tist who 
comes at you with that old-school R&B 
diivie— ljut with totlay's flavor." 
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This wildly popular special is back, with a look at the latest 



trends and new directions in Rap + Hip-Hop. We look at the 
recent success of Latin infused Hip-Hop and check 
out the genre's crumbling regional barriers with 
the rise in rap acts from the power of the south 
to the midwest and beyond. We also talk to 
top producers for the secrets behind some of 
today s hit samples, highlight what's new in \ 
Hip-Hop online. Hip-Hop fashion and preview 
hot new artists and first guorter releases. 
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PROOUCtR (SONGWRITER) IMPRINT & NUMBER-PROMOTION LABEL 


PEAK 
POSITION 


1 


1 


1 
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BAG LADY * 3 tneto ai No. 1 ERYKAH BAOU 
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2 


2 
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LIAR * PROFYLE 

I RiLfY ■ T I, iH t-AWnnN.T BIN'i.t.ljDiu'Ni IC; iOi 'T' MOTOWN 1M262 » 
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3 


4 


4 


13 


SHAKE YA ASS * MYSTIKAL 

'.• ■yir*( C hUGO.P wiLUAMSl II. jivi i: ■;■]■ ) 


3 


4 


3 


3 


27 


INCOMPLETE • StSQO 

^-■i'.VFORD,', HljKG^i :;■[:■:" . :..=;;.jj:,'J ■ SCJL -■■ 1.1 ij t 


1 


CD 


7 


10 


12 


BETWEEN ME AND YOU * JA RULE FEATURING CHRISTINA MIUAN 

L'L' ■- . MA^-Si I'MURDERI'v i iHM ■ ■ ■ ■ ■ : Mr, i 


5 


1 


5 


5 


15 


BOUNCE WITH ME * LIL BOW WQW FEATURING XSCAPE 

1 i ■.' ■ lAHitAT.e.MCQXl ili^.SOSODf- ;■■ . "iiit 


1 


CD 


8 


11 


6 


1 WISH * R. KELLY 

R KELIY -. - ■ 1 1 . ■ .■ JIVE t 


7 


8 


9 


7 


25 


NO MORE * RUFF ^HDZ 
EDDIE F LOHTY •"E?nELL,D,LIGMT> CLIGHTlf.B.UUHAMMACi (Tu-i 'AK I 


1 


9 


6 


6 


29 


LET'S GET MARRIED * JAGGED EDGE 

■ ■ '■ • ECASEV.BMCOXJ iT) t*,' SO SD i:'J / IIOLUVBIA t 


1 


10 


10 


9 


22 


JUST BE A MAN ABOUT (T TONI BRAXTON 

r ■■ ■ 1. -,. ■■ I BRAXTDN J AUSTIN T BISHOP ft MCOl - ^--T^ I 


6 


OD 


12 


12 


25 


OPEN MY HEART * YOLANDA ADAMS 

. lAM.I ■ ,1 JIM '^iR^IS HITlEWtS J W»I&hT,V AOAM?i " ELEKTRA 5711 [[r, I 


11 


12 


11 
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24 


WIFEY * NEXT 

^Ayt,t[ L BL^KtLtV IK.&lSrT.t BERKELEV.R L Hj(X,*Si iD. Ti AMS'a ];-?a: t 


! 


(S) 


14 


14 


15 


BAD BOYZ * SHYNE FEATURING BARRINGTON LEVY 

EZ ElPEt 1 1 PARflCW.L PORTER, D BOWIE ) 153IER8ERGI 7 1 BAD BOY t 


13 


14 


13 


13 


20 


THE UGHT * COMMON 

J-ME iL LVTJ J YANCEY B CALDWELL NHARRIS.BMALAUEM) Ii ' ^^--r.- t 


12 




15 


19 


8 


911 WYCLEF JEAN FEATURING MARY J. BLIGE 

'.V lEAt... DUPIif-SIt, 17; tAN 1 DiJPlibS>:>l . ■ " U' t 


15 


CS) 


26 


33 
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INDEPENDENT WOMEN PART 1 u- DESTINY'S CHILD 
POUE & TONE.C.HOONEV.B KNOWLES IS J. BARNES, J. C. OLIVIER, C.ROONEY.B KNCWIES> IT, COlUMEtA 7*193' t 


le 


cm 


19 


29 


16 


WHAFS YOUR FANTASY * LUDACRIS FEATURING SHAWNA 

SHONDRAE . OlSTUftBING THA ^[iC lK F JAM SOUTH r-Ti:: -J4- " Tj I'A", i 


17 


a 


20 


21 


13 


SUMMER RAIN CARL THOMAS 

mviO . .v:"iNDEPACAWi'e£u SWT : i'lSic'tw: ecnALHUMisouffflTWOcL' : 


18 


OD 


31 


41 
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JUST FRIENDS (SUNNY) -k MUSIQ 

- ■ .-. ■■ ,■ HAGiLiNS.I BARiA^ 1/ DAV S.B MEEB: [VC^f .W.dl^ 'XW.^:!''/::' id:\\:.> 


19 


® 


25 


30 


10 


YOU SHOULD VE TOLD ME ★ KELLY PRICE 

■ ■ ' ■ ■ r [;(' \r.i 1 i:j,\»;, t 


20 




22 


27 


11 


THAT OTHER WOMAN CHANGING FACES 

JOE ' '- ■ :Hr;MP&."iNi atiantic aibjm cut ' 


21 


22 


16 


17 


13 


HEY PAPI * JAY-Z FEATURING MEMPHIS BLEEK & AMIL 

T'MBALAND r ".M0SlEY,3 M COXl fi;:-" -"1.- M", i 


16 


® 


24 


28 


12 


GIRLS DEM SUGAR BEENIE MAN FEATURING MYA 

II A1.I5CHI,'G0,M DAVIS; r^i!--<Li ■ : . ■■ . ■.■ " . . lilN * 


23 


24 


18 


20 


26 


TREAT HER LIKE A LADY JOE 

■ \' 1. - r ■ H.-.-f- JIVt ALBUM CUT ' 


IS 


® 


36 


37 


7 


MY FIRST LOVE AVANT FEATURING KETARA WYATT 

SMUFF -"iFUr A .Vi'JP.,i->H:. K-M-,i ■-•i-\--f:\ Alr.JM .'/T WlA 


25 


® 


34 


36 
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E.I. NELLY 

I EPPEPSOr. iNELLV,^ EPPER&ONi ^0 REEL ALB JW [ JI '_M:tR5AL ' 


26 


27 


17 


16 


20 


WHAT YOU WANT * DMX FEATURING SISQO 

WmiO f ^.IMMnN"-. - 1 ■, ■ ■ ,-, WEATHERSCOCNj [I; flLfF RVDERS'Dtr JAU bfc^aCSMDJMG t 


11 


® 


84 
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1 JUST WANNA LOVE U (GIVE IT 2 ME) JAY-Z 
';i:.«(,tEl.lJ*lXrJlTO KA^JK^yaCHMt t 


28 


29 


29 


32 
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WHERE 1 WANNA BE * DONELL JONES 

; "■r, , ■. H - Ti LNIDJCHABLFS'^f Ari 7JiRl' ARISTA i 
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30 


21 


15 


20 


DOESNT REALLY MATTER • JANET 

■ . . : ■ . ■. -a^'-i ! i.T LEwiii : [1 .' jAM:£Fj;ijL^^:'Stii::MGi 
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31 


23 


18 


24 


JUMPIN', JUMPIN' * DESTINY'S CHILD 

B KNl:WlEJ^ l ELLIOTT IR UOC*£.C.£UI0n.B KNOWLESJ.ALEXANOEP; TuC: CiXJUaiA 7'<.\k- 1 
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32 


27 


31 
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#1 STUNNA BIGTYMERS 

i;-.'! ■■,<.f..':,,6rAiLUAMSl CASH MCMCV AiBijM 4 SOUNDTRACh CUT UttlVERSAt 1 


24 
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39 


39 
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DOWN FOR MY N'S C-MURDER 

■. ■ V LL-K U SROA0US,XLC.5>TEPH£NSON,MAGLi TRU.ND UMlTAlBOM Cin/PfnOttlTY t 


33 


34 


32 


35 
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MOVE SOMETHIN- * TALIB KWELI & HI-TEK 


32 
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39 


42 
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WHAT MEANS THE WORLD TO YOU * CAM'RON 

ACOIQN ■ ■:iEf1C7M34*t 


35 


3t 


35 


24 


32 


(HOT S**T) COUNTRY GRAMMAR * NELLY 

TP-';-' '-"-v ,C i:^ ■T'FC.' s^e: loCSffijNivE^^A'. I 
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37 


30 


26 
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CASE OF THE EX IWHATCHA GONNA DO) MYA 

CSTEWAHT l-.-.ThAlE: UMWtRSJTY MBUM :uTI\T£R&:Cf E t 
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39 


28 


23 
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CANT GO FOR THAT ★ TAM1A 

'■■ '.■ '.'I.. V " riilf/RilU Kill I ijA'i i i SlKMUVAH;. i r "■ < : J-'-'' -i" «, t 


23 


39 


33 


22 
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CALLIN' ME * LIL" ZANE FEATURING 112 

■■ "■ I' OOMSi.-COPELAHD JB,I FOlMAR.DWAR^rN f JCNt-^i ftCHLCWOf ■ ■ iTi 1 
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80 
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UU YOU rUNKMAblbn rLbX rbAIUHlNij UMX 
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GETTIN' IN THE WAY JILL SCOTT 

V DAViS 1 V HIDDEN BEACH AiBLM CLI EPIC t 


41 


42 


37 


25 


32 


1 DON'T CARE * NO QUESTION 


24 


43 
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52 
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IS IT REALLY LIKE THAT? * ABSOLUTE 

■ ■■ r H.CRSLifiCAirriiWtOx.ar.ASEySOAS-^ if D.WONTIUE-.' ■. -'.AMi.t 


43 


® 


47 


51 
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WITHOUT YOU ♦ CHARLIE WILSON 
L STEWART IP ^..STEWART ll.TAB.K WHLIS.O.HARPER.T HALE) lOt MAJOR HITS-JAKE 670OWl^TERSCO»»E 


44 
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NEW^ 
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m Hot Shot Debut m 

IT'S OK SLIMM CALHOUN FEATURING ANDRE 3000 OF OUTKAST 

:t-r.^-^.: ir^-jiimAwnovD wisi iivJii;ftu:ftti* AMiri:;Lii4A-sr- ■:ir.i.T.«iiii<*aFWiw.tESt 


45 


® 


69 


88 


3 


POP YA COLLA USHER 

;;nf K'LF'i -ft ■ IWNII ,K BR OGS> BJ^I^LiSii UtfflCE ALflUM UL' 6HI^1 A 


46 


47 


40 


34 


31 


SEPARATED * AVANT 

i hIJ.T ■.' . -.liHUfFl CMDHIlUlWIC JOWNSC'V ;-o7[M/:A ' 


1 


® 


55 


57 
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BEAUTY QUEEN NEXT 


48 


49 


41 


48 
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DONT MESS WITH MY MAN * LUCY PEARL 

ft SMDICA 5 MUHAMMED lft S-WDiQ D ROBINSDNC OWENS! (D) ROOKIE 7815mYO«D t 


41 


® 


58 


55 
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—^m Greatest Gainer/Sales 

HE DID THAT * SILKK THE SHOCKER FEATURING MASTER P AND MAC 

XL iSJL** 'HE iHX^ER, fcWSTES P MACi :. D; Vj . MIT ifi'iwPffiOfim f 
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54 


59 
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STRAIGHT UP 

fi. ^1' . (J DUPRI B M COX.Lif MO) 


CHANTE MOORE 

(T) SILAS aiBLM CUT.WCA ' 


51 


52 


44 




11 


WHAT'CHU LIKE -k 

. J. 'HI - 1.1 1... iLii'li.l.EVEI&JKOfiOtJlfTSCHi 


DA BRAT FEATURING TYRESE 

' fi:soKFiwr)iArswnATivLOOoC' 


9 




64 


79 


3 


BY YOUR SIDE 

y^Dt U PEUiH F ADU.A MATTHEWMAN.P.OEHMJWl 


SADE 
(V) EPIC ALBUM an t 


53 


94 


48 


50 


16 


DON'T THINK I'M NOT * 

SHE'KSPERE.KANDI ' h'- .1.:. K nilRRUSS K WIUISTDCJS) 


KANDI 

ID(]«COlUMBU79450*t 


32 




52 


56 


6 


FINE 

R SAADtQ.Q-TIP (R-SAADIO.K-FAREEO) 


WHITNEY HOUSTON 
ARISTA ALBUM CLH' 


52 


56 


49 


47 


16 


PASS YOU BY 

BS'Z II MEN IS 3T0CKMANJ 


BOYZ II MEN 

W UNIVERSAL ALBUM CUT t 


27 




68 


76 


3 


HOW MANY LICKS 

M ti SA'JS SCOMRS K i -l! ^ M WINANS.S COMBSI 


LIL KIM FEATURING SISQO 
QUEEN BEEAJflOEAS ALBUM CUTiATlANTIC 


57 


58 


50 


62 


13 


DANCE WITH ME * 

. , ■■ ,•■ 1 1. 1 ROSS.D MOf^tl.G UOI^IiHN 


DEBELAH '.ICiRGAN 
la ID) (T) ivmi II* MS jatL w.-aiATuwc • 


47 


59 


61 


58 




YEAH THAT'S US * MAJOR FIGGAS 

K)rRUNN€B (AeufiaWiE.R EAST,MJtuEN,rNMIR.B JONESJ LmilACE) 10 ICO ITI RtfnWTIW li8MWM«R BRK t 


30 


60 


53 


53 




PUU OVER * 

RIGHTEOUS fUNK BOOGIE llHINA,KASt,DUtCE.NtKO.C H U M 


TRINA 

IT) SLIP N SLIDE BJ ;0 ! "ATULNTIC t 


49 




62 


65 


6 


NAH, NAH... * 

BAT'LECAT - 'f vEr*S « GlLl lAU N HALE.H PALMER! 


E-40 FEATURING NATE DOGG 

■ SICA)fflD'IT ■. iivEl 


61 


62 


45 


46 


12 


THE WAY 1 AM * 

IMi'rM ■■ 


EMINEM 

TI WiaAIT[H\(ATH i9 INTI RSrC-*'f 1 


26 


63 


70 


67 


12 


WHERE 1 WANNA BE ii DAMIZ2A PRESENTS SHADE SHEIST FEATURING NATE DOGG 
MfS££ W«fflk[ KfiHlET iNWlEJT BflOMt.T T)0«a^,^ClST,K«MB•U.II F FWKEBtHHLETl m MUttUWJMR »»' t 


60 


64 


63 


72 


5 


WHO'S SHE LOVIN' NOW? * 

S HUFF IS HUFF) 


LIBERTY CITY FLA. 

(C)(D)HAfiRtLL4:72aHVEt 


63 


V9 


60 


63 


18 


BABY U ARE * 

ITIIuIKI 1 L0OPER(GLEVEmcT,CO0PER) 


GERALD LEVERT 
ia(D)EASr«E5T^, 'Jtii!)r. T 


31 


CC 


73 


68 


3 


THUG NATURE 

Q 0 til (T SHAKUR,Q.JOflES KI.J BETTIS.S POACAItOI 


2PAC 

DEATH ROW ALBuy curt 


66 




72 


73 


3 


MOST GIRLS * 

BABYFACE ii-"r^TI ACT Ti THOMAS) 


PINK 

mTOmFACErtJ-TiTA^i^jTAt 


67 


GD 


76 




2 


ONE WOMAN MAN 

M.aTY (M CITY) 


DAVE HOLLISTER 
DEF SQUAD ALBUM ajUMEAMWORKS t 


68 


CM) 


88 


94 


14 


EMOTIONAL 

M.WINANS IC.THOMAS K HCKSON.M WINAN5,SP\G, 


CARL THOMAS 

BAD BOY ALBUM CUDARISFA < 


69 


70 


65 


61 


12 


COMING BACK HOME BEBE FEATURING BRIAN MCKNIGHT 8, JOE 

v. -..iroJOF.AUSTAft JCAU'^ftl MOTO^VN AlBUM CUT ' 


61 


KJl) 


82 




2 


GOTTA TELL YOU * 

IIAi...-' HGISSW4.S fAUMHA; 


SAMANTHA MUMBA 

;C: .Ul WILD CARD i9;4.^aTNTERSCCPE t 


71 


72 


67 


69 


10 


BEST OF ME PART 2 MYA & JAY-Z 

I- ■: iTOtt ^ iiH'.i^ i; IT ■TUMTtSiyRrtfl.UMVliMWlUUeHFilU) UWSS.-'iMTT'^wrPT (,3^ j,: :'l':T 


55 


73 


56 


39 


15 


TADA* 

S CRAWFORD IS.CRAWFORD.M JOROAN.S DANIOS) 


LIL MO 

IOl[!iEASTVIESI6701MEGt 


21 




96 


100 


7 


ANTE UP (ROBBING-HOODZ THEORY) * 

OR PERIOO IJ.GRINNAGt.t MURRY.D P1TTMANI 


M.O.P. 

mL0W)lM9*T 


74 




80 


82 


3 


I'a TRADE (A MILLION BUCKS) 

B ^ITEB K SY.TAT.. B T HOTrtME iV IC LCMNG) 


KEITH SWEAT FEATURING LIL MO 
ELEKTRA ALBUM LJT^ECt 


75 


76 


59 


54 




FLAWLESS* 

CU HI-TEK ■ ' ' ■.■ TIREai 


PHIFE DAWG 

10 ID) (T) GROOVE AHACK in-, ■ lAM iPi i c t 


53 




77 


77 


-j 


LET ME BE THE ONE * 

NOKlMANIAiT- ^ HAN D CHArtCE W SMALL5I 


RAM-Z 

(CI (D) r: FVT 6473 T 


65 


ft 


75 


66 


1 


SHAKE IT UKE A DOG * KANE <r ABEL FEATURING PNC AND STH WARD WEEBIE 

FULL - --..-I --'.lA P'IC.T; GAFfCJAi K 1 iDI M(/i' WAtrLD EMPIRE 0002 t 


57 




NEW^ 


1 


THANK YOU IN ADVANCE 

S CRAWFORD :S CfLAWFORR) 


BOYZ II MEN 
UNIVERSAL ALBUM CUT 


79 


(US) 


86 


86 


3 


IT AIN'T PART II 


SCARFACE 

II ,M- A lL ' album CUTVIBGIN • 


80 


81 


81 


75 


8 


CONNECT * DJ HURRICANE WITH XZIBIT, BIG GIPP AND PHAROAHE MONCH 

DJ HURRICAhE.D ROCK iW.FITE-AJO<NER,C GIPP.T. JAIAERSONl ;C) IT) TVT 6451 t 


66 


82 


74 


74 


16 


BITCH PLEASE II EMINEM FEATURING DR. ORE. SNOOP DOGG. XZIBIT AND NATE DOGG 

DF ORi " ',i.'."-i^M er:j.tusa CTTif^ »y.o,\&UBBiDii:iiiti,Mf.i;:hr':'' i,'/ ■ ■ -'.-^[.y\ 


61 


® 


Nl 
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YOU AND ME LL COOL J FEATURING KELLY PRICE 

0) SCRATCH 1) T SMITH.G SPM T G SAltfiM.P MURTT K PRICE i DEF )A)^ ALBUM CCi ICJMC 


S3 


CH) 


94 


98 


3 


FIRE IT UP* 

SAGE 1 ii ' 'RC'.SLEECJSMITHi 


SELF 

(CI(D)(T) LETHAL. M4C'.LIGHrTEAP 


84 




NEW^ 




PROTECT YA NECK (THE JUMP OFF) 

RZAIROT USTEO) 


WU-TANG CLAN 

WL'-IANG ALBUM ■-!J)LLI'JLia.iLUWf!lAt 


<5 




87 


87 


3 


TIGHT TO DEF 


MACK 10 FEATURING T-BOZ 

rRCUIW.M •CCAWCA- ' ■.•^■;*iTiT 


86 


87 


79 




2 


MY GETAWAY 

SOUtS«OCK.KAftUN IQIWAVST.WATKINSI 


TIONNE -T BOZ- WATKINS 

UAVFP)C>. SOUNDTRACK OJTjWARNER BROS t 


79 


88 


89 


81 


5 


THIS LUV 

D )0%ES S GCOOt :0 JONES.S GOOOE) 


DONELL JONES 
UNTOUCHABLESILAFACE ALBUM CUT/ARISTA 1 


79 


(S) 


90 




3 


IT'S A FACT * 

SHUFF ■ -1 ■ 


SPARKLE 
(TIHOTOMN 1575a4M 


89 


90 


83 


83 


4 


NO MORE (BABY I MA DO RIGHT) 

SHALL - . ..1 . '. .I'li P : CUES) 


3LW 

hm LJVtS SLBCM CUT.'EPir t 


83 


91 


78 


71 


19 


ROLL WIT ME * 

.Mi, 1 .■..■I -n'.'.nrf. 1 CDIIMAN H LANGCBRTFOINGI 


COED 

10 ;xi RUBICOHUNWERSAL 360* 


64 


92 


85 


78 


4 


AND YOU KNOW THAT * 

D-OON ■■ ■ ■. 1 -■ ' , OSBOURNE COM 


D-DON FEATURING REDMAN 

ICI IDI (Ti LOCK DOWN ^J.iy4\i:.HT iLAli 


78 


OS) 


93 


93 


5 


PROJECT DREAMZ * 

OCE L.POP ID CHAWFORD.S JOHMS0«AHIUER,E.AND€RS0«) 


FIELD MOB 
ICI (0) (D SOUTHERN HOUSEMCA i.jl ? t 


93 


94 


98 


95 


5 


MY MIND RIGHT 

DJTVVINZ IW C.T" " GRANT 


MEMPHIS BLEEK 

ROCA-fELXMlEF JAM ALBUM CUT.1DJMG < 


85 


95 


91 


91 


3 


STAN 

THE 45 KING.EMINEM <M MAIMERS.D.ARMSTRONG P.HERMAN) 


EMINEM FEATURING OIDO 

MBAFTERWATH AlflcW OJT.INTDISCOPE 


91 




NEW^ 


1 


BIG DOE -> 

T 1 ,-. Mi .i.'.M." iT A. KSON.M HOUSTON) 


SUICIDE 

■ FUTUREXOPE 3331 ) 


96 


® 


RE-Eimn 


3 


BEAUTIFUL LADY * 

R )RUUI).IAr< II IR TROUTMAMI) 


ROGER TROUTMAN II 

ICI IffOflLDVViDE WILDSTYLE OOO? 


95 


CS) 


RE-EHTRT 


3 


B.O.B. 

EARTHTONE III lA BTN)AMIN.A PATTON D SHfATSl 


OUTKAST 
LAFACC ALBUM CUT/ARISTA t 


89 


99 


71 


60 


15 


OOOH. * 

OE LA SOUL (K MERCER.V.MASON.OJOUCOEUR.LSCHIFFtlN) 


OE LA SOUL FEATURING REDMAN 
(TI TOMMY BOVZl IB* ) 


44 
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NEW^ 


1 


1 LOVE CALI 

Ill .V 1 LIAMS.FINGAC: 


ROSCOE 

Pi^lJlilT' ALBJ)." LJI 


100 
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GERALD LEVERT • EASTWEST62417)EEG(11.9&17.98) G 
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80 


69 
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IDEAL • NOONTIME 4788ZV)RGIN(10.98/1698)B IDEAL 


19 
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RE-EHTin 
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VARIOUS ARTISTS 1(0SUUI2201-/LAN0SPEE[>I11 98(16981 GAME OVER 
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84 


74 


70 
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fi'i"^^^: ^^V^T*^ WHITNEY: THE GREATEST HITS 
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85 


77 


67 


8 


SPM DOPE W)(JSt 153i92 UNIVERSAL i l 1 9S17 98) SPM PRESENTS: THE PURITY ALBUM 


26 


»6 


75 


65 


17 


BUSTA RHYMESA FLIPM0DEEL£KTRA62517'jEEG(129&169a) ANARCHY 


1 


87 


83 


74 


12 


WILL DOWNING motown lb78Sl.uKrvEi!SAt (11.98(17.98) ALL THE MAN YOU NEED 


25 


88 


81 


79 


12 


BIG MOE W)TECK6H0P 4441 (11 9&'1698iB CITY OF SYRUP 


52 


19 


84 


78 


85 


EMINEM A' WEaAnERMATH 490287MNTERSCOPE 112 98118.98) THE SLIM SHADY LP 
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90 


79 


71 
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SOUNDTRACKA: . • ■. : • • . : .i'c;: M ;' iBi ROMEO MUST DIE — THE ALBUM 


I 
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87 


80 
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DA BRAT • so so DEF.C0LUMBIA69772'/CRG (11.98 E(V17 981 UNRESTRICTED 


1 


92 


86 


72 


34 


TRICK DADDY • j.;. , ,a 17 ..b, BOOK OF THUGS: CHAPTER A.K.. VERSE 47 


8 


93 


88 


85 


101 


JUVENILEA'CASHM0ftEri63162A7NIVERSAL(11.9a(1798) 400 DEGREEZ 


2 


94 


89 


82 


96 


2PACA''AMAR(J/DEATHROW490301*)lNTERSOOPE(19.9a24.98l GREATEST HITS 


1 


95 


85 


75 


11 


C-BO liVEST COAST IMFIA 2a2awARL0CK (1 1.9817 98) ENEMY OF THE STATE 


24 


CIS) 


99 


92 


30 


BLACK ROB A bad BOr 73026'<'ARISTA (I0.9E117 981 LIFE STORY 


1 


97 


91 


90 


36 


0^^^ PO*"?.^.]"* • SNOOP DOGG PRESENTS THA EASTSIDAZ 
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(98) 


RE-EHTin 
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MJU.ONE OFF-DA ROCKA 2221.' 447 (12 9817.961 HUSTLER3 


82 


(99) 


95 




20 


DEAD PREZ LOUO 1867- no 9816.98) LET'S GET FREE 


22 


m 


97 


86 


38 


D'ANGELO A CHEEBA sound 48499WIRGIN (lt.9&17 981 VOODOO 


1 



C^A'bums with the grealest sales gains this week. •Recording industry Assn. 01 America tRIAAl cerltlicaiion for net shipment ol 500,000 album units iGoW}. ARIAA cerlitication tor net shipmenl o1 1 million units (Platinum), ^ RIAA certification ior net shipment of 10 million units (Dia- 
mond) Numeral (oHowme Platinum or Oiamorxj symbol indicates album's multi platmum lcw«l. For txjxcd sets, and double albums with s tunning ttmc of 100 minut«s or more, the RIAA muHipli4>s shipments by the number of discs and/ot tapes. 'Aslensk indicates LP is available. Most tape 
prices, and CD prices BMG and WEA labels, are suggested lists Tape prices marked EQ, and all otnef CO pnces. are equivalent prices, which are proiecteO from whotesate prices. Greatest Gamer shows chart's largest unit increase. Pacesetter indicates btggest Ewmentage gfo-Mh. Heatseek- 
er Impact shows albums removed trom Healseekers this week. Q indicates past or present Heatseeker title, ci 2000, Biltt>oar{VBPI Communications, and SoundScan, Inc. 



MUSIQ SOULCHILD JUST WANTS TO SING 

(Continued fmin patje 21} 



gle, shipped to radio Sept. 11, cur- 
rently .sits at No. 19 on the Hot R&B/ 
Hii>Hop Singles St Tracki! chart. The 
Marcu.<i Riibov-directed \'ideoclip wa.s 
serviced to BET in late September. 

" 'Just FYiends' is personal to me," 
says Musiq, "because it was some- 
thing I'v^ ahvays wanted to express 
to girls: Erery guy in the world isn't 
always trying to get something from 
you. Be mindful of people who 
approach you and how they feel." 

Sonya Askew; urban music bu>T!r for 
the Musicland chain, notes that given 



the gi-cuving buzz about the 23-j'ear-oW 
arti-st and the album's wide range of 
sounds from R&B to soul to funk, "Def 
Soul could i'ei)eat the success they're 
had with Kelly Price. Right now, music 
buj'ei's are open to new music. If Def 
Soul releases another single prior to 
the album's release, that will only solid- 
ify the project's success." 

"Music's music is so meaningful," 
.says Deidre Graham, product man- 
ager for Def Soul. "The album's .'wngs 
are all about building a relationship." 

To broaden awareness about Musiq 



and in turn build a strong relationship 
with music buyers, Def Soul has 
de\'isefi sewral different marketing 
approaches, Graham says. The singer 
is on a 10-oity tour sponsored by Cour- 
TOisier cognac. In addition to having 
Musiq perform in intimate venues in 
Philadelphia, Los Angeles, and Miami, 
Def Soul will be sponsoring college 
campus listening sessions and distrib- 
uting samplers to students. 

Music buyers will also be able to 
receire a sampler at select retailers 
with the purchase of other Def Jam 



titles. Like a number of other Phil- 
adelphia-based artists, Musiq has a 
Web site that is being built by okay- 
plaj'er.com (Billboard, Oct. 7) in con- 
junction with Def .Jam's new-media 
department. 

The artist is also set to perform at 
radio station WUSL (Power 99) 
Philadelphia's 16th annual Power- 
house concert Oct. 27 and 28. "We're 
been getting great phones on 'Just 
Friends,' " sa.vs Helen Little, the sta- 
tion's operations manager "It adds a 
nice flavor to the music that we're 



currently playing." 

Reflecting on what's happened over 
the past year, Musiq says, "I was this 
kid on the street singing, and almost 
orernight I'm with one of the biggest 
musical companies in the world. 

"I ju.st want this album to establish 
me as an artist — more than just a 
singer or a songwriter," he adds. "I 
want to inspire and have a positive 
effect on people ... to be the type of 
artist who, when I'm no longer around, 
will still be talked about for my cre- 
ativitj', innovation, and inspiration." 
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Clubland's Diversity S hows On Compilations 



OHOPPING for dance music compi- 
lations is like shopping for melons at 
your local su|!c>rmarket. You haw to 
pinch and squeeze a lot of 'em to dis- 
co\-er the good one(s). In oiu- contin- 
ued effort Ui be clubland's little shop- 
per's helper, what foUoira are today's 
choice selections. 

Simply sublime: Fans of New 
York's weekly Body & Soul party, 
which recently celebrated its fourth 
anniversary, will flock to "Body & 
Soul. Volume 3" like bees to honey. 
Arriving via Waw Music, this latest 
installment in the senes, like iti^ two 
predecessors, biings the club e.\peri- 
ence home and featiu-es DJs Danny 
Krivit, Francois K., and Joe Claus- 
scll. Noteworthy tracks: "Closer I 
Get" by Yoruba I'resents Marie St 
James, "Never Forget (When You 
Touch Me)" by Hardrive 2000 Fea- 
turing Lynae, "Equitorial" by Dub- 
tribe, "Groove La Chord" by Aril 
Brikha, and "Elements Of Life" bv 



HOT PLATE 



• Zclma Davis, i (Bash sin- 
gle). Da\i.s who's been missing in action 
for ttHj lonj;. return!* to tiancefloors with 
thi.s Junior Vasquez-remLxtHl [x.>ak-huur 
gem. Great I>Tics, ui-gent rh\'thms, sweet 
piano tinklings. and trance-laced synlhs 
provide the rock-solid foundation from 
which the former lead singer of C+C 
Music Factory .timply exploders. Sure to 
he massiwi 

• Mijan. "Alright" (Bold Musie/Siip 
*N' Slide U.K. singie). After circulating 
as a while label for the jjast 12 months. 
DoufT Smith and Richard Pnyton's Sal- 
soul remix of Myan's -i-.y-ear-old classic 
"Alright" is at long last seeing a proper 
release. The sublime 12-minute restrxK-- 
turing, which deliciously samples Dou- 
ble Exposure's disco nugget "My haw 
I.s Free," has alivariy found its way onto 
thn turntable.-i of Frankie Knuckles. 
Dimitri Fmm Paris. Danny RampUng. 
anri Tony Humphries. 'Niiff said. 

• French Affair. "My Heart Guen 
Boom (I>a l>i Da Di)" (Lijgic/BMG sin- 
gle). Guilty pleasure? Perhaps, but 
there's no denying this Eumpean hit's 
infectious (and oh-so-radio-primedl cho- 
nis and hook. Club lijs who find tlie song 
a li'l too jwp shoiiki im^stigate the "big 
room" remixes provided by Plasmic 
Honey. 

• Inaya Day. "Feel It" (Strictly 
Rhythm single). Club belter Day. along 
with producer DJ Dome laka Orlando 
Ortiz ), takes us hack to the booty-shakin' 
'70s with this sassy, wickedly filtered 
disco-splashed jam. Impossible to ig- 
nore — or resist. 

' Afropeans. "No. r','"nuitarrero" 
(ProgCity/ Peppermint Jam Germany 
single). This douliIe-sidtNl (k^nuan iin|Mjii 
is equal parts disco funk ("No. 1") and 
disco jazz ("Guitarrcro") by way of Ibiza. 

• Neon Heights. "Ifi Again" (Glas- 
gow Underground Scotland single). The 
second single culled from Neon 
Heights' debut album, "A View From 
The Heights," finds Zoe Johnston's 
dreamy \'ocals interlaced with Cal (lib- 
son and Simon White's guitar-fuekfl, 
post-club background. Fans of Everj - 
thing But The Girl. Moby, and Krud- 
er & Dorfmeister will find much to 
admire here. Those desiring something 
a tad more hand.s-in-the-air should giw 
a listen to Neon Heights' positively 
buoyant house remix. 



TR AX 



by Michael Paoletta 

"Litlle" Louie Vega Featuring 
Blaze. 

Similarly, fans of London's weekly 
Lazy Dog party, which is fashioned 
after Body & Soul — and which is host- 
ed by DJs Ben Walt (of Everything 
But The Girl) and Jay Hannan — 
won't want to miss the deep house 
rhythms of "Lazy Dog" (Astral- 
werks). Fi'om the set which compris- 
es tw'o discs (one mixe<l by Watt, the 
other by Hannan), we can't stop play- 
ing tracks like Negrocan's "Cada 
Vez," Willy Washington Presents 
Paula Ralph's "Ain't No Running 
Away," Mark Grant'.s ".lazzy Kinda 
Sum'n," Leee John's "Mighty' Power 
Of Love," and current dancefloor 
smash Everything But The Girl Vs. 
Soul \lsion's "Tracey In My Room," 
which clevt'rly fu.ses EBTG's "Wrong" 
with SV's "Come Into My Room." 

In need of an ultra-smooth, jazz- 
tinged house e.NciuT5ion? G'nv a listen 
to Harry The Bastard's "Club H, Vol. 
2." Streeting Nov. 7 via New York- 
ba.sed Stalra Recordings, the 14-track 
set shines the light on tracks like 51 
DajV "Pajwr Moon." Aqua Bassino's 
"Milano Bossa," Euphoric 7 Featur- 
ing Kevin Yost's "Getting Away 
l'>om It All," Kings Of Tomorrow's 
"Fade To Black," and Hi-Lo's "He 
Didn't Know." 

Fave independent label Naked 
Music delivers "Bare Essentials, Vol- 
ume One," which .serves as a mighty 
fine owrview of the label's releases 
from the past year Key tracks include 
Petalpusher's "Breakin' It Down," 
Blue Six's "Music & Wine," and 
Summerland's "Soulmate." 

Paradise is HERE: The second 
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CLUB PLAY 



1. TOTALLY SHABOOM «ilantic 

2. MY HEART GOES BOOM 

FRENCH AFFAIR icGic 

3. KILLER ATB -m^ ..-i 

4. DREAMIN' LOtEATTA HOLLOWAY 

SALSO'JL 

5. SUMMER BREEZE APHRODITE V2 



MAXI-SINGLES SALES 

1. POWER ZELMA OAVIS bash 

2. FORGIVE + FORGET YOU 

SUGARBABIES rawMY fiov silver u>«l 

3. THE FUNERAL PLASMIC HONEY 



GREED LAURENT (^RNIER MinE 
CADA VEZ NEGROCAN rampage 



Breakouts: Tales with future ctiart potential, 
t»s«d on club play or sales reported ttlis wee 



installment in Ministry of Sound's 
American CD .series, which is distrii> 
uted by Ultra Records, is a dream 
come true for lowrs of soulful house. 
The two-<lLsc set, helmed by DIs "Lit- 
tle" Louie Vega (disc one) and Erick 
Morillo (disc two), delivers potent 
tracks like Jasper Street Company's 
"Music," Full Intention's remi.x of 
Awa Band's "Timba, " Joe Claussell's 
"Spiritual Insui-rection," Johnny Cor- 
porate's "Sunday Shoutin'," Afro 
Medusa's "Pasilda," X-Press 2's 
"AC/DC," A.T.F.C. Presents 
OnePhatDeeva Featuring Lisa Mil- 
let's "Bad Habit," Bob Sinclar's "I 
Feel For You," and Josh Wink Fea- 
turing Lir Louis' "How's Your 
Evening So Far." 

The late.st "Global Underground" 
volume — "Danny Tenaglia: London" 
(Boxed L'.K.) — is perhaps the finest 
addition to the series. Throughout this 
two-disc collection, Danny 'Tenaglia 
seamlessly unites the many shadings 
of house music (soulful, tech, tribal, 
and progressiTC), more often than not 
re-editing each track. The end result? 
One incredibly cobe.sive compilation. 
Fave cuts include the .Ananda Pro- 
ject's "Cascatles Of Colour," Katcha's 
"Touched By God," Peace Division's 



"Tribal Phunk," Art Of Trance's 
"Ever So Lonely," and Next Evi- 
dence's "Sands Of Time." 

For Strictly Rh>'thra's "Party Time 
2001," DJ Escape intertwines under- 
ground vibes and crofawnier jams. The 
two-disc set features such current hits 
as Ultra Nate's "Desire," Eartha 
Kitt's "Where Is My Man," Darudc's 
"Sand.storm," Black Legend's "You 
Sec The Trouble With Me," the Love 
Bite's "Take Your Time," Razor 'N' 
Guido Featuring Reina's "Misjj The 
Way," Pragma's "Tot-a's Miracle," and 
Zombie Nation's "Kernkraft 4(K)." 

New York-based independent 
Rumba Jams has quite the cool col- 
lection with "Party Cra-sher" Not only 
does Beiyi Candelario provide the 
savvy turntable skills, but the 11- 
track set also finds him showcasing 
his own favorite productions and re- 
mixes. Highlights: Jocclyn Brown's 
"Picking Up Promises," Serious 
Intention's "You Don't Knmv," Bei\ji 
Candelario With Arnold Jarvis' 
"Learn To dive," and Central Park's 
"Rum De' CoCo." 

ISarlier thLs year, 2-.vear-old Miami- 
based label Harlequin Recording 
Group scored an underground hit 
(Continued on next page) 




Smiling Faces. Last March, dance 
trio Afro Medusa's Brazilian-etched 
"Pasilda" made its debt/t at the Winter 
Music Conference in Miami. In the 
months since, the track, which was 
issued via Azuli Records U.K.. has 
become a club anthem throughout 
Europe. Such international DJs as 
Pete Tong and Dimitri From Paris thor- 
oughly embraced the track. On Oct. 3. 
New York-based Jellybean Recordings 
released "Pasilda" in the U.S., and 
already, influential stateside jocks like 
Roger Sanchez. "Little" Louie Vega, 
and Danny Krivit have embraced it. 
This issue, the track jumps eight spots 
to No. 8 on the Billboard Hot Dance 
Music/Club Play chart. Shown, from 
left, are band members Patrick Cole. 
Isabel Frutt-Uoso, and Nick Bennett. 



II.K.'s Constable Brings 'Music' To Nervous 



NEW YORK — Since moving to Lon- 
don .six .vears ago from her hometinvn 
of Manchester, Paulette "DJ 
I^ulette" Constiihle hiLs Ittuidlod pub- 
licity chores at Mercury Records 
U.K. (specifically its dance impiints 
like TiUkin' Loud and Manifest^)) and 
A& R'promoiion duties at Azuli Rec- 
onls U.K. .Mtjng the way, she has tiix'- 
lessly championed numerous acts, 
IXJs, and producers, including Byron 
Stingily, Afro Medusa, 4 Hero, Nu- 
yorican Soul, Roni Size/Reprazent, 
■Joev Negiu Knee Deep, and Hoasc 
Of Glass. 

While Constable has thoroughly 
eryoyed helping others to shine, .she 
feels that now is the right time to 
turn the sjjotliglit un herself. On Ntrv. 
3, New York-l>a.sed Nervous Records 
will i.ssue ".Must lie The Music," DJ 
Paulette's first official beat-mixed 
compilation. 

'"The timing just seemed right," 
says Constable, who's been DJing 
since 1991. According to Constable, 
she mixed one other compilation — 
the gold-certified "Club Mix '96" for 
Polygram TV/Mcrcury U.K.— but 
wasn't credited on the disc's liner 
notes. "Because of that, I consider 
"Mast Be Tlie Music' to be my official 
coming out .ls an arti.st." 

"We're ver.v proud and excited to 
he introducing DJ Paulette to U.S. 
dul^jjers," saj^s Michael Weiss, pres- 
ident of Nemms Records. "In doing 
this project, we wanted to discover 
new talent. And Paulette. who is well 
known in the U.K.. is a brand-new 
name here. We want to help take her 
to the ne.xt leviel." 




Constiiblc says she worked dasely 
with Ner\i>as on tlie collection's tnick 
listing. "But I pretty much hand- 
picked each track," she notes. "The 
compilation is a gtxKl introduction for 
people who may not know me or my 
musical style." 

"Mu.^t lie The Mu.sic" features 19 
hou.«e tracks, intertwining the soul- 
ful and the progre.s.siw, the vwal and 
the dub. High- 
lights include 
Sandv Rivera's 
"The" Path." 
Timo Maa.s' mix 
of Witix's "Don't 
Laugh," Bini & 
Martini's vocal 
mix of the Soul 
DJ PAULETTE Providers' 
"Rise," .lereniy 
B.'s remix of Hoase Of Glass' "Disco 
Down," .Joi Cardwell's "Let It Go," 
Kim English's "Higher Things." 
Umiielle Fleming's "It's Not Owr" 
and Afro Medus;i's "Pa.silda." 

On Oct. 1, Constable embarked on 
a two-week DJ tour of the U.S. to 
promoto "Must Be The Music" — as 
well as herself. By tour's end, she will 
havie playe<l at clulis in Washington. 
D.C.; Los .Angeles; New York: and 
Chicagti, atnotig other cities. 

Additionally. Weiss notes that Con- 
stable will be heavily promoted \ia 
NerTOUs' Web site (ncrvousnyc.com). 
In addition to the customary 
biographical datii, the site w ill offer 
audio snippets of varioiLs tracks fea- 
tured on "Must Be The Music." 

Constable credits much of her cur- 
rent success to Manchester's "healthiy 



gay chib scene," which is where she 
receiv«l her turntable training. ".My 
first official gig was at Flesh, a 
monthly gay party at the Hacienda 
dub," slic sjij^!. "1 honestly rbn't think 
I'd be where I am today w ithout that 
initiiU .stnmg sup|* nt 1 i'eceive<l from 
the liot.'s of Manchester 

"As a female D.I, I was able to 
stand out in the gay .scene." Consta- 
ble continues. "You're alliAved to be 
difl'eivnt in such an environment. At 
the same time, though, it made it 
much more difficult to then get work 
in tlie straight clubs." 

These days. Constable keeps a 
heavy pi-esence on the international 
DJ circuit, lifHiked by Fiona Craw- 
ford of London-based Unlimited DJs, 
Constable tours primarily through- 
out Europe, playing at all tyix!s of 
dubs in Switzerland, Italy, Siain, and 
the U.K. Last July, she (wo)manned 
the turntables at the opening-night 
|)arty of the seventh annual Billlxiard 
Dance MlLsic Summit in New York. 

Constable also regularly reports 
on dance music and dub cultiu-e for 
Kngland's Chjinnel 1 imrl HBCl. and 
she WTites for Biitish riance music 
magazines like Ministry. D.J, and 7. 
Beginning Wednesday (18), she'll 
haw a weekly slot on the Ministry of 
Sound's digitiU i"adio channel. 

As for tiiking on the added role of 
producer. remixer. Constable says, 
"We'll ju.st ha\x> to wait and .see. Now 
that I'm no longer connected to a 
label and pretty much my om\ bos.s, 
I'm keeping my ears and eyes in- 
credibly open to all possibilities." 

MiaUEL PAOLETTA 
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DON'T WANT ANOTHER MAN STAR 69 &0&KULT DYriAMIX PRESENTS TINA ANN 
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MUSIC MAVERICK 4490SIWARNER BROS t MADONNA 
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CADA VEZRAMPAUOnS NEGROCAN 
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1 TURN TO YOU VIRGIN PROMO t MELANIE C 
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18 
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LOVIN' IS REALLY MY GAME P£RSPECTiVC/A&M 497075/INTERSCOPC ANN NESBY 
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14 
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YOU SEE THE TROUBLE WITH ME G2 OOaSTRlCTLY RKfTHM BLACK LEGEND 
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16 
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PASILDA JCLUUtAN Zb09 AFRO MEDUSA 
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ANSWERING MACHINE r u i ijgoawARNf R BROS GREEN VELVET 


10 


3 


2 


II 


DIVE IN THE POOL nervouS DCO 20443.-NERV0I;$ BARRY HARRIS FEATURING PEPPER MASHAY 


11 


13 


17 
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DON'T BE AFRAID OF THE DARK NERVOUS 20433 CHARLOTTE 




20 


27 
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LOVE ONE ANOTHER IOMMy &Dy 2i4% AMBER 


(13) 


25 


39 
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HIGHER THINGS NCRV0US20432 KIM ENGLISH 


14 
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STAND RIGHT UP NERVOUS 2041S BYRON STINGILY 
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DANCE WITH ME THE DAS LABEL S4684, ATLANTIC t DEBELAH MORGAN 


16 
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a)NTROL 4 PLAY B2027 ABEL 
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22 


23 
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HOW SOON IS NOWr KINETIC PROua-REPRISE t SNAKE RIVER CONSPIRACY 
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X-HALE SIOWLY JELLYBEAN 2593 BOOTSY MCQUEEN 
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31 
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SAD EVES mTERSCOK PfKMUO ENRIQUE IGLESIAS 
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30 


45 
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THAT OTHER WOMAN ATUNTIC PROM0 1 CHANGING FACES 
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BACK 1. FORTH PEER PRESSURE 6774?.'ED€L AMERICA SUPAKINGS 
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WHEN THE WORLD IS RUNNIN' DOWN (YOU CAN7 GO WROHG) ?Km lUPOfiT DIFFERENT GEAR VS THE POUCE 
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NEVER GONNA COME BACK DOWN '..TLM-K 11.1 M i BI FEATURING M DOUGHTY 
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41 
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MR. KVIL JCLLtBUN 2600 BIG TIME CHARLIE FEATURING SOOZV Q 


(25) 
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37 
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EMBRACE ICTRAVAawZA 79471AX)LIAieiA AGNELLI & NELSON 


26 
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SKY FARMCLUB COWflEPUBLIC l58160mNrVERSM. SONIQUE 


27 


32 


38 
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BACK IN MY LIFE REPUBLIC 1582(MlJNIVtRSAL ALICE DEDAY 


2< 


19 


15 
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SILENCE NETTWCRK 3311 1 OELERIUM FEATURING SARAH MCLACHUN 


29 


29 


35 
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SANDWICHES IM tlECTRO«712/JIVE DETROIT GRAND PU BAHS 
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13 
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SAME SCRIPT, DIFFERENT CAST ARISTA I3B60 WHITNEY HOUSTON & DEBORAH COX 




41 


49 


3 


GOTTA TELL YOU WILD CARD PROMQ'INTERSOOPE t SAMANTHA MUMBA 


<J2) 


43 




2 


COMO ME OUELE PERDERTE EPIC 7945$ t GLORIA ESTEFAN 


33 


26 


20 


9 


TAKE YOUR TIME CfiOOVlLiClOUS 224rSTRtCTlY RHYTHM THE LOVE BITE 


(34) 


40 


46 


7 


BANG BANG JELLVBLAN2S 71 AFRO-CUBAN BAND 


3S 


18 


11 


13 


CHECK IT OUT JELLYBEAN 2596 KARMADELIC FEATURING SANDY B. 


36 


38 


44 


4 


ROSE ROUGE BLUE NOTE PflOMacM>lTOL ST GERMAIN 


(37) 


49 




2 


YEAH.. .RIGHT NERVOUS 20151 JONAH 


3i 


36 


29 


7 


LOVE SUPREME PIAVLANO ai357«!IO«ITY JS-16 


39 


27 


26 


9 


FROM HERE TO ETERNITY la-.IC 30M 7758»ljOGIC GKJRGIO MOROOER VS. DANNY TENAGLIA 


(40) 


it 




2 


SUMMER OF LOVE tPic PROMO LONYO 


® 
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NEW^ 


1 


SANDSTORM 'jSO^Vi' iclCiL*S "^"'STRrCTLV RHiT'tM t DARUDE 


42 


44 


47 


3 


ELECTRIFIED (THE TIME HAS COME) AUTHORITY Q09 TIKI X)NES 


43 


4« 


50 


3 


MORE THAN LIFE CURB PnOMQ'LOtlOON-SIRE JANA 


44 


35 


25 


9 


BANG GROOVILICIOUS 123'STRICrLY RHYTHM ROBBIE RIVERA PRESENTS RHYTHM BANGERS 


(45) 


NE1 




I 


MISS THE WAY GROOVILICIOUS 22&STftlCTLY RHYTHM RAZOR N' GUIDO FEATURING REINA 


4« 


37 


34 


6 


AYLA PART II EDELAMERICA0OB2I3 AYLA 


(47) 




1 


PITCHIN' (IN EVERY DIRECTION) ULTRA 1061 HI^TE 


(«) 


Nn^ 


1 


SUNBEAM KINETIC 44a90<ilEPRISE SUBMARINE 


« 


39 1 32 


9 


AIRWAVE TOMMY BOV SILVER LABEL 210JT0MWY BOY RANK 1 
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1 


SOUL HEAVEN JELLYBEAN 21 10 THE GOODFELLAS 
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z 
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MAXI-SINGLES SALES 

COMPILED FROM A NAIlONAt SAMPl F (X RfTAIl STORf. MA^S Mf H( HAM Wl> INTFRNFY 
SALES REPORIS COIUCIID COMPILED AfJO PHa^iDEU BV SoundScaH ' 

TITLE ■■■■III ARTIST 

IMPRINT & NUMBERA)ISTRIBUnNG LABEL IIH'" 




1 


1 


1 


8 


No 1 

MUSIC ITH.SfWAVEflCh 4490ftWAfiNER BROS- 1 7*w^ialf.. 1 MADONNA 




2 


3 


4 


MOST GIRLS IT) (X) LAFACE 2149(lAfllSTA Y PINK 


3 


4 


4 


13 


JUMPIN', JUMPIN' (II (X) cauMBlA 7944&t:RG t DESTINY'S CHILD 


4 


3 


2 


24 


DESERT ROSE l» A4H 197321,INTERSC0PE t STING FEATURING CHEB MAMI 


5 


5 


5 


11 


LET'S GET MARRIED iTI (X) SO SO DEF.^OLUMBU 79137/C1!G t JAGGED EDGE 


1 


7 


8 


23 


KERNKRAFT 4<» iTI :» BAOIKAL 99027 t ZOMBIE NATION 


7 


6 


6 


20 


DON'T CALL ME BABY (Tl {X) VICKXIS GROOVES^ 79371jT:RG t MADISON AVENUE 


1 


8 


7 


8 


THE HAMPSTERDANCE SONG IXI KOCH 8161 t HAMPTON THE HAMPSTER 


1 


9 


9 


16 


TOCA'S MIRACLE IT) ix) GROOVILICIOUS 12Z^TRICrLY RHYTHM t FRJVGMA 


10 


10 


10 


26 


1 WIU LOVE AGAIN III (x; Columbia 79375CW t LARA FABIAN 


( 




48 




2 


Greatest Gainer 

INDEPENDENT WOMEN PART 1 iTi COLUMBIA 79t93CK(, 1 OeSTINY'S CHILD 


12 


a 


11 


10 


1 WANT WU ID NEED lieiH«rt THE (MM IT B ix) 550 music 79<73icpic t CELINE DK>N 


13 


12 


13 


It 


DANCE WITH ME mniTW (MS lAKl/nUHnC SUM/AG t DEBELAH MORGAN 


14 


13 


12 


27 


WHAT A GIRL WANTS m (» RCA 60221 1 CHRISTINA AGUILERA 


15 


14 


14 


31 


SAY MY NAME iTi !X| COLUMBIA 7931H:r<; t DESTINY'S CHILD 


IS 

m 


16 
19 


16 
19 


22 


YOU SANG TO ME i«l CO! IWBIA IMJS'CRG 1 MARC ANTHONY 


23 


VmERE rOU ARt'l WANNA LOVE YOU FOREVER (Ti !<l COlUWa ;)391« 1 JESSICA SIMPSON FEAT NICK LACHEY 


( 




NEW^ 
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Hot Shot Debut 

HIGHER THINGS T< ■>! NEmous KIM ENGUSH 


19 


15 


15 
17 


7 


NO ME DEJES DE QUERER7C0M0 ME DUELE PERDERTE [Xl CPK 79456 1 GLORIA ESTEFAN 


20 


18 


6 


CANT GO FOR THAT IT) ix; tlEHRA (,7061 EEG t TAMIA 


21 


17 


18 


g 


MBUCB f ntlM* ^nUC rUVUM n\ ii\ urrTuuCDii 331 ii t DT CCaTI IDIM/: M TVii muTV 
riCVCR WUIVnA MHHC BW>I\ UWVn 1 1) IXI ntl IWtnK JJ] la T d I r t>M UKinu M. lAJUun 1 T 






23 


22 


25 


1 SEE STARS (X> STREETEEAT 067 ROSIN FOX 




23) 


NEW^ 


1 


MISS THE WAY CTl > GROOVIUCIOUS 226iSTRICTLY RHYTHM RAZOR N' GUIDO FEATURING REINA 






25 


33 


25 


IT'S A FINE DAY IT) CXj RAMPAGE 0104 MISS JANE 


25 


24 


31 


6 


BLOW YA MIND (T) W JIVE ELECTRO <2707/i[VE LOCK 'N' LOAD 


C26) 


35 


25 


5 


MOVIN' UP <T| IX) NERVOUS 20127 DJ MIKE CRUZ PRESENTS INAYA DAY & CHINO RO 


27 


20 


21 


12 


STRONGER |T) (Xl RCA 60281 1 KRISTINE W 


(n) 


30 


30 


26 


BC WITH YOU (SOLO ME MKMinftTU) m m INTERSCOPE 497267 t ENRIQUE IGLESIAS 


20 


26 


26 


24 


FEELIN" SO GOOD m m WORK 793WZPK t JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE 


30 


21 


20 


43 


1 DO BOTH JAY & JANE IT) (XI BADD KAT'AUREUS 4SL'WARlDCK LA RISSA 


31 


22 


24 


33 


SHACKLES (PRAISE YOU) (T) IX) C2iC0LUMBIA 79347/CRG t MARY MARY 


32 


29 


28 


13 


DREAMING IT) (Xl NETTWERK 33105 BT 


33 


33 


36 


51 


SUN IS SHINING ITI <X) LKl AMERICA OObSSO BOB MARLEY VS. FUNKSTAR DE LUXE 


34 


31 


23 


4 


1 WONOCR WHY? (HE'S THE GREATEST OJ) )Tt TOMUY BCff Z131 1 TONY TOUCH FEAT KEtSHA & PAM OF TOTAL 


(35) 


NEW^ 


1 


MY HEART GOES BOOM (LA Dl DA DA) (TI (X) LOGIC 79126 t FRENCH AFFAIR 


36 


32 




2 


KILLER (T) IX) RADtKAL 99034 t ATB 


37 


36 


29 


10 


LET THE MUSIC PLAY/GIVE ME TONIGHT (THE LOST MIXES} (Xl CONTAGIOUS 8942 SHANNON 


30 


39 


35 


20 


CANT TAKE THAT AWAY (MARIAN'S THEMO iTi (X) COLUMBIA 79399^RG t MARIAH CAREY 


39 


28 


27 


7 


DESIRE IT) tX) STRICTLY RH^MM 12595 t ULTRA NATE 


40 


27 


34 


3 


WHERE IS MY MAN (T) IX) GROOVILICIOUS 22^TRfCTLV RHYTHM EARTHA KITT 


41 


45 


39 


16 


TRY AGAIN iTl BLACKGftOOND 3a722A'iftGIN t AALIYAH 


42 


38 


37 


15 


I'M NOT IN LOVE (T) IX) MAVERiCK 4486& WARNER BROS OLIVE 


43 


46 




3 


ANSWERING MACHINE (T)UJ F-ttl 44900'WAnNER BROS. CjREEN VELVET 


44 


34 


41 


31 


THE LAUNCH/YOU GOT MY LOVE (T) (X) GROOVIUCIOUS 094/STRtnLy RHYTHM DJ JEAN 


45 


44 


43 


44 


ABOVE THE CLOUDS (Tl TOMMY BOr 2053 AMBER 


4C 


40 


38 


98 


BELIEVE ai (X) WARNER BROS. 44576 1 01ER 


47 


41 


44 


26 


DON'T STOP IT) (X) RADIKAL 99015 ATB 


41 


49 




9 


DOESNT REALLY MATTER (T) OEF JAMiDEF SOUL 56282aiOJMG t JANET 


49 


37 


42 


9 


DIVE IN THE POOL (D m NERWUS (X)G 20443,iNERV0OS BARRY HARRIS FEAT PEPPER MASHAY 


w 


NEW^ 


1 


STRAIGHT UP Ti siLAS 1&5775.WCA * CHANTE MOORE 



O Titles with the 
anywhere in the top 
Billboard/BPl Comi 



greatest sales at club play ir>creases this week. Powef Pick on Club Play is awarded lor the largest point increase 
50 t Videoclip availability. Catalog number is for vinyl maxi single, or CD maxi-single if vinyl is unavailable. On 
unicatHins. 



among singles t>elow the top 20. Greatest Gainer on Maxi-Singtes Sales is awarded tor the largest sales irtcrease among singles 
Sales chart; (M) Cassette maxi-singte availability. (T) Vinyl n^axi-singlG availability, (X) CO maxi-smgle availability, d 2000. 



DANCE TRAX 

(CoHtiii tied from preceding page) 

«nth "Whatcha Gonna Do?" by Shau- 
na Solomon. That track — along with 
other Harlequin singlets like Oscar 
G.'s "Make Me Feel," Progression's 
"Drums Of Life," Menace's "Another 
Time," and Jask's wickedly lush Pall 
From Heawn mi.\ of Ad Rnem's "If 
You Fall" — form the sturdy founda- 
tion of "Harlequin DJ Tbols, Vol. 1." 

Circuit grooves: Fbr "Dance 1, 
Volume One" (Afterhours/Strictly 
Hype Recordings), Texas DJ Roland 
Beimares seamlessly intertwines 



wailin' di^'a house (Sunkids Featur- 
ing Chance's "Rise Up," Ralphi 
Rosario Featuring Sevanah Stone's 

"Give Me A Break"), filtered disco 
hoase (Mirrorball's "Bumin' "), pro- 
gressive house (Electrix's "Blame 
The Music," DJ Mania's "Holding 
On"), and trance (ATB's "Summer"). 

Barry Harris, one-half of produc- 
tion outfit Thunderpuss, is responsi- 
ble for the deft mixing skills heard on 
"Circuit Sessions 00.3" (4 Play 
Records). Encompassing tribal, pro- 
gressive house, and epic vocal an- 



thems, the set finds Harris .spotlight- 
ing Thunderpu-ss-approved remixes 
like Jocelyn Enriquez's "When I Get 
Close To You" and Jennifer Holiday's 
"Think It Ov^n" It al.so finds him fea- 
turing blistering tracks like David 
Morales & Albert Cabrerra Present 
Moca Featuring Dcanna's "Higher" 
and Mike Cruz Presents Inaya Day 
& Chino Ro's "Movin' Up." Out Oct. 
24. Also available from 4 Play are 
"Circuit Ses.sions 00.1" and "Circuit 
Sessions 00.2," mixed by Manny 
Lehman and Abel, respecth'ely. 



Twilight energy on his latest 

beat-mixed collection, "Perfecto Pre- 
sents Another World" (Sire/London- 
Sire), globe-trotting DJ Paul Oaken- 
fold delivers a most satisfying set that 
incorporates Led Zeppelin (the 
Quivw mix of "Babe I'm Gonna Leaw 
You"), Timo Maas ("Ubik"), Dead 
Can Dance ("Sanvean"), Vangelis 
("Rachel's Song" and "Tears In Rain," 
both from the "Blade Runner" sound- 
track), Jan Johnston ("F'lesh"), and 
Delerium ("The Silence 2000"), 
among others. 



Yes, Timo Maas' "Music for The 
Maases" (Kinetic Records/Hope 
Recordings) includes the song that 
put him on the map: the 3-year-old 
"Mama Konda," wfiich he recorded 
under the moniker Orinoko. It also 
includes his mixes of Azzido Da 
Bass' "Dooms Night," Muse's "Sun- 
burn," Jan Driver's "Drive By," 
Green Velvet's "Flash," and Big 
Ron's "Let The Freak." An absolute 
high point is his unreleased vocal 
mix of Lustral's classic "Every- 
time." 
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Coen Bros. Movie Featores Bloegrass 

Mercury To Release '0 Brother, Where Art Thou?' Soundtrack 



Country Hard Hats. Vince Gill, center, and his wife, Amy Grant, rigtit, take a 
tour of the new Country Music Hal! of Fame with director Kyle Young, left. The 
$37-million showplace Is nearing completion in downtown Nashville. 




BY JIM BESSMAN 

NEW YOKK— The Coen Brothere' 
forthcoming moiie, "0 Brother, Where 
Art Thou?," is so stceixid in bluegrass 
and other forms of roots music that 
kno^viedgeable country music figures 
eagerly point to potential parallels 
with "The Buena Vii^ta Social Club" in 
how the soundtrack album represents 
a relatively obscure music genre. 

The soundtrack, which Mercury 
Records will release Dec. 5, features 
Alison Krauss & Union Station, the 
Stanley Brothers, John Hartford, 
Emmylou Harris, Norman Blake, the 
Cm Family, the Whites, Gillian Welch, 



Bryan White Views First Greatest-Hits Set 
As New Beginning Bn Longtime Labei Asylum 



CaIX'HING UI'; a greatest-hits iKickage often marks 
the end of the road in a relation.-ihip between an artist 
and a label. Bryan White, who.se hits package is due 
Oct. 31, prefers to think of it as more of a beginning. 
Since signing with A.sylum in IDiKi, he has releasefl fK'e 
albums on the label imdcr mmierous regimes. In the past 
j^ar, he's watched his label become an imprint of Warn- 
er Bros. Yet he says he is excited about the potential 
those changes bring. 

"Every artist probably .yearns for the point where 
they can release a greatest-hits record," says White, 
"and the first reaction when the label brings lyoul the 
idea is like, 'Arc you serious? Do I get to do another 
record? Is this it?' The idea grew on me as I went 
through the process of 
putting it together. I 
thought it's a great 
chance to close a chap- 
ter .. . This is sort of let- 
ting the past go and but 
still freeze-framing it 
and showing my appre- 
ciation toward all those 
great songs and fans 
that have been there for 
all those .songs." 

But, WTiite happily re- 
ports, he still has a deal 

with Asylum/Warner Bros. The greatest-hits project, 
he .says, "buys us a little more time, because I'm .stall- 
ing to focus on doing a lot of writing and putting together 
a new record for the next .year to come." 

White says he's "been through three or four versions 
of Asylum. The first team when I was there from 'Ki- 
'96 was a really supportive team that 
I was really proud to be working with. 
Then it changed two or three differ- 
ent times, so it's been hard to settle 
into. It's kind of nice that e\ierything 
seems real concrete now for the first 
time since I'v^ been on a record label." 

As a result of the merger with 
Warner Bros., White says, "I'w had a 
really big spark under me hap|)en jast wHrrE 
in the last sl\ months. It's been really 
an exciting time for me, because for the first time I'm 
sitting dowTi ha\ang marketing meetings with all these 
people. That generally has not happened too much in my 
past, so that really fired me up and made me feel . . . 
totally supported by this whole new group of people. 
Their energy and positi\"ity are awesome. It built my 
confidence up, and it got me really excited about work- 
ing on the next record after the greatest hits." 




by Phyllis Stark 
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White, 2(), is undergoing some changes in his |X,'r- 
sonal life too. He is marrying actre.ss Erika Page this 
month, doing a benefit tour for firefighter and police- 
man associations throughout October, and gearing up 
for a t\vo-week East Coa-st Chri.stmas tour. After that, 
he plans to take three to six months off to write songs 
for his next album and enjoy being off the road for the 
first time in about seven .years. 

The hits package contains four No. 1 songs, three lop 
1 0 hits, and thi-ee that were top 30, plus two new .songs — 
"The Way You Look At Me" and new single "How Long." 

On THE ROW: Gaylord Digital, Gaylord Entertain- 
ment's Internet division, laid off 22 staffers, about 18% 
of its work force, Oct. 
10. 

The Artist Envoy 
Agency (AEA) of Nash- 
ville has acquired Mus- 
tang Entertainment, a 
Fbrt Worth, Texas-based 
booking agenc.v. Mus- 
tang principals Matt 
Preveto and Troy John- 
son w ill join AEA and 
remain in Fort Worth. 

Nashville-toscd label/ 
retailer C" The-Record- 
Store.com hiis signed artists Jo-El Sonnier, Dan Seals, 
John Schneider, and Jim Nabors to its roster 

After 20 .vears of handling publicity for the Acarlemy 
of Country Music (ACM), Paul Shefrin and the Shefrin 
Co. have stepped down from the job but will continue to 
con.sult through the ACM Awards in May 2001. 

Artist news: Rutledge Hill Press will release a 
hardcover book version of the Country Music Assn. sin- 
gle and song of the. vear," I Hope You Dance," this month. 
In addition to the te.xt, w litten by .songwriters Mark D. 
Sanders and Tia Sillers, tlie Iwok will contain an acoustic 
version of the Lec Ann Womack hit recorded by her 
exclusively for the project Womack also wTote the book's 
introduction. The illustrated book retails for $13.99. 

Rodney Crowell will relea,se his first album of new 
music in four .years, "The Houston Kid," Jan. 30, 2001, 
on Sugar Hill Records. 

Chris LeDoux underwent a liver transplant Oct 8 at 
the University of Nebraska Medical Center in Omaha. 
LeDoux was recently diagnosed with the liver disease 
primarj' .sclerosing cholangitis. 

John Berr>' .signs with Hot Schatz Public Relations. 
His Chi-islmas album, "My Heait Is Bethlehem." is due 
Tuesday (17) on Ark 21 Records. 



the Fairfield Four, and Chris Thomas 
King. King, a Blind Ilg Records blues 
artist, and a number of other sound- 
track arti.s-ts apiiear in the film, includ- 
ing Welch, the Whites, three of the 
Fairfield Four, and Union Station. 
Union Station's Dan Tyminski con- 
tributes the singing vtiice for the key 
movie character pla.ved by George 
Clooney, who lip-syncs the .songs. 

Members of Union Station and the 
Nashville Bluegi'iLss Band contributed 
much of the instrumental pla.ving for 
the project Welch is additionally cred- 
ited as associate producer of the 
soundti-ack. Deni.se Stiff, who man- 
ages Welch, Krauss, and Union Sta- 
tion, is its executive pnxiiicer, with T- 
Bone Burnett the inu.sical proflucer 
for both the film and the soundti'ack. 

The Universal Pictures/Buena Vista 
Pictures moiie comes out Dec. 22 and 
is loosely based on Homer's "Odj^ssey." 
Starring Cloone.y. John Turtun-o, and 
Tim Blake Nelson, and featuring John 
Go(Klman and Holly Hunter, it takes 
place in Mlsslssijipi in the '30s and cen- 
ters around the colorful exploits of 
three fugitives from a chain gang who 
record a hit version of the bluegrass 
clas-sic "I Am A Man Of Constant Sor- 
row." It is sung by Clooney 's character 
in the film's Soggy Bottom Boys group 
and is the album's fii-st focus ti-ack. 

"Music is such a big part of this 
movie, it's almost a musical," says pro- 
ducer/screenwriter Ethan Coen 
(brother Joel Coen is the film's diree- 
tor/.screenwriter). "Not that there's 
.scenes of charactei's bursting unmo- 
tiv"ated into song, but there's a lot of 
music in it, and it's kind of the raison 
d'etre of the movie." 

Aside from two vintage prison 
chants licensed from folklorist Alan 
Lomax and Han-y "Mae" McClintock's 
1928 classic "The Big Rock Candy 
Mountain." all the music was recorded 
by Burnett, who previously worked 
with the Coens on their 1998 movie, 
"The Big Lcbowski." "It's kind of his 
movie," says Coen. "It takes place in 
the South in the "iOs., iind we've alwa.vs 
been big on old-timey miLsic and other 
music from the region: mountain 
music, proto-bluegrass. Delta blues, 
field hollers, chain-gang chants. 
They're different genres of music but 
roughly of the same time and place." 

The soundtrack version of "Constant 
Sorrow," Coen note.s, copies the Stan- 
ley Brothers' arrangement "It's all of 
the period," adds Tvmin.ski, who sang 
the song several keys lower Uian usual 
to match Clooney's speaking voice. 
"We recorded on mikes from the era 
and stood iutiund a single mike with no 
headphonas, .so it was reall.y authentic." 

Noting that the key song from "0 
Brother, Where Art "fhou?" k a blue- 
gi'ass tune and that the film Is a big- 
budget Coen Brothers production, Jon 
Grini.son, executive prtxiucer of s.yn- 
dicated rarlio's "This Week In Amer- 
icana," says that the movie will put 
bluegrass and roots music "on the 
map in a new way Lots of [leople know' 
who Alison Kraass Is, hut not the Fair- 




field Four or Ralph Stanley or Gillian 
Welch, and to hear this music pre- 
sented in such a foreground way is 
very unitsual and remarkable." 

(Jrim.son will devote an entire show 
to the soundtrack and create a sepa- 
rate multi-format radio special. He 
says, "Many .soundtracks con.sist of a 
theme .song that runs in the credits 
along with 'masic inspired by' thrown 
in at the Uth hom; But this film Is built 
iiround the music, and the Coen Broth- 
ei-s treated it with gieat res|)ect" 

The quality of the music, and its 
prominence in the film, "puts a lot of 
pres.sure on us to give the music its 
due," says John Grady, Mercury 
Nashville's senior VP of sales, mar- 
keting, and promotion. .Starting at the 
core target, the label will screen a 
trailer for the movie Tuesday (17) at 
the International Bluegrass Music 
Assn. Convention in Louisville. 
"Constant Sorrow" will .ship to roots 
stations this month, 
and programming 
of the album on 
public radio vehi- 
cles like "All Things 
Considered" and 
"Prairie Home 
Companion" is also 
being planned. 
ETHAN COEN M 0 r c u r y 

Nashville looks to 
expose the music to the mainstream 
as well. A major talk radio and TV 
push Is in the works, Grady sa.vs, pos- 
sibly to include the Coens and some of 
the soundtrack artists. There will also 
be a big album kickolT at Amazon.com. 

"We're going w ith the believers — 
w'hoever wants to be involved," says 
Grad.v. "We think it's one of the mast 
im|X)rtant albums we've ever released 
and a chance to do for this kind of 
music what the 'Buena Vista Social 
Club' film did for that genre: All the 
songs play all the way through, and 
many of the artists play characters, 
.so if the mov ie goes well, you won't be 
able to e,scape the mu.sic." 

Last Ma.v, most of the soundtrack 
artists performed the music at the 
Ryman Auditorium as a benefit for 
the Country Music Hall of Fame. 
Famed documentarist D.A. Pen- 
nebaker filmed the event for eventual 
release; snippets of it can be glimpsed 
in the video for "Constant Sorrow." 

"That night had some of the best 
performances I've ever seen," says 
Grady. "Seeing Ralph Stanley sing '0 
Death' and the trio of Alison, Gillian, 
and Emmylou on 'Didn't Leave Nobody 
But The Baby' — it was just a special 
night all the wa.v through. And to have 
all the masicians imd actors there and 
.see the looks on their faces, yai knew 
it was something vei*y special." 

"0 Brother, Where Art Thou'?," inci- 
dentally, has already ojiened in Europe, 
where the soundtrack album is also 
already in relea.se to rave reviews and 
surprising sales. In France, for in- 
.stancc, the album had reached No. 12 
in mid-September without the impetus 
of a single. 
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10 


THE UTTLE 6IRL JOHN MICHAEL MONTGOMERY 

3 OTi.'iON.N, WILSON, /U MONT&OMEHf i(i AlitN' . ATIANHC 85C06 


2 


3 


2 


6 


13 


GO ON GEORGE STRAIT 

T PHO,'*i\ r. STRA'T :T MARIlN M NEStERI (V) MCA SASKVILLE 172169 


2 


CD 


7 


3 


17 


BEST OF INTENTIONS TRAVIS TRITT 

B J, I'l'.'.i •.( . R T TRITT IT. Tfi iCj iD.i COlL.I.'til" Vi - f 


4 


5 


4 


1 


23 


THAT'S THE WAY JO DEE MESSINA 

B G"L. ' ■ : T r.'CGPA'.V - ROftOfT.M LAI-URj ''HA CURB 73106 t 


1 


6 


6 


7 


43 


LETS MAKE LOVE FAITH HILL WITH TIM MCGRAW 

Q<X'-AV: ■ LL 1 1; L ir*DS£r,M.GR£EN.e LUr^ER. A mayo: WARNER BROS- ALBUM CUTCUR&VffiN 1 


6 


7 


S 


4 


22 


COUNTRY COMES TO TOWN TOBY KEITH 
; ;TR':i_[": T kEI'm I tl I-i I-v I DREAMWORKS album cut t 


4 


CD 


9 


9 


28 


1 NEED YOU LEANN RIMES 

f. V.I TtEGA"!.'!^ ■ 1 =^\mm u zm it.iacv.d ua-scs'.'n to (dkvi SfARfiCw 5«e63.aPiroLWR8 1 


8 


CD 


10 


12 


23 


FEELS LIKE LOVE ViNCr GILL 

IBh07.\ . ^iiLi :V' MCA NASHVILLE i72i6ai 


9 


d) 


12 


14 


20 


JUST ANOTHER DAY IN PARADISE PHIL VASSAR 

nr.iM p;- - i.vassab i arista Nashville album cut t 


10 


11 


8 


2 


41 


1 WILL..BUT SHEDAISY 
U I-! ■! * 1 -.-.ji-i'l J L-tKt LrRIC STREET ALBUM CUT 1 


2 


OD 


14 


17 


17 


WE DANCED BRAD PAISLEY 

F ROGERS ^t.fV.C DUQOISI Vi ARISTA NASHVILLE 69009 


12 


QD 


13 


16 


24 


THERE YOU ARE MARTINA MCBRIDE 

'M,'_L /-OPL^' _ 'ERO.EHILL.MO, SANOERSI (V1RCA60214 


13 


d) 


le 


18 


13 


WITHOUT YOU Dixit CHICKS 
•' ' - MA'^JES E SItVEH 1 MONUMEi^T ALBUM CUT 


14 


d) 


ZD 


22 


24 


MY NEXT THIRTY YEARS TIM MCGRAW 

r r. j^i" I f 1 *M J T MCGRAW IP.VASSAR) CtJRB ALfiUM CUT 


15 


u 


II 


10 


28 


WHAT ABOUT NOW LONESTAR 

:i MUFF iMiTH,;. BAR^iER R HARBINi '■' BNA 60212 t 


1 


OD 


18 


20 


10 


1 LOST IT KENNY CHESNEY 

e CWKti \ WILSON (N.THRASI-E» . OLANDCRl (V) BNA 69C07 t 


17 


OD 


19 


21 


17 


AlRPOWER ■ 

BORN TO FLY SARA EVANS 

^ woRLF'f rvft\s,'-i I' JMMD'. sroni (V; HCA 690O8 t 


18 


19 


15 


13 


26 


IT MUST BE LOVE ALAN JACKSON 

KSTEGALL "','MI I ARISTA NASHVILLE ALBUM CUT 


1 


® 


22 


26 


20 


THAT'S THE KIND OF MOOD I'M IN PATTY LOVELESS 

E.GCRDv ■ ■- . _l: T ^.;,_j^f:. ic iD'EPIc ' 


20 


® 


24 


24 


31 


1 HOPE YOU DANCE LEE ANN WOMACK WITH SONS OF THE DESERT 

M iVfi.oH' 1',' u •Mijl.^i T S:lL-S^L ;v i MCA NASHVILLE 172158 ♦ 


1 


a 


17 


U 


37 


rrs ALWAYS SOMETHIN* JOE DIFFIE 

D COCW I WISON iM GRf EM A MArO EPIC ALBUM CUT r 


5 


d) 


26 


25 


16 


KATIE WANTS A FAST ONE STEVE WARINER WITH GARTH BROOKS 

S.'.vap 'i iR ■ \r-^ y^rn:A ■■.Fv'- 


23 


d) 


27 


27 


16 


I'M HOLDIN' ON TO LOVE (TO SAVE MY LIFE) SHANIA TWAIN 

RJLA'iGL !'■ :. , MERCURY %2f«2 


24 


2S 


23 


23 


36 


YES! CHAD BROCK 

N vv , ■ ir. Ar.-.jr. , t.i'. ^ .l.'.ri.tCtXLINS) ICMDI (V) WftPr.Li^ : 


1 

26 




28 


28 


16 


YOU WON'T BE LONELY NOW BILLY RAY CYRUS 
O.MUEf ■ ' ii: L:i '.'-M 


® 


29 


29 


14 


A LITTLE GASOLINE ?; 

Sr,T, - -! ,. T CLARK D MILLERLROGERS) . I.'L- ^'r : . 1 


® 


36 


46 


3 


WTMW.MEMORY ALAN JACKSON 

« STEGALLIA JACKSON; f-^ir,n \A.si-vn; ^.i!l-l.' njT 


28 


® 


35 


37 


6 


TELL HER LONESTAR 

D HUFF :C AISELU.N KA-ISI B i BNA ALBUM CUT 


29 


® 


31 


31 


12 


THE VISIT CHAD BROCK 
N.WIISON BCAMNON C STEFL G ELLS'A'CRTH B.ROCGERS! WARNER BROS ALBUM L I 


30 


® 


32 


33 


n 1 MY LOVE GOES ON AND ON CHRIS CAGLE 

' ! R WRIGf-I ' ' (CHO) (V) VIRGIN 58867 


31 


® 


34 


35 


13 


MEANWHILE BACK AT THE RANCH THE CLARK FAMILY EXPERIENCE 
BGALLI' Tf.'rG-A*V ■. i ■ '.'. KiRhPATRICK) CURBALBUMCUT 


32 


® 


33 


32 


13 


1 CAN'T LIE TO ME CLAY DAVIDSON 

r.tARO.C BEATMARDI {V) VIRGIN 38727 t 


32 


® 


38 


36 


7 


WE'RE SO GOOD TOGETHER REBA MCENTIRE 

D.MAL-OV ■■ A fiOSOf F S :ilP1ER0.J S S«eRBiai !V) MCA NASKVILLE 172181 t 


34 


® 


37 


34 


17 


HE WILL. SHE KNOWS KENNY ROGERS 
- - DREAMCATCHER ALBUM CUT t 


34 


® 


39 


40 


10 


THIS EVERYDAY LOVE RASCAL FUHS 

M 3RIGHI " WILLiAUS ' ■ : -IHS:JN; LTRIC STREET ALBUM CUT 


36 


37 


30 


30 


18 


LOVE SHE CANT LIVE WITHOUT CLINT BLACK 


30 


® 


40 


38 


11 


THERE IS NO ARIZONA JAMIE O'NEAL 


38 
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II 


i° 
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r 

o ..- 

it 


TITLE ARTIST 

PRQLi M ■. ,.J IR: IMPRINT * NUMBER7PR0M0TI0N LABEL 


PEAK 
POSIIIC- 


39 


41 


41 


13 


I'M GONNA LOVE YOU ANYWAY 

T BRuri ■ rAMPBFLLi 


TRACE ADKINS 
. CAPlTOl 58880 


39 


® 


42 


45 


6 


1 WANT TO KNOW ;EVERYTHING THERE IS TO KNOW ABOUT YOJI MARK WILLS 

CCI^MRFRLAri • • . ■■;.'. IV MEFTi i7,.]Mi T 


40 


® 


48 


62 


3 


A GOOD DAY TO RUN 

F" '.'BERLIN 


DARRYL WORLEY 

DREAAIW0F7KS ALBUM CuT » 


41 


® 


44 


44 


8 


EVERY MAN FOR HIMSELF 

E SEAT LI E.L JTT T JUHNSONJ 


NEAL MCCOY 
(C:kDMVI GIANT 16837 


42 


® 


45 


47 


, , GEORGIA CAROLYN DAWN JOHNSON 
^ F /,oR^[ . , ;: J0HNS0N.T.VEHGES1 ARfiTA NASNV1UE ALBUM CUT t 


43 


® 


47 


66 


4 


YOU MADE ME THAT WAY 


ANDY GRIGGS 


44 


® 


43 


42 


11 


EVERYBODY'S GOTTA GROW UP SOMETIME 

" U' ^HLULStKI ;C LiNOSfY.S SEEKELI 


SONS OF THE DESERT 
MCA NASHVILLE 172179 7 


42 


® 


53 


57 


5 


ALL NIGHT LONG 

J SCAJ r t J 1"' i GOfiiO ?. HA'fWARO J GAViN B R BF^OWN^ 


MONTGOMERY GENTRY 
COLUMBIA ALBUM CUT T 


46 


® 


49 


52 


12 


RIGHT WHERE 1 NEED TO BE 

T yi^iAV'i ^' WRlGHT L "LA'HJVPOK MARVEl.1 


GARY ALLAN 

■' MCA NASHVILLE I ^ ■' i t 


47 


® 


67 


_ 


2 


BURN 

B (^LLIMQRE.T.MCGRAW it .aKENAP-RESWCKS-WERFCLJ 


JO DEE MESSINA 

CURB ALBUM TL 1 


48 


® 


61 


75 


3 


ASHES BY NOW 

M.WRIGHT 'R CROWELLI 


LEE ANN WOMACK 
(V) MCA NASHVILLZ 172182 t 


49 


® 


46 


50 


6 


SWIMMING IN CHAMPAGNE 

K.STEGALL - Hi.- I^ii..Y - : . . .rE'jTER; 


ERIC HLAIHERLY 
VI MERCUItt 172176 1 


46 


® 


51 


53 


7 


SO WHAT 

B.CHANCEY - - T LI ^. I 


TAMMY COCHRAN 

(CI ID) EPIC 79502 t 


51 


® 


54 


68 


3 


BUT FOR THE GRACE OF GOD 

HOLL.fi jS "i urban ■ C CAFFfi'E''' J WElDLiN K URBAN) 


KEITH URBAN 

c.'l CAPITOL 58877 * 


52 


53 


50 


48 


10 


SHrS GONE 

'; 'pl- LI"'"' 'LT'ElE Hi" 66^ M DLiLf-ND' I 


RICOCHET 
COIUMBIA ALBUM CUT t 


48 


® 


59 


63 




WHAT DO YOU KNOW ABOUT LOVE 


DWIGHT YOAKAM 

REPRISE ALBUM CVJIi'WRN 


54 


® 


57 


60 




LIVE IT UP 

L^,';i»^» y^^^AR ,^ ^,i'^*^r i VASSAHl 


MARSHALL DYLLON 

DR£AP»'CATCHER ALBUM CUT • 


55 


® 


56 


56 


6 


MAKIN' UP WITH YOU 

J TAYLO«(P "1 um'.'Ul ... 1 "A'.l-'tiEl.. 


CHAIEF TfNNISON 
(CUDIASYIUM .•-|H ;..',V^'. r 


56 


57 


58 


59 


4 


NOBODY'S GOT IT ALL 

B CMANCEY F wofliEY L IMRIiNE.JR. KU ROBBINS* 


JOHN ANDERSON 
c in EPtC 79481 


57 


® 


68 


74 


15 


SIN WAGON 

'I M F V v. - .-M ■ N MAI'iES.E ROft-SON.S SMITHl 


DIXIE CHICKS 


58 


59 


62 


55 


U 


1 KNEW 1 LOVED YOU 

.7 ■ , .:d i.-i'i'. ' . 'I-!-. 


DARYLE SINGIETARY 
AUDiUM ALBUM CUT ' 


55 


® 


72 


_ 


2 


MOVE ON 

B.>'.'.' ' .'..'.RFE'i B iVARRE-^.D WILDEI 


THE WARREN BROTHERS 

BNA ALBUM CUT 


60 


® 


73 


72 


4 


LUCKY 4 YOU (TONIGHT I'M JUST ME) 

DMLI'F . : . '.' 


SHEDAISY 

LYRK: STREET ALBUM CUT 


61 


62 


60 


51 


15 


ONCE IN A LIFETIME LOVE 


CLAY WALKER 
GIANT ALBUM CUT 


50 


63 


65 


69 


4 


LOST IN THE FEELING 

M.WRIGHT .--R- I ..■.-.FF."-:N 


MARK CHESNUTT 

V' i/..-.UjA.^'i.':iE r.."!.--- 


63 


64 


63 


49 


20 


PARADISE 

B :7.'ric'i 1. WILSON c L':f-;,Aj. -i a.lei- 


CRAIG MORGAN 
ATLANTC ALBUM CUT • 


46 


65 


66 




2 


OKLAHOMA 

0 MALLOT " FHANCEY (0 V.WILLIAAiS.J ALLENp 


BILLY GILMAN 
EPIC ALBUM CUT 1 


65 


66 


55 


58 


6 


1 WOULD 

0 HUFF ;• VFRGES.B.jAUE&f 


JOLIF S. THE WANTED 
DRFAUWCRKS AlBUM CUT ' 


55 


® 


71 


61 


16 


1 PRAY FOR YOU 

J i^ir-i i VAUGHN IJ RiCH.R ALPh:ni 


JOHN RICH 
BNA 


53 


68 


70 


65 


8 


NOW TWATS AWESOME BILL ENGVaL FEATURING TR>C( STUD. NEAL UCCOTST GRAHAM BROWN 

DGRAU d i-...AL_ " HOWELL: lC).L BNA'jiJ^:H'jt 


59 


1 

® 


NEW^ 


I 


• Hot Shot Debut 

DON'T MAKE ME COME OVER THERE AND LOVE YOU 




69 


70 


64 


54 


17 


TIRED OF LOVING THIS WAY COLLIN RAYE WITH BOBBIE LAKES 

D H.JT ... ■.' . 1 1 r 


50 




52 


43 


8 


TAKE ME WITH YOU WHEN YOU GO 

B.J.. . T Byi7C lU N: . • ■ .'. . '. 


I RACY BYRD 
V, RCA 69006 


43 


® 


NEW^ 


1 


WILLIE NELSON FOR PRESIDENT 


PETER DAWSON 
RADIO ALBUM CUT 


72 


® 


RE-ENTRT 


11 


RUN AWAY 

n HERRING -7 '.':A'I.VL'f R HERRINO.B OAIY) 


SHANE MCANALLY 
CURB 73114 


50 


® 


NEW^ 


1 


POUR ME 

C.HOWARO I"ii>. PONY.R BEIGHLEY.S wedlock: 


TRICK PONY 
WARNER BRC-J alb.m E.ul 'A'Pli T 


74 


75 


NEW^ 


1 


CAN'T FIGHT THE MOONLIGHT 

T Hi:iP'l -Z) A'ARREfJ 


LEANN RIMES 

: ::i ljrb i.^:.!.: 


75 



(^Records Showing an increase in detections over the previous week, regardless o( chart movetnent. Airpower awarded to songs appearing In the 
top 20 on both the BDS Airplay and Audience charts for tt>e first time with increases in botti detections and audience. Titles below the top 25 are 
removed frem the chart after 20 wsehs. t Vidaoclip availability. Catalog number is for CD sin^, or vinyl single r< CO single is unavailable. IC) Cassette 
single availability. (D) CD single avaNabflity. IM) Cassette maxi-single availability. fT) Vinyl maxi-single availability. (Vl Vinyl single avaiiatJiliTy. <X) 
CD maxj-single availability, c 2000. BiHboartt/BPt Communications 



Biboatd. Top Comilpy Singles Sales 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
STORE. MASS MERCHANT, AND INTERNET SALES 
REPORTS COLLECTED. COMPILED, AND PROVIDED BY 
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§1 


2WKS 
AGO 


z 
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TITLE IMPRINT & NUMBERDISTRIBUTING LABEL 


ARTIST 




1 




3 


THE WAY YOU LOVE ME ■■i.-r-i" -F 'i ;.a;a'/.BM 2 »t.Ks ii No 


FAITH HILL 




3 




8 


CAN'T FIGHT THE MOONLIGHT. BUT 1 DO LOVE YOU CURB 731 16 


LEANN RIMES 


3 


2 




12 


1 NEED YOU sPARRaw -.«»,..-. „-.i'.:.:_.i.RB 


LEANN RIMES 


(4) 


4 




24 


ONE VOICE EPIC 79396'SONY 


BILLY GILMAN 


(5) 


5 




11 


BEST OF INTENTIONS Columbia 79404iSOHy 


TRAVIS TRITT 


(6) 


7 




5 


MY CELLMATE THINKS I'M SEXY monument ;9495«)nt 


CLEDUS T. JUDD 




6 




13 


THAT'S THE WAY: 11=5 i :::., 


JO DEE MESSINA 


(8) 


9 




14 


YOU WON'T BE LONELY NOW MuiiuMENT 794«tS0NY 


BILLY RAY CYRUS 


) 


8 




36 


BREATHE • Y.A'-t.E^- Bf^s !bB8JV<;*\ 


FAITH HILL 


(10) 


11 




4 


MY LOVE GOES ON AND ON ■.iRCin 58867 


CHRIS CAGLE 


(11) 


10 




15 


THAT'S THE KIND OF MOOD I'M IN epic ;9447,30NY 


PATTY LOVELESS 


(u) 


12 




24 


WHEN YOU NEED MY LOVE DREAMWORKS 4S9043/lNrERSC0PE 


DARRYL WORLEY 


113) 


14 




35 


BLUE M00N71X>NT MAKE ME BEG curb 73087 


STEVE HOLY 



16 
17 
18 

5_ 
21 

m 

n 

24 
25 



3s 



17 15 



16 17 



RE-ENTn 



NEW^ 



TITLE IMPRINT NUMBEREJISTRtBUTlNGUBEL 



ARTIST 



ROCKY TOP '96 fecca i5527Afl4CA Nashville 



THE OSBORNE BROTHERS 



NOW THATS AWESOME -m wms BILL ENGVALL FEATURING TIUCT m.d, NEAL UCtOY t T. GRAHAM BflOWN 



HOW DO I UVEA' CURS 73022 



IF YOU CAN EPiC 794lM0Nr 



TAMMY COCHRAN 



GOODBYE EARL • Mc.'j..iMEr.T 753'7SONY 



DIXIE CHICKS 



SHE AINT THE GIRL FOR YOU epic -93attS0«y 
I PRAY FOR YOU BNA60269RLG 



UNBREAKABLE HEART Dreamworks 4S904Z1NTERSC0PE 



JESSICA ANDREWS 



SO WHAT epic 79W2.S0NY 



TAMMY COCHRAN 



FLOWERS ON THE WALL MERCURY 170128 



ERIC HEATHERLY 



rr DON'T MATTER TO THE SUWLOST IN YOU • OPRIX SI71! GARTH BROOKS AS CHRIS GAINES 



UNCONOmONAL vinMI 38690 



CLAY DAVIDSON 



O Records with the greatest sales gains this week. •Recording Inrlustiy Assiy. of America certification for net shipmerYt of 500.000 units 
(Gotdl. A RIAA certification for net shiprYYcnt ot 1 million units IPIafinum), with multimillion titles indicated by a numeral following the sym- 
txil. c 2000, BtlltmanlrBPI Communications and SoundScan. Inc. 
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MUSIC 



THE FAMOUS MUSIC PUBLISHING COMPANIES 



^ ' ''^ - ^ proudly congratulate 



CM A CM/ , SILLERS 

on her extraordinary song 

A C I HOPE YOU DANCE O 

Country Music Association 
C M / V ^^^^ 5m^/^ Of The Year < m /\ 

A \'\/ A •■< [> . . . . _ . • : ■ :. 



Famous Music also proudly congratulates 

Famous Music ASCAP Award Winners Ensign Music BMI Award Winner 

Brett Jones - You Won't Ever Be Lonely Michael Dulaney - What Do You Say 
Tony Lane - Now You See Me 
Allen Shamblin - Live, Laugh, Love ^ ^ .■^'^ i ^ a i K 

' ' ' ^ 65 Music Square East, NashviUe, TN 37203 

Tel: 615-329-0500 Fax: 615-321-4121 

A CM A ■ 0k \X CK.'\ C 
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COUNTRY 
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by Wade Jessen 

Prime TIME: Although NBC's "The West Wing" and ABC's "The 
Millionaire" gave the 34th annual Country Music Assn. Awards (CM A) 
show a run for its money Oct. 4, the gala finished with a 10.9 rating and 
a 17 share, down from the 1999 telecast, which clased with a 12.1 rat- 
ing and 20 share. At the end of the tally, about 38 million viewers tuned 
in to the CMA show at various points during its three hours on CBS. 
Looks like a lot of them bought music. 

Unit volume on Top Counti-y Albums is up 7% over the previous week, 
highlighted by Greatest Gainer honors for Dixie Chicks' "Fly" (Monu- 
ment) and a Pacesetter n(Ki to Brad Paisley's "Who Needs Pictures" 
(Arista/Na.sh\ille). Up 1.1,000 units, "Fly" wa.s the top vote getter in the 
album of the yeaj* eategoi*y and was bolstered by entertainer of the yaar 
and \'ocal group of the year accolades for the trio. iJong with the top music 
video award for "Goodbj'e Earl." The Chick.s gaw the show its most ener- 
getic performance with "Sin Wagon," a track from the award-winning set 
which ri.ses d-i on Top Country Albums and 4()-24 on The Billboai-d 200. 

On Top Country Clatalog albums. "Wide Open Spaces" gains 3,000 
units and pushes Shania Twain's "Come On Over" (Mercury) to No. 2. 
The two .sets scan 1.5,000 and 14,000, re.spectively. 

Top HAT: Brad Paisley's five CMA nomination.s attracted plenty of 

attention on both sides of the broadcast, but it's his performance and 
Horizon Award win that fanned the i-etail flames to vault "Who Needs 
Pictures" 18-1 on our Heatseekers chart and puts the aforementioned 
Pacesetter ti'ophy srjuarely on Paisley's mantle. The set gains l.'iii'/r and 
scans more than 14,000 units to reclaim its No. 13 peak position attained 
in the Nov fi, UW, i.ssue. "Who Needs Pictures" re-enters The Billboard 
200 at No. 102. On Hot Country Singles & Tracks, "We Danced" gains 
221 detections to step 14-12. 

Song and DANCE: Lee Ann Womack's "I Hope You Dance" (MCA 
Niushville) earned both .single and .song of the year awaixls on the CMA 
show and i-ecapture.s its bullet on Hot Country Singles & Tracks, where 
it pains 123 detections and jumps 24-21. The ti-ophies turn buyers' atten- 
tion tu the song, which gains approximately 1.3,000 units, the .second-largest 
unit gain on the country chai't, where it steps 10-9. With Pacesetter hon- 
ors for an 85% gain on The Billboard 200. Womack's set jumps 97-53. 

Top POP: Faith Hill offered the CMA show's opening performance 
and took the top female \T>cali.<^t award, pushing "Breathe" to gain more 
than 8,000 units and jump 4-2 on the country chart and 23-21 on the big 
chart. One can't help but attribute some part of the increase to pop air- 
play for "The Way You Love Me," Hill's current pop single, which spent 
four weeks atop Hot Country Singles & Tracks in May. It collects 
appro.\imately 42 million impressions and bullets at No. 18 on The Bill- 
board Hot 100 (see Hot 100 Singles Spotlight, page 101 ). The commer- 
cial single dominates Top Country Singles Sales again this issue, with 
more than 20,000 copies .sold. 



CMA Winners See A Bonst Tn Touring 

High-Prof He Performance On Show IVIay Help More Than Award 




BY RAY WADDELL 

NASHVILLE--Winning a Country 
Music Assn. (CMA) Award, or even 
performing on the nationally televised 
show, can have a big impact on an act's 
touring potential, according to agents 
and artists. 

Among the acts e-xpected to get a 
boost from this year's CMA Awartls, 
which aired live on CBS-TV Oct 4, are 
Brad Paisley Lee Ann Womack, and 
Montgomerj' Gentry. 

The red-hot Dixie Chicks received 
four CMA AwarcLs this year, for enter- 
tainer of the .year and vocal group of 
the year, among others, and per- 
formed on the show. Their long-time 
agent, Paul Lohr of Buddy Lee 
Attractions, cites 
previous awards 
from the CMA and 
other sources for 
helping give the 
group a push. 

"The I previous] 
awards raised 
awareness," says 
LOHB Lohr. "Any time ,vou 
have national net- 
work television exposure, there are 
l)e<)|)le who might not be fans or famil- 
iar with the mu.sic, yet who see them." 

The Chicks, Lohr points out, are 
|)articularly well-suited for TV "They 
exhibit a fresh, vital, energetic feeling 
that makes a lot of people buy an 
album or think, 'This is an act I w-ant 
to see in concert' " he sa,vs. 

When the Chicks accepted one of 
their four CMA Awards this year, 
they took the time to thank Lohr, 
credit typically reserved for man- 
agers, label e.xecutives, family mem- 
bers, or God. For Lohr, who began 
booking the Chicks for $300 or less 
before their career took off, the 
group's acknowledgement of his help 
was as appreciated as it was hard- 
earned. This year, on the Dixie 
Chicks' first headlining tour, the 
group stands to gross more than ^0 
million. 

OTHER WINNERS 

A high-profile performance such 
as the Chicks' rousing rendition of 
"Sin Wagon" or any of the others on 



the CMA telecast may offer more 
value than an award. A strong tele- 
vised performance can be eye-open- 
ing to country music fans. Lohr 
thinks Womack, another Buddy Lee 
act, derived great benefits from her 
performance of her mega-hit "I 
Hope You Dance." He adds that up- 
and-coming artist Paisley did him- 
self some good, and others agree. 

"Obviously, both the TV appearance 
and award are high-profile events," 
says Rob Beckham, agent for Horizon 
Award winner Paisley, who per- 
formed two of his songs at the CM As, 
including "Me Neither," for which he 
was backed by Ricky Skaggs. 

"I don't know if winning the award 
makes somebody buy a ticket," sa.vs 
Beckham, "but seeing Brad perform 
live, and the fact that he had six nom- 
ination.s, has huge impact Performing 
live was more impactful than any- 
thing, but e\i?rything helps." 

Paisley, currently opening for Alan 
Jackson on an arena toui- that wraps 
in mid-November, w ill take part in 
another prominent tour-supiwrt role 
before headlining in his own right. 

"We want to keep building and 
maybe talk about headlining next fall," 
says Beckham. "There's no reason to 

take a chance when you 

don': hirne to." 

Another act that could 
get a big boost from the 
CMAs is Montgomery 
Gentr.v, who unseated 
Brooks & Dunn from an 
eight-year reign as vocal 
duo of the year. Mont- 
gomery Gentry conveyed 
their rowdy [jersona with a perfor- 
mance of "All Night Long" with Char- 
lie Daniels. 

"We were more wonied about per- 
forming with Charlie than winning 
the aw^ard," sa.vs Eddie Montgomery. 
"A lot of [performers on the show] 
were Memorex, but we want to play 
live any chance we can get We want 
to show we didn't just pick up our 
in.struments y^stei-day." 

Troy Gentry agrees the televi.sed 
Iierformance could havi> more impact 
than the award, but neither hurts. 
"The award might create opportuni- 
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ties to play bigger markets and 
vt^nues," says Gentry: "But for a yxjung 
act like us, being able to perform lire, 
especially with one of our heroes, will 
have an impact" 

(tentry says Montgomeiy (Jentry is 
putting the final touches on a new 
record that should be out in early 
2001 , and the band will open for m^or 
headliners next .vear. "We're still at 
the stage career-wise where m want 
to be part of somebody else's show, 
because we still have a lot to learn," 
(Jentry says. 

THANKS FOR NOTICING 

While he believes "winning an 
award is always a good thing," Ron 
Baird of Creative Artists Agency 
(CAA) in Nashville says that "the 
Nashville country music community 
probably places more importance on 
an avvai-d than its actual real impact" 
CAA is the booking agency for Tim 
McGraw and Faith Hill, winners of 
the CMA male and female vocalist of 
the year avvai-ds. 

"It's helpful that Tim and Faith won 
[those awai-ds], hut more perceptual- 
ly than actually," says Baird. "It's still 
an accomplLshraent to be recognized 
by the music community that you're 
the best. Does it translate 
into more ticket -sales or 
album sales? It shouH, a 
little bit But I don't know 
that it will catapult you to 
the next level." 

For Dixie Chicks and 
McGraw/Hill, all of 
whom are selling out 
large arenas this .year, 
there aren't many touring levels 
left to reach. "You might argue that 
if the Chicks are selling out the 
largest arenas in the country, 
what's next?" says Lohr. "Maybe 
next is stadiums." 

If so, it won't hapiwn in 2001, he 
.says. "They're going to take a break 
next vear after thi-ec years of touring 
constantly and take some time for 
themselves. The [current) tour ends 
Dec. 3 in Fort Worth, Texas, and that 
will probably be the la.st live perfor- 
mance by the Dixie Chicks until 
200-2." 
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BIU ENGVALL BNA693U(RLG(10.9a/169Bl NOW THAT'S AWESOME 


14 


67 


65 


63 


21 
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® 


52 


49 


79 


MONTGOMERY GENTRY • COLUMeM69l5&WNY(lo.9SC(I16 WlH TATTOOS & SCARS 


10 


66 


60 


58 


36 


TRACY LAWRENCE Atlantic 83269(AG (10,9&16,98> LESSONS LEARNED 
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35 


59 


25 


SOUNDTRACK BNA67963fliLG(ll.9a(l7 98l WHERE THE HEART IS 


13 


69 


71 


71 


52 


JEFF FOXWORTHY WARNER BROS. 47427/WRN (10.981698) GREATEST BITS 


17 


31 
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27 


99 


GARTH BROOKS*" CAPITOL 97424 (19.98(26.981 DOUBLE LIVE 
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70 


63 


65 


27 


VARIOUS ARTISTS time ute 18435 (13 98 CD) CLASSIC COUNTRY LATE '50S 
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42 


25 


UlSuh^'^h 170098(11 9»17.9e) l-EFS MAKE SURE WE KISS GOODBYE 


4 




71 


69 


64 


24 


JEFF FOXWORTHY Dreamworks 45020QflNTERSCOPE (10 9*15 98) BIG FUNNY 


15 


33 


33 


28 


10 


CHRIS LEOOUX Capitol 26601 Il0.9ai7.98l COWBOY 


17 


72 


73 




24 


CLAY DAVIDSON vir(iiii48B!i4(9.9«I2 98)H UNCONDITIONAL 


33 


34 


34 


62 


18 


RONNIE MILSAP VIRGIN 48871 ll7.9a?4 98) 40 #1 HITS 


34 


73 


61 


55 


18 


STEVE EARLE E-SQUARED 75103iARTEMIS(16.98CDI TRANSCENDENTAL BLUES 


5 

74~ 
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1 


ROY D. MERCER HOW BIG'A BOY ARE YA? VOLUME SEVEN/HANGIN' IT UP 

VIRGIN 5M03 110 98'16.9B1BB 


35 


74 


74 


75 
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VARIOUS ARTISTS curb 77973 0 1 98.17 98) WINGS OF A DOVE 




79 


70 


74 


16 


MERLE HAGGARD LIVE AT BILLY BOB'S TEXASi MOTORCYCLE COWBOY 

SMITH m^L i.kjjp dioXi'-(A70R 4 110.93^15.56) 


61 


3( 


31 1 33 


33 


PHIL VASSAR ARISTA NASmiLLt 1S891(»L0 (10 98(16 981 Bi PHIL VASSAR 


23 


OWtwms with the greatest sales gains this week, •Recofding Industry Assn. 01 America (RIAA) certjticahon lor net shipnwnt ol 500,000 altwtn units (GoltJI. ARIAA cettiflcation fOf net stlipment ol 1 million units (Platinum). ^ RIAA isrtification fot net shipment of 10 million units 
(Diamond). Numeral following Plahnum or Diamond symbot indicates altxjm's multi-ptatinum levet. For txwed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes 'Astetisli indicates LP is avail- 
able. Most tape pnces. and CD prices for BMG and WEA labels, are suggested lists. Tape prlr^ marked EQ, and all olt^ CD prices, are eounratent prices, which are protected from wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest pen:en1age 
growth. Heatseeker Impact shows albums removed Irom Healseekers this week. ■ indicates past Of present Heatseeker title, c 2000. BillboardyBPI Communications, and SoundScan. Inc. 
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DIXIE CHICKS ♦ MONUMENT 6ai9iSDNr (10 98 E(^17 981 ■ SwertsatNo. 1 WIDE OPEN SPACES 


141 




14 


12 


CHARLIE DANIELS A EPIC 64l82S0l<Y(5 98E(iS9Sl SUPER HITS 


297 


2 


1 


SHANIA TWAIN*' t/ERCURV 536003 (I? 9»18 981 COME ON OVER 


153 




15 


14 


TIM MCGRAW A CURB 77853 (7 9a 1 1 98) ALL 1 WANT 


141 


3 


3 


TIM MCGRAWA'cuRB,'7B«6ll0.9ai6 98l EVERYWHERE 


175 




16 


16 


TRAVIS TRITT A WASNLR BROS ISCOIWRN 110981698; GREATEST HITS — FROM THE BEGINNING 


234 


4 


G 


FAITH HIU-A' wARr^ERBROS <679QiWRN(109&1698) FAITH 


129 




17 


20 


THE CHARLIE DANIELS BAND A' EPIC65694,^N< 17 98 Eti'll 98) A DECADE OF HITS 


537 


i 
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BROOKS & DUNN A' arista Nashville laaszRLG no 9^16.98) THE GREATEST HITS COLLECTION 


160 




18 


25 


TRISHA YEARWOODA' MCA NASHVILLE I7001I (H,9a/17 98) (SONGBOOK) A COLLECTION OF HITS 


161 


e 


8 


ALAN JACKSON A' arista NASmriLLE 18801.'RIG 110.9*16 981 THE GREATEST HITS COLLECTION 


259 




19 


17 


SOUNDTRACK A' Capitol 93402 (ID 9*17 98) HOPE FLOATS 


125 
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7 


HANK WILLIAMS JR. A' CURB 77638 (5 9a'9981 GREATEST HITS, VOL. 1 


331 




20 


19 


THE JUDDS CURB 77965 (7.9&T 1 981 NUMBER ONE HITS 


31 


8 
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JOHN DENVER MAOACr 4750 15 «W,9e) THE BEST OF JOHN DENVER 


120 




21 


18 


ALISON KRAUSS A-' rounder 61t325'ilOII«il 1 98 17 961 ■ NOW THAT I'VE FOUND YOU A COLLECTION 


208 


9 


10 


JO DEE MESSINA A' curs 77901 1 10 9S'I6.9BI I M ALRIGHT 


134 
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11 


TIM MCGRAWA' curb 7765917 98.16 981 NOT A MOMENT TOO SOON 


341 
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21 


SHANIA TWAIN* ' mercury 522886(12 9a 18.98) !■ IHEWOMANINME 


29G 


11 
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PATSY CLINE A MCA SPECIAL PRODUCTS 12026&MCA (3 98*.98) HEARTACHES 


95 




23 




MARTINA MCBRIDE A' RCA 6751G.RLG no 9& 16 981 EVOLUTION 


162 


12 


15 


PATSY CLINE A^ MCA Nashville 32O0L2 (6 98/11.981 12 GREATEST HITS 


707 




24 


23 


ALABAMAA' RCA67633,RLGC.99a'2a9Bl FOR THE RECORD; 41 NUMBER ONE HITS 


111 


13 


13 


WILUE NELSON LE(iACV,iCOLUMBIA693?2jSOt<VI7 98E(yil.98) 16 BIGGEST HITS 


113 
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22 


JOHN MICHAEL MONTGOMERY A ATWNTIC B3060 AG I 10 9a i6,98i GREATEST HITS 


136 
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Country Music Acts, Songwriters, Publisliers Honored 




Countr>' music's creative cnmmunily honored its best and brightest 
talents during Nashville's annual Country Music Week festivities. 
ASCAP, BMI, and SESAC honored their top songwriters and publishers 
with black-tie galas. In addition to various record-label showcases and 
celebrations, the week included the Nashville Songwriters Assn. Inter- 
national's annual hall of fame inductions and the 34th annual CountPr' 
Music Assn. (CMA) Awards, which were broadcast live by CBS. 



Arlos Smith was named songwriter of the year at the 
SESAC Awards. Good Ole Delta Boy Music was hon- 
ored as SESAC s top publisher. Pictured, from left, are 
SESAC president/coo Bill Velez, Good Ole Delta Boy 
Music's Shannon Brown and Jimmy Metts, Smith. Good 
Ole Delta Boy Music's Tommy Couch Jr.. and SESAC 
senior VP of writer/publisher relations Pat Rogers. 





During the CMA Awards telecast, Trisha Yearwood, center, was joined by Krm 
Richey, left, and Mary Chapin Carpenter for a powerhouse performance of 
"Where Are You Now " from Yeanwood's current album. "Real Uve Woman." 



MCA Nashville threw a party to honor pts CMA Award recipi- 
ents at Nashville's Hard Rock Cafe, Pictured, from left, are 
Sons Of The Desert s Drew Womack. MCA Nashville senior 
VP of A&R Mark Wright, Lee Ann Worriack, Universal Music 
Group president/COO Zach Horowitz, MCA Nashville chair- 
man Bruce Hinton, and Sons Of The Desen members Tim 
Womack and Doug Virden. 




The RCA Label Group (RLG) celebrated its CMA victories 
during a post-show bash at its Music Row offices. Pic- 
tured, from left, are RLG senior VP/GM Butch Waugh, 
Arista VP of national promotion Bobby Kraig. Alan Jack- 
son, Pam Tillis. Horizon Award winner Brad Paisley, and 
RLG chairman Joe Galante. 



Dixie Chicks had lots to celebrate at 
the Sony Nashville party following the 
CMA Awards, where the trio won in 
the group, video, album, and enter- 
tainer of the year categories. Pictured 
at the Rainforest Cafe, from left, are 
Sony Music Nashville VP of sales 
Dale Libby, senior VP of sales and 
marketing Mike Kraski; Dixie Chick 
Emily Robison; her husband, record- 
ing artist Charlie Robison; Sony 
Music Nashville president Allen But- 
ler; Monument Records VP of national 
promotion Larry Pareigis (in the 
back); Sony Music Nashville senior 
VP of A&R Blake Chancey; Dixie 
Chick Natalie Maines; Sony Music 
Nashville senior VP of national coun- 
try promotion Jack Lameier; Dixie 
Chick Martie Seidel; and Senior Man- 
agement's Simon Renshaw. 



SESAC honored its top songwriters 
and publishers at its annual awards 
dinner Pictured enjoying the festivi- 
ties, from left, are Mercury recording 
artist Mark Wills. SESAC senior VP of 
writer/publisher relations Pat Rogers, 
and SESAC president/COO Bill Velez. 
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AI Anderson. Skip Ewing, Dixie Chick Martie Seidel, and 
Shania Twain shared BMI s Country Songwriter of the Year 
accolade during BMI's 48th annual awards gala at its 
Music Row offices. Pictured, from left, are BMI VP Roger 
Sovine, Ewing. Twain, BMI president/CEO Frances Pre- 
ston, Seidel, and Anderson. 



Curb recording artist Tim McGraw took 
home his second consecutive CMA 
trophy for male vocalist of the year. 



During Country Music Week, Mercury 
Nashville celebrated the success 
of Shania Twain's "Come On Over" 
album, which has sold more than 17 
million units domestically and 30 mil- 
lion worldwide, pushing Twain's total 
album sales to more than 50 million 
globally. Pictured, from left, are Jon 
Landau Management's Barbara Carr, 
Universal Music Group president/COO 
Zach Horowitz. Mercury Nashville 
president Luke Lewis. Twain, and 
Twain manager Jon Landau. 
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Warner Bros. Records hosted a post-CMA Awards bash 
at its Music Row offices, Pictured, from left, are Asylum 
Records artist ChaleeTennison, Warner Bros. Records 
Nashville president Jim Ed Norman, Warner Special 
Products president Tony Pipitone, Warner Bros. Records 
senior VP of worldwide corporate communications Bob 
Merlis, Warner Music Group senior VP of group/external 
relations Linda Moran. Dwight Yoakam. Asylum president 
Evelyn Shriver, and WEA Inc. chairman/CEO Dave Mount. 



Gary Chapman. Toby Keith, and Darryl Worley were 
among those partying with the DreamWorks Records 
staff at a special dinner after the CMA Awards. Pic- 
tured, from left, are James Stroud, principal executive 
for DreamWorks; GM/head of label operations Wayne 
Halper; Worley: Keith; and Chapman. 
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Sony/ATV Tree Publishing in Nashville was named 
publisher of the year at ASCAP's annual country 
awards banquet at the Opryland Hotel. Pictured, from 
left, are Sony/ATV Tree creative director Arthur Buena- 
hora, senior VP/chief creative officer Don Cook, VP/GM 
of creative services Woody Bomar, president/CEO 
Donna Hilley, senior creative director Terry Wakefield, 
creative director John Van Meter, ASCAP senior VP 
Connie Bradley, and ASCAP CEO John LoFrumento. 




Mac Davis. Allen Reynolds, Billy Edd Wheeler, and Randy 
Goodrum were inducted into the Nashville Songwriters 
Hall of Fame during a banquet at Loewfs Vanderbilt Plaza 
sponsored by the Nashville Songwriters Foundation (NSF) 
and the Nashville Songwriters Assn. International (NSAI). 
Pictured, from left, are NSAI president Mark Alan Springer, 
Reynolds. Wheeler. NSAI executive director Bart Herbison, 
Davis, Goodrum, and NSF chairman Wayland Holyfteld. 




Merle Haggard, left, welcomed Charley Pride into the 
Country Music Hall of Fame during the CMA Awards, 
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VOLANDAADAMSA 
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BEBE MOTOWN UNIVERSAL 1 594O5/PR0VIDEK1 LOVE AND FREEDOM 
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JACI VELASQUEZ WORD 7392 CRYSTAL CLEAR 
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ANNE MURRAY • siimightwai 0231<o«<idm.t WHAT A WONDERFUL WORLD 
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MARY MARY • czrauMBiA 7602'WOHIl THANKFUL 
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OONNIE MCCIURKIN 

VERITY WISOPROVIOENTH LIVE IN LONDON AND MORE- 
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PLUS ONE Ma'ATLAIinC833»'CH0RDANT TF4E PROMISE 
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KIRK FRANKLIN PRESENTS INC 
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R0.0. • 

AlLAmic 8J2«iCM0Bl)ANt ft THE FUNDAMENTAL ELEMENTS OF SOUTHTDWN 
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THIRD DAY essential j067Ci'P'iOviOEfr OFFERINGS: A WORSHIP ALBUM 


11 
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BlUd GLORIA GAITHER 

SPRING Mlu 226*:CM0R0AN'T HARMONY IN THE HEARTLAND 
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KURT CARR & THE KURT CARR SINGERS 

QOSPO CEHTRIWNTERSCO« A267,W0BD Bi AWESOME WONDER 
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AVALON SPARROW 1 73^ci«ftDANl JOY: A CHRISTMAS COLLECTION 


19 


22 


8 


ZOEGIRL SPARROW 6173AICHORDANT 20EGIRL 


20 
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RACHAEL UMPA mo 6036 ■ LIVE FOR YOU 
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STEVEN CURTIS CHAPMAN • sparrow :695Cmordani (SPEECHLESS) 
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FRED HAMMOND & RADICAL FOR CHRIST 
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NICOLE C. MULLEN WORD 6762 ■ NICOLE C. MULLEN 
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SONICFLOOD GOTEE 2a02>0H0RDANT B SONICFLOOD 


30 


28 


51 
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MARK SCHULTZ nrRnn ;0O2,viORD MARK SCHULTZ 
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JARS OF CLAY • essentialsivebtone !0499!PR0vio£NT IF 1 LEFT THE ZOO 
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BILL !• GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 
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SOUNDTRACK reunion I0022;PR0vident LEFT BEHIND 


38 


34 


21 


MXPX TooiH A NAIUAAM 1 IW-CWROANF THE EVER PASSING MOMENT 
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SWITCHFOOT RE:THiNHSPARROWl73&cnOROANlB LEARNING TO BREATHE 
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by Deborah Evans Price 



rOETS DELIVER YET ANOTHER GREAT 
'VERSE': \Vc'\Y3 iill h;id those nights, l» it in a huge aiviui 
or small, ci-aniped club, when we've left knowing we just 
had a musical G.\]X!ricnce that wa.s going to lingei- with us 
a long, long time. 1 had one of thase about sL\ .veal's ago in 
Marietta, Ga.. at a wnue called the .Sti and. 

Tlie good folks at tlie now (fcfimct REK lalx;! ha<l Uikcn 
a handful of joui-nali.sts down to f k-oi'gia to see the Wait- 
ing [wi form. It turned out to Ix" one of those magical 
miLsical nighUs. Not only did I liill in low with the gi'oup, 
but I w,us also totally enthralled by the other acts on the 
bill — Third Day and Villanelle, which evolved into 
Smalltown Poets. The tiilent tho.se acts displayed that 
evening ha.s since pn)|K?lltHl e.ach liand to national acclaim. 

So is was with gi'eat antici|wtion that I rocoived the 
Poets' new album, "Third Vei'se," and I was not clisaj)- 
IM)inted. Tlie l)an<l sei*\ts up another collection of intelli- 
gent thoughtful sfHigs mai"keEl by in.spiiTeEl |x>rfonnances. 
Hovvo\i?r. since its last outing, tlieiv's Ixvn a clwnge in |XM- 
.sonnel. Danny Stephen!;, BjTon Goggin, ami Ke\'in Bre- 
uner fk^pai'ted. lea\ing co-foiuHlei^ Miguel DeJesus and 
Michael .Johnston to cairy foi-lh the Poet.s' legacy. 

In theirwake, .Jolinston ainl De.Jesiis juiiK'd foi'ceswitli 
co-pmhicer Paul Ebcrsold to fiushion an iilbum thiit long- 
time Poets fans «nll love for its sense of continuity, yet 
they will ;iLso be excited by a few new twLsts. 

"Miguel and I co-jircxluced the recoi-d, .so we were a 
lot more hands-on with all as))ects of the creative 
proces.s, not jast the songwriting but getting the guitar 



sounds and trying to fit the parts together," .says John- 
ston. "MiLsically, we »"anted to stretch ourselves. Miguel 
and I are a good combination IxK'aiise he's a music guy 
iUKi I'm moi-e of a lyric gu\; He tends to lean a little more 
edgy and a little more guitar-oricnte<l." 

.lohaston saj^; the album isn't a total deiai'ture, even 
thoLigh changes in tlie liand obviously hatl an impact "I 
tliink we did a good job of slicking to what is Smalltown 
IVicts and what's familiar about Smalltown Poets, but at 
the .same time alloiring ourselves to giwv a bit" 

Lyrically, the album explores numerous topics. De.Ie- 
sus describes "Clean" as being aliout "God reconciling 
him.self to us Ihi-ough Jesus." Johnston says the .song is 
"pi-otiahly tlie best we'w ever done at the maniiige of lyric 
and miLsic" and .says it's one of his fararites to perfonn 
live. "Firetly" is a numlier that reminds as that \re are all 
carriei-s of God's light The Poets also include an elTectivx; 
cmisr of the 77s' song "The LiLst The Flesh. The Eyes, 
And The Pride Of Life." "That song jast meant a lot to 
us." says .Joliaston. "It's a song that hatl a big imjiact on 
us. The first time we heard the 77s play it I thought 
'That's incredible. Soiiielxxly feels the same way I feci.' 
We jast wanted to shire that with more people." 

Also, the Waiting and Smalltmvn Poets have united for 
the .SuperfiiendsaKX) tour. 'Todd [Oisen of tlic Waiting] 
iUKl I hiiM' iKvn ti'ving to put lliat togeUier for a long time," 
sax's .kihiLston of the tour, which kicked oft' Sept 26. 
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EWS NOTE: Gary Chapman will host the Gospel 
.Masic HiUl of Fame induction bani|Liet Oct .30 at 7 p.m. at 
the Cool Springs Marriott in FrankUn, Tenn. Shirley 
Caesar (performing category) and Robert R. "Bob" 
MacKenzie Inoniierforming category) will be inducted 
iLs individuals. The Oak Ridge Boys, Petra, the Edwin 
Hawkins Singers, the Fisk Jubilee Singers, Roger Bre- 
land & Truth, and the Kingsmen Quartet will be 
inducted as gi-oups. The Fisk Jubilee Singei's, the Oak 
Ridge Hoys, the Kingsmen Quartet Caesar, Petro. and 
Truth will [lerform that owning. For ticket information, 
go to gosiwliiiusic.org or call fil.'>-242-030:3. 




by Lisa Collins 

Not GUILTY: If there is one thing John P. ("I'rince") 

Kee is guilty of. it is not letting dm™ his faas. And his lat- 
est entiT into the gos] v\ mai'ketplace — "Not Guilty" — due 
Oct 21 fmm Verity KeconLs, is just one more reason why 

Ranging from R&B funk to f(X)t-stom]iing traditional 
chuix'h music, from praise and woi-ship to the .soulful bal- 
ladry of "Peace" (featuring Deitrick Haddon). and from 
Latin to the stj'aight-up hip-ho|) Ix'ats of "Giw Me The 
Veixlict," this is the mast coniprehen.sive efTort yet from 
Kee, who is backed by his renowned New Life Commu- 
nity Choir. Recoi-ded both liw and in the studio, the dou- 
ble-album, which officially ends Keo's self-pix>claimed 
exile from gosjiel music tlu'ee jiears ago, featui^ 22 new 
songs and two remixes: "I Do Worship" and "God Of 
Mercy, Reign On Us." 

"When I said retii'ement. I meant ixially focusing in on 
my ministry, and this album ivally ti-aascends that min- 
LstiT." Kee .sax's. "It's what Vw been doing for thi'ee .veal's, 
and that's why I \mv the project so much." 

Album liigiilights include .stylized vocal tiibutes to the 
Hawkins h'amily, Hezekiah Walker, and Donald 
Lawrence. Kee also stix'tches out on piano with "On Hol.v 
Land," showcasing .vet another facet of his multi-talent- 
ed ai'tLstr.v. 

The title track was create<l iaside the walls of the Meck- 
lenbiu'g County (N.C.) .Jail, where Kee Miluntaiily siient 



two weeks behind bars writing the tunes. The song 
ivflects a theme the :57-.TOai'-old pnxlucer/iu'ti.st has Ix-en 
buikling on in Double (>dks, a neighhoi'h(KKi containing 
some of Charlotte, N.C.'s toughest sti-eets. 

"All of the songs speak to the core of being guilty of 
something," Kee oliserws. "WTicn .vou confess that thing, 
God will free .vou." 

It is all [lart of an ouUx^ach that has contributed to the 
gritty persona of the former drug offender turned 
singer/preacher, who is nmv tickled with the reti'acting 
of naysayei-s who condemned the radical new st.vie of 
gospel he introducefl when he debuted in 11187. "V\e got 
a few more years, and in those .real's I want to tjip into 
destin.v," Kee declai-es. And what is destinv? "Destiny Ls 
.seeing .someone hles,sed through my mini.str.v." 

Veiity Recoixl excx'Utiws, confident that it will be his 
biggest .seller .vet launched a nias.sive cnasumer ad\iei-ti.s- 
ing buy in ."August and li;i\c foUovwxl up with an online blitz 
at major gu«i)el Web sites and nuyor co-oji afivei"tlsing for 
))ricc and jxisitioning at retail outlets. Meanwhile, Kee has 
maik.' the allium the centei'piece of his conceit calendai'. 



Lm 



\TNG UP TO THE ffiTE? Timex's caixsi' has finally 
Ixxjn liuinclicd with the lonf-awaited delxit of "Pixmouix'ed 
Toe-nay," which entere<I Billlioard's Top Gosjiel Albums 
chait at No. 1,5 in the Ot 14 i.s.sue (this i.s.sue it's No. 23). 
According to Veiity ReconLs VP Jazzy Jordan, "This is only 
t}v lieginning. .Still to come Is tlie vkleo foi' lead singfc 'Pcr- 
.sonal .JesiLs' iuxl a commercial .single and nias.si\v marketing 
and promotional cam|)aign to .secular and gnsix-l radio." 

The artist will iierforni "Pei'sonal Jesus" on BET's 
"Liw From L.;\." on We<lnesday (IS) and has a full slate 
of performances lined up to promote the record, in addi- 
tion to a national tour exfx'cted to kick off the fii-st of the 
.war. AH of which keeps Verity executives excited alxiut 
the dewlopment of an ai-ti.st they feel is one of the most 
phenomenal on today's gosjxil music scene. 
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by Bnidlf'!/ Bambargt'v 

In PRINT: It's rare that a work of fiction can captuit! 
the spirit of music in prose, yet Mkram Seth's "An Equal 
Music" is just such an uncommon creation. Set in con- 
temjwrai-y London, with tli\ti*sions to Vienna and Venice, 
Italy, Seth's touching, poetic nov^^l hiis a \ioIinist as its piT)- 
tagonist — one-tjUiU-tcr of a stiniig quaitet and a man trou- 
t)led by lost io\e and lost music. The story incoi7H)rates 
actual 1 X)ndon \¥mies and chiuiilwr pieces — among them 
a Haydn quartet, Schubert's "Trout" 
Quintet, Bach's "Art Of The Fugue," 
a Vivaldi sonatji. and a rarely heard 
work by Beethoven, the String Quin- 
tet 0|). 104 (the comiX)sei''s arrange- 
ment of his C Minor Piano Trio). 

Thanks to an imaginative soul at 
Decca, readers now can enjoy the 
^ ^^^^H Vintage paperback of "An 

Equal Music" accompanied by the 
sounds so deftly describe<l in the no\'El (:381 pages, $14). 
The label has issued a two-disc anthology designefl by 
Seth that includes the Haydn, Si'hubert, BiU'h, Waldi, 
and molt' — including, incmlibly, the premiere record- 
ing of that autumnal Beethoven String Quintet. The 
novel is dedicated Ui violini.st I'hilippe Honore, the fea- 
tiu'etl |)erformer on -sewral of the works. 

Another moving tale — though true — is the life of 
.Mozart. \"ia the freshly idiomatic translations of Robert 
Spaethling, we have an epistolary autobiography in 
"Mozart's Letters, Mozart's Life" (W.W. Norton, 479 
])age.s, $:i5). The comixxser comes to life via his imagina- 
tive way with words — and S|>aethling doesn't soft-pedal 
the emk-aringly chiu-acterislic scatological [Kissages. The 
te.\t makes for an intimate addendum to Robert Gut- 
man's wide-ranging, deeply felt "Moz;u't: A Cultural 
Biography" (Harcourt Brace, |)ages, $40). 

■riic S2-yeiU- achiewment of the Cleveland Orchestra 
is a remarkable (tne, especially con- 
sidering that this xnrtuoso ensemble is 
the only one of the American Big Fivie 
fi-om a le.sts-than-mi\jorcity. Longtime 
C'lewliuul Plain Dc;iler critic Donald 
Rosenberg details the gi-oup's gene- 
sis and maturation in his exhaustive 
new tome, "The Clevtiland Orchesti'a 
Story- 'Second To None' " (Gray & Co., 
700 page.s, ^Aff). with the subtitle com- 
ing from band-building conductor George Szell's 




renowned demand for excellence. The book includes a 
discography dating back to 1924. 

In the jieriixlical realm: Haymarket Magiizines — the 
London-based publishers of Gramophone — has pur- 
cluLsed the lifestyle-oriented English monthly Classic 
FM. Haymarket also seems out to .shore up Gramo- 
phone's U.S. presence, haring just hired the services of 
New York-based classical-music promotion firm 21C. 
The Bath, England-ba.sed Cla.ssic CD w ill bite the dust 
with the November issue, with HKC Music magazine 
purchasing the haple.ss monthly's subscriber ba,se. The 
beautifully producefi Goldberg early-mu.sic magazine 
lost its U.S. distributor earlier thus year w-hen Qualiton 
Imports stopiwd racking the unique SpanLsh/English 
dual-language quarterly. Thankfully, the Pamplona, 
Spain-ba.se<l Goldbei'g found a new stateside dLstribu- 
tx)r in Ingram PeriwUcals (contact: (il.'>-79:i-,')522). 

On a BUDGET: Twt) quality-minded (if btmaUy titled) 
bargain-price series bow this fall. Deutsche Gram- 
mophon's "Panorama" is one of the most astutely pro- 
ducetl t\«)-fer editions .ret including not only cla.s.sic per- 
formances but generous Iwoklets with multi-language 
liner notes, color photos, and a list of further titles in the 
.series. Di-awing from the \-a,st Decca and Philips archives 
along with that of Deutsche Grammoplion, "Panorama" 
often cowrs the .standiuxl rejjertoire valiantly. Among the 
choice titles in the first wave are those devoted to 
Debussy and Mussorgskj'; they olTer itteal pivgrams for 
neophytes, own ;is they hold tiwits for connoisseurs. The 
Dehus.sy features Karajan's "La Mer" and Michel- 
angeli's fiiNt Ixwk of Pi'eludes, among other gems; the 
Mu.s.soi'gsky includes rai'ely heaixi .songs. 

The budget-price Harmonia Mundi USA series "Clas- 
•sical Ex))res.s" accents earlier, more offbeat re'|x.'rtoire'. A 
winner among its first titles is a .selection fi-om "The Note- 
book Of Anna Magtlalena Bach." with mezzo I>orraine 
Hunt Lieberson and Nicholas Mt<;egan on haiiJsichoi'd. 

Opera N'EWS: E\'en though the challenging cwt 'prof- 
it ratio of full opera i-ecoi-dings has made such releases 
nux' these da.N's, there aiv a niunber of them thus fall. The 
most i^tlatory is the Telaiv .set of Gluck's "Iphigenie 
En Tauride," the work's firet rewnling on ix'riod instru- 
ments. Renewed in the Sei)t. ^10 Lssue of BilliHjard. the 
wonderfully produced .set features soprano Christine 
Goerke and Boston Baroque under Martin Pearlman. 

■last out are two great early o|x;ra reconiings featur- 
ing Cetilia Bartoli — each, fimnily enough, based on the 
same lfith<'entury epic. Firet is Ha.vdn'$ "Armifla," with 
the superstai* mezzo in the title role alongside tenor 
Christoph Pregardien and Concentus Musicus Wein 
le^i by Nikolaus Hamoncourt. Teldec liiis put together a 
Iteautiful product including photos from the live Vienna 
conceit recoixling in a packi^B i-esembling a mini-hard- 
back book. For her home label, Decca, Bartoli .stars in 
(Conthmed on next page) 
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The Legendary Award Winning Clara Ward Singers 
Album "2001 A.D." 
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COUrUD FROM A IMIia«« SAMPLE W KnU SIWE. MSS MEROUNt ^^S^SXf 
ANDII>ttmCTSAlESIIEPaiTSCOUICtEI>.C0MPUD.A»DF«IVIIHIBV IIIIIH 

ARTIST TITLE 

IMPRINT & NUMKRWSTRIBUTING LABEL 




1 


55 


YOLANDAADAMSA 

ELE«T«,-, .ij ■ . f , SB : • «'«ks 11 . MOUNTAIN HIGH.. .VALLEY LOW 


(D 


HIW^ 


BISHOP ANDREW MERRITT ii THE STRAIGHT GATE MASS CHOIR 

INTEGftlT\,.W0RD6364l/EPIC FAITH IN THE HOUSE 


3 


2 


6 


BEBE MOTOWN lS9<0MiNivtRS«L LOVE AND FREEDOM 


4 


3 


23 


MARVMARY* CMDLUUGIA SSZAACIX: THANKFUL 


5 


4 


8 


DONNIE MCCLURKIN 

vtmTT43lS0B LIVE IN LONDON AND MORE... 


6 


5 


8 


KIRK FRANKUN PRESENTS INC 

B-RrTtA90325iNTERSaiPE KIRK FRANKLIN PRESENTS INC 


CD 


6 


3 


KURT CARR d THE KURT CARR SINGERS 

GOSPO CENTRIC 49Q7J7imTERSCOPE || AWESOME WONDER 


8 


7 


30 


FRED HAMMOND & RADICAL FOR CHRIST 

VERITY ava PURPOSE BY DESIGN 


CE) 


10 


2 


AARON NEVILLE tell it 20287fEMi GOSPa DEVOTION 


1 A 
10 


8 


52 


CECEWINANS wellspring gospel sith.sparrow ALABASTER BOX 


11 

1 


s 

1 


5 


SHIRLEY CAESAR uvRRHMRD6:on<EPlc|B YOU CAN MAKE IT 


12 


a 


35 


VARIOUS ARTISTS • 

iWiwH UHSViPiP MM aOSm 2000 - THE TEAIfS 30 TOP GOSPa ARTISTS )LND SONGS 


13 


12 


3 


B.B.JAY HARRELL41699J«H UNIVERSAL CONCUSSION 


14 


16 


12 


RICKY DILLARD t "NEW G" (NEW GENERATION CHORALE) 

CRYSTAL ROSE 30960 NO LIMIT 


15 


13 


3 


T.D. JAKES 

INTEORITYWORO 61069itPlc GET READY! THE BEST OF ID. JAKES 


16 


14 


2 


BISHOP CARLTON PEARSON 

iTLAHi: a3SCK«CJM BISHOP CARLTON REASON PRESENTS: AZUSA PRAISE JUBILEE! 


02) 


24 


7 


KEITH JOHNSON t THE SPIRITUAL VOICES 

WORLD WIDE GOSPEL 2S3S LIVE & ALIVE 


18 


17 


50 


YOLANDA ADAMS uerity a-M THE BEST OF YOUNDA ADAMS 


19 


19 


48 


HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR 

VERITT 4J13; HB FAMILY AFFAIR 


20 


18 


42 


TRIN-I-TEE 5:7 B RUE 490iS4lNrERSCOPt IB SPIRITUAL LOVE 


21 


21 


2 


OAMITA ATLANTIC a333Q:«i DAMITA 


(2) 


27 


44 


NORMAN HUTCHINS JDI12SSB BATTLEFIELD 


23 


IS 


2 


TONEX VERITY A3l53(Jlvt PRONOUNCED TOE-NAY 


(S) 


RE.ENTRy 


SAINTS WITH A VISION MUSIC i, ARTS SEMINAR MASS CHOIR 

MEEK 4004 CALLING ALL SAINTS 


25 


20 


25 


THE BROOKLYN TABERNACLE CHOIR 

M2 0C0MMUNICiTI. :. .'. Si . :-: [PIC GOD IS WORKING — LIVE 


26 


25 


32 


DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 

EMI GOSPEL 20251 B TRI.CITY4.COM 


QD 


RE'ENTRT 


PAUL BEASLEY AND THE ORIGINAL GOSPEL KEYNOTES 

JIM 7284 YOU ARE THE ONE 


28 


22 


6 


DARYLCOLEY 

SPARROW 20296 COMPOSITIONS; A DECADE OF SONG 


(a) 


RE-EHIRV 


TONY HOWELL & RIGHTEOUS LIVING 

MEEK 4011 GET YOUR PRAYZE ON 


30 


26 


7 


DOROTHY NORWOOD WITH MIAMI MASS CHOIR 

MALAC06032 OLE RICKETY BRIDGE 




28 


23 


CHESTER D.T BALDWIN 8, MUSIC MINISTRY MASS 

JOi 12i9 SING IT ON SUNDAY MORNING! 


32 


23 


25 


BISHOP CLMENCE L MCCIENOON PKfSENTS THE HARVEST FIRE MEM MASS CHOIR 

INTECfllTYrVVOftD 63642.'EP1C SHOUT HALLELUJAH 


® 


RE'ENTRT 


MASQUE MEEK40C6 THANK YOU 


34 


30 


16 


TARRALYN RAMSEY vtRir>43ii8 TARRALYN RAMSEY 


35 


29 


79 


T.O.JAKES ISLAND INSPIRATIONAL 5?4E3aiDjHG ■ SACRED LOVE SONGS 


(37)'be tuipi 


NEW DIRECTION myrrhword eiOTZtPlc GET YOUR PRAISE ON 


DERRICK MILAN WITH THE PETER'S ROCK MASS CHOIR 

DERRICK MILANSHINISTBt OF PflABE WITH THE PETER'S ROCK MASS CHC« 


38 


35 


85 VARIOUS ARTISTS 

1 £Mi GOSPti 20209 GREAT WOMEN OF GOSPEL VOLUME II 


(D 


37 


46 1 GOD SOUAD mm IWI GOOD MORNING NEIGHBOR 


(D 


NEW ^! SOUNDTRACK KKPOC£M«ic<!0iMmTEBSO0« HIS WOMAN. HIS WIFE 



CD Recotds witfi the greatnt sales gams this weeh • Recording Industry Assn, Ot America (RIAA) cerliti- 
calion tof net shipment ot 500,000 album units (Gold). A RIAA certification for net shipment □( 1 million 
units (Platinum). ^ RIAA certification for net shipment of 10 million units (Diamond). Numeral fallawing 
Platinum or Diamond symbol indicates album's mulH-platinum level. For txixed sets, and double albums with 
a running time of 100 minutes m mwe, tt>e RIAA multiplies shipments by the number of discs and/w tapes. 
All albums available on cassette and CD. 'Asterisk indicates vinyl available. ■ indicates past or present 
Hcalsceker titles. ? 2000. BillboarcLi'BPl Communications 
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for Whitfield, If It's Live, It's W 



I AKINO RISKS: It is paradoxi- 
cal that in jazz, live recordinps are 
believed to sell poorly and are 
therefore released fairly infre- 
quently, while the music itself 
develops and flourishes in a live 
setting. After all. how many times 
have you seen a dynamic live per- 
formance and wished that you had 
a copy of the show to listen to at 
home'/ 

Mark Whitfield's "Raw" 
(Transparent Music, Oct. 10) doc- 
uments the guitarist's quartet — 
including drummer Dnnald 
Edwards, ba.ssisl Brandun 
Owens, and pianist Kobert 
Glasper — |)layini; live in the heat 
of inspiration, fulled from record- 
ings that Whitfield initially made 
for himself simply to document his 
group's progress, the music is 
intense and exciting, captured 
exactly as it happened during the 
past .vear at assorted New York 
venues. 

"One of the things that takes the 
magic out of live albums nowadays 
is that they are not really live," 
says Whitfield. "You've got a truck 
outside, there's an engineer 
onstage, and they're telling the 
audience what to do. With 'Raw,' 
we didn't think we were making a 
record. We were just trying to get 
in the zone, so it captured us in our 





hxj Steve Gmijbow 

best light." 

Upon hearing the tapes. Trans- 
parent Music's Chuck Mitchell 
decided to release them commer- 
cially. "At one point in time, it was 
felt that jazz wa,s best expressed in 
the live setting, and live recordings 
were very popular," he says. "Now, 
it seems that live albums somehow 
do not count. We hope to attract 
people through the energy of the 
music." 

With its furious bop grooves, 
frenzied musicianship, and 
extended compositions, "Raw" 
projects the essence and excite- 
ment of improvised music with 
stunning clarit.y. It also boasts a 
consumer-friendly S12.98 list 
price that Mitchell savs will allow 
it to sell for around SIO in many 
outlets. 

According to Whitfield, jazz 
artists "spend a lot less money 
making records than pop artists, 
so it shouldn't cost someone the 
same amount of money to buy my 



record as it does one by a pop 
artist." While comparative price 
points may make sense from a 
business standpoint, Transparent 
is betting that a consumer is more 
likely to take a chance on an artist 
whose album is less of a strain on 
the wallet. 

Mitchell admits that the free- 
wheeling nature of "Raw" makes 
it a difficult proposition for radio 
airplay. While stations will be ser- 
viced with edits 
from the project, 
marketing will 
focus on alterna- 
tive means of get- 
ting consumers to 
hear the music, 
such as extensive 
listening-post 
positioning and 
free public |)er- 
formances, including the opening 
of a new food court Thursday (19) 
in New Y'ork's CJrand Central Sta- 
tion. 

Only time will tell whether the 
low price will work for this project. 
However, it has already been 
proved that consumers are attract- 
ed to jazz samplers with lower 
prices, and it is just possible they 
may be willing to take a similar 
chance on a developing artist when 
the price is right. 




KEEPING SCORE 

(Caiifi lined fmnt pivced lug page) 

Handel's "Rinaldo." Countertenor 
David Daniels plays the title 
knight. 

Also on Decca is a new take on 
Leoncavallo's verismo favorite 
"Pagliacci." Star tenor Jos6 Cura 
may disappoint as Canio, but the 
Concertgcbouw Orchestra and 
Riccardo Chailly provide dra- 
matic accompaniment. In Orfeo's 
line of live Austrian radio record- 
ings comes Hans Werner Henze's 
modern adaptation of Montever- 
di's "II Ritorno D'lTlisse In 
Patria," tai>ed in UJS.'t. Also out is 
Strauss' "Capriccio " with Dame 



Felicity Lott on Forlane. 

Congrats I: The winners of 
the 2.3rd annual Gramophone 
Awards include Sir Simon Rattle 
for his live EMI recording of 
Mahler's 10th .Symphony with the 
Berlin Philharmonic, which 
earned honors for best orchestral 
recording and record of the ,vcar. 
Rattle also took the trophy for 
best opera recording with his 
definitive EMI take on Szyman- 
owski's "King Roger," with 
Thomas Hampson in the title 
role. Artist of the vear went to 
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conductor Antonio Pappano, a 

lifetime achievement award to 
tenor Carlo Bergonzi, and a spe- 
cial achievement award to Testa- 
ment for the label's resuscitation 
of the 19.51 Bayreuth "Gotterdam- 
merung." 

Other winners include Davitt 
Moroney (Hyperion), William 
Christie (Erato), Andrew Manze 
(Harmonia Mundi), Y^an Pascal 
Tortelier (Chandos), the Emer- 
son Quartet (Deutsche Gram- 
mophon). Leif-Ove Andsnes 
(EMI), Elliott Carter (Deutsche 
Grammophon), Marc-Andr£ 
Hamelin (Hyperion), Angela 
Gheorghiu (Decca), and Barbara 
Bonney (Decca). 

Congrats II: Occasional Keep- 
ing Score guest columnist Fred 
Child has been named the new 
weekday host of NPR's "Perfor- 
mance Toda.v." Child, former 
director of cultural programming 
at WN YC New York, will begin his 
"PT" tenure later this month. The 
new weekend host is Korva Cole- 
man, a former NPR newscaster. 

Po.STHA.STE: In the heat of pro- 
ducing last issue's Keeping Score, 
the name of ace audio engineer 
Seth B. Winner was misspelled. 
Apologies. His latest handiwork 
can be heard on the new "Bern- 
stein Live" deluxe 10-disc boxed 
set, just out from the New York 
Philharmonic's own label. 



TOP BLUES ALBUMS. 


THIS WEEK 


1 LAST WEEK 


$1 


COMPILED FROM A KAIIONALSMiPU OF REINISICR£.IMSSMERCHMT. SwixSgft» 
MO HFtmn SALtS RFFWIS COLUCTEO. COMniED. MO FHOVIDED B1 1111111 

TITLE 

IMPRINT & NUMBEa'DISTRIBUIING LaBEL ARTIST 


1 


1 


17 


FtlDING WITH THE KING A B B. KING & ERIC CLAPTON 

Dur r..htP-.' 1.1 'b:. ■.V.'.-.Nti' e.'' 1 7 fteel.3 9l No 1 


2 


3 


3 


ktit U f^nXAt Ot 1 ICC lAf 1 1 1 It hIL t Cf\K\ 

MILK CUW BLULb WILLIL iNtLbON 
ISLAND bA?'.>U.-\DiMQ 


3 


2 


2 


CROSSING MUDDY WATERS JOHN HIATT 

VANGUARD 79576 


4 


4 


48 


GOTTA GET THE GROOVE BACK JOHNNIE TAYLOR 

MAIACO 7499 


5 


5 


103 


WANDER THIS WORLDA JONNY LANG 
AiM W0^4JlNTERSCOPE 


6 


6 


52 


LIVE ON KENNY WAYNE SHEPHERD BAND 

GiA'.T'REPRI5E .""-I T.'l.'WflRNf R BROS 


7 


7 


81 


THE REAL DEAL GREATEST HITS VOLUME 2 • STEVIE WY VAUGHAN AND DOUBLE TRCUSLE 


8 


S 


27 


oi 1 ICC AT CI lUDicc cxc\ric dav \iAi ioljam AKir\ rvM idi c td/m idi c 
DLULd Al SUNKIaL b 1 tvlb KAY VAUuHAN nnU DUUbLb 1 KUUULb 

UGACV h.iS4,'4Cic 


CD 


13 


2 


WICKED SHEMEKIA COPELAND 

ALL;aaTO(^ 4875 


05) 


10 


73 


BEST OF B.B. KING THE MILLENNIUM COLLECTION B.B. KING 
MCA 1)1939 


11 


9 


66 


BEST OF ETTA JAMES E.TTA JAMES 

MCA 111953 


12 


11 


22 


CIRCLE INDIGENOUS 

PACHYDERM 8 CS 


13 


13 


55 


MATERIAL THINGS MEL WAITERS 

WM : ..1 ■.'.■iLACO 


(OD 


RE.ENTRI 


CALL HE MR. C WILLIE CLAYTON 


15 


12 


2 


LOVE IS GREATER THAN ME CHRIS DUARTE GROUP 


TOP BEGGAE ALBUMS. 


1 


1 


13 


ART AND LIFE ^ BEENIE MAN 

•jH'.'.-h Nfi V Lif. .vi' ■-. * ■ . ■■ .IV ■ .... , rvj 1 


2 


2 


7 


UNCHAINED SPIRIT BUJU BANTON 
ANTl'PENTHOUSE S6S80-'EPtTWH SB 


3 


4 


20 


REGGAE GOLD 2000 VARIOUS ARTISTS 

VP I'-.'-iQ- 




3 


4/ 


CHANT DOWN BABYLON • BOB MARLEY 

lurr w-.\f, I'ii "'.[.' '..t'i/-i>.i-iDjMG 


5 


5 


6 


WORDS OF TRUTH SIZZU 

VP 1597' 


CD 


7 


29 


STAGE ONE SEAN PAUL 

2 HARD I&72VVP 


7 


6 


4 


BOBA ASHANTI SIZZLA 

:;Ri-tNsit:Vfs >b9 


CD 


13 


21 


MORE FIRE CAPLETON 

DAVID HOUSE I5«7*/VP 


9 


10 


64 


REGGAE PARTY VARIOUS ARTISTS 

POIVGRAM .■ . .'■■.n hhW^AMiMQ 




14 


2 


DANCEHALL 101 VOL. 1 VARIOUS ARTISTS 

VP 


11 


11 


5 


DANCEHALL 101 VOLUME 2 VARIOUS ARTISTS 

VP 1593' 


12 


8 


45 


1999 BIGGEST RAGGA DANCEHALL ANTHEMS VARIOUS ARTISTS 

GREtNSUWES JOUl 


13 


12 


20 


DANCEHALL XPLOSION 2000 VARIOUS ARTISTS 


14 


9 


66 


SCROLLS OF THE PROPHET - THE BEST OF PETER TOSH PETER TOSH 

COLUMBIA . 1 


IS 


15 


3 


DANCEHALL BASHMENT VARIOUS ARTISTS 


TOP WOBLB MUSIC ALBUMS. 


CD ' 


11 


WHO LET THE DOGS OU^* NO. 1 BAHA MEN 


2 


2 


80 


SOGNOA ANDREA BOCELLI 


3 


3 


3 


WOMAN ON TOP SOUNDTRACK 

.L.Vy. l./i! ,43279 


4 


4 


5 


VOLARE! VERY BEST OF THE GIPSY KINGS GIPSY KINGS 


CD 


7 


2 


ISLAND ROOTS: VOLUME 2 VARIOUS ARTISTS 

UNfVERSAL SPECIAL MARKETS 1009^irr STORM 


6 


5 


23 


TANTO TEMPO BE6EL GILBERTO 

ZIfllGUIBOOM DEGREESn 


7 


6 


22 


BUENA VISTA SOCIAL CLUB PfiESENTS OMARA PORTUONDO OMARA PORTUONDO 

' ■■ ;'960il.AG BE 


8 


8 


2 


FREE FAU JESSE COOK 

NARAOA '1929Q.VIRGIN 


9 


10 


27 


0 CIRQUE DU SOLEIL 
RCA VICTOR 63358 


CD 


12 


3 


TRIBUTE TO THE CUARTETO PATRIA EUADES OCHOA 

-■. ■■ OCTAVE WORLD ■I'j'b.-.LiMhiGiN 


11 


9 


70 


BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER IBRAHIM FERRER 

WfORLD . " :i';MbUCrl /9:*i*!;AGH 


GD 


RE'ENTRY 


LA NOUBA anOUE DU SOLEIL 

RCA VICTOR 63502 


13 


13 


83 


THE IRISH TENORS • JOHN MCDERMOn/ANTHONY KEARNS^ONAN TYNAN 
MASTEHTONt - rr gfl 


14 


n 


6 


MARDI GRAS MAMB0-CUBANI5M0I IN NEW ORLEANS CUBANISMO! 

.'. . : J4: Rynn pai.m 


OD 




TALA MATRIX TABLA BEAT SCIENCE 

AXIOM HALM IM-i_ht S .LIWRYKO PALM 



. -^^a. BM g HH (i^CO iWAli 



on umh ItMHOMi Nunra tata 
•maim mn/m V mom. th» H 
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Bug Signing. Tom Coster Jr.. co-writer of "The Real Slim Shady' from Eminem's hit album "The Marshall Mathers LR" has 
re-signed with Bug Music. Shown, from left, are Eddie Gomez, senior director of creative at Bug Music; Bug's Steve 
Toland; Coster; and Bug's Jonathan Palmer, Fred Bourgoise, and Kyle Staggs. 




Showcasing The Showcase. The National Academy of Popular 
Music (NAPM). parent of the Songwriters' Hall of Fame, recently 
hosted its 35th Songwriters Showcase with eight unsigned 
wnter/artists selected from more than 75 who made submissions. 
Shown, from left, are Jordan Kaplan, Julie Kovich. Lucinda Dudeck. 
NAPM projects director Bob Leone, Serena Cosmo, NAPM manag- 
ing director Apnl Anderson. Eddie Woods, Libby John, Leenya 
RIdeout. and Frank Carillo. (Photo: Chuck Pultr) 





The Next One. Famous Music recently signed a 
worldwide publishing agreement with R,L,. a mem- 
ber and key songwriter in the Arista vocal trio Next. 
Shown at a recent party in Los Angeles, from left, 
are R,L.: Bnan Postelte. VP of urban music at 
Famous Music; and Tweety and T-Low of Next. 



Bowled Over. ASCAP chairman/president Marilyn Bergman paid a 
backstage visit recently to Los Angeles' Hollywood Bowl to greet 
performers Rosemary Clooney and Michael Feinstein. Feinstein 
was joined onstage by John Bucchino. who accompanied him on 
piano during a performance of Bucchino's song "Grateful." RCA 
Victor has released "Grateful: The Songs Of John Bucchino." 
Shown, from left, are Stuart Boxer, husband of U.S. Sen. Barbara 
Boxer; Feinstein; Bucchino; Barbara Boxer; songwriter Alan 
Bergman; Marilyn Bergman; Dante DiPaola, Clooney's husband; 
and ASCAP's Brendan Okrent. 




And Tunes To Come. Kevin Antunes, a song- 
writer/musician who has collaborated wrth 'N Sync. 
Britney Spears, and Enrique Iglesias. has made a 
global publishing deal with BMG Songs, the U.S. 
unit of BMG Music Publishing. Shown, from left, 
are Peter Brodsky, senior director of legal affairs at 
BMG Music Publishing; Antunes; Clyde Lieber- 
man. VP of U.S. creative operations for BMG 
Songs: and Wallace Collins, Antunes' lawyer. 



rslO.l SOIVIC3. CREDITS 



THE HOT 100 

COME ON OVER BABY (AU. I WANT IS YOU] • Joh«n Ab*rg. Peul R«>n. 5 P«lk»n. ROfi Falf. Clwlu Blachmon. R. ChMR. 

Eric Dswklfw. Otrlitlna Agullaia. Guy Rocha ■ A<r Chrvulii ScAndinavU ASCAP. Eclvdlc ASCAP, Uadhouia 
ForMg. ASCAP BMO Scandinavia STMhl. Sbtnayla BMl, Faifcrart SWI. C^*brrry Stalua. BMI. E 0 Dui-ll ASCAP. Vfbm LJka 
TTiaLASCAR CtirtMlns A«ui1»ra A5CAP. Manulfl tJ^. ASCAR BMQ 'ASCAP 

HOT COUNTRY SINGLES « TRACKS 

MSS THIS ■ Aam Tipptn. TTim Tippin. PhlHp Douglai • Aculf-RoM BMI. Thaa LaMr.BWI. Curtx ASCAP. Mick HHa. ASCAP 

HOT RU SINGLES 

BAOUUnr •iMaeHayM.AndraVbunB.e Bai»».C Longmaaa. B. Oroiw NatianW H^. Ef>fcih Badu • kvtnQ BML W ASCAP 
Akil NiMn' Coin' On Bd FunMn» ASCAP LMt On Looaa La«M ASCAP ^hcK ASCAR So^ 

AiHrapNlBMI. Sharon WBMI, Halt OoggBMt OMna Pknft ASCAP BMO ASCAP 

HOT RAP SINGLES 

BOtmCE WITH UE • Jarmalna Duprl. Da Bral. Bryan-MicKaal Coi ■ EUl Apnl ASCAP So So M. ASCAP Air 
Control ASCAP. ThrowMi' Tmlruma ASCAP, Babytxry't Utlta SESAC, HooMlmt South SESAC. TCF. ASCAP, Foi 
Tuna* SESAC 

HOT LATIN TRACKS 
VEN CONMIOO (SOUUMENTE TU) • Johan Abatg. Paul Rain, Rudy Paw • Am CIvyuM ScandlnavM ASCAp 
BMG ScMidlnavwSTlM, EdacOc ASCAP MadhouM Forta»ASCAP 



ASCAP Deal Adds Audio Profiles 
Of Writer/Artist Members To Site 



1 HE BEAT GOES ON: ASCAP 
lias launched a new marketing 
and technology partnership 
designed to provide a "career- 
enhancing" service for its mem- 
bers. 

The collaboration, with 
ASCAP-licensed BEHINDthe- 
BEAT.nct, streams audio profiles 
of ASCAP writer/artist mem- 
bers, which will be rotated reg- 
ularly for the writer/artists as 
well as provide extra interest 
and enjoyment for visitors to the 
ASCAP Web site, ascap.com. In 
coming months, over 150 differ- 
ent members, in all genres, will 
be featured in ASCAP Audio 
Portraits.ASCAP members to be 
profiled are selected by 
BEHINDtheBEAT 

The first six profiles, debuting 
Oct. 4, are Dan Hicks, Dusty 

Trails, Juras- ^ 

sic 5, Nava, 
Papa Koach, 
and Willie 
Nile. Audio 
portraits will 
be added to 
the site regu- 
larly to aug- 
ment coverage 

in ASCAP's Playback magazine 
and other editorial features. The 
album-artist/writer portraits are 
produced by BEHINDtheBEAT 
net, a new-media company start- 
ed by a team of former National 
Public Radio producers, Internet 
professionals, and technology 
experts. 

Phil Crosland, ASCAP senior 
VP of marketing, says that "the 
ASCAP Web site is the most-vis- 
ited professional music Web site. 
And now it has been enhanced 
with the .sound of our members' 
music and their own voices talk- 
ing about the creative process, 
adding a new dimension for visi- 
tors to our site, particularly those 
who are aspiring songwriters and 
music fans." 

"These album-artist portraits 
give artists a new and emotion- 
ally rich way to reach fans and 
consumers," said John Rieger, 
BEHINDtheBEAT executive 
editor. "We're hoping to add 
album-artist portraits to a hand- 



ful of retail and magazine sites 
this fall." 

BEHINDtheBEAT audio por- 
traits are available from BE- 
HINDtheBEAT via subscription 
and for syndication. 



H 



EK THEME: Blaise Pascal, 

a singer/songwriter signed to 
BMG Music Publishing Canada, 
has written the theme song for 
the new Disney cable-TV series 
"In A Heartbeat," a half-hour 
teen drama. The song was 
specifically written for the 
series after music supervisor 
Ron Proulx approached BMG 
Music Publishing Canada about 
the project. Pascal's song was 
among a number submitted. She 
also sings the song on the sound- 
track. Pascal is currently seek- 
ing a label deal. 



Ms & Music 



by Irv Lichtman 



CONTINU- 
ING ON THE 
TRAIL of 
great writers, 
Wamer/Chap- 
pell Music has 
released two 
more "Songs 
Of . . ." promo 
CDs, one featuring the works of 
Kurt Weill and another on Noel 
Coward. The sets feature commer- 
cial releases by a be%7i' of m^r per- 
formers. 



Mc 



lOVE: The music print unit of 
Cherry Lane Music has officiall.v 
switched to new offices in New 
York at l.'il W. 46th St., 10036. 
Working out of that office now are 
staffers John Stix, Mark Phil- 
lips, and Rebecca Quigley. Cher- 
ry Lane's music publishing and 
magazine divisions stav at 6 E. 
32nd St. 

Print on PRINT: The follow- 
ing are the be.st-selling folias from 
Music Sales: 

1. Tori Amos, "For Easy Piano." 

2. Paul Simon, "Complete." 

.3. AC/DC, "Stiff Upper Lip" 
(guitai' tablature edition). 

4. Pink Flo.vd, "The Wall" (gui- 
tai- tablature edition). 

5. Larry Carlton, "Finger- 
prints." 
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DJ/Remixer Peters Expands Goals With Deeper Studios 



Many artists dream of 

having their own personal studio 
environment in which to create — a 
place free of distractions. This luxu- 
ry is usually attained only after a 
considerable measure of success: To 
build and equip a professional re- 
coixling studio is something not to be 
taken lightly. 

Jonathan Peters, remixer/DJ/ 
producer, has arriwd at such a place. 
A D.J since the age of 16, Peters has 
been propelled in the past five years 
to stratospheric heights in the cluh/ 
dance music genre, thanks in no 
small part to the enormous (Mjpular- 
ity of his remix of Whitney Hous- 
ton's "My Love Is Your Love." That, 
howewr, was only one of Peters' suc- 
cesses. Following the Kugees' ver- 
sion of "Killing Me Softly," Peters' 
remix of the original "Killing Me 
Softly With His Song" by Roberta 
Flack earned him his fii-st No. 1 hit 
on Billboard's Hot Dance Music/Club 
Play chart, a feat he quickly repeat- 
ed with the remix of Chaka Khan's 
"Never MLss The Water" featuring 
MeShell Ndegeocello. 

After months of planning and con- 
struction, Peters' new studio is com- 
plete. In addition to providing a 
home for his extensive remix work. 
Deeper Studios is a vital rc.soui-ce for 
the ambitious plans he has for his 
production company, Jonathan Pet- 
ers Productions. Located in the 
Chelsea section of New York, the loft 
also hou.ses the offices of Deeper 
Rekords, Peters' own label. 

Deeper Studios is a two-room, 
interconnected facility built around 
Pi-o Tools 24 MIXplus workstations 
with ProControl interface and plug- 
ins from Digidesign, Waves, Lexicon, 
Focusrite, and TC Electronic. Re- 
mov"able hard drives allow sessions 
to move to another studio, though 
given the comfortable .surroundings, 
that iseems somewhat unlikely. 

The studios were designed by 
Fran Manzella of FM Design, a 
Yorktown Heights, N.Y., firm that 



Creativity Award nomination this 
yean As the main control room was 
originally conceived to house a mid- 
size Solid State Logic console, Man- 
zella e.xplains, he had to design a 
room that would accommodate any 
control surface. 

"We also talked about a I Neve] 
Capricorn at one point," Manzella 
recalls. "We talked about Euphonix, 
we talked about every kind of large- 
format analog or digital console. "The 
versatility and power of the Pro 
Tools system being what it is, that's 
where they ended up going. I was 
tickled pink to see them make that 
decision, because I had been looking 
forward to doing a nice studio 
around a Pro Tools rig. I've gotten a 
lot of interest because of that gig, 
because people see a nice ProCon- 
trol setup in a real room and say, 
'Yeah, that makes sen.se.' It's kind of 
an urban music powerhouse produc- 
tion setup, I think. It's really a very 
smart way to go." 

Peters says that he expects to 
acquire some vintage outboard 
equipment to supplement the abun- 
dance of software-based proces.sing 
gear. With a staff of 20, which 
includes in-house songwriters, engi- 
neers, an<l producers, variety is 
important, he explains. He adds that 
vintage gear such as the Teletronix 
LA-2A compressor — a favorite 
among recording profe.s-sionals since 
its introduction nearly 40 years ago 
and now reproduced by Universal 
Audio — is good to have when recortl- 
ing live vocals. Peters also hopes to 
add a Universal Audio 1176 limiting 
amplifier 

'The studios — two control rooms 
sharing a comfortable Isolation booth 
— piwide an enviiDnment for Petei's 
and partner Tony Coluccio to cre- 
ate their unitjue remi.xes, for which 
labels have been clamoring, espe- 
cially .since "My Love Is Your L(A'e." 
But Peters' young production com- 
pany will aLso be well-served by the 
studio: With plans to .sign and devel- 



receivx'd a Technical E.xcellence and op five artist* a year for the next five 
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by Christopher Wahh 

years, a state-of-the-art production 

facility was essential. 

"We're looking to do 25 crossover, 
pop artists over the next five years," 
Peters says. "We're still in the devel- 
opment stage, .so we've mostly been 
doing remi.xes here. But we are 
developing new talent." 

Central to the plans Petei-s ha.s in 
mind for his raster is to shun nega- 
tivity, which has defined much of the 
popular music of the past decade. 

"We're making hit records," says 
Peters. "That's the main thing we're 
doing, but we're making hit records 
for new artists with no negative con- 
tent in it. There are no negative 
lyrics — it's all positive." 

Reminiscent of the large clubs 
where Peters docs much of his work, 
the main lounge at Deeper Studios 
features an array of EAW Avalon 
Series loudspeakers, situated both 
on the floor and flown from the ceil- 
ing, along with a full D.J rig includ- 
ing turntables, CD equipment, and 
DVD player with flatscreen televi- 
sion. I3y emulating a club environ- 
ment, albeit on a small scale, the 
lounge .serves as a convenient space 
to listen to rough cuts of remixes 
destined for dancefloors. 

"The lounge was extremely impor- 
tant," says Manzella. "They had ear- 
marked a large percentage of the 
space they had for the lounge. We 
came up with a couple of nice finish- 
es for the wood paneling and metal 
paneling, to make the lounge an 
interesting mixture of the old and 
the new. I think it worked out nice." 



It is that club environment, after 
all, where Peters has and continues 
to sharpen his craft. Working his 
way up from his finst DJ gig at New 
York's Cafe Iguana in the mid-1980s, 
he has been the Saturday re.sident at 
New York's Sound Factory since 
early 1997, where he entertains 
some 3,000 to 4,000 clubgoers from 
Saturday night to Sunday afternoon, 
spinning records for a staggering 17 
hours. The Sound Factory gig is in 
addition to engagements as far away 
as Japan; he ixjcently completed gigs 
in Bo.ston, Washington, D.C., and 
Philadelphia. 

"I hate to travel," Peters sighs, 
.sounding tired but happy to be back 
at his new ba,se. Deeper Studios. 

News from aes continues: 

Studioexpres.so.com, an online book- 
ing and referral service for the re- 
cording community that was fea- 
tured in last issue's Studio Monitor, 
has received an enthusiastic 
response from the pro audio com- 
munity, reports founder Claris 
Sayadian-Dodge. Sayadian-Dodge 
began to promote studioexpresso. 
com, founded earlier this year, in 
earnest at last month's Audio Engi- 
neering Society (AES) Convention, 
held at the Las Angeles Convention 
Center. 

Needless to say, the Internet is 
revolutionizing the way business is 
transacted. Another online service I 
discovered at AES is StageSmart. 
com. Based in San Francisco, 
StageSmart.com brings manufac- 
turers, dealers, and buyei-s t<^cther 
in a manner that transcends the tra- 
ditional manufacturer-rep-retailer- 
buyer model of buying and selling 
professional audio prixlucts. Stage- 
.Smart leverages the best practices 
of each in order to bring more effi- 
ciency to the marketplace, while pi'o- 
viding buyers with a competitive 
pricing environment and a hugely 
expanded range of i)roducts and ven- 



dors to choose from. 

At the AES Convention, Stage- 
Smart announced that online/catalog 
retailer Musician's Friend has 
agreed to be a vendor of profession- 
al audio equipment through the 
StageSmart.com Web site. Current- 
ly signing manufacturers, dealers, 
and buyers, StageSmart will launch 
with some of the most recognizable 
names in pro audio manufacturing 
and sales. 

"We are thrilled to have Musi- 
cian's Friend join oiu- rapidly grow- 
ing nationwide database of dealers 
utilizing StageSmart to e.xpand their 
reach and increase sales," said 
StageSmart president Bora Ozturk 
upon completion of the negotiations. 
"There are tremendous synergies. 
Musician's Friend means increased 
choice to our buyers. As the leader 
in online/offline catalog marketing. 
Musician's Friend strengthens our 
'increased choice and value' proposi- 
tion to buyers of pro audio and music 
products." 

With upward of 5,000 dealers sell- 
ing pro audio equipment nationwide, 
the StageSmart business-to-busi- 
ness e.xchange offers online buyers a 
one-stop w ay to compare features 
and specifications, then locate and 
purcha.se the product meeting their 
performance needs and budgets. 
Once they locate the right product, 
buyers place a request for a quota- 
tion from the system. 

Sellers offering the equipment or 
services sought are immediately 
notified and respond to the quotation 
request, and the buyer choo.ses the 
most appropriate vT?ndor to deal with 
based on the mo.st impoitant criteria 
for that particular trdjisaction, such 
as price, availability, or shipping 
options. 

The agi-eement further expands 
the product choices for buyers na- 
tionwide by proviiling hundreds of 
additional products available through 
StageSmart.com. 



SMia Besign Camfanies Aid Overseas OfTwes 
To Keep Pace With Blebal Growth Sf loOustrjf 



Supernova. Paul McCartney's composition "Nova" was recorded by the Lon- 
don Symphony Orchestra at Abbey Road Studios last month for "Music Of 
Hope." a CD to benefit the American Cancer Society. Pictured, from left, are con- 
ductor John Wilson. McCartney, composer Tim Janis, and producer Matt Singer 



BY DAN DALEY 

Following the lead of the media 
industry in general, the facility and 
acoustical design sector has seen a 
trend in the past several years in 
which designers of recording stu- 
dios, broadcast facilities, post-pro- 
duction studios, and other media pro- 
duction operations havie set up shop 
on other shores. 

In the past five years, Waltcrs- 
Storyk Design Group (WSDG) of 
Highland, N.Y., opened offices or 
formed ventures in Switzerland; 
Buenos Aires; Montei'rey, Mexico; 
and Bella Horizonte, Brazil. U.K.- 
based Recording Architecture 
opened an office in Richmond, Va., 
this .vear. U.K.-based Andy Munro 
Associates formed a joint venture 



with Professional Audio Design of 
Boston. Studio bau:ton of Los Ange- 
les opened offices in Switzerland, 
France, and Singapore. Finally, 
Toronto's Pilchner Schoustal Inter- 
national i)lans to open a Los Ange- 
les office in 2001. 

"It's definitely more of a global 
industry at this point," observes 
Pilchner Schoustal International 
iwrtner Martin Pilchner of the miLsic 
recording, film post-production, and 
broadcast market sectors. It's why 
the 10-year-old Canadian company 
has set its sights on the U.S., where 
about 70'* of its work has come from 
in the jxist six j^rs. "In i-ccent years 
we've done facilities in Au.stria, Tur- 
key, Bermuda, and India, in addition 
to what we do in Canada and the U.S. 



So it's all over the place now." 

\incent Van Haaff, owner of Wat- 
erland Design in Southem California, 
.says that HO or so .studios of the 200 
he's designed in the jiast 2S years are 
directly attributable to the commis- 
sion-based representation relation- 
shijjs he .set up in Tokyo 12 ,vears ago 
and in Milan five years ago. "It all 
stems from the ongoing decentraliza- 
tion of the media bu.sines.s, which used 
to he centralized in places like New 
York and Los Angeles," he says. 
"This has spavvne<l an enormous de- 
mand for expanding the infra.struc- 
ture of praluction and ])ost-produc- 
tion in places that use<l to come to the 
U.S. or Eiu'ope to do their work." 

More non-U.S. design firms are 
(Cont 'ntited on next paffe) 
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STUDIO DESIGN COMPANIES ADD OVERSEAS OFFICES 

(Cotititiiied f}t)iii piTLrdiny page) 



coming U> these shoi'es than the uthcr 
way around. But the reasons for es- 
tablishing beachheads in other coun- 
tries seem to be common to all. "It's 
the same as in any industry." says 
Roger D'Arcv. pi'incipal in Hecording 
Architecture, which chose Richmond 
for its lower overhead costs, avail- 
ability of office space, and proximity 
to several major cities. "To grow a 
company, you have tn find new mar- 
kets. It's normal, ewryday thinking 
in electronics and automotive manu- 
facturing. Now, it's starting to be- 
come that way in the business of 



entertainment technology." 

While the 13-year-old company 
has done over 300 studios at 200 
faciUties from Warsaw and Tel Aviv, 
Israel, to Bomba.v, India, it has thus 
far done only a half-dozen in the 
U.S.. including the Rainmaker post 
facility in the same building as its 
office in Richmond and recording 
artist Lenny Kravitz's new private 
studio in Miami, though it has 
signed deals to do several in Min- 
nesota since opening its U.S. office. 

The U.S. is the world's largest 
media market, and that underscores 




Across The Ocean. Sony Music Japan recorded a full-orchestra big-band 
album at Ocean Way Recording in Hollywood, The project was recorded on 
Direct Stream Digital as a demonstration of the Super Audio CD. Pictured, from 
left, are Jerry Hey. horn section leader; Masanori Sasaji, producer/arranger; 
Allen Sides, engineer; Ito 88, Sony executive producer; and Hiroya Tsubaki, 
assistant engineer (Photo: David Goggcn) 



why design firms from abroad look 
to it as a source of growth. At the 
■same time, however, the U.S. is also 
one of the few markets in the world 
able to make the necessary invest- 
ment into high-end facilities. "We'd 
be happy with )'7r to 27r of the U.S. 
market, as long as it was at that 
level," D'Arcy says. "The U.S. is the 
world's biggest market and the last 
big one we've entered." 

WSDG is the largest U.S. firm 
yet that has moved onto other 
shores. It began with an affihation 
with Fingers Arts Group facility 
owner Sergio Molho in Buenos 
.^ires I'ive years ago, then added an 
office in Monterrey the following 
.vear and one near Zurich, Switzer- 
land, two years later Its Brazilian 
office opened last .year. 

Each of these ventures is slightly 
different in nature. Some are what 
WSDG principal John Stor.vk calls 
"hard" offices, with salaried employ- 
ees and rents; others are commis- 
sion-ba.sed relationships with region- 
al representatives; still others arc 
true joint ventures, such as the 
Buenos Aires office. But each ven- 
ture has brought in new busine.ss and 
been profitable, Storyk maintains, 
adding to the 50 or so o\^r.seas facil- 
ities WSDG has built in its 31 years 
of operation. It has built isome 900 
facilities in all. 

But Storyk says that a significant 
reason for adding an overseas pres- 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (OCTOBER 14, 2000) 


CATEGORY 


HOT 100 


R&B 


COUNTRY 


DANCE SALES 


RAP 


TITLE 
Artist 
Producer 
(Label) 


COME ON OVER BABY 
(ALL 1 WANT IS VOUl 
Christina Aguilera 
G. Roche 
(RCA) 


BAG LADY 
Erykah Bada 
E. Badu 

Tone Tfie Backbone 
(Motown) 


KISS THIS 
Aaron TtppitV 
A. Tippin, B. Watson 
M. Bradley 


MUSIC 
Madonna' 
Madonna, Mirwais 
(Mavetick'Wamer Bros.) 


BOUNCE WITH ME 
Lil Bow Wow Feat. 

J. Dupri, B.M. Coi 
(So So Def'Columbia) 


RECORDING 

STuoms) 

Engineer(s] 


BANNANA BOAT 

(Burbank, CAI 
Mario LlKcy 


PALMYRA 
(Dallas. TX) 
Chris Bell 


THE SOUND SHOP 
(Nashvillel 
Mike Bradley 


SARM WEST 
(London, ENGLAND) 
Mark "Spike" Stent 


SOUTHSIDE 
(Atlanta) 
Phil Tan 


CONSOLES)/ 
DAW(SI 


custom 


Nm8038 


Trident Vector 


SS19000J 


AnwkG2520 


RECORDER(S) 


Pro Tools 


Studer A8Q0 MKIII 


Sony 3348 


Pro Tools/Sony 3348 


Sony APR 24 


MIX MEDIUM 


Pro Tools 


Quantegy 499 


Quantegy 467 


BASF 931 


Quantegy 499 


MIX DOWN 
STUDIO(S) 
Engineer(s) 


PACIFIQUE 
(Buitunk, CA) 
Dave Way 


ELECTRIC LADY 
(New York) 
Tom Soates 


IMAGE 
(Los Angeles) 
Chris Lord-Alge 


OLYMPIC 

(London, ENGLAND) 
Mark 'Spike' Stent 


SOUTHSIDE 
(Atlanta) 
Phil Tan 
Jermaine Dupri 


CONSOLEISI/ 
DAW(S) 


SS19000J 


SSL9O0OJ 


TtidenI Vector 
Hi G computer 


SSL4000G 


SSL 4064G plus 


RECORDERISI 


Studet A820 


Studer 800 MKII 


Sony 3348 


Sony 4O80 G Plus 


Panasonic 3800 


MASTER 
MEDIUM 


Quantegy 499 


BASF 900 


Quantegy GP-9 


Quantegy GP-9 


DAT 


MASTERING 
Engineer 


OASIS 

Eddy Schreyer 


STERLING SOUND 
Chris Gehringer 


MASTERMIX 
Hank Williams 


METROPOLIS 
Tim Young 


BERNIE GRUNDMAN 
Bemie Grundman 


CD/CASSEHE 
MANUFACTURER 


BMG 


UNI 


UNI 


WEA 


SONY 



ence has more to do with finding 
human resources than it does with 
finding more business. "We're al- 
ready operating at full capacity with 
studios we're doing in the U.S.," he 
Rays. "But there Ls a .serious .shortage 
of qualifie<l people in the design field. 
This is a way to increase our own set 
of technical resources. 

"In a real way, it doesn't matter 
that .someone is in another country," 
he adds. "We have two physicists 
working for us in Switzerland, and 
when we have physics problems to 
work out on a facility anywhere, we 
E-mail the data to them, and they 
solve it. And all of our offices have 
video conferencing, so we're .sharing 
information and technical a,s.sets on 
every pi-oject. The common thread in 
all of these offices and ventures 
[overseas] is the people and the re- 
.sources they bring to what we do. It's 
not a matter of finding new markets 
and more work." 

Nonetheless, WSDG has several 
projects ongoing in other countries. 
Latin America has become a partic- 
ularly bu.sy region for it, with facili- 
ties such as AR Studios in Rio dc 
.Janeiro, Brazil, already in place for 
several years and a new facility in 
Casta Rica coming online in stages. 

"From an economic perspective, 
there certainly has been enough 
work to justify being there," Storyk 



sa.ys, and recent announcements for 
WSDG-designed studios in 
Switzerland, Holland, and Portug'al 
seem to bear that out. "And our 
e.\pansion plans for our business 
are leaning towards things like con- 
ference rooms and other high-tech 
business installations, and we think 
there'll be more of that happening 
in overseas markets. Still, there's 
no indication that any of these mar- 
kets will become huge for us in the 
long run." 

In fact, Storyk adds, the studio 
design business remains in many 
ways a localized one, in which stu- 
dio owners, particularly music stu- 
dios, want designers who under- 
stand their own markets. Recording 
Architecture's D'Arcy concurs. "It 
appears that there is some region- 
ality with U.S. design. .John Storyk, 
for instance, may be all over the 
East Coa.st and Argentina, but you 
rarely see him in California, and by 
the same token you don't see the 
California designers on the East 
Coast that often." 

With the continuing consolidation 
in the entertainment industj-j' in gen- 
eral, and the ongoing development of 
media worldwide outside the tradi- 
tional media centers, it's rea.sonable 
to e.\i)ect that the design facility com- 
ponent of the busine.ss will also con- 
tinue its own globalization. 
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Nash 'Bounces' Onto Soundtrack. Sixpence None The Richer lead vocalist 
Leigh Nash recently recorded the end-title song for the film "Bounce," starring 
Gwyneth Paltrow, Ben Affleck, and Jennifer Grey. Although "Need To Be Next To 
You" marks Leigh's solo singing debut, she has not left Sixpence. The Matt Ser- 
letic-produced, Diane Warren-writlen tune shipped to radio Sept. 1 2; "Bounce" 
opens in theaters Nov. 10. Shown in the studio, from left, are Warren; Randy 
Spendlove. president of music for Miramax Films; Nash; Serletic; and Lindsay 
Fellow, engineer. 



DREAMWORKS HIT WRITER LISA ANGELLE GOES SOLO 
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OCTOBER 

Oct 14. Third Annual Lili Claire 
Foundation Dinner, Beverly Hilton Hotel, 
los Angeles. 323-857-9100. 

Oct 16. Symphony Space's Fall Gala 
Benefit. Symphony Space. New York 

212- 864-1414. eit, 223. 

Oct 19. The Spirit Of Life Award, pre- 
sented t)y the Music and Entertainment 
Industry for City of Hope. Barker Hangar. 
Santa Monica Airport. Santa Monica. Calif. 

213- 202-5735, ext. 6540. 

Oct 20. United Negro College Fund 
Frederick D. Peterson Awards Dinner, 
Regent Beverly Wilshire. 323-938-2364. 

Oct 24. 14th Annual ARIA Music 
Awards, Sydney Entertainment Centre. 
Sydney. 612-9267-7996. 

Oct. 30, Thurgood Marshall Scholarship 
Fund Annual Gala, New rork Sheraton. New 
Yorli, 323-938-2364 

NOVEMBER 

Nov 5, Black Entertainment & Sports 
Lawyers Assn. Gala Tribute To The 
Founders. Marriott Frenchman's Reef, St. 
Thomas. Virgin Islands, 323-938-2364. 

Nov 8-10. Billboard Music Video Con- 
ference And Awards. Universal Hilton. Uni- 
versal City, Calif. 646-654-4660 

Nov 10-11, American Music Assn. Annu- 
al Membership Meeting And Conference. 
Hilton Suites Hotel. Nashville. 615-340- 
9596. 

Nov. 10-12, Thurgood Marshall Scholar- 



GOOD WORKS 



Young inmate: Blues musi- 
cian Jonny Lang will perform at 
the Key Club in West Hollywood 
to support California inmate 
Brandon Hein. All proceeds 
from the Nov, 2 show will be 
donated to the Brandon Hein 
Defense Fund, which is set up to 
help appeal Hein's life-without- 
parole sentence. The 28-year-old 
was at the scene of a scuffle that 
led to a murder four .years ago 
and was charged under Califor- 
nia's felony-murder rule. Con- 
tact: Sam E. Lucas at 310-274- 
5800, ext. 374. 

Legion HALL: To raise money 
for the refurbishment of the 
Eagle Rock American Legion 
Hall, the LA Bluescasters will 
play a benefit concert at the 
venue Friday (20), The per- 
formance begins at 8:30 p.m. 
Contact: Marcus Cazares at 323- 
257-4815. 

MeANIES for MAZZY: The 
Blue Meanies played the "Miles 
For Mazzy" show to aid the .Juve- 
nile Diabetes Foundation Oct. 1 1 
in Chicago. The show is named 
for the daughter of WKQX Chica- 
go DJ Robert Chase. Mazzy was 
diagnosed with juvenile diabetes 
a year ago. Contact: Erik M. 
Stein at 310-865-0586. 



ship Fund Celebrity Golf Tournament, Pel- 
ican Golf Course, Newport Beach, Calif 323- 
938-2364, 

Nov. 12, Cammy Awards, Alabama The- 
ater, Myrtle Beach, S.C. 770-448-8439. 

Nov. 12-14, 12th Annual EPM Entertain- 
ment Marketing Conference. Universal City 
Hilton and Towers. Los Angeles, 212-941- 
0099. 

Nov 15-20, Second Annual Jamerican 
Film And Music Festival, Wyndam Hill, Mon- 
tego Bay, lamaica. 323-938-2364. 

DECEMBER 

Dec 5, Recording Academy New York 
Heroes Award, presented by the New York 
chapter of the National Academy of Record- 
ing Arts and Sciences, Hotel Roosevelt. New 
York. 212-245-5440, 

Please sub mit items for Life- 
lines, Good Works, and Calendar 
to Jill Pessehiirk, Billboard, 
5055 Wilsliire Blvd., Los Ange- 
les, Calif. 900:16, or jpesselnick 
(abillboard.com. 



ships, while "Daddy's Gun," the tale 
of a hoy who kills his abusive father, 
was ripped from newspaper head- 
lines. "Sparrow" is an intensely 
personal song the devout Christian 
sa.ys is about staying focused on the 
right things. 

Angelle penned some of the 
songs with frequent co-writer and 
co-producer Andrew Gold. Paul 
Worley shares production credits 
on second single "A Woman Gets 
Lonelj'." 

"I absolutely love this record," 
says Rose, adding that Angelle was 
the first artist signed to Dream- 
Works and one of the reasons he 
opted to go with the label. "She's a 
tremendous artist, and I think her 
appeal is much broader than some 
of what comes out of our town. 
We're trying to spread her music in 
as many wa.vs as we can." 

Rose acknowledges that An- 
gelle's first two singles have not 
caught on at country radio. Howev- 
er, she's gotten tremendous expo- 
sure via videos and the Internet. 
"The first video was Hot Shot and 
the second was Pick Hit on CMT, 
and we've had great rotations, 
countdown inclusion, and breakout 
status on both videos," he says. 
"The first single, 'I Wear Your 
Love,' never had really any airplay 
to speak of, except in a few mar- 
kets, but we did generate a [suc- 
cessful commercial single] based 
off video exposure alone. That gave 
ua a lot of hope. We knew we were 
connecting." 

In addition to getting e.xposure 
on CMT and Great American Coun- 
try, Angelle will be featured on 
VHl in "VHl Introduee.s Lisa 
Angelle." The segments will spot- 
light Angelle's videos, chps from a 
14-minute film DreamWorks shot 
for the electronic press kit, and 



7 wiU do whatever 
it takes to get this 
music heard and to 

make a second 
album and a third 
and move on from 
there' 

- USA ANOELLE - 



footage around Nashville. "She's 
filmed several blocks of program- 
ming that [will run] Oct. 28 through 
Nov, 5," Rose says, "Lisa went all 
over Nashville with a crew and 
filmed , , . the Tennessee Titans, 
the Ryman, and other notable 
things around Nashville." 

Rose says Internet marketing 
will play an integral role in launch- 
ing Angelle. DreamWorks has been 
distributing Angelle's music via 
Liquid Audio. "We did a sequential 
time-out download of the entire 
album, which started Aug, 22," 
Rose says of the campaign, which 
allows consumers to download 
Angelle's mu.sic to their hard drives 
for a specified amount of time 
before it would disappear at the end 
of the time-out period. "Every week 
we would release more tracks so 
that, by .street week, we would have 
released the entire album." 

Nashville-based Michael Moore, 
director of content for Liquid 
Audio, says the promotion has lieen 
extremely successful and credits 
the fact that DreamWorks began 
working on the setup far in 
advance. "A little over a .year ago, 
Johnny Rose introduced me to this 
album, and I absolutely fell in love 



with it on an artistic level," say 
Moore. "It's a landmark record, and 
I wanted Liquid to be part of it. So 
they have blessed us with allowing 
us to help them introduce her to the 
world. We kicked down all the doors 
to expose this on as wide a level 
acro.ss the Internet as can be done, 
and we feel like that's been a huge 
success." 

DreamWorks has also been pro- 
moting Angelle's album via 
Streamsearch.com, Y'ahoo!, country, 
com. musiccountry.com, lisaangelle. 
com, and other sites. There will be 
an album release party Nov. 1 at 
Nashville's Borders Books & Music 
location that will be broadcast on 
music, com. Rose says there will 
also be "win it before you can buy 
it" contests at radio and listening 
posts at retail. 

Musiccom recently accompanied 
Angelle to the USS Theodore Roo- 
sevelt. W'here she performed aboard 
the aircraft carrier for 5,000 mili- 
tary personnel. The event was 
filmed and will be broadcast on 
musiccom. Rose says Angelle has 
showcased for Eurpac and Army 
and Air Force Exchange Service, 
two organizations that supply 
inventory to military base retail 
outlets, and buyers at both opera- 
tions are enthusiastic about her 
forthcoming release. Angelle's 
brother is a major in the Army's 
special forces. 

The artist, who is booked by 
William Morris, will be touring 
Japan, Korea, and other Asian ter- 
ritories in November and Decem- 
ber. Her schedule also includes vis- 
its to orphanages to try to raise 
visibility for and bolster interna- 
tional adoptions. "I want to get 
some of those kids adopted," she 
says, "and that's my opportunity 
right now." 



LIFELINES 



BIRTHS 

Boy, J, Cole, to Amy Powers 
and J. Todd Harris, Sept. 14 in 
Los Angeles, Mother is a lyri- 
cist. Father is a film producer. 

A girl, Samantha Ann Bordin, 
Oct. 8 to Fran and Jeff Bordin, 
in New York. Father is senior 
director of top 40 promotion at 
Elektra Records. 

MARRIAGES 

.\my Sheridan to Michael 
Globenfelt, Sept. 23 in Tampa, 
Fla. Groom is the son of Jack 
Globenfelt, president of 
Cabaret Records. 

Maria C. Malta to Stephen 
Yegelwel, Sept. 24 in New 
York. Bride is senior director 
of publicity and media rela- 
tions for Capitol Records. 
Groom is executive VP of S- 
Curve Records. 

DEATHS 

Benjamin Orr, 53, of pancre- 
atic cancer, Oct. 3 in Atlanta. 
Orr, born Benjamin Orze- 
chowski, was the former 
bassist and vocalist of the 
Cars. He formed the band with 
singer/guitarist Ric Oeasek in 
1976, and the group released 
its first album in 1978. The 
Cars scored four top 10 hits on 
The Billboard Hot 100 in the 
1980s: "Drive" (No. 3, 1984), 
"Shake It Up" (No, 4, 1982), 
"You Might Think" (No. 7, 
1984), and "Tonight She 
Comes" (No. 7, 1986). Orr also 
released a solo album in 1986 
and had recently been playing 
in the band Big People. He is 
survived by a son. 

Kym Winfrey, 40, of cancer, 
Oct. 5 in Los Angeles, Winfrey 
most recently worked at Urban 
Network, where she performed 
duties such as office communi- 
cations, radio relations, and 
advertising. She produced 
Urban Network's "Future Jam" 
CD compilations and also coor- 
dinated its annual PowerJam 
conference. Winfrey is survived 
by her husband, her mother, 
and two sons. 

Jhan Hiber, 53, after a suicide 
attempt, Oct. 5 in Anchorage, 
Alaska. Hiber was in Anchor- 
age for the Alaska Broadcast- 
ers Assn.'s annual convention. 
He had been suffering from 
several illnesses. Hiber worked 
as a ratings and research spe- 
cialist in the radio field. He 
wrote a column for the trade 
publication R&R for years and 
had recently been contributing 
to Gavin. He was also a former 
broadcaster for Alaska's 
KIMO-TV. 
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WHAT'S SHAKI 



The Local Industry Displays Diversity As 
New Talent Emerges, Online Music Expands And 
Oz Natives Continue To Hit The U.S. Charts. 



BY CHRISTIE ELIEZER 



The global TV audience who watched the opening ceremony of the 
Olympics here last month enjoyed a magnificent show with a theme 
ol recondliallon. Ii was a theme that captured the spirit of multicul- 
tural Australia in the 2Ist centun.' — a reconciliation between black and 
while, between towns brimming with urban vitality and coiuitry regions 
where time stands slill, aiul h<.-tweeM the past, present and luline. 

The biggest impact of the Olympic Games was on the Australians 
themselves, who lelt good alniut their country, their achievements and 
their place tm the international stage. 



CELEBRATING THE MUSIC 

riiis month, the musit industry here will (elebrate its own achieve- 
ments — through the ARIA Awards, Australian Music Week and other 
events. Four years ago, Australian music went through a celebrated 
changing ot the guard initiated by the success of silverchair and Savage 
Ciarden. The nominations for this year's ARIA Award.s indicate the vital- 
ity and diversity of the industry; the most significant aspect is that major 
nominations came from debuts by Madison Avenue (Vicious 
Vinyl/KMl), Killing Heidi (Wah Wah/Roadshow), Vanessii .Amorosi 
Cri'iinsistor/BM(i) and Kasey (lhambers (EMI). 

Half the nominalicms were for artists <m independent laljels. 

Through the year, six domestic Australian smgles hit No. 1 on the 
ARIA charts — four by debut acts — while four of the seven chart-lopping Oz albums were 
by new acts. 

Online music-file swapping, for all the bad publicity it got, certainly created a greater 
excitement afjout new music among consumers. The eflorts to expose new music by Triple 
J and (Channel [Vj were bolstered this year by the proliferation of Aussie-based Internet 
radio statitms and the short-lived "House Of Hits" on the Ten Network. 

Record labels and publishers have generally kept up the quality, willing to nurture acts 
until they're ready. Warner Music kept R&B brothers Kaylan in the studio for two years 
and shipped gold with their first single "Rock Me .-Ml Night." Sony did the .same with pop 
singer Leah Haywood, whose single "We Think It's l.ove" went top 1 0, and L^niversal with 



Sophomore success: Savage Garden 



singer/songwriter Sean Ikin. Fi\e of Festival's charting acts — 28 Days. 
Adam Brand. Motorace, (lerling and Machine (iun Fellatio — were 
signed within the last 12 months. Adelaide-based hip-hop/metal act 
Tesieagles, indie Krell Records, had a crossover top-10 nit wiili ius 
album. 

SIGNING NEW ACTS 

"The toughest job is saying no to something; it's always easier to say 
yes," observes Shaim James, chairman of Warner Mu.sic Australia. Adds 
Tim Prescoci. managing <lire( tor of BMCi Australia, "Tlie talent is more 
diverse, especially in pop and dance." 

Roger Cirierson. chairman of Festival Mushroom Records, agrees: 
"There's never been more new talent out there — and there's never been 
more companies looking for imsigned acts because it suits their Internet 
strategies." 

.Aside from facing such problems as a flat market and rising piracy, and 
the need to restructure divisions to .streamline operations, Australian 
record labels had to commit themselves to building rosters with the cre- 
ative freedom their pubhc demanded. 

.\fler a 77c ri.se in 1999, wholesale figures for the six months ending 
Jiuie 2000 showed that labels shipped more than 20 million units, at a 
value of Australian $212.") million (U.S. $121.1 million). Unit sales 
dropped by 3.99^, compared to the s;une period in 1999. a drop of a dollar value of 
Au.stralian $18 million (U.S. $10.27 million). The drop was attributed mostly lo the July I 
introduction of the 10% Goods & Senices 'lax, the biggest shakeup of the country's tax sys- 
tem in 50 years, which had consumers holding off on purcliases. thinking GO prices would 
drop. The good news was new local and international artists increased in unit sales by 3%. 

OZ COUNTRY COMES TO AMERICA 

In international markets, Australian artists continued their assault. Savage Garden's 
sophomore album, "\irumation" (RoadshowAVarner), notched up 0 million units. 

('.imlmufd im pngf SO 
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UNIVERSAL MUSIC AUSTRALIA 

wumi.inni •mfil-tiusltahfninnjui 
n'unt'.{>hini'tp(tft.nim.au 
Executives: IVtfi Bond, pres- 
ident; I'aiii Krige. managing 
director. 

rhe IJniversal/PolyCiram 
integiation under Bond (who 
retunied lioin Asia in Kehruan' 
'99) sliml a le\el ol middle 
manaReineni to one nianag- 
ing <iire(l(>r, two marketing 
directors and lalx'l managers. 
Bond wanl-s li> incre;i.se mar- 
ket share (now at 1'/r ) lo 
and wcjrk on lakiiig 
doniestif repertoire abroad. 
Key acts: Powderlinger, Grfnspoon 
Grinspotm. Skimkhour, Tex Perkins. Cruel Sea. H Block 
101, Sd caniing Jets. Spiderbail. Sean Ikin, 

SONY MUSIC ENTERTAINMENT AUSTRALIA 

uii'ii'.'<(in\tiii{.si( .mm. fill 
Executives: Denis llandlin, 
chairman Sc CKO; John 
Sackson, managing threc- 
lor. 

.Sony expande<i its new 
technolog) division while 
Handlin anni)nnced yei 
another line-tuning of the 
company Oct. 1 by enlisting 
I*rice Wateiiionse (aki|k'i-s lo 
collate a survey of the mar- 
ket and the cfinipany and. Human Nature 
as a result . streamlined and specialized \&:R. promotion 
and marketing, with an ambitious new sales structure. 
Role of slate branch managers was virlnally ma<le reclun- 
dant. 

Key acts: I ina Arena, Iroy Cassar-Daley. Fren/al Rhomb. 
Slava (_irig(nvan, Leah Haywood, lim Draxl. Midnight 
Oil, Human Natine. Real Blondes, iesteagles, Tony l,ee 
Scott. 

WARNER MUSIC AUSTRALIA 

Executives: Shaun James, 
chairman; Ohiis Moss, man- 
aging director, WKA. 

Sinie James look (tver 18 
months ago. the domestic 
roster has been expantletl to 
include pop ( I A'-pnunoied 
Bardol) and dance. The 
company reports market 
share growth due to success 
of domestic roster, greater 
resomces applied lo strate- 
gic marketing divisi(Mi. a 
joint venture vvith Austereo 

radio network for compila- The Superjesus 

tions. and expanding third parly deals through niche 
compilations. Warner is about to lainich an Internet strat- 
egy and new-media division. 

Key acts: [immv Barnes. I'axiride, the Superjesus, Shihad, 
Reguigitator. Kaylan. Primary, Whitlams. Bardol. Marie 
Wilson, Pnau. 

BMQ AUSTRALIA 

u'u'xv. bmj^.comMU 

Executive: rim Prescott, managing director. 

Rrports best financial result in seven years, following 
the compan)"s dramatic restructure two years ago. BMG 
is most aggressive aboul I T in tlie region, and the 
Australian operation was the first of local companies (and 




among the first in BM(* 
worldwide) to announce the 
introduction of digital down- 
load tests with retailers 
before the end of the year. 
I lufe M-paiaie .\i<rR sonites 
((iotham. Rubber and BiM(i| 
make tor a dynamic domestic 
K >siei. 

Key acts: John Farnham. 
Bachelor (lirl, Vou Am I. 
Ostarlima. tluven. Oblivia, 
Wendv Mallliews. Jack Jones. 




Bachelor Girl 




EMI MUSIC AUSTRALIA 

um'w.fmimusK .(om .nn 
uii'w.vni^uimit'iic.romMU 
Executive: lony Harlow, managing director. 

British-hailed I larlow 
has brought in Kmopean 
execs to give ctunpany 
staH a greater glol)al per- » 
spective. the result being ^^^^ 
Madison Avenue's No. I 
debut in the L .K. with 

■'Don't C:all Me Baby. " ^^Fh^ / 

Harlow also restructured ^ ^^^f'r^^ 

the company in .August, 
putting the sales team 
out on the road equipped 
with laptops, setting up an Jackson Mendoza 

extranet to be accessed by retailers for artist updates, 
and streamlined the promotions department. 
Key acts: Madison Avenue, Living Frid. .\lex I.loyd. 
Jackson Mendoza, Oavid liridie, Kasey Chambers. I.ee 
Kernaghan, (iina JelTreys, Slim Dusty. Paul Kelly. 
Avalanches, Ben Lee, The Wiggles. 

FESTIVAL MUSHROOM RECORDS 

u 'ij './fstn'til n'tiiKl-s . t otti .n u 
u<u'-ii'.niuslitit(iw.fntn 

Executives: Roger Cirierson. chairman; Paul Dickson, {'.F.O; 
jercmv F:ibinyi, managing <lirfri(>r. 

The two-year plan to change Rupei t Murdt>ch"s conipa- 
n\ from a lackluster performer to a major player paid (tff 
this year. I'he ctunpany was nttally restructured and the 
domcsiic rostei resnunied (although there are more local 
acts today tfian t\N<> years ago). The Festival, Mushroom 
an<l MDS labels were combined last year, providing for 
more interaction between divisions. FMR has profiably 
sliow[i itie biggest growth of local labels, moving from a tV.i 
market share 12 months ago to ciurent 11.5'.?, mostly 
fioni ilie success of local acts. 

Key acts: Kylie Minogue. 28 Days, Volhu WiuU, 
Cliiistine .\nu, Nokturnl. Motorace, Jimmy Little. 
Dead star. Ruby Hunter. Archie Roai li, Leonai (lo's 
Bride. Deni Hines. 

SHOCK RECORDS DISTRIBUTION 

u<ii';r.->/i'irk.nnn.aii 

Executives: David Williams, managing director; Frank 
Falvo, diifc ior; Clliarles (^alda.s, CVXy. 

Shock highlighted its Cfmtinuing development as a 
"mainstream" company by setting up ihe Velocity label lo 
focus on its dance and p(»j) product. Velocity, in some 
months, has constituted bO'/c of business for the company 
that began as a champion of alternative music. Also set up 
an Internet fulfillment c<mipany, CD Fulfillment Australia. 
They have been quiet this year due to a lack of A&R man- 
ager until the appointinein in September ol Stuart 
MacQueen. 

Key acts: Superheisl, Dirty Three, Screamfeeder, The 
Fauves, Ronin System, Dave Hole, Mach I'elican, Angels, 
Cosmic I'sychos, Kerri Simpson. Toe To Toe. ■ 




WHArS SHAMN' 

M'JUC.'s "Stiff Upper Lip" continued to salute those who 
warned to rot k. Tina Arena's Furopean success included 
sales of a milliim albums in France. C^ountry singer Keith 
L'rhan be<anie ihe first Aussie to enter tlie U.S. coimtry 
charts. Amorosi. who is signed to Universal in the 
F.uro|>ean and Asian territories, debuted at No. 7 on the 
U.K. charts with her single "Absolutely Fvenbody." Pop 
duo S2S {Standard/MushriKmi) landed a lop-20 hit in the 
U.K. with their anthem "Sister," and joined major tours 
through the U.S. with Britney Spears and Chiistina 
.Aguilera. 

.Australia can have its cake and eat it t<x): far enough 
away from the major glol>al centers lo put a different slant 
(»n its music but close enough to be a player. .Madison 
.Avenue entered the U.K. charts at No. 1 with "Don't C'mW 
Me Baby." also registering in F.urope and the Billboard 
dance charts. More club acts followed: Pnau (Warner) was 
signed by U.K.-tiased Instinct Management, while its 
debut albinn "Sambanova" was issued in F.urope. 

Furopean label interest was registered for (iroove 
lerminauir (KM I), Fndorphin (Sony). Bifiek (Sony) and 
Friendly (Zomba). 

Chambers, whose "T\w Captain" {F.MI Australia, Virgin 
Fuiope) arrives in the U.S. this month on .Asvluni. per- 



Pop stars Bardot, left, and Pnau 

formed U.S. showcases which had Lucinda Williams and 
Steve Farle ofl'ering lo appear (tn her next album. Cirl 
bantl Bardol (Fast West/Wainer) found sales in .Asia after 
their I \' series "Pop Stars" appeared during prime time in 
eight terrilories. Taxiride (Fast WestAVarner) continued to 
build its Emopean following, opening for I ina Fiirner. 

Ihe contemporary rock band Inveriigo (Standard/ 
Mush) (ion)) signed with Atlantic Rtrtortis lor the U.S. 
.Amorosi inked Furopean and Asian deals with Universal 
Music, while Sony's Haywood and teen act Lo-Fel get 
international releases in early 2001. The PopKomm fair in 
Cermany saw its first Australian showcases, triggering 
label interest for Furopean dislribulion for six acts. 

POWDERFtNGER & KILLING HEIDI BREAK 

Dttinestic No. I albums bv Powderfinger (Universal), 28 
Days (Festival Mushroom Records) and John Farnham 
(BMCi) have sparked interest from Fmopean labels. F.MI 
U.K. and Furope released .Alex Lloyd in September and 
will issue David Bridie in Januan. 

Kylie Minogue. a Festival Mushroom Records artist in 
Australia and New Zealand and signed (o Parlophone for 
the rest of the world, returned lo the high end of the U.K. 
charts with a back-to-pop albtmi. 

The two main obstacles to a contiinial How of fresh lal- 
eni in Australia — major airplay and talent management 
skills — are being addressed. Discussions between .ARIA 
and major radio network .Austereo saw a greater commit- 
ment to playing new music and joint initiatives to promote 
upcoming talent. 

" There used to be antagonism," admits ARIA executive 
director Fnunanuel (^andi. "Once you start talking, you 
miglit disagree with some basic principles, but you muler- 
stand eac h other." 

I he Music Managers Forum holds monthly seminars to 
increase skill.s. Faking a cue from John WcM)drun''s role in 
steering Savage Garden to 17.5 million gitjbal album sales 
were manager/entrepreneurs such as Killing Heidi's Paul 
Kosky and S2S's Ralph (^arr. Both take on the lion's share 
of AiljR. marketing and developing their acts. 

A&R managers are becoming cull IienK's and can name 
their own price. BM(i Music is using two external A&rR 
sources and Sony Music is lcK)king overseas for its new 
A&R manager. " The basics will never change — it's about 
having the right songs and having charisma," says Sony 
chairman and <-FO Denis Handlin. What has changed, he 
says, is that label marketing has become smarter. 

"Reccird companies are not necessarily spending more," 
says Handlin. "The days of throwing releases against the 
wall and hoping they'd slick are truly gcnie. They're work- 
ing on getting the right songs and the right production 

< vil/illtli')! iiti fm^f ^ f 
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Our Indie 2000 



M:|-2 

PLATINUM 




28 DAYS 



GERLING 

NEW ALBUM 2001 

JOSH ABRAHAMS 

PLATINUM SINGLE. NEXT SINGLE • ROLLIN' NOV 2000 



CHRISTINE ANU 

PLATINUM ARTIST, NEW ALBUM - COME MY WAY 



MOTOR ACE 

ROCK! DEBUT ALBUM MARCH 2fiOt 



. NOKTURNL 

FROM THE DEAD HEART OF OZ ■ DEBUT ALBUM MID 2001 



I KATE CEBERANO 

PLATINUM ARTIST. NEW ALBUM MAY 2001 



• SISTER2SISTER 

PUTINUM SINGLE GOLD DEBUT ALBUM 



.JIMMY LITTLE 

GOLD ALBUM - NEW ALBUM 2001 

• KYLIE MINOGUE 

PUTINUM . OVER I MILLION ALBUMS SOLO IN AUSTRALIA 



THE MAJOR INDEPENDENT VEHICLE 

ZTT • TVT • OUTCASTE • PIAS • VICTORY • RYKO • PALM ■ GUT ■ MUTE 
TOMMY BOY • FANTASY • HOLLYWOOD ■ DISNEY ■ NETTWERK ■ ECHO 

info©fmrecords.com.au Sydney Office PfiOTie (612) 9395 8000 
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Copyrighted material 



Which Australian arts hove been the most successful in 
the U.S. in the history of the Billboard Hot 1 00? This chart 
of the lop-50 hits by ortists from Australia was compiled 
by Chart Beat columnist Fred Bronson based on a point 
system developed for the third edition of his book 
"Billboard's HoMest Hot-100 Hits," to be published by 
Billboard Books in January 2001 . 

t . 'Truly Madly Deeply.' Savage Gorden (Columbia) 1 998 

8. 'I Knew I Laved You,' Savage Garden (Columbio) 2IH0 

3. "Down Under," Men Af Work (Columbial 1983 

"Jessie s Girl," Rick Springlield (RCA) I98I 

5. 'Don'l Talk To Strangers," Rick Springlield (RCA) 1982 

S. 'Who Con Ir Be Now?,' Men Al Work (Columbia) 1982 

7. 'All Out 01 love,' Air Supply (Arislo) 1980 

8. 'IAmWomon,'Helenl!eddy(Capilol)1972 
3. 'The One Thai You Love,' Air Supply (Arista) 1961 

10. 'Need You Tonighl," INXS (Allonlic) 1988 

11 . "Moulh," Mertil Boinbiidge (Universol) 1 996 <iaxaen 
18. 'Making Love Oul 01 Nothing At All," Air Supply (Arista) 1983 

13. 'Delia Down,' Helen Reddy (Capitol) 1973 
M. 'Lost In Love,' Air Supply (Arislo) 1980 
IS. 'i Wool You,' Savage Garden (Columbia) 1997 
Itt. 'Emotion,' Somontha Song (Private Slock) 1978 
1"?. 'Devil Inside,' INXS (Allonlic) 1988 

18. 'Overkill; Men Al Work (Columbia) 1983 

19. 'Reminiscing,' Little River Bond (Harvest) 1978 
SO. 'Angle Baby,' Helen Reddy (Copilol) 1974 
St. 'Leove Me Alone (Ruby Red Dress),' Helen Reddy (Capitol) 1973 
88. Tbe LocO'Molion,' Kylie Minogue (Gellen) 1988 

83. "Every Woman In The World," Air Supply (Arislo) 1981 

84. 'New Sensalion,' INXS (Allonlic) 1988 

85. 'Sweel Dreoms,' Air Supply (Arislo) 1982 
88. 'Ooh Aah JusI A Utile Bil,' Gino G (Elernol/Worner Bros.) 1997 
87. 'Here I Am (JusI When I Thoughl I Wos Over You)," Air Supply 

(Arislo) 1981 

as. 'Even The Nights Are Better,' Air Supply (Arista) 1982 

29. 'I Touch Myself Divinyls (Virgin) 1991 

30. 'The Night Owls,' Little River Band (Copilol) 1981 

31. 'Lonesome Loser,' Lillle River Bond (Copilol) 1979 
38. 'What You Need," INXS (Allonlic) 1986 • " 
33. 'The Other Guy," Little River Bond (Copilol) 1983 
3*. "AHoir 01 The Heart,' Rick Springlield (RCA) 1983 
38. 'Toke II Eosy Otr Me,' Lillle River Bond (Copilol) 1982 
38. "Lody," Little River Bond (Harvest) 1979 

37. "Love Somebody,' Rick Springfield (RCA) 1984 

38. 'li s A Mistake,' Men Al Work (Columbia) 1983 

39. 'Cool Chonge,' Lillle River Bond (Copilol) 1980 

40. 'I've Done Everything For You,' Rick Springfield (RCA) 1981 

41. 'Electric Blue,' Icehouse (Chrysalis) 1988 
48. 'The Lord's Prayer,' Sister Jonel Mead (A&M) 1974 

43. 'Never Tear Us Apart,' INXS (Allonlic) 1988 

44. 'You And Me AgoinsI The World," Helen Reddy (Copilol) 1974 
48. 'Crazy,' Icehouse (Chrysolis) 1988 
48. 'You're My World,' Helen Reddy (Capilol) 1977 

47. 'Ain'l No Woy To Treol A Lady,' Helen Reddy (Capitol) 1975 

48. 'Funky Town," Pseudo Echo (RCA) 1987 

49. 'Man On Your Mind,' Little River Bond (Copilol) 1982 

50. 'I Don't Know How To Love Him,' Helen Reddy (Copilol) 1971 




Helen Reddy 




Air Supply 



Australia 



The ARIA Nominees 

The Australian Record Industry Association will present the 14th annual ARIA Awards on Oct. 28. 
The show Is broadcast live by the Ten Networit from the Sydney Entertainment Centre. 
Here are the final nominees for this year's awards. 



ARIA 

AiistTiiian Reaird [niJu.Mn A&sociiiiun 



ALBUM OF THE YEAR 

.Alex Lloyd. "Black Hk- Sun" (KMI) 
David Bridie, "Act Of Free Choice" (EMI) 
Killing Heidi. "Reflector" (Roadshow) 
Savage Ciarden, "Ailirniation" (Road.show) 
Shihad, "The General Electric" (VVEA Warner) 

RECORD OF THE YEAR (SINGLE) 

2fS Days. "Rip II L p " (Sputnik/'KMR) 
Kasey Chambers, " The Captain" (KMI) 
Killing Heidi, "Mascara" (Roadslu>\v) 
Madison Avenue, "Don't C^all Me Baby" (Vicious 
Grooves/V'iiyin) 

Powderfinger, "Passenger" (Grudge/Universal) 

BEST GROUP 

Killing Heidi 
Madison Avenue 
Powderfinger 
Savage Garden 
Shihad 

BEST FEMALE ARTIST 

(]in istine .Vnu 
Diana M\ Naid 
Kascy C;hainbei"s 
Kylie Minogue 
Vai»essa .Aniorosi 

BEST MALE ARTIST 

Alev I.loyd 
David Bridie 
Kndorpliin 
(iroove 'terminator 
Paul Kelly 

BEST NEW ARTIST (SINGLE) 

1^8 Days. "Rip It L p" (Sputnik, KMR) 

Augie March. Ask-cp In Perkction (Wall/)" (Ra/BM(;) 

[,o-Tel. "Teenager ()l The Veai" (Murmur/Sony) 

Madison Avenue, "Don't OaW Me Baby" (Vicious 

GrooveS''V'ii"gin) 

Vanessa .Aniorosi. "Have A Look" (Transislor/BMG) 
BEST ALTERNATIVE RELEASE 

2JS \\x\s, "Rip ]| L p" l.Sputriik.i-"MR) 

David Bridie. "Act (M Free Choice" (EMI) 

Dirt\ I hree. "Whatever Vou Love You Are" (Anchor & 

Hope/Shock) 

Nokiurni. "Neva Mend" (Mushroom) 

l urnble\\ eetl, "Mmnbo |iniil)o" (( irudgcT nivcrsal) 

HIGHEST SELLING AUSTRALIAN ALBUM 

Savage Garden. "Anirmalion" (Roadshow) 
Bardot. "Bardot" (WE.VWarner) 
Taxiride. "Imagination" (WF_V\Varner) 
Killing Heidi. "Reflector" (Roadshow) 
Vanessa Ainorosi, "The Power" (Transistor/BMCi) 

BEST POP RELEASE 

Frenzal Rhomb, "Never Had So Much Fun" 
(Shagpile/Sliock) 

Kylie Minogue, "Spinning Around" (Mushroom) 
Savage Garden, "Affirmation" (Roadshow ) 
Spiderbait, "(ilokenpop" (<irudge/L niversal) 
Vanessa Amorosi. "Absolutely Everybody" 
(Transisior/BMCi) 

BEST INDEPENDENT RELEASE 

Diana Naifl. "I Don't Think I'm Pregnant" (Origin) 

lota. The Hip Bom- Connec licm" (M(iM) 

S2S, "Sister" (Standard) 

Skulker, "Too Fat For Tahiti" (MCiM) 

Stella One Eleven, "Only (iood For Conversation" 

(WOW) 



BEST DANCE ARTIST RELEASE 

Chili Hifly. "Is It Love" (Central Station/Shock) 
Madison Aveiuic. "Don'l Call Me Baby" (Vicious 
CiroovesA-'ii'gin) 

Pnau, "Sambanova" (WEA^Warner) 

Sonic Animation, "Ordiid For The .Alterworld" 

((;lobal/FMR) 

Wicked Beat Sound System, "Inna Styles" (Mushroom) 

BEST ADULT CONTEMPORARY ALBUM 

Ice Cream Hands. "Sweeter I ban The Radio" 
(Rubber BM(;) 

Karma County. "Into I he Land Of Promise" 
(WEA'Warner) 

Marcia Hines, "Time Of Our Lives" (WTl/VWarner) 
Michael Spiby. "Hois Kitchen" (Mushroom) 
Vika Linda, "Two Wings" (Mushroom) 

BEST BLUES & ROOTS ALBUM 

Mall Walker. "Soul VViiiu-ss." (Vii){in/F.MI) 
Mifk T'hoiiias, "IJndt'r Starters Orders" 
{('.rdXHin/Sliock) 

Neil Miiriav, "WoiKkriiiK Kind" (ABC/EMI) 
VvH i {li lliiiK. "Bluestimc" (Best Notes/Empire) 
Ruin Huiitei. "Feeling Good" (Mushroom) 

BEST JAZZ ALBUM 

Australian Art (.)rchestr;i;'Srutlii l.aya Eiiseinbic, 
"Into ITie l-'ire" (ABC! Classics/Universal) 
James Mullcr Irio. "All Oul" (ABC/EMI) 
Jaiu l Seidcl, "Art Of Lounge Vol. 2" (I.a Bi-dva) 
Mike Nock/Marty Erlich, "'l"he Wailing Game" 
(Naxt)s Jazz/Sonart) 

The Calliolies. "BareliM>t" (Riiriis/l.'niversal) 

BEST COUNTRY ALBUM 

Adam Brand, "G(M)d Friends" (Festival) 

jolin Williamsfin, "The Way It Is" (EMI) 

Keith Li ban. "Keith L rban" (V\ E.VWarner) 

Lee Kernaghan, "Rules Ol The Road" (ABG/EMI) 

Tloy (iassar-Daley. "Big River" (Columbia/Sony) 

BEST WORLD MUSIC ALBUM 

(-hris Duncan, "Fyvieis F^inbrate Fhe Golden Age Ol' 
The Scottish Fiddle" (ABC. Classics/Universal) 
Inka Marka, ".-\uki .\uki" (Black Market) 
Riley Lee/Marshall McGuire. "Spring Sea Music For 
Sliakuliachi And llai p" (.ABC". cla-ssics/Universal) 
Tim Gibuma & I he Storm, "I he Gaba — Gaba Mawi" 

(c;.v\.\iA) 

rinioiliv Kain/Virginia 'I'avloi, "Mtisit OI'The .Americas" 
(ABC <;lassicvt niveisal) 

In addition to these nominations, winners in four 
categories have already been announced: 

BEST VIDEO 

Mark Hartley lor Madison .Avenue's "Who The Hell .\ic 
You" and "U()n't Ciall Me Baby" (Vicious GroovevA'ii^n) 

BEST COVER ART 

Janet English k)r Spiderbait's "Glokenpop" 
(Grudge/Universal) 

ENGINEER OF THE YEAR (fiv« winners): 

Breru (lai ke tor Christine Anu s "Siuisbine On A Rainy 
Dav" (MiiNlitoom) 

Doug Brady for John Farnham's "Live At The Regent" 
(BMG) 

Iva Davies lor her sell-produced "The Ghost Of Time" 
(Roadshow) 

Jonathon Burnside for Cirinspoon's "Easy" 
(tirudge/Lf niversal) 

Steve James for Oblivia's "My Friend" (BMG) 

PRODUCER OF THE YEAR 

Steve James for Oblivia's "My Friend" (BMG) H 
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Albert Productions congratulates 
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J Albert a Son Pty Ltd 
9 Rangers Road 
Neutral Bay. Sydney 
NSW Australia 2089 

Phone; 61 2 9953 6038 
Fax: 61 2 9953 1803 



Thanks 
for 26 
fantastic 
years 

ALBERT 

mi ^PRODUCTIONS 

www.albertmusic.com 
email: info@albertmusic.com 



J Albert H Son (UK) Ltd 
8-10 Colebrook Place 
London, UK 
Nl 8JD 
Phone: 44 207 704 8888 
Fax: 44 207 704 2244 



Australia 
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team behind them. "I'hcy're paying more altenlion to 
detail and making sure the right record is being made, 
riiia Arena is a great example on f(H.using on a market; 
she <lid thai in France and sold nearly a million albums 
there." 

Adds BMG's Prescott, " There is a danger, people are 
looking for acts that you can play on raditt. It's im)K>rtani 
(or record companies to see ahead. We are supposed to be 
leaders not lollowers, and sometimes the acts getting 
signed are just what record companies think radio is play- 
ing. That doesn't necessarily make for signing adventur- 
ous music." 



LOCAL TALENT FOCUS 

There arc more examples of labels tielaving releases and 
working debut singles to position an album. " The climaie 
of die public has changed, and every record companv is 
tocusen on local talent." says Cathy Oales, marketing man- 
ager at EMI's contemporary division. "Alex I.Ioyd and 
Kasey Chambers took us a year [to break], but we g<Jt 
(here. We're not necessarily looking for the (|iiick hit bin 
we're working on making their fu st albums as successful as 
they can be." 

Shock Records' rise to major league status is compound- 
ed by the fact that it discovered acts like Bodyjar and 
Fren/al Rhomb, wliich have moved to, respectively. FMI 
and Son). 

"ll puts the impetus on us to find a new generation <)f 
street-wise acts." says the company's CF.O, Charles C'aldas. 
"Personally, I think the next generation of great acts will 
come out of dance and electronica. where artists are mix- 
ing genres and coming up with some fantastic music." 

INDIE STRENGTH 

Publishers have been no less busv. Savs l*eter Hebbes. 




austx«li«n artists- . the bacXbone of our business 
SONY MOSIC ENTERTAINMENT AUSTRALIA 



managing director of Universal Music Publishing Group, 
"The level of young writers is still high. Tlie emphasis has 
changed ficMU abifity lo attract an audience to ability to 
perform on recordings. We're tcxiking ai them more as 
writing and recorrhng entities." Hebbes says there's a vac- 
uum in the .Aussie marketplace for a yoimg solo male. 
John Anderson, managing director of KM! Music 
Publishing .Australia, the laigcst |>ublisher here, notes. "In 
the last 12 months, independmis have grown in strength," 
pointing out many new acts like Killing Heidi and Amorosi 
choose to keep their publishing independent. "But it 
makes for a very dynamic incUislry." 

Tlie Australasian Performing Rights AsscKriation reports 
that after averaging a 77c annual growth over the past 
decade, the last 12 months has seen a drop in performing 
rigfits revenue from $14 million to $12.5 miUitm. "But that 
doesn't reflect a drop in the popularity of Australian 
recorded music." explains .APRA chief executive, Brett 
(bottle. "It more reflects an apparent decline in the popu- 
laritv of hlms and TV, which we obviously hope is a short- 
liveci phenomenon." 

Fuelled by searches for online licensing opportunities, 
APR.A projects an S7c growth in net distributable revenue 
in 2001 (compared to a 3^ growth this year). These will 




1 



Alex Lloyd, left, and Una Arena 

come with the full lienefits of its new license schemes for 
c(mnnercial radio and cable TV crystallized, one-off rev- 
enue from the huge use of music during the Olympics, 
and the opening up of online licensing opportunities fi-om 
the Digital Agenda Legislation. 

APR.A now has authority to license online radio stations 
and demand royalties for music on hold — that is. music 
played over tlie ieleph(jne while customers wait to be con- 
nected to their party — from all .service users rather than 
the telecommunication companies whose networks were 
used. .Additionally, APRA's costs are well under control 
(about \4.''2Vf of total revenue), and the asscKiation plans lo 
use the electronic logging/matching system it uses for com- 
mercial and nati<mal radio broadcasts to include TV 
broadcasts. 

EXPANDING THE MARKET 

Marketing strategies for lecord lalx'ls have expanded to 
include the rise of pay TV — particularly (Channel [VJ and 
Country Music Televi.sicm — alllumgh pay TV has conlin- 
ued to delay the release of its ratings figures. 

"Pay TV still hasn't got to the stage where you can have 
an artist to the exclusictn of alt olliers, where you could 
with Triple J," points tjut Festival's (irierson. "But they do 
give a choice." 

Internet radio stations too have expanded the exposure 
of fresli grooves. Digital One's Radio Raw, for instance, 
plays only unsigned Itxal music. .And the Internet radio 
outlets have set up agreements with hical royalty-collection 
agencies lo put aside income for the acts. But again, most 
executi\es agree it will be some years l>cfoi"e Net radio will 
make an impact. 

Peter Bond, president of Universal Music Australia, is a 
bit of a fan. " Fhe good ones are very g(M>d," he comments. 
BMG's Prescott is not so sure. "They're interesting and 
have curiosity value but won't be a major force until they 
have enough local content to be relevant." 

Retail continues to remain a stronger partner in helping 
to break new Australian acts. 

"It's a responsibility we take seriously." says Gavin Ward, 
chairman of the Australian Music Retailers Association 
(AMR.A) and general manager of the 220-store music 
chain Leading Fdge. "It'll be the 28 Days. Killing Heidis 
and Leah Ma) woods who'll drive the hits this year and the 
next two years. You can't re-sell, you have to create new 
music and new styles." 

Martin Carr, commercial director of H.MV Australia, 
equates excitement at retail with the quality of its staff. 
"The people who work in our stores are always discussing 
new music, they're aware of what's coming up," he says. 
"They believe in the product, and they're keen to promote 
it from day one." 

I'his approach certainly helped the three leading music 
retailers increase their share this year. Sanity grew to 260 

('.imimiu'd a» page 56 
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Stores and chiiins a tiiarkt-i sliart- t iosi" to H(K/f , while sup- 
pliers pill Leading F.dgf s share at and Vy/t and 
I IMV at 1 07f with 30 stores, despite discounting and heavy 
competition from department retailers such as Myers and 
KMart. 

"You get around thai by working on new music like 
dance, which they don'l stock, and we've been getting 
healthy sales from blues and jazz releases," says Daniel 
Agostinelli. CEO of Sanily. 

BIO IN ASIA 

Music retailers have widened their online operations — 
they believe that digital downloading should be used. 



"One of the problems the industry faces." says AMRA's 
Ward, "is that everyone is litigating each other over the 
dissemination of information. Yet there needs io be a 
structure where we can disseminate a format of the 
music, which is purely promotional — it can be segments 
of the music, or of a ceiiain audio quality — to expose 
music." 

HMV's Carr also believes the industry needs lo find new 
Ibrniais. "There's been a locus on the negative aspects of 
downloading's possible impact on the industr>'. But I do 
know that our younger customers, who come in looking 
for singles and dance compilations, are being driven to 
buy CDs because they're exposed to new music through 
their computers." 

The recovering economies of /Vsia become a strong mar- 
ket for Australian talent. In the years before the region's 
financial meltdown, soft rockers Rick Price and .\ir Supply 
sold enough records to achieve a superstar status ihey did 
not enjoy in their home market. 

Says Universal's Bond, who was previously based in /\sia, 
"For enei^-pop and pop-dance, Asia's always had the 



WITH THE EYES OF THE WORLD TURNED 

DOWN UNDER 

THERE'S ONE RECORD COMPANY THAT STANDS 
PROUDLY ON THE WINNER'S PODIUM 



JOHN FARNHAM 

ARIA AWARD 
WINNER 
Multi-Platinum 

album "33 1/3". 
Number one 
debut and 4 
weeks on the 
top of the 
Australian Charts. 
Performed at 
the opening 
of the Sydney 
Olympics. 

INCLUDE; WKN 
DEL. ME 



OBLIVIA 

ARIA AWARD 
WINNER 
Top 40 debut 

single "My Friend" 
and forthcoming 
album "The 
Careless Ones" 
produced by 
Steve James (Sex 
Pistols, The Jam) 
and mixed by 
Tim Palme 
U2, Pearl Jam). 



BACHELOR GIRL 

ARi- 

WINNER 
After 5 hit singles 
from their 
Multi-Platinum 
debut "Waiting 
for the Day" 
Bachelor Girl 
are preparing 
for their- next 
event as they 



YOU AM I 

A!.. 

WINNER 
The biggest 
record-breaking, 
chart topping 
Aussie rock 
and roll band. 
Currently working 
on a new studio 
album with Clif 
Norrell (REM). 



LYDIA DENKER 

The fresh debut 
single "Real To 
Me" launches 
the career of 
Lydia Denker - 
a young women 
with a heart full 
of dreams, a 
head full of 
music, huge 
ambitions and a 
voice to match. 




The Internet has tamed the tyranny of distance. These 
Web sites are among the most notable, conveying 
the latest music and news from Australia. 



ARIA 

www.aria.com.au 

Updates by the Australian Record 
Industry Association on industry 
issues as well as official charts and 
transcripts of chats from defunct 
"House Of Hits" TV show. 



BIO r A V IUU>IO 

www.bigfat radio. com 

Online radio station staffed with former Triple J KM staff, 
which uses Oz-developed "slreamcaslin^" technology to 
offer music with "click-on" news about the act being 
played. 





WW w. sam.com.au 

Online version of the music retail 
chain Sanily includes Welxasis, 
online version o{ Sain and Sain 
Unlimiled magazines for 
music/lifestyle lealurcs and a newly launched site for 
unsigned clubland acts. 

RTP BCIVAD 

www.hitstjuad.com 

This Queensland-based site is a — 
musicians' center, with instrument ^- 
updates, sheet music, how-to 
books and discussion forums. 



ZMCBKBDXikI 

www.immedia.coni.au 
The Web site of the events compa- 
ny Immedia! is industry-oriented, 
with news and views in the "In 
Music & Media" e-zine, a book 
store and lop- 10 video charts. 

TAKB «0 lUkDZO 

www.take40.com 

TV and radio syndicators MCM 

Knteriainment create an "overall 

experience" to each track that is 

played, with links and video 

footage. 

DZaiVAb OltB 

WW w.riidior au.oig 
One of the audio streams from 
Sydney-based online broadcaslcr 
Digital One, this one showcases 
100*^ unsigned .Aussie acts with a 
letail link lo the MMV .site. 



www.apra.com.au 
Provides good updates of induslr)' 
issues, links, nu*nil>erslup list and 
online services available from the 
Australasian Performing Rights 
.Association and the Australasian Mechatiical Copyrights 
Owners .S<h ielv- 





www.hmv.com.au 
The online presence ol the Au.ssie 
operations of HMV effectivelv cre- 
ates an HMV community with 
updates on specials and CD 
releases. Also featin es its 
"Massive" in-house publication and ser\'es as an online 
radio station. 



WW w.ciiaosniusic.com.au 
High-trallic e-lailer site includes 
mass-format downloads, artist 
interviews, Net geek updates and 
a Freelracks search engine to find 
MP3 files. ■ 
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"Australia's Biggest Band" 



Kathy McCabe 
The Daily Telegraph 



Powderfinger Odyssey Number Five 




"How Big!? Powderfinger 
will lift our GDP, Mate!" 



Danny 
Telesales 



UNIVERSAL 
MUSIC AUSTRALIA 



Cr.i 





whammo 

Worldwide Home of Australasian Music and More Online 
www.whammo.com.au 



THE DEFINITIVE WEB DESTINATION FOR AUSTRALASIAN MUSIC 



I 



News, reviews, interviews, tour dates, merchandise, the 
Encyclopedia of Australian Rocl< and Pop and the most extensive 
range of local music available anywhere on the web. 




A P R A 



0 (0 




Australia 



Jk^i ^^^^^^ 

The past year has seen a wealth of 
new artists emerge on the Australian music 
scene. Billboard asked Influential tastemakers 
from Australian media and retail to share 
his or her choice of a favorite album of the 
past 12 months. 

STUART MATCHETT 

IVink- I \ftworli 

* I 'ika Q Undo 's "/wo Wings* (FMGf \vtis truer to their nmts and 
diffhrul to n^i'rylhing elsf around. ShUuid's 'The (ieneral 

l-.h'ctrif' /Warner/ i-\ rml (xmrr rork, 

and the Bijtfh album /Sony} was 
inventive dance ttiuxic," 






BARRY CHAPMAN 

C't-iu-ial inaii.igt'i 
Channel [V| Auslralia 
"A7\ /axumte is 'The (ieneral Hiertrir' 
by Shihad, a great live stadium-rock 
hand from Xew Zealand noie Im.sed lu 
Melbourne. Albums Ir,- Xokturnl 
/FMC.} and 2H Days /FMGj have a 
real edge la them, which I enjoy." 



DANIEL AGOST1NELLI 

(XX) 

Sanil\ Musit 

"Alhum.\ b\' Killing Heidi. Savage 
Garden and S2S. I don't like tliem ij they're 
not hig sellers!" 

MARTIN CARR 

(".ommei cial director 
HMV 

"Top of my list are Alex lJo\{rs 'Rlark The 
Su n ' [ EM I /. Something For Kale 's 
'Beautiful Sharks' (Sony/ and Duma Ah 
Naid '.^ 7 Don V Think I'm Fregnn nt ' 
[Origin/Shoik/. " 

GILL ROBERT 

Mana){inK dirfctor 
CMT 

"Kasey Chambers' 'The Captain' [EMI] is 
one oj the best country albums ej'er record- 
ed in this countiy. The songs are so good: 
she's a very special performer. Adam 
Hrand's 'Good Friemb' [FMGj Lt a collec- 
tion of well-crafted songs from a promising 
newcomer" 



GUY DOBSON V 

Program tiiret ior 
Triple M Sydney 
"Fou'derpnger's 'Odyssey Xumber Fij'e' /L'MA/ and The 
Whitlams' 'Love This City' /Warner]." 

IRENE KANARIS 

Music director 
:iFOX-FM, Melbourne 

"Vanessa Amorosi's 'The Power fTransistor/BMG/ wcl^ one of the 
liest pop albums we've luid for years. Killing Heidi's 'Rejleclor 
/Wall Wall/Roadshow] for us um a rock/alternative album t/utt 
crossed over to the mainstream. Savage Garden's Affinnation' 
/Roadsh(m>/ Warner] was better than the Imt one, which is saying 
something. We've played Jnv singles already, and there are a lot 



JODIE PRUDAMES 

Music programmer 
MTV Auslralia 

"Vattessa Amorosi's 'The Power' is fresh and shows off her great 
x'oice. Killing Heidi's 'Rejlectof is jmt ouLst/tuding, ami Savage 




58 



BILLBOARD SPOTLIGHT 



BILLBOARD OCTOBER 21, 2000 



Need some 
entertaining 
financial advice 



7 



Roseby, Rosner and Young have become the 

confidant and advisor to many renowned and 
top-rated international artists and technicians 
in both the entertainment and film industries 
during the past 24 years. 

We are now able to provide superior Royalty 
Audit/Accounting services - do not hesitate to 
call us for further details. 

Protect your interests while in Australia, New 
Zealand, and major countries throughout South 
East Asia - contact us, we shall be pleased to 
assist you. 



ROSEBY 
ROSNER 
j YOUNG 



199 Toorak Road. (PO Box ijj) 
Souih Yarra 3ij^i, Melbourne. Australia 
Telephone: (03) 9827 3366. 61 3 9827 3366 
Facsimile: (03) 9827 7»8B. 61 3 9827 7888 
Email: rrv«rosroy.com.au 
Websile: www.rosrov.com.au 

I InUrnalional TaulloR Advlurt I Tax Agtn 



Garden's Affirmation' is a different step from iheir first album. 
The Wfiitl(iiiL\' l.ove This City' is special, /leader/ Tim Treedmau 
is u hrillumt ivrileK highly poetic and semitive." 

GAVIN JONES 

Prudiiccr 

"Hciidly Sounds." syndicated indigenous sliow 

"/ haven't stn/tped plavn^ Frank Yatnma's 'Play With Fire' 
/(..\.\.\I.\j: the Mni}^\ are /umri/ul. and he sings in language. 
Yitthu Yindi's '<>amma' /FMdJ is true jrorld-rlass music. Christine 
Ann's 'Come My Way' is a big deveiopment from her last athum, 
if manages to he both contemporaiy and have traditional /'lanes 
Strait /slander/ iialues."' 

ROB APPEL 

CKO 

C^haos Music 

"The neiv solo album fry Tex hnkins /l'M.\{. I attend a lot of his 
shows try his Itands the C.ruel Sea tff Beasts Of Bourbon, and I like 
that style 0/ music. I'ety .Australian in essence without resorting to 
caricature. I like a lot of .Mellmurne dance stuff. Also King Curley 
/indefmidentj. u-hich hapjiens to be my brother's band. " 

GAVIN WARD 

(it-nt-ial manager 
Leading Kdge tlroiip 

"Sitme tremendous debut records quite /rankly saved us at retail. 
Killing Heidi's 'Refiecfoi ' is sensational with a distinctive sound. 
In the rock section. 2S Days' 't '/j.s/'v/r Down' bus an edge. Madison 
Ax'enue'.^ Don't Call Me Haby /Virgin/F.Mlj ims a fine dance 
single, and. from the pop side. Vanessa .Amorosi's 'The Power' and 
S2S's 'One' /Standard/FMC] delivered." 

IAN ROGERSON 

( jcativc direclnr 
Big Fat Radio 

"Killing Heidi's 'Refiector' was a great album from a gteaJ live 
band. The eponymonsly-litled CD from Multihall /Creative I'ibesj, 
with members 0/ d.i.g.. has cool groo^>es. Kiviey Chambers' 'The 
Captain' tm.v a bit too countiy for me. but it had some tremendous 
songs on it." 

PAUL CASHMERE 

I'Act iin\(- pnxhn tT 
Radio L nderco\er 

"The l>est album in the last 12 months from an . Instralian artist 
by far is .Mex Lloyd's 'Black The Sun."'M 



WHArS SHAKIN' 

<.nl,/,>/iu<l jumi fui^, V» 

potential," says Bond, who previously worked in .\sia. "(t's 
liardtT 10 sell r<Kk music with ihe exeej>li<m. poleniially. ol 
Japan and Korea and, to a lesser exteni, Malaysia and 
Indonesia. II you have a rock album with a strong balhul 
content, that also has potential. Beyond that, it's diflicnit." 
Bond adds that one ol L niversiU's six new- signings, melod- 
ic singer/songwriter Ikin, will Ix* proitioled in .Asia, initially 
with a single track on a compilation albinii, Another new 
singing, .Anita Spring, a pop singer with R&B base, could 
also Ik" right liiM Asia. 

IN NEED OF SUPPORT 

The music industry's turbulent relationship with the 
Australian governint-iu lias talmf<l down somewhat, riic 
relaxation of parallel imports in |ul\ l*H(Hdid not cause as 

nuit h destruction to 
the industry's invest- 
ment base as initially 
thought. But the free 
market has caused a 
.severe piracy prob- 
lem. In turn, the gov- 
ernment has provid- 
ed a myriad ol Irmd- 
ing an<l initiatives to 
help acts tour and gel 
abroad. It was also 
sympathetic to the 
i>osili(ms ol ARIA 
and AI*R.\ on the digital-agenda bill, which the nnisic indus- 
try has pressed (or since 1996 to reinforce (he rights of 
copyright owners and penalize Uiose who infringe 011 
those rights. Still, the music industry believes that the gov- 
ernment could lake ii more seriously. 

"What's always frustrated me is that we are not recog- 
nized as a creative industry," says Warner's James. "If 
you're making films, ptnting on opera or live theatre, no 
problem. \'es. there are development funds and grants 
that go to acts and managers lor touring opportunities, 
but the ntusic industry has never ha<l a taxation Ineak. 
Look at the way the film indusin,' is treated as an export 
industry. If we had government support in terms of the 
investment thai we put in. and seen as an export business, 
that would be a major, major win." ■ 




Killing Heidi's new style 



Artists appearing in alphabetical order. 



BARBRASTREISAMD 
TIMELESS 




BeautyseBeast 

tbe Broadway Musical 



ONE NIGHT 0 N LY 



Brace 

Springsteen 




Pearl SHANIA SmfiipM T^fmoiS 

Jam TWAIN fiiUiUUUiJyA ^^.^^ cSjiH;,"5 

^ Hmw AustraliBn Musical 



The Choice 




JACOBSEN ENTERTAINMENT 

Sydney, Australia 

Telephone: 612 9211 6899 Facsimile: 612 9211 6966 Email: jacobsen@jacobsen.com.au www.jacobsen.com.au 
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Blakes 




There are only two Blakes 
London and Amsterdam 



Blakes Hotel 33 Roland Gardens London SWT 3PF England Telephone: 020 7370 6701 Fax: 020 7373 0442 
Keizersgracht 384, 1016 GB Amsterdam, The Netherlands Telephone: 31(0) 20 530 20 10 Fax: 31(0) 20 530 20 : 



^illbcard. 
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Hot Latin Tracks 



Artists & Music 







2WKS 


Z 

°£ 


COMPILED FROM A NATIONAL SAMPLE Of AIRPtAV SUPPLIED 8/ BROADCAST 
DATA SYSTEMS' RADIO TRACK SERVICE- 89 LATIN MUSIC STATIONS ARE ELEC 
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT 7 DAYS A WEEK 


THIS 
WEEl 


LAST 
WEEl 


ARTIST 

IMPRINT.PROMOIION LABEL 


TITLE 

PRODUCER (SONGWRITER! 












No. 1 


CD 


1 


3 


g 


CHRISTINA AGUILERA VEN CONMIGO (SOUMENTE TUI 

1 -VTi-l 1 : ;*G¥fcs jt 1r 1 B PEREZ U.ABERG.PREIN.R PEREZt 


CD 


3 




2 


OSCAR DE LA HOYA 


VEN A Ml 

^.yt^lZ in GIBB B GIBS.M GI&BI 


3 


2 


1 


9 


RICARDO ARJONA 


CUANDO 

H.AK10I*AA '^Ui. . ' • ' 


CD 


6 


6 


3 


RICKY MARTIN 


SHE BANGS 


9 


i 


4 


34 


SON BY FOUR 


A PURO DOLOR 


(B 


B 


7 




MELINA LEON 


CUANDO UNA MUJER 


CD 


11 


12 


19 


ROGELIO MARTINEZ 


YSIGUES5IEND0TLJ 


s 


12 


10 


27 


BANOA EL RECODO 


YO SE QUE TE ACORDARAS 

gl;- ■ , ■ ■ 


9 


10 


9 


25 


JOAN SEBASTIAN 


SECRET 0 Dt AMOR 

JSEB.. , 


10 


4 


5 


jj 


GLORIA ESTEFAN 

■ 


COMO ME DUELE PERDERTE 

l^TEiAr, JR z \QpiiGft n 51 Ar;--. If." -i:.":^' 


OD 


16 




2 


LUIS MIGUEL 


LA BIKINA 


12 


9 


8 


12 


CHRISTIAN CASTRO 


POR AMARTE ASI 
HSMITANDtmi ■ v ■ 




18 


21 


5 


ANTHONY 


VO TE CONFIESO 

■ 1. I\;,. A 










—^m Greatest Gainer 


d) 


30 


32 


g 


EL COYOTE Y SU BANOA TIERRA SANTA TE SONE 

! '.'I 1 A-|\ I i P;.e2,J A LUGO RUSIO iJ SASUETA? 


IS 


13 


15 


4 


ALEJANDRO SANZ 


CUANDO NADIE ME VE 

tBUFrmtNGOiAiAW, 


Q© 


22 


30 


f 


POLOURIASySUMADUIIMNORTENA nUWQUEQUOESQUEVUaVA 

> Si PURIASIISIIVAI 


C® 


21 


13 


12 


CONJUNTO PRIMAVERA 


EN CADA GOTA DE Ml SANGRE 


d) 


17 


35 


3 


VICENTE FERNANDEZ 


BORRACHO TE RECUERDO 


QD 


14 


14 


7 


LOS TIGRES DEL NORTE 


DE PAISANO A PAISANO 


(D 


3e 


_ 


2 


CHAVANNE 


VO TE AMO 


21 


IS 


18 


-— 

5 


LAURA PAUSINI 


ENTRE TU Y MIL MARES 


22 


7 


2 


15 


LUIS FONSI 


IMAGINAME SIN Tl 


dD 


33 


31 


5 


LIMITE 


POR ENCIMA DE TODO 

J'JA^ 


24 


23 


19 


13 


VICTOR MANUEUE 


COMO DUELE 


2S 


24 


25 


6 


DOMINIC 


LLORAN LAS ROSAS 

AFERNANDEZ.R GONMi-ti A MAIHtL^i 


QD 


32 




2 


LIMI-T 21 


YDALE 

LTORRES SEHRANT u R ROOB^UE: 


27 


26 


24 


7 


AZUL AZUL 


UBOMBA 

RSAAVEDflAlFZAWBRANA MABCHETTi 


21 


29 


20 


8 


EL PODER DEL NORTE 


A ELLA 


29 


27 


23 


11 


LOS TEMERARIOS 


ERAS TODO PARA Ml 


CD 


39 


29 


3 


PEDRO FERNANDEZ 


SIN TU AMOR 

H =Arso-. , ■ " -.■ ■■ 


31 


25 


28 


:i 


LUPILLO RIVERA 


TU Y LAS NUBES 


CD 


40 


40 


10 


LOS RIELEROS DEL NORTE MENTIROSA 


CD 


NEW^ 


1 


JULIO PRECIADO Y SU BANM KR 


lADELMCIFICO COMOESTEUOCO 

M AflDALA.O L2ft[C0 :"A\GuLC 


CD 


37 


34 


18 


EL COYOTE Y SU BMDA TIERRA SANTA NO PUEOO OLVIDAR TU VOZ 


35 


34 


33 


6 


THALIA 


REGRESA A Ml 


CD 


RE-EWm 


3 


INTOCABLE 

1 M L.M •. 


FUERTE NO SOY 


CD 


RE-EHTUr 


14 


RAMON AYALA Y SUS BRAVOS OEL NORTE jUEMAm; LOS OJOS 


31 


35 


39 


5 


ORO NORTENO 


EL COYOTE 








39 


RE-EHTUr 


3 


BANDA LA COSTENA 


ME TRAES DE UN ALA 


Qs) 


RE'ENTRV ' 18 


BANDA MAGUEY 


QUE BONITC AMOR 






POP 




1 TROPIC«lySALSA 


1 REGIONAL MEXICAN 



1 RICAROO AdfONA SOW DiS 

COS CUANDO 

2 CHRISmUA6UIL£M(KAmi>-iK 
VE\C0NMiGO(S0UWENTE TUI 

3 RICKY MARTIN COIumbia.^v 
WKOSSHE BANGS 

4 SON BY FOUR SONY DISCOS 
A PURO DOLOR 

5 MELINA LEON SONY DISCOS 
CUANDO UNA MUJER 

6 OSCAR DE LA HOYA EMi 
LATIN VEN A MI 

7 GLORIA ESTEFAN ip^lsow d-^ 
COS COMO ME DUELE PERDERTE 

8 CHRISTIAN CASTRO JiKCl^&ug 
lAliHPOR AUARTE ASI 

9 ALEJANDRO SANZ wla iaii 
NA CUANDO NADIE ME VE 

10 CHAYANNE cwuMBiA'SONr 
Di&:OS YO TE AMO 

11 LUIS MIGUEL wLaiAliNA 
LA eiKlNA 

12 LAURA RAUSINI v.tA laiina 
ENTRE TU Y MIL MARES 

13 >OAN SEBASTIAN uow^t^.- 

kasecretode amor 

14 LUIS FONSI UNIVERSAL LAti 
so IMAGINAME SIN Tl 

15 MARC ANTHONY COLUMSiA^Nr 



mwem*ft 20*wta will not wc«v« • BwieL w 



1 CHRISTINA ACUILERAiKAWiLArn 

'.■£N CONMIGO iWmUENTE TUI 

2 OSCAR DE LA HOYA EMi 
LATIN VEN A Ml 

3 ANTHONY MiN-SOwr DISCOS 
YO TE CONFIESO 

4 MELINA LEON SONY OISCOS 
CUAN[>0 UNA MUJER 

5 RICARDO ARJONA SONY ns^ 
t:(js CUANDO 

6 RICKY MARTIN columBW'SOn-' 
C»^os SHE BAWIS 

7 VICTOR MANUEUE SONY 
DISCOS COMO DUELE 

8 DOMINIC PRESTIGKb-SONY DIS- 
COS LLORAN LAS ROSAS 

9 LIMI T 21 tMi latin 
Y DALE 

10 ALEJANDRO SANZ wea LATi 
NA CUANDO NADIE ME VE 

1 1 EDDY HERRERA iH\'iOW 
:ji-iC05 PEGAME TU VICIO 

12 TITO ROJAS M I'.sovy Disctft 
QUE MAS TU QUIERES DE Ml 

13 GLORIA ESTEFAN [."r^'-irOh r or,- 
LOS COMO WE DL-ELE PEROERTE 

14 REY RUIZ eOHtMwuNivEH 
SAL latino MUEVELO 

15 KEVIN CEBALLO RMm 
MIPKIMLRAMOR 



1 BANDA EL RECODO fomvtsA 
YOSE QUE TE ACOftDARAS 

2 EL COYOTE Y SU BANDA TIER- 
RA SANTA LUi N TE SONE 

3 ROGELtO MARTINEZ DISCOS 
OiSNtYSIGUES SIENOO TU 

4 POLO UftlAS t ai MAQUMA NORTE- 
NA!W-ii*«RAQU[ OUlEfiES 

5 CONJUNTO PRIMAVERA Kftytw, 
ENCAD* GOrAO€MI SANGRE 

6 VICEKTE FERNANDEZ SONY OIS- 
COS BORRACHO TE RtCUEROO 

7 LOS TIGRES DEL NORTE FOW- 
VISA DE PAISANO A PAISANO 

8 LIMITE UMVtRSAL LATINO 
POR ENCIMA DE TODO 

9 EL PODER DEL NORTE 
DiSATMi I AIIN A ELLA 

10 LUPILLO RIVERA so'tv uis 
COS TU Y LAS NUBES 

11 LOS RIELEROS DU NORTE 
fONfWSA MENTIROSA 

12 LOS TEMERARIOS ^cxsuv SA 
ERAS TODO PARA Ml 

13 jmJO PflECIU» T SU BUM PCflUl 

oapACiFico KAH^uiiihCow: 

14 ELCOIQTEYSUBAWMTICntA 
SANTA H'lS-^^PJEMOLVltWR 

15 INTOCABLE EMI LATiN 

PULRIi Nu ^■■jv 



Velasquez Touring Before Next Set 



1 ■ it 'tcolm in mMs* in atuMrct, OMIeu Gtii>#r mkmn fooi w 



re anon n sUced t 



■nmecnxtlor 



Prior to beginning work on her 
new Spanish album early next year, 
Jaci Velasquez is in the midst of a 
grueling, 58^:ity tour throughout the 
U.S. in support of her latest English- 
language release. "Crj'stal Clear." 

"They're both my priorities," says 
Velasquez of her dual careen "Every 
year I'm going to put out a record. 
What hap|)ens Ls, I go from recoi-ding 
one record [in Spanish) to recording 
another [in English), so I hav'e to have 
time to giw each its fair shaif." 

Velasquez, whose Spanish-language 
debut. "Llegar A Ti," garnered a 
Grammy nomination, had never 
toured this extensively as a headliner 
Earlier this year, she tested the 
waters with a 17-stop tour before 
gathering steam for her current 
endeavor. Although the Crj^tal Clear 
tour is aimed at a Christian. English- 
.sjx'aking audience, Velasquez includes 
.several of her Spanish tracks in the 
set list, varj'ing the number according 
to her .stop. 

Already established in the Christ- 
ian market, where her new single Ls a 
hit. Velasquez is nevertheless consid- 
ered a "new" artist in the Latin mar- 
ket who won't be touring solo until her 
second Spanish-language disc comes 
out next year. But judging from a 
recent performance, .she should have 
no trouble doing so. 

As for her upcoming Spanish al- 

LATIN TRACKS A-Z 

TITLE (PuWtsher - Licensing Og ) 

a AElUmuina.BMI) 

5 il PURO DOLOR (EMOA ASCAPI 

IB KORfUCH0TERECUERI»lEniiMu»:alS.A daCV) 

2* COMO DOtLE iVe^lura ASCAP; 

13 COMO ESTE LOCO lAip.1 BMIi 

10 COMO ME DUELE PCRDERK lEitdm. ASOU- Vai Sa 6t 
C V , SSCAPI 

3 CUANDO (Sony.'Arv DtscDS A^Af/Anana Musics. ASCAPi 
15 CUANDO NADIE ME VE IAIutU S L ) 

E CUANDO UNA MUJER ([MOA UCAPl 

19 DEPUSANOARAISANO INEdiMXtes BMI 

3B EL COtOIE ;Atp BMI.i 

17 EN CAM GOIA DE Ml SANGRE (Mundo Musiuf) 

21 ENTRE TU 1 MIL HUES IM^me-.'D^I) 

29 ERAS TODO PARA Ml <:aOG SESAC) 

3E FUERTE NO SOT I SmCa BMh 

Z2 IIU6IIUMESINTI[UU£INEHEWmWinfOUIiRubet 
ASCAf.'llnvetsal. ASOV'^arpon. ASCAP1 

11 LAnKINAlfyetlnn .BMtt 

V LA BOMUfSony.-'ATV Discos. ASCW) 

ZS aORAN IAS ROSAS (RubeLASCAPAJmwnalMusca. 
ASCAP; 

39 ME TRACS DC UN AlA {Ediin^l 
32 MENTIROSA 'Ma. BMI) 

34 NO PUEDO OLVIDAR TU V02 [Mas Muse) 
IS PARAQUEQUIERESOUEWCLVItiElZai) 

12 POR AMARTE ASI lErami. ASCARWamt(..'Chappelll 
23 POR ENCIMA DE tDOO I'A^iiw.Omell Moiico SA i 

40 DUE BOHITO AHOff (Plumm-TMrmusc BMI) 
37 QUEMIME LOS 010$ (Matfre, BMI) 

35 REGRESA I Ml I PP BMI) 

9 SECRHO DE AMOR lEdcnuu ASCAPl 

4 SHE BANGS (A PhanlDfn Vin, BMlWarnet-lameilane. 
SML^orrf . An lunev ASCAPMallfWDili]. ASCAP;DuinunM. 
ASCAP) 

» SIN TU AMOR (Sony Muse. BMn 

14 TE SONE IMm Winicl 

31 TD T IAS MUSES IPeer biI1._ BMI) 

2 VEN A Ml [RUN TO MCI iGbb Brothers, 8M|.Oreer<;-BUa 

BMi: 

1 VEN COHMKO(SOtAMENfETU) [COME ON OVER BAST 

(UL I WANT IS rOUII (Air Ch^alis Scanjina.ia 
ASCAP.m Scandinavia. STIM. tclEcCC, ASCAP.Itlailhmise 
Foilae. ASCAP', 
2t TDALEaoHMvenl 

7 Y SIGUES SIENOO lU [YOU'RE STILL THE ONE] lUnr.vr^ 
Sofigs C Pof/G'ar- BWi.-loyi 1-Jk> BMI) 

5 TO SE QUE TE ACORDARAS (Maiimo ll«u>rie. 8MI! 

» niTEAH0l$crr)/AIVLJlin.BMl1M>rUDce9MuSK.BMI] 

15 TOTEO0NFCSO<Si»i/Arvuin.M 



Notas 




by Leila Cobo 

bums, Velasquez has plans to work 
again with Rudy Perez and "at least 
one other producer, maybe two." Al.so 
in the works is a duet, perhaps with 
Juan Luis Gucrra. "We're talking 
about it," saj-s Velilsquez, who plans to 
eventually produce Latin vocalists 
herself "We havie the same beliefs, so 
it would be good for us. He has a heart 
of gold, and he's amazing. He's one of 
my faTOrites." 

MaRISA MONTE has been taking 
her dreamy lour in support of her 
recent "Memorias. Cronicas E Dec- 
laracoes De Amor" throughout the 
U.S. before heading off to Europe and 
later to the Brazilian Northeast. 

The album, her first in three yeai-s. 
comes after a stint producing for 
music partner Carlinhos Bnm'n and 
the Old Guard of Portela. a veteran 
samba school in Rio. "We did a lot of 
i^esearch for that." saj-s Monte. "Most 
of the songs were from the '60s and 
had nevier been recorde<l. They only 



belonged to the oral tradition. So it 
was very important to record them 
now. or they w-ouid have been lost" 

The experience marked M(mtc's 
present work in subtle and not-so-sub- 
tle wa>'s. "I really took a div^e into the 
.samba world and got into it more and 
more deeply." she says. "I guess 
there's some sambas in my record that 
are a consequence of that. And it 
made me more precise in my work, 
.since I got to produce someone." 

As for Monte's concerts. a.side from 
the music, they featui-e a set — a fabric 
sculpture, to be exact — designed by 
Brazilian plastic artist Ernesto 
Netto. "You can touch people through 
their visual sense as well, so it's very 
cool to have someone that 1 admire 
doing this kind of work with me." says 
Monte. 

Crossover craze: it was only a 

matter of time. Chart-topping act Son 
By Four, whose hit "Purest Of Pain 
(A Pure Dolor)" has also been playing 
on English-language radio and which, 
you will recall, .sang alongside *N Sync 
during the Latin Grammys. is report- 
edly releasing an English-language 
album in Nowmber. 

In a related (well, kind of) story, 
Robi Rosa is producing twv tracks on 
the upcoming album by Valeria, a 
(Coul ill lied 0)1 next jmge) 
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NOTAS 

tCttiftiittwdfmni lirecetliitt/ ptige) 

new signing on IntoiT5co|x?. The disc 
is expected to be released in the 
spring of 2()01. 

Rosa, who has become highly cov- 
eted as a pi-oducer following the suc- 
cess of Kicky Martin, describes Vale- 
ria's music as "melodic hip-hop with 
Latin grooves. It's an adventure, 
liwause it's now. It's slammin'." 

Interestingly enough, on paper at 
least, the Valeria project sounds a lot 
like the Crystal Sierra project, which 
is due in January on Virgin. Sierra's 
debut, titled "Morena," blends R&B 
and hip-hop with Latin beats and uses 
producers as dissimilar iis Kike San- 
tander, Steve Morales, and Swizz 
Bcatz (DMX, Eve). 

SieiTa, Ixirn of a Colombian father 
and an American mother, grew up in 
Baltimore and is part of that growing 
group of bilingual, bicultural artists 
tJuil mi^jur, non-Latin laliels haxT' llnal- 
ly decided are worth their while. 

We predict (rather, we hoix;) that in 
the very near future, all this ethnic 
background scoping will merely 
Ijecome |xu' for tlie course rather than 
the main focus of marketing cam- 
paigns. But in the meantime, suffice 
U> say that Sien-a w^ent to Berklee Col- 
lege of Masic on a scholai-ship. There's 
much to be heard in her music. 

Aterciopelados stays on 

HMG: Colombia's Aterciopelados will 
finally releiise its newest disc, which 
was finished a couple of months ago, 
on its label, BMG U.S. Latin. After 
BMG closed its offices in Colombia, 
the duo was tmcertain as to who wtwld 
release their album. Word was out 
that Arista was courting the group, 
which was jiart of the recent Watcha 
tour. To be released in February; this 
album is the last that Atercio|>elados 
has under contract with BMG, so 
quite possibly, the act will be up for 
grabs in the near future. 

Still on the ROAD: The Mi- 
guel Bose/Ana Torroja tour hits the 
U.S. Thursday ( IH) with a .shmv in San 
Diego before continuing on to L.A.; El 
Pa.so, Texas; Puerto Rico; New York; 
and Miami. The two Sjianiards hare 
been on the road since April and will 
continue to tour until February. 

Tlie a.ssociation has evien yielded an 
album, "Girados," which is set to be 
released Tuesday (17) in the I'.S. on 
WEA Latina. The di.sc features hits 
from Ijoth artists as well as a previ- 
ously unrelea.sed track. "Corazones," 
which has been released as the 
album's single. 

Torroja, who used to be part of 
Mecano, hadn't toured for eight 
years; she has hit the road after two 
solo albums. Bo.se hadn't toured in 
four years. 

Miami was the site last month of 
the international music industry's 
higge.st anti-piracy enforeement con- 
ference, organized by the Interna- 
tiorcil Federation of the Phonograph- 
ic Industry and the Recording 
Industry Assn. of America. The 
three-fla.y meeting brought together 
more than 100 investigators from 43 
countries, who spoke about specific 
wa>^ to target piracy in various parts 
of the globe. 

Le iki Cobo can be reached at 305-361 ■ 
r,27a. hijfujt at .ma-361-5299. or at 
IcoboQi billboairi. com 
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Australian Music Weel( Launclies 

Industry Sees Progress From Event's Focus On Local Acts 



BY CHRISTIE ELIEZER 

ADELAIDE, Australia— Various 
strands of the Australian music in- 
dustiy were drdun together here Oct- 
11 to officially launch thLs yeai''s Aus- 
tralian Music Week (AMW) — an 
annual evient that oi'er the past decade 



has successfully helped raise the pro- 
file of domestic aitists. 

Speaking at the opening presenta- 
tion, tt-hich took place at the city's SK8 
Park ronue, were Ella Hooper, singer 
with rock band Killing Heidi (this 
j-eai-'s "official patitms" of the ev'ent); 
Brian Cadd, piiesident of the Aiisti-aliiui 

MSBACBimaK 
To 5 ConipBiiies' 
Watermark Work 

BY STEVE McCLURE 

TOKYO — .Japanese authors' soci- 
ety .lASRAC has given its seal of 
approval to five companies' entries 
in its STEP 2000 digital water- 
mark evaluation project (Billboard, 
July 1). 

IBM, MarkAny of South Korea, 
Victor Co. of Japan, Signum of the 
U.K., and BlueSpike of the U.S. all 
submitted watermark technologies 
that .lASRAC says can be recom- 
mended to businesses involwd in the 
digital distribution of music. The 
test was conducted by the Tokyo- 
based Nomura Research Institute 
on ix^half of .lASRAC, international 
performing rights body CISAC, and 
mechanical rights organization 
BIEM. STEP 2000 was billed as the 
first such initiative by copyright 
management bodies. 

Other rights societies that took 
part in the project as member oi'g-a- 
nizations were APRA uf Australia, 
ASCAP and BMl of the U.S., 
BUMA/STEMRA of the Nether- 
lands, CASH of Hong Kong, GEMA 
of Germany, Mechanical Copyright 
Protection Society/ Performing Right 
Society of the U.K., SACEM of 
France, SGAE of Spain, SIAE of 
Italy, and TEOSTO of inland. 

The two main criteria in evaluat- 
ing the entries submitted were ro- 
bustne.ss (whether or not the water- 
mark could be e.xtracted after music 
was played back) and audibility 
(whether the presence of water- 
marks could be detected by li.sten- 
fCoiitiinied on page 82) 



Music Foundation (AMF), which coor- 
dinates the weeklong activities; and 
Malcolm Buckby, South Australia's 
minister of education. 

Performing were local acts the 
Trims, Gawler High School Band, 
Gawler Skate Kru, and DJs Pabb and 
Gi-iff. The AMW Ls 
set up to focus on 
domestic acts — 
both new and estab- 
lished — pulling 
together a series of 
in-store appear- 
ances and lire eon- 
certs across the pabisi 
country under the 
AMW banner and increa.sing airplay 
for dome.stic acts on commereial and 
college radio networks. For their pai-t, 
masic retailers flag Australian prod- 
uct and giw local music more in-.store 
display .space. 

In 1989, when the AMW concept 
wius launched, local music was strug- 
gling to be heard on commercial ra- 
dio, the once-buoyant live scene was 
withering, and music industry execu- 




tives were complaining alwut audi- 
ences being overly irartial to orerseas 
acts. The outlook for new local mu.sic 
today is healthier, with greater com- 
mercial radio airplay and a more 
vibrant A&R approach by major la- 
bels. This j-ear alone has seen six local 
singles and seven local albums top- 
ping the Australian Record Industry 
Assn. (ARIA) charts. 

Australian executives have ap- 
plauded the ongoing AMW initiatiTC 
as a way of boosting the profiles of 
local acts. Michael Parisi, Aastralian 
music director at Festival Mushroom 
Records, suggests that "radio's get- 
ting better, but [the fact] that some 
(local] acts do big busine.ss without 
airplay indicates public interest is 
there." 

Despite recent breakthroughs, the 
percentage of Aastralian product that 
makes up the year's total sales 
remains a moot |»int ARIA puts the 
figure at 2.5%; other sectors suggest it 
is closer to 15% . C;idd tells Billboard 
that "Australian Music Week reminds 
(C'dutinifcd on ixifjp 82) 



Platinum Europe Honors 
Led By Madonna Record 



BY PAUL SEXTON 

LONDON— Pop, rap, R&B, and 
adult rock all captured the imagina- 
tion of European record-bu.vers dur- 
ing September, according to the 
International Federation of the 
Phonographic Industry's (IFPI) lat- 
est list of Platinum 
Europe Award winners. 
But it was the OljTnpian 
form of Madonna that 
broke records as she 
accelerated from zero to 
2 million in 10 days. 

That was the track time logged by 
the reteran pop figurehead's Mawr- 
ick/Warner Bros, album "Music," 
which clocked 2 million European 
sales within 10 da.vs of its Sept. 16 
release. The set spent its .second week 
at the top of Music & Media's Euro- 
|»iin Top 100 Albums chart in the Oct 
14 is.sue, and the title track was in its 
fifth week at the summit of Mu.sic & 
Media's Eurochart Hot 100 Singles. 

The album total was part of an ini- 
tial shipment b.y Warner Music In- 




ternational of 'A million units (exclud- 
ing the U.S.), a comjjany record. The 
next single, "Don't 'Tell Me," will fol- 
low next month. 

Sewi-al other acts among the new 
H'PI list — honoring Pan-European 
album sales of 1 million units or 
more — exhibited 
admirable timing. Fat- 
boy Slim's 1998 album 
"You've Come A Long 
Way, Baby" (Skint/Sony) 
reached double-plat- 
inum just ahead of the 
No\'. 6 relea.se of its sequel, "Halfway 
Between The Gutter And The Stars." 
Britney Spears' "Oops! ... I Did It 
Again" (.Jive) hit 2 million ju.st before 
the singer arrived for her first Euro- 
Iiean tour, a ;^0-date, 1 1-country itin- 
erary that kicked off Oct 10 in Lon- 
don. Destiny's Child achiev-ed its first 
Platinum Europe nod for "The Writ- 
ing's On The Wall" (Columbia), teeing 
up more U.K. li\e dates in November 
and the appearance of the group's 
(Continued OH page 82) 



Writers tnjo]/ Multicultural Ixchange At Music Bridges 2000 



BY ELUE WEINERT 

HANNOVER, Gei-many— An Oct. 7 
gala concert .staged on the grounds of 
the ExiX) 2000 world's fair here pro- 
vided a fitting climax to the sixth 
annual Music Bridges Around the 
World international songwriters' 
gathering. 

The latest Music Bridges event 
took place at the Hotel Kai.senvorth 
in the historic town of Goslar, near 
Hannover, over five days learling up to 
the conceit Plutici|Mting in the cvenl 
were -13 songwriters from 2.5 coun- 
tiies. They included such luminaiies 
as Tamla/Motown writer/producer 
I.amont Dozier and Pteter Rafelson, a 
writer for Madonna, the Corrs, and 
Chaka Khan. 

Co-writing partnerships among 
the 43 were chosen by a random lot- 
tery .system, and over tlie course of 
the five dnyn no fewer than 3(i songs 
were written and demoed by vai*ious 
combinations of the writei's. Subse- 
quently, 26 songs were selected to be 
ixjrformed during a three-hour sh<nv 
in a hall at the massive Expo 2000 
site. A house bimd made up of pai"tic- 
ipating musicians plajed. 

Other writers participating in 
Mu.sic Bridges included Allan Rich, 
Matthew Andrae, Brad Parken Riilph 
Torres, Shad Rabbani, and Toni 
Kasza (all from the U.S.); Eleanor 
McEvoy and Kieran Go-ss (both from 



Ireland); Trine Rein (Norway); Liz 
Scott (Australia); Clevie (.lamaica); 
and Claire Dallison (U.K.). The other 
countries represented ranged from 
Chile to Indonesia 

The event's founder and organizer, 
.songwTiter Alan Roy Scott, compares 
Music Bridges to a "cultiu-al scientif- 
ic exjieriment" with the final concert 
acting as the n!.sultant "paper" of the 
group's re.seaiTh. 

Among the German writei's taking 
part this year were Scoi'pions front 
man Klaus Meine, musician/produc- 
er Michael Holm (alias Cusco), pro- 
chicer Peter Hoffmann, singer/song- 



writer Stefanie Hem|)el, and author 
Frank Langer. Their participation 
meant that Music Bridges receivied 
con.siderable coverage in the local and 
national press and TV 

This year's event had been in 
preparation for several .years, as 
Meine recalk. "I fiixt met Alan Roy 
Scott when participating in the Music 
Bridges event in Bah, Indonesia, in 
199.5," he sa.vs. "It was a fantastic 
experience for everyone inv^olved. 
Af tei-waitLs, knowing tliat E.xiio 2(KX) 
was going to tiike place in Hannover, 
our hometown, I suggested that he 
should bring Music Bridges to Ger- 




Music Bridges organizer Alan Roy Scott, left, chats with Scorpions front man 
Klaus Meine. center, and Motown veteran Lament Dozier at the songwriting 
event in Goslar. Germany. 



many, and mer the past three years 
we have kept in close contact to 
enable this magical event to happen, 
with help from many other individu- 
als and ofllcial bodies. 

"Getting so many talented .song- 
WTitci's and artists from over 25 coun- 
tries around the world to perform 
together is exactly what the whole 
E.xpo theme Ls all about" Meine adds, 
"and I was delighted to be a small 
part of it" 

Scott, a songwriter for 25 .vears, 
.sa.vs, "I believe in the ixjwer of music 
and what it can do in people's lives. 
The power of a song is the ultimate 
communication tool. The concept of 
Music Bridges brings together cul- 
tural exchange through the art of 
.songwriting to make a .statement, 
just as strong as politics. That's why 
we consider it to be a healing force." 

Scott desciibes the nonprofit Masic 
Bridges events as comparable to a 
musical Peace Coi"ps. Since 1988, it 
lias taken place in Russia, Bali, Ire- 
land, Romania, and, la.st vear, Cuba 
(Bi!lboai-d, April 10, 199!))". 

The main sixmsors of this .year's 
event were the Expo 2000 organizci's. 
Others included U.K electixtnics firm 
R'Hve.v, which pi*ovided the recoi-ding 
equipment: the city of Goslar; and 
BMI. Scott sa.vs the next "United 
Nations of songwriting" will most 
likely be held in .Jamaica 
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Reid Seeks A&R Turnaround In II.K. 
As Arista Adapts To Life After Ciive 



BY PAUL SEXTON 

LONDON — Arista Hecords presi- 
dent/CEO Antonici "L.A." Reid was 
here the week of Oct. 2 for his first 
U.K. visit since taking over the com- 
pany's helm .luly 1 from founder 
and former president/CEO Clive 
Davis (liillboard. .July 29). 

During his stay, Reid. co-founder 
of the now wholly BMG-owned 
LaFace label, spent time at Arista's 
London offices, collected a lifetime 
achievement trophy at the Music of 
Black Origin (MOBO) Awards at 
Alexandra Palace Oct. 4 (BilUxiard, 
Oct. 14), and spoke with Billboard 
on a variety of creative and bu-iiness 
issues. 

What were vour impresaions of 
the MOBOs? 

I thought it was good, [especial- 
ly] the idea that urban music has 
progressed to the point where it has 
this kind of recognition and support, 
because the place wa.s packed. 

It was interesting to hear what 
you said in your acceptance 
speech about "living for the 
artists." Is that informed by the 
fact that you've been one? 

I'm .-iure it is. When I was a per- 
former, I knew what was important 
to performers, and I never got the 
sense that record companies in gen- 
eral I did]. They knew what was 
important for the record company. 
They knew obviously that we had 
common interests, that we all need- 
ed hits. But I was always a little bit 
put off. 

I understand it more now, but if 
you're a struggling artist — and the 
product manager, for example, 
who's responsible for your project 
has a really nice apartment, nice 
car, nice clothes, and life is on a bit 
of a schedule — and you're a strug- 
gling artist and you don't have any- 
thing, you just kind of look at it and 
say, ""There's something lopsided 
about this." So the thing that I did 
was I built my company as a home 
for artists. 

What are your thoughts on 
Arista U.K. as a repertoire 
source? There's a feeling in the 
industry here that it hasn't ever 
fully established itself in that 
regard. 

I think it's starting to come 
together. Since I've been here, I've 
spent some time in the Arista U.K. 
office listening to some of the prod- 
uct — some of the records; I hate to 
say "product." I found there were 
some really interesting things on 
the horizon. In the past, I think 
you're right: It's been a highly ques- 
tionable repertoire source. Going 
forward, it's a focus, something 
they're really keen on growing, and 
to the e.xtent that I can help, I will. 

Angie Stone, for example, came 
from Arista U.K., and she's an 
impressive recording artist as well 




REID 



as stage perf(trmer and someone I 
highly respect. So if that's the 
beginning of it, I think we're going 
to see a turnaround. 

Have you felt as though you've 
had to go through a period of win- 
ning people over, artists and oth- 
ers in the company? 

Absolutely. And some people I'll 
never win over. Let's face it, there's 



a new guy in their life, it's me, and 
they don't know me, so I do spend a 
certain amount of time trying to let 
them know who I am, how I think. 
Artists like Santana, I .started in 
talking about old records that he'd 
made. That always connects. But 
yeah, there's a period of having to 
win people over. 

Is it still going on? 

I dcm't know that it's done, no, 1 
think I've made a lot of progress. 
Look, I've accepted one of life's 
biggest challenges from a career 
standpoint which is . . . successor to 
arguably the greatest record man, 
or one of the great record men, of 
our lifetime, and that's a tough chal- 
lenge. Many people have entrusted 
their lives to Mr. Davi.s' guidance 
and not mine, so it's very tough to 
get people to say, "OK, I was with 
(Continued on page 82) 



Fryland Exits To Praise 

Danish Executive Called Industry Leader 



BY CHARLES FERRO 

COPENHAGEN— Over the pjLst few 
weeks, the l>anish music industjy has 
been bkkling faiwx!ll to the man cred- 
ite<l with restractuiing its do- 
mestic business. 

Stefan Fryland retired at 
the end of September from his 
post a-s chiiinnan of Universal 
Music Denmark. A month e;u'- 
lier, the fil-yeai'-old executive 
had bowed out as the chair- 
man of the Dani.sh branch of fh 
the International Federation of 
the Phonographic Industry (IKPI). a 
|X)sition he had occupied for the past 
18 j-eaj-s. 

EMI-Medley managing director 
Michael Ritto has stepped into the 




vacant IFPI chair, but Fryland is not 
being replaced at LTniversal. 

"I've worked with Stefan since I 
was 15; he's one of my mentors," 
Ritto .says about his friend. 
"He's a gifted person, very 
friendly, and demonstrated 
strength as PolyGram man- 
aging director and IFPI 
chairman. Stefan has a gi-eat 
sense of humor, and that's 
helped defuse tense situa- 
<N0 tions through the years." 

After training as an econ- 
omist, Fryland worked as a 
sales/product manager at 
food/household products giant 
Unilever in Denmark. In 1972 he 
(Contiinied on imge n>t) 




Online Lineup. Former British Phonographic Industry (BPI) chairman John Pre- 
ston returned to his old haunts recently as a speaker at a new-media seminar 
organized by the labels' body in London. Preston was there in his joint role as 
chairman of E-commerce applications provider Mode Internationa) and as CEO 
of the Hospital Group Ltd., a London-based multimedia creative center co- 
founded by Eurythmics' Dave Stewart, who also spoke at the event. Shown par- 
ticipating in the panel, from left, are Preston, Stewart, EMI Recorded Music 
senior VP of ne«f media Jay Samit, iCrunch chief executive David Phillips, and 
BPI director general Andrew Yeates. 



newsline... 

BRfflSH COLLECTING BODY the Mechanical Copyright Pnrtection Society 
(MCPS)-Perfnniiing Right Society (PRS) Alliance has reslnicture<l, form- 
ing a joint management lioard. The board comprises .lohn Hutchinson, 
CEX) of both .societies, and five cxecutivie directors: John A.xon (PRS), Chris 
Martin (MCPS), Steve Porter (finance and operations for both societies), 
.lohn Rathbonc (information services), and David Le.ster (legal). The 
alliance says the change is meant to impinv« efficiency and contain costs; 
a s|)okesman .says cuts from the collective .staff of S.tO will follow-. Huti'hin- 
son .says his giKil Ls a ".small and lean U.K. ojjeration" that can draw upon 
the shared Iwck-office functions of the International Music .Joint Venture, 
the Anu5terdam-bascd digital processing group funro^l last war bv MCPS- 
PRS, ASCAR and Dutch body BUMA/STEMRA (Biliboard/toife/in, 
March 18. 1999). uxksbrandle 

LEADING AUSTRALIAN E-TAILER ChaosMiLsic has .sold 2 milUon shares worth 
.$.'XX),(XX) Au-sU-alian (!^.(KX)) to local cnn.sumer electninics retitiler Sti-ath- 
field Group. The move brings Su-athfield's stiike in ChaosMimic to 
Strathfield CEO Andrew Kelly becomes a nonexecutive director at the 
online comiiany. "This new in\'estment sti'engthens our relationship with 
.Strathfield's mature offline business," says ChaosMusic CEO and foimder 
Rob At)pel. Chaos will n)II out its ChaosBar in-stoi-e vending kiosks in 
Strathfield's ,S() .stores fnllrraing a three month-trial. CHRISTIE KIJKZKK 

LONDON-BASED ALTERNATIVE ROCK radio .staUon Xfm 
hiis linked up with homeless ixjoplc's charity the Big 
I.s.sue Foundation to release a Christmas compilation 
album through indie label .Jeejister Recordings. di.s- 
Uibuted by ;iM V Released Nov. 20, the album Ls titltxl 
"It's A Cool, Cool Christmas," and features 21 ti-acks, 
l(i recoixled axclasKely for the project. All profits from 
sales will go to the Big Issue Foundation; the album will retail at 10.99 
pounds ($l(j.lO). The relea.se will he .suppoi-ted by a national TV campaign 
stai'ting Nov. 27; all marketing activity is funded by Xfm, which pre<iicts 
that more than 4 pounds ($r).>(f)) per unit .sold will go to the charity. Among 
the acts to have donated tracks to the album are Belle & Sebastian ("O 
Come, O Come Emmanuel"): Grandaddy ("[Alan Parsons In A] Winter 
Wonderland"); the Dandy Warhols ("Little Di'ummer IJoy"); Eels ("Every- 
thing's Gonna Be Cool This Christmas"); the Fkuning Lips ("White Christ- 
mas"); and Calexico ("Gift X-Change"). to.m kkkciison 

MATTHIAS IMMEL, head of product coordination and Internet for BMG 
Entertaimnent in the Germany/Switzcrland/Austria region. Is leaving the 
company Oct :!1. In his current role, Immel — who joined BMG in 1995— 
Is resixmsible for the marketing crwrdination of international artists in the 
German-speaking region and developed the company's online activities. 
Over the past two years, he uviersavv such BMG projects as the launch of 
more than 50 Web sites and the company's first commercial download activ- 
ities. No successor has yet been nominated. woLFGA.\r. sfahr 

MUSIC EXPORT NORWAY, a new local music indusU-y-funded trade group 
based in Oslo, has named Inger Dirdal as managing dii'ector, effective 
immediately. Dirdal will manage the Norwegian music industry's ap- 
pearances at .such trade fairs as PopKomm and MIDEM, which previous- 
ly had not been coordinate<l by a single body She was previously exports 
manager at Oslo indie label Kirkelig KiJturvBrksted. In her new role she 
reports to chiurman Barry Matheson. kai k. loftiiiis 

ANTI-PIRACY RAIDS by trading .standards officials, |X)lice, and representa- 
tives of U.K. trade gi^oups, including the British Phonographic Indu.stry 
(BPI) and the Mechanical Copyright lYotection Society, on Oct. 1 led to a 
father-and-son tcimi being arrested in Gravi'send and Baxley Heath, south- 
east of London. Acx'ording to the BPI, duiing the raids "thoasands of MP3 
compact discs" containing downloade<l compi-essed music files were seized 
ttigether with sLx computers luid duplic-ating e(|Uipment David Martin, BPI 
director of anti-piracy, .says, "I am rielighted with the success of the.se raid.s 
which underlines the value of intellectual pro|»rty rights organizations 
working together and shaiing intelligetK-e and resources." 

TO.M FERGfSON 

PETER HEBBES will exit Oct. 16 as managing directj)r of UnKiersal MiLsic 
Publishing in Austi"alia. Briti.sh-born Hebbes anivieti in 1977 in Sydney as 
head of A&R and publishing for Festival Records, before joining MCA 
Music (later Universal) in 1SI93 as managing director He says he Is unde- 
cided about his plans. Hebbes' replacement Is Bob Aird, former managing 
director of Rondor Music Australia, which dased following Universal's 
act|uisition of Rondor (Billboard/ftiUt'/in, Aug. ,3). Aird is credited with 
forging |)ublishing deals for Australian rock acts Cold Chisel and the 
Angels. (IIKISTIE klikzkk 
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DON'T TEMPT FATE by calling them the new- 
Oasis. But former Creation Records boss 
Alan McGee is convinced the Cosmic 
Rough Riders are his most exciting sign- 
ing since he discovered the one-time Brit- 




COSMIC ROUGH RIDERS 

pop brand leader seven years ago. A quin- 
tet from Glasgow. Scotland, the Kiders 
play classic. California-influenced pop that 
recalls a more organic era when drum 
machines and samplers had not been 
invented. "Enjoy The Melodic Sunshine" 
will be released Nov. f> on McGee's new 
Poptones label in the U.K. and is the 
group's third album in 18 months, follow- 
ing the release of "Deliverance" and 
"Panorama" on its own Raft Records. "I 
love quality pop and vocal harmonies." 
says lead singer/.songw riter Daniel Wylie, 
who freely acknowledges a debt to his par- 
ents' collection of Eagles and Beach Boys 
albums. "I can't deny I'm influenced by 
the past a lot. But I don't think our music 
is a carbon copy. I feel we've stamped our 
own i)er.sonality." .MdEI. >vii,i.h.ms<)N 

THE VITAL ROLE of music in Africa is 
underscored by the decision of the Musi- 
cians Union of Ghana (Musiga) to launch 
an album aimed at "educating the public 
on its civic responsibilities." "The 20-track 
recording, covering gospel (Daughters Of 
Glorious Jesus), hiplife (Tic Tac), high- 
life (C.K. Mann), and reggae (Ras 
Kobby), is part of a program by Musiga 
to promote peace and tolerance during 
the upcoming December elections, at 
which longtime President Jerrj' Rawlings 
plans to step down. According to Musiga 
pre.sident Alhaji Sidiku Buari. concerts 
and videoclips will also be organized to 
promote the "democratic culture based on 
two principles of free and fair elections." 

KWAKl' 

SPANISH SINGER Carlos Cano is in Cuba 
to record an album called "Asi Cantan Los 
Ninos De Cuba" (This Is How Cuban Chil- 
dren Sing), promoted by Spanish non- 
governmental organization Proyecto 
Mundo (World Pro,ject) to stimulate con- 
tact betw^een the children of Spain and 
Cuba. Cano has already recorded the leg- 
endary "Guantananiera" in Havana's 
Abdala Studios with Compay Segundu, 
the 90-vear-old star of Buena Vista 



Social Club, and a children's chorus. On 
Sept. 29 Cano performed at Havana's lux- 
ury Hotel Nacional to celebrate its 70th 
anniversary. IIOWKI.I. I.I.KWKI.l.YN 

FORMER BACKING SINGER Laith Al-Deen, 

a 28-yeai--old of lrai|i descent who was 
born and raised in Germany, is enjoying 
chart success with the debut single 
"Bilder Von Dir" (Pictures Of You) (Epic). 
The record is still climbing after 12 
weeks: it reached No. '.12 this issue. The 
pop/soul song gi'adiially became a radio 
airplay hit after his performance at the 
SWF3 New Pop Festival and other sum- 
mer radio festivals. The video has also 
been on rotation on German music chan- 
nel Viva and recently on "Breakout" MTV 
rotation. The album entitled "Ich Will Nur 
Wissen" (I Only Want To Know), produced 
by the team of Ralf Hildenbculcl, A.C. 
Boutscn, and Stevie B-Zet, entered the 
charts at No. 44 two weeks ago. 

KI.I.IK WKINKHT 

EMI-MEDLEY HAS RELEASED the sound- 
track to "Hja'lp .leg Er En Kisk" (Help 
I'm A Kish), claimed to be the most ambi- 
tious project in the history of the Danish 
film industry. With a budget of 100 mil- 
lion kroner ($11.7 million), the animated 
feature will go head to head with forth- 
coming Disney pro<luctions. The first half 
of the double-CD features the title song 
by Creamy and tracks by Cartoons, 
Eurovision Song Contest winners Olsen 
Brothers, Meja, Zindy, and the film's vil- 
lain, Alan Rickman, all singing in Eng- 
lish. The second disc will feiiture local 
artists in the respecti\e territories where 
the film is distributed and will be sung in 
the local language. The movie premieres 
this month in Scandinavia, timed for the 
autumn school holiday. A worldwide cine- 
ma release is planned for next Easter 
with a different but coordinated CD 
release in each territory, according to 
EMI director of international exploitation 
Ole M. Mortensen. Lisa Stokke, who 
was discovered by Abba's Bjorn Ulveus 
and Benny Andersson, will appear on the 
Norwegian version, and Jade and Isabel 
will be featured on the Swedish release. 

CHAKI.KS KKKKU 

IN AN UNUSUAL MOVE, Simy/ATV Music 
Publishing Scandinavia's Fredrik Bkan- 
der and Kim Rosenberg, managing direc- 
tor and creative director, res|>ectivejy, have 
set up their own label, Kred, under the 
umbrella of Sony Music Entertainment 
Sweden. The label plans to release only 
two or three albums a year. The first three 
acts on Kred are .\wa. Bravo 6, and Sheri, 
whose publishing is signed to Universal 
Music Publishing Scandinavia, where the 
two executives previously worked. "We 
want to l» with these artists all the way, 
because they're strong songwriters and 
unique artists," Ekander says. "And al- 
though they're signed to Kred, we won't 
necessarily only be offering the music to 
Epic or Columbia." kai k. i.<)KTIUis 
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Canadian Tammy Fassaert Self-Releases 2nd Bluegrass Set 



BY LARRY LeBLANC 

TOUONTO— ( h^r a decade, dhersely 
talented singeivsongwriter/bassist 
Tammy K;i«saert has (luietly estab- 
lished herself as one of the leading fig- 
ui es in Canada's vibrant West Coast 
folk miLsic scene. 

On Sept, 2f). Fassaert iieleaswi her 
second solo allium, the bliiegiu<s-tingwl 
"Corner Of My Kye," on her m\~n Jam 
Can Pnxhictions label, handled mition- 
ally here by Festi\-,U [)istiibiition of Van- 
couver. The album Ls a\'ailable in the VS. 
via mail order from Virginia-based 
OiuntiT Sales. 

"There are quite a few bluegrass 
mu.sici;ms in this area," notes FesUral 
Distribution president .Jack Schuller. 
"We distribute about 1,5 titles by 
1 local I bluegi-ass acLs. They are most- 
ly regional, but artist.s like Tammy 
and lmandoHni.st] .John Reischman go 
into the U.S. and perform there 
often." 

Playing bluegrass and traditional 
;ind contemjxiraiy folk miKic, Fa.ssaert 
has toumi not only throughout North 
America but thiDugh Euniiw, the U.K., 
Taiwan, and .Jajxin in the past decade. 
In addition to peifonning datxsi aetum- 
panied by guit;iri.st I )avicl Moshier, .she 
is in high demand a^ an acoiLstic bass 
and guit;ir instructor, sjiending .sum- 
mers at v-ai-ious workshops thixmghout 
Nortli America 

"I'm quite happy with my career," 
saj's the SS-.war-oW art).st. "I feel I'm 
well-respected in my field, and book- 
ings are getting easier. I'm making 
almost em)ugh money to rela.\. It's a 
IHX'tty goal lifestyle. It's certainly bet- 
ter than slugging aw-ay at a job 40 hours 
a weekl" 

For the past four.\<eai's, Fassaert has 
lived in Courtenay British Columbia on 
the eiist ct mX of Viuicnuwr Island. Nes- 



(Co lit ill lied fnjiH imye <'i) 

became managing director of I>anish 
rackjolil)er Music Rack until joining 
local Warner licensee Metronome 
Records in 1975. 

Three .wars later he took the helm 
of PblyGram, where he remained until 
the Universal acquisition in 1998. "It's 
sad to leaw I 'nivursal." he .sii>-s. "It's 
been a wonderful time. 

"I'w been in the industry dining its 
best period," Fi-yland adds, "when the 
CD vv-ds introduced and growth wus 1 .■>- 
Wi annuall.v." Himtwt, "the paA three 
years have been difficult: the mai'ket 
has been flat, and mju'keting costs are 
high." 

Of his future, Fryland tells Bill- 
board, "I haw .some different options, 
and it may be outside the music indus- 
try" 

.lesper Bay, managing director of 
music con.sultant MusicMatters. 
which has been heavily involved in 
organizing events — including the 
annual Dansk Grammy Awanls — and 
other major projects for IFPI in the 
past few years, pays tribute to Fry- 
land. "He has natural authority ;is the 
'CiramI Old Man' of the DanLsh music 
industry," he notes. "But the reiison 
he has reached this status Ls because 



tied again.st a backdrop of mountains, 
Couitenay is a senice center for the 
.siunTHinding logging, fishing, and fai'm- 
ing i-egion and a miyor ski center "It's 
a lieautiful place," .she saj's. "I wvni for 
a walk yesterday morning, and I 
watched a bear tlsliing from acrass the 
river. There's a nice little community 
hero — a mix of I'csource-biisecl employ- 
ment and a lot of arti.sts and musiciiuis. 
You can do anjthing you want here." 

Well, almost anytliing. Since moving 
to Courtenay, Fas.sacrt has fouml little 
time for sfmgwriting due to increasing 
Ciuwr demands. "1 haren'twTitten any 
songs since I gut here," she almits. "My 
br.un LS so intx) doing bu.sines.s. I'm not 
a iinilific writer in the first place." 

Newi-theless, "Corner Of My E>'e" 
is a solid gathering of a handful of Fas- 
saert original songs as well as covt'i-s of 
compositions by Canadian songvmtere 
-lohn and Michelle I>aw. T(kI Goit, Meg 
Tennant. and .loe Charron and U.S. 
bluegi-ass .s*mg\\niters Delia Bell and 
Bill (Jrant .lohnny Mullins, and Wayne 
Rane.v. 

Mu.sicians on the album include pro- 
ducer Reischman on mandolin, Chris 
Stevens iuul Natkm Tinkham on gui- 
tar, Sally Van Meter on dobixj, ;\llx.'rta 
fiddle champion Hymn Myhi-e on that 
instiimient -Jonl.v Sharj) on baryo, and 
Doug Schmidt of local Celtic band the 
Paperboys on acconliun. Bass duties 
are split between Paul Bergman and 
Fks.saert, who al.so plaj's guitar. 

Fassaert recoixlefl four of her own 
.songs for the album, and each is re- 
markable. The title track is a love song 
from a man's iM-i-siX-'ctiu;, "Ijcaf On A 
Vine" relates how Fassaert's parents 
pushed her in contrary directions 
(toward being a free spirit by her 
mother, toward academics by her 
father), "Pnnid Ptjndei-osa" chronicles 



he is wise and fair, both as an ally and 
an ojiiHment." 

In the mid-l!)8()s, PolyGi-am had 
a long roster of local acts, and the 
company held around 40'^ share as 
the dominant player. Fryland suc- 
ceeded in getting a lot of the Dan- 
ish indies to sign distribution deals 
with PolyGram. Subsequently, the 
company was distributing no's -90% 
of all l(K'aI repertoire. 

Says Fi'yland. "We found out, 
from a sales company's point of 
view, that was not too healthy, so we 
decided to exit the deals. There was 
a tendency to forget international 
repertoire, and it took too much 
time from the organization." 

At the time, Bay worke<l at the inde- 
ix'ndent Genlyd lalx'l — later ac(|uiml 
by BMG — and dealt with Fryland on 
a Riljijicim distribution deal. "We all 
got good treatment, and everybody 
benefited. It was a win-w'in situation 
and a luci-ative an-angement for Pbl.v- 
Gram," Bay recalls. "[Stefan] has a 
way of dealing with people. He can pi-o- 
vide the services needed, and he can 
also say 'no' in a decent way." 

Through the 1980s the Danish 
industry changed, as larger concert 



the deei>ening of Im-e in a relation.ship 
over time, and "Set Me Fi-ee" nimbly 
deals w ith the closing moments of a 
termimil illne.ss. 

Fas.saert rewals she had the blue- 
print for the jilbum five years ago. 
"I waited until I thought the mate- 
rial was all good," she sa.vs. "1 also 
wasn't .sure of what direction \xi tiike. 
When I (tecided to go in the bluegrass 




FASSAERT 



vein, I added 'Lonely Viotet' and 'Moods 
Of A Fool.' Those w«re the last tunes I 
decided on." 

Califoniia-bom Reischman, who has 
lived in Vancouver .since 1991, was a 
natural choice to helm the album. As 
one of the top-i*anked bluegriiss man- 
dolin plaj'ers in North America, he has 
toured and recorded for many years 
with San Francisco Bay Area group 
Gootl or PtiTions and was a member of 
the cutting-edge Tony Rice I Jnit in the 
early '80s. He now performs and 
recoi-cls with a wide range of masical 
configurations, including John Reis- 
chman & the .layhii-d-s. 

Fas.saert met Reischman in 1984, 
when the Vancouver-based Pacific 
Bluegrass Heritage Society brought 
the Good '01 Pei*sons to [lerform in a 
local club. Since then, Fassaert and 
Reischman haw iierformod together in 
a half-flozen liands. 

A guitai' playt'r since age 8, Fassaert 
switchetl to bass when .she started per- 
forming music professionally in 1984. 



wmi(!s apfH-'ai-ed and a Uu-ger nujuber 
of international acts g(it more atten- 
tion. Diu'ing that peri(Kl, commercial 
ladio was intnxluced to the country, 
providing more music ex[K)sure. 

Under Fryland, PolyGram Swe- 
den moved its distribution operation 
to a central hub in Hannover, Ger- 
man.v, five years ago. After the Uni- 
versal acquisition, the distribution 
system was refined, with Swedish 
company GDC handUng chart mate- 
rial and catalog coming from Han- 
nover; ordering and invoicing goes 
through GDC. Fryland says, "For a 
small territory it's the best way to 
distribute." 

When Fryland took the IFPI chair 
in li)82, it was .still a fledgling orga- 
nization. "I have nothing but praise 
for Stefan." says IFPI board mem- 
ber and .Sony Music Sweden manag- 
ing director Jan Degner. "Through 
the yeai-s he hiis been a good man for 
the industry and for IFPI; he's been 
dedicated to the tasks at hand. He 
has transformed the organization 
from a small gi'oup of small players 
into a large, well-functioning appa- 
ratus. In the indu.stry, he's been there 
since it was a 'Mickey Mouse' busi- 



"I i)ut the guitar down becaase I jast 
couldn't keep up with all those flat- 
pickeiv," she jokes. "Thoiv also weren't 
luiy bluegiuss liass plajvi-s ait)und." 

Fas.saert ihvw ciu-ly in.s|)ii-atifin from 
the plajing of "new ac™.stic" bluegrass 
pioneers like David Grisman, Sam 
Bush, and Ricky Skaggs, who were 
blazing [wths in the genre in the '70s 
and 'HOs. "It took me time to get a taste 
for [liluegiuss legend] Bill Monnx?." she 
admits. "1 first heard Ricky Skaggs 
singing on Emmyh)U Harris' 1980 
albiun 'Roses In "The Snow.' I didn't 
know who he was, but I .sure liked his 
vToice." 

From 1988-91, Fassaert toured 
North America backing Sim Francis- 
cobiised bluegrass star Uuuie l>evvi.s. 
With an emphasis on original mateiial 
and a vvillingne,ss to push the bound- 
aries of traditional bluegrass, Lewis' 
biind w as a i)ert"ect setting for Fassaert 
to hone vaiied acoastic-based mu.siral 
style's. "My life changed when Lamie 
hired me," she says candidly. "Music 
liecame a full-time job." 

Prior to joining Lewis, Fassaert 
wanted to be a veterinarian; .she had 
graduated from the University of 
Btitish Columbiii in 1!JK1 with a bache- 
lor's degree in .science and agiiculture. 
"I had wanted to go to vet school but 
couldn't get the gi-ades," she says. "I 
was doing four- to six-month contract 
work for Agiiculture Canada and the 
British tXilumhia Ministiy of Agricul- 
ture. Then I'd go on unemployment 
insurance for a while before doing 
another contract" 

In litSM, Fas.saeit's debut .solo album, 
"JiLst Passin' Tluxnigh." was is.sue<l by 
Suictly Country Records in Holland. 
Producetl by guitari.st Scott Nygaiuxl 
an( I featiuing Reischman aiK I Veui Metei; 
it vvus an impressive mix of the blut^-dss 



■less until it lx?came a real industry, 
primarily in the past 10 yeai-s." 

Ritto lielieves Frylanri's diplomatic 
talents helped establish the Danish 
branch of IFPI as a bi-oad givup seen 
as representing labels of many .sizes. 
Sa.vs Ba.v, "As the chairman of IFPI, 
he has been able to |)rotect all the 
labels through the veal's by finding the 
best compromise solutions. And he's 
ckme this consistently, so people listen 
to him." 

Among his achievements. Fr.vland 
spearheaded the IFPI's successful 
battle to remove an excise tax on 
CDs a few years ago. Sales charts 
showed sharp upward .spikes imme- 
diately after the tiix was repealed. 
Ritto will be assuming the IFPI 
chair at a time when Danish music 
has made inroads abroad, but like 
the rest of the industry faces an 
uncertain future in the digital age. 

"There will be lots of clumges — dis- 
tribution will change a lot," Fryland 
concludes. "But I believe that elec- 
tronic distribution will not IxK'oine any 
more t lian -mi-^Sfi of the toUil. I .still 
believe in the pride of having a physi- 
cal product and the feeling which 
going into a music store gives you." 



and traditional countr>' she had been per- 
forming with the short-lived group 
Tammy & the Americans. Two yeai-s 
later, it was released in Canatla by Tam 
Cim Prodiictioas but went ignored. "We 
distributed the album, but sales were 
.slow; bccau.se it h;>d come out in Europe 
first and wus iil.so av^ailable as iin import 
here," recalls Schuller "Also, Tiunmy 
didn't do much promotion on it." 

Fassaert acknowledges her inaliility 
to pitch her music has lieen a career 
di'awback. "I'm not g*Hxl at the sales 
thing," .she says. "I (kin't want to bull- 
shit all the time just to get my name out 
there. Thai's jast not my .style. I'm an 
u|>-front, diiect ix'i-son; that's rKit good 
in w inning business deals." 

Snnj/IHusiBJapBii 
Seeking Increases 
In Overseas Sales 

BY STEVE McCLURE 

TOK'i'O— Sony Music Enter- 
tainment (.lapan) (SMEJ) has 
unified its international market- 
ing activities as part of its 
efforts to increase overseas 
.sales of Japanese music. 

SMEJ's Asian affairs and 
international marketing sec- 
tions — the latter of which pro- 
motes the laliel's domestic reper- 
toire in overseas teiTilories apiul 
from Asia — have been merged 
into an expanded international 
marketing section. One key rea- 
.son for the move is to more effec- 
tively use the Internet to push 
.Sony .Japan domestic acts outside 
Japan. 

"In terms of online promotion, 
the first thing we want to do is 
coordinate better with our over- 
.seas affiliates," explains Sampei 
\amaguchi, VP of international 
marketing. Yamaguchi, who is 
now also (;M of the expanded 
international marketing section, 
re|X)rts to SMEJ corporate exec- 
utive Himshi Goto. Remaining as 
VP of international marketing is 
Aki Tanaka, who will continue to 
oversee Sony's marketing efforts 
in Asian territories. CTanaka 
reports to Y'amaguchi.) The ex- 
panded section has a staff of 14. 

In Asia. Sony's current ftK'Us 
is on promoting .Japanese rock 
band L'Arc-En-Ciel and 
singer/songwriter Ken Hirai. 
Other priority acts are male idol 
group Tokio and |x>p/R&B singer 
Toshinobu Kubota. 

In territories outside Asia, 
Sony is pushing Mondo Grosso. 
a club-music unit led by Shinichi 
Osawa. Mondo Grosso's latest al- 
bum, "MG4," is being released 
by Sony affiliat(!s in more than 
20 territories. And in an unusu- 
al move, Sony Music France will 
relea.se eight albums by SMEJ 
acts in a campaign called "Made 
In Japan" in January. 
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Universal Is Top Albums Distributor For First Nine Montbs 



IVs Also leader 
In H&B, Bountrii; 
BME Tops Singles 

BY ED CHRISTMAN 

NEW YORK— L'nivBrsal Music and 
Video DLsti-ibution continues to press 
the podal to the metal, as it effort- 
lessly captured four of the five U.S. 
market-share categories tracked hy 
Billboai-d for the first nine months of 
the year. 

In the remaining category, singles 
distribution, traditional leader BMG 
Distribution continues to .see its lead 
on the No. 1 spot narrowed by Uni- 
vei'sal. 

An the No. 1 distributor in both 
total albums and current albums 
mai'ket share, llniwrsal improved on 
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the leads it held in the first six 
months. For total albums. Universal 
tallied up a 27.3'/r slice of the pie in 
the fii-st nine months, leading inde- 
pendent distributors, which collec- 
tively place at No. 2 with 16.9%, by 
more than 10 percentage points. By 
contrast, in the first half of the year 
Universal fell just short of a 10 per- 
centage point lead, with 26.8% vs. 
then No. 2 BMG's 17%. 

Similarly, for current albums, Uni- 
versal scored a 28.9% share in the 
first nine months, an improvement of 
almost one percentage point from 
the 28% it had at the end of the first 
half of the year In the same period. 
No. 2 BMG slipped slightly more 
than one percentage point to 19.8% 
in current albums, down from 20.9%. 

Universal was also the No. 1 dis- 
tributor in country albums, where it 
had a 2«.5% .share, and R&B albums, 
with 40.1% . In singles, BMG saw its 
lei«l shrink to less than a [lercentage 
point as it tallied a 22. ,5% share, 
while Universal finished at No. 2 
with 21.9%. 

The market-share rankings are 
for the period beginning ,Jan. ,S and 
ending Oct. 2. They are determined 
by White Plains, N.Y.-based Sound- 
Scan, which collects point-of-.sale 
information for all formats and con- 
figurations from retailers, rack 
accounts, and other merchants, 
including mail-order companies and 
online .stores. The accounts that pro- 
vide the data generate 85% of U.S. 
music sales, and SoundScan projects 
totals for the entire U.S. market. 

Market-share tallies for albums 
and singles include all formats and 
genres available in the respective 
configuration. The shares for coun- 
try and R&B albums consist of data 
collected by SoundScan from the 
specialized panels used to compile 
Billboard's album charts for those 
genres. In calculating current mar- 
ket share, SoundScan ct)unts only 
those album sales that have occuired 
within the first 18 months of a title's 



release (12 months for clas,sical and 
jazz albums). 

In scoring 27.3% in the total 
albums category. Uniwrsal impra\'ed 
ujjon the 20.9% it garnered in the 
fir.st nine months of 1999. Its indus- 
try-leading total was based on 
strength in alternative rock, jazz, 
rap, .soundtracks, catalog, and deep 
catalog. It is the No. 1 distributor in 
each category. Uniwrsal was the No. 
2 distributor in classical and hard 
rock and in placing albums on Bill- 
board's Heatseckei^s album chart. 

The independent sector enjoyed a 
surge in the third quarter that al- 
lowed it to slip past BMG in total 
albums. BMG was the No. 2 dLstrib- 
utor at the halfway point this year. 
The indies collectively garnered 
16.9% in the first nine months of this 
year, uj) from the lfi.3% they had in 
the first nine months of 1999. Inde- 
pendent distributors showed 
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strength by coming in fii"st in gosi^el 
and classical and in placing albums 
on the Heatseekers chart. They 
were No. 2 in Latin. 

BMG, the No. 3 distributor in total 
albums, garnered 16.2% in the first 
nine months of this year, up from the 
1,^% in the same time jierind in liMKI. 
But it fell out of the No. 2 spot it held 
in the fii'st six months of this year. 
BMG's total was helped by its .strong 
showing in gospel, where it ranked 
as the No. 2 di.sti'ibutor, and new age, 
where it came in first. 

WEA managed to .stem the mar- 
ket-share erosion it has been suf- 
fering by finishing the first nine 
months of the year with 15.9% in 
total albums, up from the 15.6%j it 
garnered in the first si,\ months of 
the year. But its nine-month tally 
was down from the 16.3% the com- 
pany had in the first nine months of 
199i). In coming in as the No. 4 dis- 
tributor in total albums, WEA 
showed strength in hard rock, 
where it was the No. 1 distributor, 
and in alternative rock, jazz, sound- 
tracks, catalog, and deep catalog, 
where it was the No. 2 di.stributor in 
all those categories. 

Sony Music, on the other hand, 
suffered a slight decline in total 
albums share, finishing as the No. 
5 distributor with 14.7%, down 
from the 15.5% it had in the first 
six months of the .vear. In placing 
fifth, Sony showed strength in 
Latin music, where it was the top 
distributor. 

EMI Music Distribution finished 
in last place with 9%^ in total albums, 
down from the 10% it had in the fii-st 
nine months of 1999 hut up from the 
8.8% it garnered in the first six 
months of this year. 

As the No. 1 distributor in current 
albums. Universal had big albums 
with Eminem's "The Mai-shall Math- 
ei-s LR" Dr. Di e's "Dr. Dre— 2001." 
Sis(i6's "L'nleash The Dragcm," 
Nelly's "Country Grammar," DMX's 
". . ; And Then There Was X," 3 



Doors Down's "The Better Life," 
.lay-Z's "Vol. 3 . . . Life And Times Of 
S. Carter," Papa Roach's "Infest," 
Eiffel 65's "Europop," Sting's 
"Brand New Day," and a "Now That's 
What I Call Music" various-artists 
compilation. 

While BMG's current albums total 
of 19.8% is down from the score it 
had in the fii'st six months of the j'ear, 
it is an imprmement on the 18.4% the 
com|)any had in the first nine months 
of 1999! So far this year, BMG has 
four of the top fi\^ sellers. 'N Sync's 
"No Strings Attached" currently is 
the No. 1 seller in 2000. Britney 
Spears' "Oops! ... I Did It Again" 
was No. 3, followed by Santana's 
"Supernatural" and Ciecd's "Human 
Clay." Other big .sellers for BMG are 
Christina Aguilera's self-titled 
album, Backstreet Boy.s' "Millenni- 
um," Joe's "My Name Is .Joe." and 
(Ciiiiliiitied OH next jmge) 



Total U.S. Singles 
Market Share By Distributor 



BMG 



22.5% 




26.7% 



Jaa-Sept, 
2000 

Jan.-Sept, 
1999 ■ 
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newsline... 

MUSICLAND STORES reports that comparable-store sales for the five 
weeks ending Sept. 30 decreased 4.2%. CFO Keith Benson attributes 
the decline to a weak music release schedule and softness in shopping 
due to the Olympics. Same-store sales at the mall stores division (Sam 
Goody and Suncoast Motion Picture Company) decreased 2.9%, while 
sales at the superstores division (Media Play and On Cue) decreased 
6.4%. Total .sales for the month decrea.sed to $139 million from $142.6 
million a .year ago. Total sales at Sam Goody and Suncoast fell 4.2% to 
$88.7 million from $92.5 million a year ago. Total sales for Media Play 
and On Cue increased 0.1% to $50.3 million from $49.9 million last Sep- 
tember. For the 39 weeks ending Sept. 30, Musicland's comparable-store 
sales increased 1.5% and total sales increased 2.7% to $1.20 billion from 
$1.17 bilUon the year before. 

In other news, the company has entered into a marketing agreement 
with the Mall of America in Minneapolis to rebrand its main rotunda 
"Sam Goody Central." The space will be the live event center at the 
mall, featuring celebrity appearances, music, mo\'ie screenings, and 
other attractions. 

POSTHUMAN RECORDS, Marilyn Manson's label, will release the sound- 
track to "Book Of Shadows: Blair Witch 2" as its fn-st album. Pbsthuman 
is distributed by Priority The soundti-ack will feature a previously unre- 
leased track by the artist, a cover of .Johnny Mandel and Michael Alt- 
man's "Suicide Is Painle.ss" from the film "M.A.S.H." The album, due 
Tuesday (17), also features cuts by Rob Zombie, atthe.drive.in, and 
Elastica. 

BMG ENTERTAINMENT and Capital One Bank have [Mrtnered to offer a 
credit card that will earn users points toward free CDs, concert tick- 
ets, and audio equipment The BMG Visa gi\=es cardholders three points 
for every $1 spent via the BMG Music Service club and one point for 
e\'ery $1 .spent elsewhere. PoinLs can Im? traded for merchandi.se from 
BMG Music Service and other sources. Until Jan. 1, a portion of every 
transaction will go to the Christina Aguilera Foundation for abused, 
homeless, or .sick children. 

AMPL1FIED.COM, a business-to-business fulfillment service, has inked 
licensing deals with indie labels Delicious Vinyl, GNP Crescendo, K 
Records, the End Records, and Monarch Records. The deals add near- 
ly 7,000 tracks to Amplified's catalog, including material by Duke Elling- 
ton, Beck, John Lee Hooker, Built To Spill, and Tone Loc. 

TVT RECORDS has signed a deal with Supertracks to digitally distrib- 
ute its catalog to online music stores. The companies have kicked off 
their new alUance by making 20 album.s — including titles by Nine Inch 
Nails, XTC, and Guided By Voices and the "Buffy The Vampire Slayer" 
soundtrack — available on HMVcom. Prior to the deal, consumers could 
only purchase TVT product via the company's Web .site. Each album 
sells for .$7.38. 

PRIORITY RECORDS and rock indie Spitfire Records have entered into 
agreements with PlayJ. an advertiser-supported provider of digital 
downloads, to distribute promotional tracks from their arti.sts online. 
Priority is a wholly owned unit of the EMI Group; its roster includes 
Ice Cube, Lil' Zane, Mack 10, and Snoop Dogg, and it distributes labels 
such as Rawkus and Master P's No Limit. Spitfire acts include Alice 
Cooper, Deep Purple, Seba.stian Bach, Twisted SLster, and Gary Numan. 
New York-hiused PlayJ, a subsidiary of EverAd Inc., offers encrypted 
downloads that are free but display customized a<lvertising material as 
tracks are pla.ved. The company — which offers more than 65,000 titles 
and distributes its content through a network of affiliate partner sites, 
including Listen.com — recently released promotional tracks by Wydef 
Jean and T-Boz of TLC. PlayJ al.io recently signed a distribution agree- 
ment with Danny Goldberg's Artemis Records. 

CAPRICORN RECORDS has further trimmed its staff. Three employees 
were terminated at the beginning of October; college promotion direc- 
tor Amy Leavell, publicist Paula Donner, and Trip Norton, assistant to 
CFO Scott Segler. In the past year, Atlanta-based Capricorn has cut 
some lojoKs. The label — home to 311, Gov't Mule, the Glands, and oth- 
ers — now employs 14, according to VP of business affairs Philip Walden 
Jr., who says he's not sure if more cuts are on the w ay. Capricorn had 
about 40 staffers prior to the cuts. Capricorn is distributed by Univer- 
sal but has been seeking a new deal for more than a year. In that time, 
it has received offers for the entire label and, separately, its catalog, 
Walden says. The catalog includes albums by 31 1, Cake, and Widespread 
Panic. Recently, the members of 311 filed suit against Capricorn, alleg- 
ing breach of contract and seeking a termination of their label deal. 
Also, Cake and Wide.spread Panic ha\'e left the label. 



UNIVERSAL IS TOP ALBUMS DISTRIBUTOR FOR 1ST NINE MONTHS 
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Tony Braxton's "The Heat." 

In finishing third in current 
albums with 15.5%, the indepen- 
dent sector moved up one notch 
from the fourth-place position it 
held both in the first six months of 
this year and in the first nine 
months of 1999. 

Sony Mu.sic Di.stribution, the No. 4 
distributor, finished with a 14.6% 
tally in current albums, down from 
the 15.9% it had in the same time 
frame last year. Sony's big sellers 
are Destiny's Child's "The Writing's 
On The wku," Dixie Chicks' "Fly," 
Macy Gray's "On How Life Is," 
Celine Dion's "All The Way ... A 
Decade Of Song," and Mark Antho- 
ny's .self-titled album. 

WEA finished in fifth place in 
current albums, the same ranking it 
held last year in the first nine 
months. But its total in the catego- 
ry was dow^n to 13.7% from 1999's 
14.2% . WEA's big-selling albums 



U,SJarket Share By 
Distributor: Country Albums 

UNIVERSAL 




SONY 

1 18.8% 
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BMG 

1 16.4% 




HOME VIDEO. Suzanne White is pro- 
moted to VP of marketing for 
Columbia TriStar Home Video in 
Culver City, Calif She was executi™ 
director of marketing. 

BBC Worldwide Americas names 
Aimee White director of retail mar- 
keting and licensing, Allison Weiss 
Haberman director of BBC Direct, 
and Britta von Schoeler manager 
of video marketing in New York. 
They were, respectively, director of 
sales adminLstration for Sony Mu.sie 
Entertainment, director of direct 
marketing for Promotions.com, and 
manager of home video for Golden 
Books Family Entertainment. 

DISTRIBUTION. Craig Applequist is 

promoted to senior VP of sales and 
new technologies for Sony Music 
Distribution in New York. He was 
senior VP of sales. 

BMG Distribution promotes 
Wendy Schlesinger to VP of new 



this year are Kid Rock's "Devil 
Without A Cause," Faith Hill's 
"Breathe," the Red Hot Chili Pep- 
pers' "Californication," Kid Rock's 
"The History Of Rock," and match- 
box twenty's "Mad Season By 
matchbox twenty." 

EMI Music Distribution, which 
came in last place in current albums, 
finished the first nine months with 
7.5%, down from the 8.9% it had in 
the same time frame last year. Its 
best-selling album is D'Angelo's 
"Voodoo." 

In singles distribution, BMG's 
22.5% share represented a loss of 
more than four percentage points 
from the 26.7% it had in the first 
nine months of last year. But it .still 
managed to hold on to the lead in 
this category. BMG's two biggest 
singles are Santana's "Maria 
Maria," which is the No. 1-selling 
single so far this year, and Britney 
Spears' "From The Bottom Of My 
Broken Heart." 

Universal's second-place tally of 
21.9% in singles was an improve- 
ment on the 19.2% it had in the first 
nine months of 1999. Universal's big 
hits are Sisqo's "Incomplete" and 
Montell .Joi-dan's "Get It On Tonite." 

Coming in third place in singles 
distribution for the first nine months 
of the year was Sony, which finished 
with an 18.2% share, down from the 
22.1% it had in the same time frame 
last year. Its best-selling titles are 
Mariah Carey With .Ine And 98 "s 
"Thank God I Found You" and Des- 
tiny's Child's "Say My Name." 

WEA finished fourth in singles 
distribution with an 18.1% share, up 
from the 15.7% the company had in 
the first nine months of 1999. WEA's 
best-selling titles are Faith Hill's 
"Breathe" and Madonna's "Music." 

The independent sector collective- 
ly placed fifth in singles dLstribution 
with a 12% share, up from the 8.4% 
it had in the first nine months of 
1999. And EMI Music Distribution 
came in last place with a 7.3% share, 
down from the 7.8% it garnered in 




PHISAMENT 



media applications and Matthew 
Newell to director of new media 
dewlopment in New York. BMG DLs- 
tribution also names Ke*in Clement 
senior director of new media opera- 
tions in New York. They were, 
respectively, VP of marketing, man- 
ager of alternative music marketing, 
and co-founder of Y'esterDay Onhne. 

NEW MEDIA. Robert Prisament is 

promoted to senior director of grass- 
roots/community marketing for 
Electric Artists in New York. He was 
director of project management. 



U.S. Market Share By 
Distributor: R&B Albums 
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the first nine months of 1999. 

In country albums, Universal's 
28.5% was down more than a per- 
centage point from the 29.6% it had 
in the first nine months of 1999, but 
it was still good enough to lead the 
U.S. industry. The No. 2 country 
albums distributor. WEA, was almost 
six percentage points behind Uni- 
versal. But its 22.8% share was an 
improvement on the 20.3% it obtained 
in the first nine months of 1999. 

Sony Music came in thii-d in coun- 
ty albums distribution w ith an 18.8% 
share, down from the 19.2% it had 
in the same time frame last year. 
BMG Distribution held steady as the 
No. 4 distributor » ith lfi.4%, up a 
tick from the 16.3% it had in the 
same period in 1999. 

Independent distributors collec- 
tively came in as the No. 5 country 
albums distributor with a 6.84% 
score, while EMI finished last with 
6.76%. 

In R&B albums. Universal 
n)mped tx> a 24-point lead o\"er Sony. 
Universal had a 40.1% share, up 
from 38.1% in the first nine months 
of 1999. The No. 2 distributor, Sony, 
scored a 16.1% share in the fii-st nine 
months, up from the 14.7% it had in 
the corresponding period last .year. 

BMG, meanwhile, suffered a 
market-share decline to 14% in 
R&B albums, down from the 17.2% 
it had in the same time frame last 
year. That decline resulted in the 
company moving from No. 2 in 1999 
to No. 3 in the first nine months of 
this year. 

EMI Music Distribution collected 
11.9% in R&B albums in the first 
nine months of 1999, up from the 
1 1 .5% it had in the same time frame 
last year, and held on to its No. 4 
ranking. 

WEA suffered a slight decline in 
R&B albums, going from 9.6% in the 
same period last j'ear to 8.97% in the 
first nine months of this year. The 
independent sector collectively gar- 
nered 8.95% during that time peri- 
od to finish last. 
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COMPILED FROM A NATIONAL SAMn.E OF RETAIL STORE. MASS MERCHANT. AND INTCRNtT 

SJOfS REPORTS COLLECTED. COMPILED. AND PROVIDED BY 

SoundScanift 

lllllll 

TITLE. Lable Principal 
Distributing Label, Catalog Number Performers 


1 


1 


1 


3 


BAUER BLOCKIN- Milhotiam 

C-ish Urir^.;v Uni.ufsa: Mtisic & Vitleo Disl, ^3634 ' 


1S.95 


2 


RE-EKTRT 


TRIBUTE A 

Virgin Musk Video 77849 


Yanni 


u» 


3 


3 


4 


SUPERNATURAL LIVE 

fwsAa Recortfe Inc. BMG Video 15750 


Santana 


HID 


4 


5 


4 


HARMONY IN THE HEARTLAND 

Sprins House Video CtardM Oisl. Group 44395 


Bill & Gloria Gaithet And 
Their Homecoming friends 


29.95 


5 


4 


7 


AARON'S PARTY (COME GET m — THE VIDEO • 

JivQ^oniba Video BUG Video 41721 


Aaron Carter 


995 


6 


13 


10 


BECAUSE HE LIVES 

Siinng House VKteo Owdant OtSL Group 44396 


Bill & Gloria Gaither 


2995 


7 


RE-EinilV 


50 YEARS 

Sonftg Houw Video Chord*nt Ois) Group 44404 


The Hapcy Goodmans 


2995 


8 


Rt-Einar 


GOOD NEWS 

Sonng House Video Chofdem (lol- Group 44380 


Bill & Gloria Gaither And 
Theif Homecoming Friends 


29.9« 


9 


RE-Elim 


HE TOUCHED ME: VOLUME 1 

Scnng Hodse Video Crwrdant Disl. Group 44392 


Ehfis Presley 


29.9> 


10 


e 


238 


HELL FREEZES OVER A' 

Gelten Home Video Univenai Musk & Vxteo Dist- 39548 


Eagles 


24 95 


11 


RE-ENTRV 


HE TOUCHED ME: VOLUME 2 

Spnni Houv Video Chordant Osl Groiip 44393 


Elvts Presley 


a.9! 


12 


E 


2 


BRAND NEW DAY-LIVE FROM THE U.N. 

A&M Vioeo Universal Music & Video Disl. 53283 


Sting 


19.95 


13 


7 


6 


LIVE ON TOUR 

Cash Moiiry Unimsai Musk & V«)oo Dnt. 53252 


Cash Money Millionaifes 


19« 


14 


11 


40 


DEATH ROW UNCUT 

Deatn Rom Ventura Distnbution 66200 


2 Pac/Snoop Doggy Oogg 


1195 


IS 


9 


46 


TIME OUT WITH BRITNEY SPEARS A' 

Jive'ZornbaVKleo4165I 


Britney Spears 


1995 


16 


12 


46 


S& MA 

Elektn Entertainmenl 4218 


Melallica 


19-95 


17 


15 


47 


LISTENER SUPPORTED A 

BMG Video 65005 


Dave Matthews Band 


1995 


18 


10 


5 


MUSIC (DVD) 

WariMi Reprise Video 3S526 


Madonna 


9.9S 


19 


14 


12 


BIG MONEY HUSTLAS 

Psychogdiri<o'lslaiyl Unrvefsal Music ft Video DIst. 53809 


Insane Ctown Posse 


2495 


20 


17 


2 


MANILOW LIVE 

i-ia,:. Enteftainmenl 9530 


Barry Manikrw 


1991 


21 


16 


100 


'N THE MIX WITH 'N SYNC A' 

BMG Vxleo &bOOO 


■N Sync 


1995 


22 


RE-ENTRY 


I'LL MEET YOU ON THE MOUNTAIN 

Some House Video Chofdanl Disl G-uup 44377 


Bill & Gloria Galttter And 
Then Homecoming friends 


29.91 


23 


19 


21 


WHITNEY: THE GREATEST HITS A 

Ansta Records inc. BMG Video 15746 


Whitney Hooslon 


1595 


24 


21 


161 


THE DANCE A 

Warner Rcpfise Vrteo 38486 


Fleetwood Mac 


19.95 


25 


IS 


10 


THONG SONG 

Vei>lura Distribution 40143 


Stsqo 


149! 


26 


28 


2 


CECE WINANS - LIVE IN CONCERT 

SMrrow Vidro ChonJant Drst. Group 43251 


CeCa Winans 


19.96 


27 


23 


48 


WELCOME TO OUR NE1GHBORHO0DA 

ROili!-uriri.T Vnl"! 


Stipknol 


109i 


28 


2 


3 


GOD IS WORKING: LIVE 

Word Video Sony Wuic Entertain rrwnt 50233 


Tabernacle Choir 


19.95 


29 


24 


13 


SPIT IN YOUR EYE 

Artcmts 751037 


Kilt»e 


15.95 


30 


27 


46 


THF uin^n rni i FmriN q^.qq 

Wafnef . ■ ■ V\Qea 38506 


Madonna 


1995 


31 


20 


7 


Venly Vxt?o 43140 


Radical For Christ 


19J5 


32 


25 


47 


LIVE IN CONCERT 

H3n Hr)rrir Vi::--i> W-irnOf MuiK Vision 91683 


Cher 


19.91 


33 


32 


237 


LIVE FROM AUSTIN, TEXASA 

Epic Music Video Sony Musk Entertainment 50130 


Stevie Ray Vau^n 
And Dout>le Trouble 


1495 


34 


26 


43 


THE GENIE GETS HER WISH A 

BMG Video 650O6 


Chrlsbna Aguilera 


1995 


35 


35 


43 


M COMERT: A BENEFIT FOR THE CROSSROADS CENTRE 

W>mc( Rarmf Vidno 38610 


Eric Clapton 


1995 


36 


34 


68 


LIVE AT THE BEACON THEATRE A 

Coluniaa Music vmeo Sony Music tnierlalnment 50171 


James Taylor 


1495 


37 


38 


17 


TWO AGAINST NATURE 

Image Enlertamment 9583 


Steely Dan 


1991 


38 


29 


95 


CUNNING STUNTSA 

Elchtra EntMainmiiit 40202 


Metaliica 


1995 


39 


39 


70 


HISTORY ON FILM: VOLUME II 

Epit Music Video Sony Music Entertainment 50138 


Michael Jaclwxi 


14.95 


40 


33 


24 


MEMPHIS HOMECOMING 

SpfiriK House Video Cnoftlant OisL Group 44397 


Bill & Gloria Gaitner 


29,95 



O RIAA gold cert, for sales of 25.000 units for video singles: • RIAA gold cert, (or sales ol 50.000 units tor 
SF or Lf videos: ,". RIAA pJatinum cert lot sales of 50.000 units for video singles: A RIAA platinum cerl. 
for sales of 100,000 units for SF or LF videos: RIAA gold cert, for 25,000 units tor SF or LF videos cer- 
tified prior to April 1. 1991; ♦ RIAA platinum cert (or 50.000 units for SF or LF videos certified pnof to 
April 1. 1991 c 2000. Bitltxiard/BPI Communications. 



" Has anyone 



ever had a 



boring dream? " 



Paul Gauguin 




Antkipawry u^rvice, gourmL-l tuLsini- twiti an inlnguin^ new plact: to .s/trp in the city that never does. 
STAY INSPIRED -STy-NYC-MUSE • ttWlhcmusehotcl.com ■ 130 WEST 46 STREET ■ NEW YORK CITY 
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No Limits 
No Boundaries 



From the finest I.istenin)> Stations in the 
world to cost-cfl'citivc Internet kiosk 
solutions to complete store fivliires unci 
desi)>n. High I^^vel excels at providing 
retailers with the very best products at 
highlv competitive prices. High Level 
can design anything that you can imagine 
and v\e'll back it up with our tHo-year 
warranty and unsurpassed level of 
customer service. Call now fur details. 



nteractive AudioA'ide<i Displays 
ustom & Standard Display Fixtures 
omplete .Store Design & Planning 




Koswell ToHtr 



HicH Level Inter.vctivk Svstkms 

-l-IIHI ( iiMwaU r C aiiyim Ai cmu: Sle. IIH)' Studio City, f t 9160-1 



Sales: 714-524-5043 

( ..qT.r.iCv SrX-769-77(MP 
I .,v SIS-76')-7I.V< 
L' in. Ill: jill<i(- hiuhk-\i'l.iu-t 



Quantity discounts, credit card payment^ financing and leasing are available. 




What Does Future Hold For EMI Music Distribution, 
Now Tliat Tlie EMI/Warner Merger Is In Limbo? 



Wi 



ITH THE WARNER Music 
Group/EMI Recorded Music deal 
now up in the air. if not outright dead, 
it'.'i been interesting watching EMI 
Mu.sic Distribution (EMD) manage- 
ment and .staff continue to function 
throughout the proces.s, seemingly 
witliout a worry about their fate. 

.Many in tlie industry have specu- 
lated that if the deal had been com- 
pleted, EMD would have been swal- 
lowed up by WEA, since the latter 
company has long hect\ considered 
one of the stronger niiyor distribu- 
tion companies. 

Actually, what would have proba- 
bly hapiwncd is that the be.st [leople 
of liotli companies would have found 
a place in the combined entity, while 
some good people at both companies 
would have lost their jobs. But for 
sure the dead weight at both compa- 
nies would have been out of work. 
Even in tiiis scenai'io, however, many 
were of the opinion that WEA would 
remain the dominant entity. 

That view was buttressed by the 
recent incorporation of the Rhino 
s;)les and marketing staff into WEA. 
Industry s|)eculalors believed that 
Warner Music (Jmup chairman/CEO 
Roger .4mes likely had a rough idea 
of how the two tlisuibution companies, 
WEA and EMD, might fit together 
imil VN'oukln't haw let the Rhino thing 
hapix^n, if it would have had to he dis- 
mantled dow'n the line when the 
merger w'as completed. So industry 
ohsei-vers thought Ames was tipping 
his hand with the Rhino move. 

But now all bet.s are off as to what 
would have happened in the merger, 
l)ecause most of the betting current- 



ly taking place dismi.s,ses the notion 
that the merger will be revived. 

Some sugge.st EM I might be sold 
to another major, others .suggest that 
it might ix? .sold to a new third party 
player from outside the industry, 
while still othei-s suggest that it could 
be .sold off in pieces. 

So whatever eventually hapjiens to 
EMI Recorded Music, it looks like 



trackHi 

by Ed Christman ^^KJ 



EMD gets a new lease on life, which 
is deserved, because in Retail Track's 
view, the company has made great 
sti'ides in improving iLself in the (wist 
few years. 

Back before EMI had the man- 
agement shakeup that brought Ken 
Berry into power as EMI Recorded 
Music president/CEO and Richard 
Cotlrell in as pi-esklentyCEO of EMI 
Music Distribution, the com|)any was 
con.sidered the weake.st distribution 
company of the majors. That's 
ixjcause the then EMI Music Distn- 
bution management wa.s handcuffed 
by the then EMI powers that he, 
which first forced a downsizing of 
distribution and then followed that up 
by withholding re-sourees needed to 
upgrade the company's distribution 
pipeline in oi-der to meet the giTOving 
demands for just-in-time inventory 
replenishment. For a while back 
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...Turns Bricks and Mortar 
Into Clicks and Mortar! 



"TheStoreaa", has allowed U.I.P. 
Records, to become a full line music stoi«, 
open 24 hours a day, Seven days a week. 
Doing business all over the worid." 

— Kelvin Anderson, 
VIP Records 
wvm. viplongbeach. con 



WHAT IS r'to ? 



A fully scalable e-commerce prcDgram, 
TheStoreaa'™ enables "BrSck and Mortar" 
ret:ailer^s t:o compe1:e In the burgeoning world 
of e-coi I u I ierx;e. The set-up is fast and easy. 



To 

call 800- 



set up your store 
329-7664 x4543 



ONE STOP GROUP 



New Accounts: 80O-63S-9082 // Fax: 954-340-7641 
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then, every time an E.VII label had a 
hit, EMD would immediately fall into 
a back-order position — i.e., it would 
he out of stock and scrambling to 
manufacture more. 

But in the summer of 19JMS, under 
the leadei'ship of Cottj-ell and the new 
management at EMI I{ecorded 
Music, SIO million was committed to 
re-engint>ering the distributor's su|> 
ply chain. Among the improvements 
was the integi-ation of it-s distribution 
facility in .lacksonville, Fla., into the 
.same building as its manufacturing 
plant. Without a doubt, EMI has 
impnj\'ed its capacity greatly in that 
area. 

Similarly, EMD management 
hasn't been stagnant in issuing new 
policies, regardless of the fate hang- 
ing aver iLs head. In July, it revamped 
its policies concerning catalog, mov- 
ing away from the three-tiered cata- 
log program to an ongoing discount 
of 4"* with an extra .iO days dating 
for fr(mt-line catalog and a 7^ dis- 
count for midpriee titles. 

An ongoing di-scount has its plu.ses 
and minuses, and in the latter area, 
you lose out on the sales burst that 
periodic catalog promotions bring. 
EMD management, howerer, recog- 
nized this by implementing its Choice 
2000 Fall Catalog campaign, which 
provided incentives to load up on cat- 
alog, thanks to discounts that pro- 
vided an extra pop. 

Phase two of that campaign ran 
Sept. 4-15 and gave accounts the 
choice of discounts and dating. For 
example, if accounts were only inter- 
ested in discounts, they could choose 
a 12% discount for front-line catalog 
(17% for midline) and have no extra 
dating on top of the normal 60 days. 

Or accounts could choose a 10% 
discount for front-line catalog (15% 
for midline), with an extra (iO days 
dating, which meant accounts would 
ha\e 120 days to pay. The final choice, 
aimed at accounts thiit preferred dat- 
ing orer discounts, offeiwl a 77r dis- 
count I.V2'!i for midline) with 90 days 
extra dating, which meant accounts 
would have 1.50 days to settle up. 

Moreowr. EMD offered accounts 
two extra shots to take advantage of 
its Choice 2000 Fall Catalog cam- 
paign — Oct. 2-18 and Oct. :JO-Nov. 
10— with discounts slightly less than 
abm-e but still much larger than the 
normal ongoing .wai--mund discounts. 

At the National Assn. of Recording 
Merchandisers Convention. Gene 
Kumsey, executive VI' of .sales and 
marketing at EMD, told me that the 
catalog program was "designed to be 
customer-friendly, presenting ac- 
counts with a program that dem- 
onstrates flexibility — which recog- 
nizes that our customers have 
different needs. Customers haw the 
flexibiHty to choose between discount 
vs. dating." 

Notice Rumsey's choice of w^rds: 
"friendly," "flexibilit.y," and "recog- 
nizing different needs," which are all 
key ingredients, in Retail Track's 
view, for a successful account/dis- 
tributor relationship. 
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Lithgow's 'Farkle McBride' Gets Full Orchestral Treatment 



' FaRKLE' SPAKKLKS: Actor 
John Lithgow's smashing new 
kids' book. "The IJemarkable 
Farkle McBride," is soon to be a 
hook and CD package, at which 
point it should take its place as a 
children's music classic. The first 
significant introduction-to-t he- 
orchestra piece since Paul Tripp 
and George Kleinsinger's 194.5 
"Tuhby The Tuba"— itself the 
only other major work of this 
type after Prokofiev's 1936 
"Peter And The Wolf "—"Farkle 
McBride" was recently per- 
formed live with Lithgow and the 
Chicago Symphony Orchestra 




(CSO) at the Windy City's Sym- 
phony Center. 

Child's Play caught both Chica- 
go "Farkle & Friends" shows (it's 
our home base) and later caught 
up with Lithgow, star of TV's 
"3rd Rock From The Sun," to 
talk about his new creation. 

These thoroughly terrific per- 
formances, which took place back 
to back Sept. 23 in front of large 
and appreciative houses, also fea- 
tured songs from Lithgow's 1999 
Sony Wonder album "Singin' In 
The" Bathtub" (Child's Pla.y, Bill- 
board, Jan. 30), as well as a pair 
of new tunes he wrote with col- 
laborator Bill Elliott, Elliott was 
the arranger and conductor on 
the big-band pieces on that 
album, and he composed 
"Farkle's" orchestral music. 
Elliott also conducted the CSO at 
Lithgow's shows, which also fea- 
tured producer and keyboardist 
Jai Winding on piano, members 
of the Chicago Children's 
Choir, and vocal quartet the 
Lucky Stars. 

It was only the third and 
fourth time Lithgow had 
appeared live with a full orches- 
tra. "When we were preparing 
the CD, I did a lot of concerts. 
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by Moira McCormkk 

but in small venues with piano 
and guitar," he says. "The first 
time we (performed with] a small 
jazz orchestra was at UCLA a 
year ago. And then we did 
Carnegie Hall with the New 
York Pops, the first time with a 
full orchestra. This time, it was 
with a great, great orchestra, so 



it sounded incredible." 

Lithgow had had a full orches- 
tra in mind ever since making 
"Singin' In The Bathtub," he 
says, "because there was a lot of 
big orchestra music in it. I 
approached major orchestras, 
just by phone call. Of course, I'd 
always he transferred to their 
education departments. And the 
first question always was, 'What 
is the educational component';' Of 
course these are novelty songs, 
and I've always felt they're plen- 
ty educational — the intention was 
to get kids into a concert hall and 
give them a wonderful experi- 
ence. 

"But I realized that if 1 [was] 



going to strengthen this pitch, I'd 
better have some education up 
my sleeve," Lithgow continues. 
"So I quite calculatedly invented 
the .story of Farkle McBride as a 
sort of education adjunct to the 
silly song. And of course I want- 
ed to make it a fun story, so I 
made it about a little boy trying 
all the instruments and becoming 
a conductor. I visualized isolating 
the four sections of the orchestra 
and certain instruments. And 
once I had written the text, 
before I'd even contacted a com- 
poser, it suddenly came upon me 
like a lightning bolt — I'm a chil- 
dren's book author! I've written 
fCoiil ill tied an fHujc 75) 
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AFIM Special Projects Maestro Exits; 
Laodretii Sizzles On 'Levee Town' Set 



Moving ON: U was never easy 
to find Mary Neumann durinf,' a 
convention of the Assn. for Inde- 
pendent Music (AFIM). She was 
always off somewhere, gelling 
soiiwthiiig done. 

It's now difficult to believe that 
we won't be encountering the hard- 
working Neumann at future AFIM 
conventions. After two decades of 
service to the independent music 
community, Neumann, AFIM's 
director of special projects, has 
tendered her resignation. 

She informed AFIM executive 
director Pat Bradley of her deci- 
sion to leave in late August, but 
word only began circulating in 
earnest after the indie trade group 
held its board meeting in Atlanta 
during the last week of September. 

It's a startling development, 
since Neumann has performed so 
much of the heavy lifting for the 
small, Whitesburg, Ky.-based 
organization for so long. Working 
out of her home in Altamont, N.Y., 
a suburb of Albany, she took a 
major role in planning AFIM's 
annual conventions, directed the 
balloting for its Indie Awards, and 
edited its much-improved an<l 
highly readable magazine, Indie 
Music World. 

Moreover, Neumann's departure 
represents the severing of an 
important link with the associa- 
tion's past. In 1981, she was a 
returns specialist at the now- 
defunct Pennsauken, N.. I. -based 
distributor Richman Brothers 
Records (where her husband, Ted, 
w'as a buyer), when the company's 
Jerry Richman and his wife. 
Sunny, took the reins of the fis- 
cally troubled National Assn. of 
Independent Record Distributors 
(NAIHD). which changed iUs han- 
dle to AFIM in 1997. 

Neumann had the distinction of 
working with three of the trade 
group's executive directors: Sunny 
Richman, Holly Cass (who was, 
like herself, a longtime Richman 
Brothers employee and succeeded 
Sunny in 1986), and Bradle.v, who 
succeeded Cass in 1993. 

"It is definitely the closing of an 
era." says Bradle.y of Neumann's 
departure. "She's going to be .so 
tremendously missed." 

Explaining her decision to leave 
the organization, Neumann — who 
is always hesitant to talk about 
herself — says only, "I've made 
other changes in my life. It's time 
for me to move on to something dif- 
ferent ... It really is Just time to 
add other skills to my repertoire." 

She sa.ys she will stay on with 
AFIM until late November or early 
December. 

Neumann's exit will leave the 
organization's staffing situation up 
in the air for the time being. "I'm 
not sure what is going to happen 
with that," Bradley says. "I'm 
going to be hiring additional staff 




bi) Chris Morrin 

here ... | but j it's not going to be 
somebody who will take over all of 
Mary's responsibilities. It's going 
to be a matter of shifting respon- 
sibilities among the staff. There 
won't be a person to replace Mary. 
That's not possible." 

Declarations of Independents 
wholeheartedly concurs. And we'd 
like to personally thank Neumann 
for her invaluable assistance over the 
vears, dating back to the days when 
we began covering the indie beat on 
a learn-while-you-earn basis. 

Neumann formally says good- 
bye to her friends in the business 
in a typically self-effacing piece 
she penned for the November 
issue of Indie Music World, which 
is going to press as this is written. 
In it, she writes, "The truly extra- 
ordinary aspect of my job for 
these past 20 years has been 
working with the independent 
music community." 

Anyone in that community who 
has had any contact with NAIRD 
or AFIM over the years undoubt- 
edly owes some sort of debt to 
Mary Neumann. We hope that debt 
will be recognized during AFIM's 
2001 convention, scheduled for 
May in Los Angeles. 




FLAG WAVING: Guitar aficiona- 
dos will have cause to celebrate 
next Tuesday (17), when Durham, 
N.C. -based Sugar Hill Records 
releases "Levee Town," the new 
album by the wizardly fret-blaster 
Sonny Landreth. 

Amazingly, the collection is the 
first album of new material by Lan- 
dreth since the now-defunct Zoo 
Records released his "South Of 1- 
10" in 199.5. Though he exited the 
lal>el not long after that, it t<Kik him 
a long time to get back in the .studio. 



"I was un the road for 10 months 
in 199.') and for much of '9<), and I 
wrote two songs in three years," 
Landreth sa.vs. 

Next, he was sidetracked by 
work with German musician Peter 
Maffay, who recruited an interna- 
tional crew of his favorite musi- 
cians, including Landreth, for a 
recording and touring project that 
ran into 1998. "That was a huge 
production," Landreth says. 

He also took time out to play on 
and produce an album with vocal- 
ist Marce Lacouture, who worked 
as a background vocalist on Lan- 
dreth's 1992 album "Outward 
Bound" and the current set. "We've 
been working on that album for 
years," he says of that still-unre- 
lea.sed project. 

And, of course, Landreth has 
continued to record and tour occa- 
sionally with singer/songwriter 
John Hiatt's group the Goners. 

"We had a little reunion gig, and 
we had so much fun, we did a whole 
album," Landreth says of Hiatt. 
That project, which was begun 
when the gifted tunesmith was 
still on Capitol Records, was com- 
pleted before Hiatt 's current Van- 
guard acoustic release, "Crossing 
Muddy Waters" (Billboard. Aug. 
12), and has not yet been issued. 

Somehow, in the middle of all 
this activity, Landreth managed to 
finally pull together an album's 
worth of solid tunes, and he again 
completed much of the work at 
engineer Tony Daigle's Dockside 
Studio in Maurice, La., half an 
hour from his Lafayette home. 

Like past works, the songs on 
"Levee Town" reflect Landreth's 
bayou roots. Tracks like the title 
cut, "This River." "The tl.S.S. Zy- 
decoldsmobile," and "Deep South" 
all deftly capture La Louisiane and 
its environs. 

Hiatt, Bonnie Kaitt, and Cajun 
fiddler Michael Doucet of Beau- 
soleil are among the featured 
guests on "Levee Town." but Lan- 
dreth performs in no one's shad- 
ow here. No slouch as a singer, he 
continues to amaze with his .siz- 
zling and utterly distinctive gui- 
tar style, which mates nimble 
slide work with dizzying finger- 
picking. 

"That's the key to the whole 
thing," says Landreth of his one- 
of-a-kind attack. "There's several 
techniques that have to do with 
positions and the combination of 
the glass with fretted notes." 

He adds, "As a kid, I really 
wanted to develop my own sound. 
1 don't know what inspired that 
sound, but as 1 got older. I recog- 
nized a vocal quality in my blues 
heroes. That's still a very big part 
of it for me." 

Landreth will support the 
release of "Levee Town" with a 
full-blown tour that commences in 
carlv2001. 
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CHILD'S PLAY 

((\iui i tntfd f}'mit jmqc 7.1} 

a children's bookl 

"So I contacted my friend, 
[illustrator] C. F. Payne, who'd 
done the 'Bathtub' album art- 
work, and sent him the text 
before I gave it to anybody," 
Lithgow says. "He just loved it, 
and he'd never done a children's 
book before. Together we took it 
to Simon & Schuster; they loved 
it and signed it up immediately. 
And only after that did I start 
collaborating with Bill Elliott on 
the orchestral arrangement for 
it." 

"The Remarkable Farkle 
McBride" tells of young Farkle, a 
musical prodigy who can play 



anything from a very young age. 
But because he's so brilliant on 
not only violin but flute, trom- 
bone, and percussion, he's not 
happy sticking with any one 
instrument and destroys them in 
fits of pique. Only when he tries 
his hand at conducting docs he 
find true happiness, because 
what he loves most is the sounds 
of all the instruments playing 
together. 

In concert, Lithgow read the 
book from an ea.sy chair in front 
of the orchestra, and the effect of 
hearing the witt.v, rhythmic text 
in conjunction with the masterful 
sounds of the CSO was a thrill. 



Lithgow also devised an inge- 
nious trick for helping kids keep 
track of which instrument was 
being highlighted. Farkle wears 
a red baseball cap in the book, so 
each of the symphony's soloists — 
including the entire percussion 
section and, ultimately, conductor 
Elliott as well — donned a red cap 
and stood up for the solo. The 
words are delightful, the music 
sublime, and kids are left with a 
solid foundation in orchestral 
education. 

Lithgow's entire performance 
formed one of the best kids' con- 
certs Child's Play has yet 
encountered. Long a successful 
actor, Lithgow nevertheless 
knows that performing for kids is 
quite a specialized and difficult 
thing to pull off. Interaction is 

'Experience is the 
only teacher — you 
learn what kids 
like and, much 
more, what they 
don't like' 

- JOHN UTHOOW - 



crucial, but it has to be fun inter- 
action, and Lithgow kept the 
audience with him at every junc- 
ture, whether it was singing 
along to simple choruses, guess- 
ing out loud what animal the 
actor was drawing on an easel set 
up next to the orchestra, or 
shouting hellos at the pair of live 
dogs he brought out after doing a 
world premiere of a new song, an 
ode to his own canines called 
"Fanny And Blue." 

"I thought the kids would love 
that better than anything," he 
says with a chuckle. "Describe 
the dogs in detail in a song and 
then bring them onstage." (These 
were stand-in pooches; the real 
Fanny and Blue made their stage 
debut earlier this month when 
Lithgow did "Farkle" at UCLA.) 

Lithgow, who has three children 
of his own, has been performing 
for kids since his own started 
entering the world, especially 
when they became school kids, 
and he started playing in their 
classrooms, assemblies, and at 
school benefits. "Experience is 
the only teacher — you learn what 
kids like and, much mure, what 
they don't like," he says. "I know 
what things make them laugh, and 
1 keep the tunes simple enough 
but challenging enough too." 

Next on the recording agenda 
for Lithgow is getting "Farkle's" 
music down so Simon & Schuster 
can start releasing the book with 
the companion CD. And, he 
assures, there will be a foUow'-up 
to "Singin' In The Bathtub." 
"We're just accumulating songs," 
he says. "And this time we're 
writing a lot more." 
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New Media 

Indie Label Artemis Records Launclies Digital Download Store 



Thin miie s column ims prepared by 
Marilyn A Gilleit. 

BmG entertainment may 
have grabbed the headlines 
recently with the announcement 
of its plan to have as many as 
2,500 digital titles for sale online 
by the holidays — starting with 
100 albums and singles up now at 
Lycos Music (see story, page 1) — 
but indie labels have long been 
ahead on this curve. 

The latest to dive into the dig- 
ital waters is Artemis Records, 
which said Oct. 11 that it is mak- 
ing its catalog of music available 
for sale digitally via the Liquid 
Audio distribution network, as 
well as on its own Web site, 
artemisrecords.com. 

The indie label, founded by 
chairman/CEO Danny Gold- 
berg, says it will offer current 
and back-catalog album tracks 
for sale, as well as make avail- 
able for download or streaming 
free promotional versions of rare 
and unreleased tracks, B-sides, 
and remixes. 

As of Oct. 10, the label was al- 
ready offering album tracks for 
sale in the new download store 
on its site from such acts as Kit- 
tie, Kurupt, Steve Earle, and 
Cindy Bullens. Tracks are 
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priced at 99 cents each and can 
be burned to a CD-R or exported 
to a portable device. 

The Liquid Network now adds 
a distribution reach for that 
product of some 900 participat- 
ing affiliate retail sites. 

In other indie-skewed Liquid 
news, the company has inked a 
deal to offer its digital-distribu- 
tion services to clients of Disc 
Makers, a CD manufacturer for 
independent artists. Disc Makers 
will promote and sell Liquid 
technology as a value-added 
service; indie acts that are cre- 
ating CDs will now be able to 
make their music available via 
download on Liquid's online dis- 
tribution network. 

Going once ... to yahoo: 

AllStarCharity.eom is aiming to 
raise its profile — and the 
amount of money it brings in for 
good causes — with a move from 
the vast wilds of the Web to a 
snug home within the popular 
Yahoo! Auctions site (auctions. 
yahoo.com). 

Launched in mid-July and 
supported by Sony Broadband 
Entertainment, the nonprofit 
AllStarCharity, as its name 
implies, offers for bid at auction 
unique packages based on 
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celebrity "experiences," as well 
as celebrity possessions. One 
hundred percent of each win- 
ning bid is donated to a charity 
of the celebs' own choosing, 
meaning that many lesser- 
known — but no less deserving — 
groups often benefit, according 
to AllStarCharity executives. 

The site has helped raise 
money for more than charities 
.since its launch. Among the mon- 
etary highlights thus far was a 
signed Eric Clapton guitar, 
which netted $10,500 for the 
Musicians' Assistance Program 
(MAP). 

Other music items on tap 
promise to fetch equally lofty 
sums from fervent fans. They 
include a guitar from Lenny 
Kravitz's personal collection, 
with proceeds benefiting Society 
of Singers; a scarf from Andrea 
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Bocelli, worn during his North 
American tour, along with a note 
and signature, benefiting the 
Starlight Children's Foundation; 
a script from the "Lisa The Veg- 
etarian" episode of "The Simp- 
sons," signed by Paul McCart- 
ney and the cast, benefiting 
People for the Ethical Treatment 
of Animals; and a Doors limited- 
edition gold record, signed by 
the band, benefiting MAP 

Log in and bid or donate some- 
thing to spur others on. It's all 
for the good. 

A ROYAL(TIES) PAIN? Details 
were still pending at press time, 
but it looks as if the Webcast 
performance royalty called for 
under the 1998 Digital Millenni- 
um Copyright Act is starting to 
move from concept to reality. 

The proof is in the putting 
together of a Recording Industry 
As.sn. of America (RIAA)-backed 
collection and distribution body 
to handle those presumed-in-the- 
pipeline funds. 

According to sources, the U.S. 
recording industry is readying 
rollout of SoundExchange, a 
Webcast royalty collection and 
distribution body that aims to 
oversee and handle the perfor- 
mance royalties Webcasters 
must pay artists and labels under 
the Digital Millennium Copy- 
right Act. 

The level of royalties is not 
stipulated in the act; Yahoo! and 
others have struck private licens- 
ing deals with the RIAA, but 
some online companies have gone 
to arbitration to set terms. 

The RIAA has long expressed 
its intention to oversee Web- 
license collection, but the deci- 
sion of which agency will admin- 
ister the fees is ultimately up to 
the Copyright Office, and many 
c-xpect a challenge to the RIAA 
plan. 

To allay some fears about "the 
cat guarding the henhouse," in 
the words of one online execu- 
tive, SoundExchange will have a 
board of directors drawn from 
various segments of the industry, 
including artists, sources say. 

Details are expected soon. The 
program was to have been 
unveiled Oct. 11, but the launch 
was pushed back to allow for a 
meeting of the new board. 

Stats entertainment: if 

candidates seem to be leaning to- 
ward Net-centric issues this 
year, there's a reason: Nearly 
90% of Web users plan to vote in 
this year's elections, according 
to a study released Oct. 11 by 
online mea.surement firm Media 
Metrix. 

Online AD-VANCES: Priori- 
ty Records and rock indie Spit- 
fire Records have entered into 
agreements with PlayJ, an 
advertiser-supported provider of 
digital downloads, to distribute 



promotional tracks from their 
artists online. 

Priority is a wholly owned unit 
of the EMI Group; its roster 
includes Ice Cube, Lil' Zane, 
Mack 10, and Snoop Dogg, and 
it distributes labels that include 
Rawkus and Master P's No 
Limit. Spitfire artists include 
Alice Cooper, Deep Purple, 
Sebastian Bach, Twisted Sis- 
ter, and Gary Numan. 

New York-based PlayJ, a sub- 
sidiary of EverAd Inc., offers en- 
crypted downloads that are free 
but display customized advertis- 
ing material as tracks are 
played. The company — which 
offers more than 65,000 titles 
and distributes its content 
though a network of affiliate 
partner sites, including Lis- 
ten. com — recently released pro- 
motional tracks by Wyclef Jean 
and T-Boz of TLC. PlayJ also 
recently signed a distribution 
agreement with Danny Gold- 
berg's Artemis Records. 

More bands for the 

BUCK: MP.S.com is offering an 
annual subscription to its classi- 
cal music channel for $29.99, 
which is 75% less than the serv- 
ice's $10 monthly rate. 

The service gives subscribers 
unlimited access to 4,000 down- 
loadable tracks from acts includ- 
ing Luciano Pavarotti, the 
Royal Philharmonic Or- 
chestra, and Alicia de Lar- 
rocha. 

Quick BYTES: webcast com- 
pany MCY.com has inked a con- 
tent deal with SFX Entertain- 
ment. Under the deal, which runs 
through 2001, MCY will have the 
opportunity to acquire exclusive 
digital rights or sponsorship to 
events produced or promoted by 
SFX, The companies have collab- 
orated before, when MCY served 
as primary sponsor and exclusive 
digital distributor of SFX con- 
certs this year by Backstreet 
Boys and 'N Sync. 

Digital storage locker compa- 
ny Myplay is denying that recent 
layoffs were caused by a lack of 
funding opportunities. The com- 
pany declines to say how 
many staffers have been let go; 
reportedly, it is between five and 
12. In a statement, the company 
says, "Myplay eliminated some 
positions last week related to 
editorial content, marketing, and 
administration. At the same 
time, the company is increasing 
.staffing in the areas of sales and 
business development." Myplay 
recently received $25 million in 
additional funding. 

Online delivery service Kozmo. 
com says it has abandoned plans 
to acquire its main rival, urban- 
fetch. com. "The deal is dead," a 
Kozmo spokeswoman confirmed. 
It is understood that Kozmo 
executives had questioned urban- 
fetch's finances. 
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Wrestler Chyna Shares Her Fitness Tips On WWF Home Video 



BY ANNE SHERBER 

NEW YORK— At first glance, 
Chyna doesn't look like your aver- 
age star of a workout video. 

The only woman who wrestles 
the men of the World Wrestling 
Federation (WWF), Chyna is a 
towering six feet and tips the scale 
at somewhere between 180 and 
200 pounds. The wrestler has the 
beefy, defined muscles and thick 
neck of a bodybuilder and is fre- 
quently rumored as being a man in 
drag or a product of extensive 
plastic surgery, both of which she 
denies. 

While lacking the petite perki- 




ness or aerobic credentials of fit- 
ness queens Denise Austin or 
Kathy Smith, Chyna is the WWF's 
first-ever female Intercontinental 
champion and is the company's 
best hope to crack into the fitness 



market. 

Chyna began her career in the 
federation as a bodyguard for 
WWF stars Triple H and Shawn 
Michaels, and the company is bet- 
ting that the fitness market's core 
18- to 3o-year-old female demo- 
graphic will want to learn and 
employ Chyna's secrets in their 
own workouts. 

"We feel that Chyna has a story 
to tell," says Robert Mayo, direc- 
tor of home video for WWF Home 
Video. "She is obviously a very fit 
woman. If anybody has the ability 
to empower women, to get them to 
work out and get them to be as fit 



Warner Consolidates Use Of Distribotors; 
MGM Doobles Its Nomber Of DVD Releases 




THiS 



by Eileen Fitzpatrkk 



Distribution squeeze: Universal studios 
Home Video has sort of followed Warner Home Video's 
lead by consolidating the use of distributors. 

Under Universal's new plan, the supplier will dis- 
tribute rental and sell-through product through both 
Ingram Entertainment and Sacramento, Calif. -based 
Video Pi'oduct Distributors. Valley Media will contin- 
ue distribution of sell-through product only. Dream- 
Works Home Entertainment titles, distributed by Uni- 
versal, will continue to use all the traditional 
distributors for both 
rental and sell-through 
product. 

Universal's plan, 
though, differs from 
Warner's; it went direct 
with retailers on rental 
product, cutting out dis- 
tribution completely. 
Warner hired Ingram 
only as a third-party sales 
and aflmini.stration agent 

"What we've done is 
cut down on the number of distributors we u.se," sa>'s 
Universal president Craig Kornblau. "We're playing 
to the strengths of distributors we've chosen and are 
not doing a back-office deal, like Warner has done." 

Kornblau says the mov'e was triggered by the compa- 
ny's desii-c to haw more direct contact with i-ctailcrs 
and eluninate multiple .sales calls on the same pi-oduct 
by the eight different dLsta-ibutors out there. In addition, 
Kornblau .says, the company will no longer support sub- 
dLstributors. 

"This way it's a fair sj-stem with the biggest bene- 
fits to retailers because there's more focus and en- 
hanced undei'stimding of our product." he says. 

WTiile it's protobly better for Univoi'sal and retailei's, 
it's another blow to the distribution cnmmunit.v, which 
is already standing on shaky ground. The lass of rental 
product will result in a .M loss of revenue for Valley, 
which said it was "disappointed" in the decision. But 
at least the company Ls trying to look on the bright side. 

"We appreciate Universal's recognition of our lead- 
ership position in rideo sell-through and racking," .says 
Valley senior VP of sales and marketing Peter Ander- 
son. "In light of the success we've had with rental 
video this pa-st year, we're obviously disappointed in 
their decision regarding rental piwluct. But our com- 
mitment to the rental business is unaffected by this 
decision, and w"e expect to .see our growth in this mar- 
ket continue." 

The new system will take effect with the Dec. 6 
release of "Nutty Professor II: The Klumps." The title 



LS priced at S22.98 on VHS and §26.98 on DVD and fea- 
tures cross-promotional partners Church's Chicken, 
MSN.com, Windows Media.com. and Carjwint.com. 

E.xtras on the DVD-ROM enhanced disc include delet- 
ed scenes, a director's commentary by Peter Segal, an 
additional one with Segal and producer Brian Grazer, 
and a behind-the-scenes featurette. The title will also 
launch Universal's new copy-depth program for rental 
product 



UOUBLE THE DVDS: 
MGM Home Entertain- 
ment says it will more 
than double its DVD 
releases next year, 
scheduling more than 
350 fihns for the format. 

"The reason we're 
increasing the schedule 
is because the market is 
driving it," says MGM 
executive VP of market- 
ing Blake Thomas. 
"DVD has caught the imagination of the public, and in 
a way we can't sit on these titles any longer." 

Thomas says the titles will be grouped into themes. 
About 30-40 titles new to DVD will be released each 
month repre.senting a mix of MGM and United Artists 
titles, as well as acquired product from Orion and Poly- 
Gram. Titles include "Alice's Restaurant," "Mystic 
Pizza," "Terminator," and a special edition of "When 
Harry Met Sally . . ." 

The accelerated schedule begins in January to take 
advantage of new DVD purchasers. This year the com- 
pany expects to release approximately 150 DVD titles. 

New LOOK: Entertainment preview Web site First- 
Look.com relaunched recently with numerous new 
features. The site now offers consumers more than 3 
million .streamed movie cli|)s from theatrical features, 
DVD and VHS titles, and, soon, tele\'ision shows pro- 
duced by Carsey-Wamen 

To debut the new tele\ision section, the sit£ will con- 
duct a contest awarding a walk-on role on "That '70s 
Show," "3rd Rock From The Sun," or "Normal. Ohio." 
The contest is slated to begin in November 

In addition, the site has an interface with an embed- 
ded media player, a seaivhable database, links to online 
retailers, and product reviews. Links also help usei-s 
purchase mo\'ie and concert tickets. Pi-oduct preriews, 
hints for playing hundi"eds of video games, w ish lists, 
tour schedules, and entertainment news round out the 
redesign. 



as they can be, she does. She sends 
the message that you don't have to 
be stick-thin to be beautiful." 

The 60-minute video, titled 
"Chyna Fitness: More Than Meets 
The Eye," features a 40-minute 
circuit training routine alternat- 
ing strength training and cardio 
work, footage from Chyna's 
favorite wrestling matches, and 
interviews » ith Chyna and WWF 
stars Triple H, Rikishi, and the 
Big Show. 

Mayo says the company's goal is 
to offer a w^orkout that is medical- 
ly sound and physically challeng- 
ing. To accomplish that, WWF 
hired certified fitness instructors 
Michelle and Phil Dozios, who 
have starred in four "Buns Of 
Steel" videos, to produce the 
video. 

"We made a decision to work 
with well-known fitness instruc- 
tors and producers to produce this 
video," says Mayo. "We want it to 
be a true fitness video." The tape 
carries a suggested retail price of 
$14.95. 

Like her male WWF counter- 
parts, Chyna, whose real name is 
Joanie Laurer, is making some 

high-profile ap- 

pearances to raise 
her awareness 
level. For example, 
she appeared on 
the MTV Video 
Music Awards, 
has a small, re- 
curring role on the 
NBC sitcom "3rd 
Rock From The 
Sun," and has made 
a number of guest 
appearances on 
"The Tonight Show 
With Jay Leno." 

There's more to 
come. This month 
she is featured in a 

"revealing pictori- 

al" in Playboy, is 
the subject of a new comic book 
from Chaos! Comics, and has 
written an autobiography that is 
due shortly in bookstores. 

In a break from its traditional 
product line, "Chyna Fitness" is 
the first non-wrestling video that 
the WWF has ever released. 
Mayo says that diversifying the 
label's line is a natural extension 
of their wrestling videos. 

"Our performers are very ath- 
letic," he notes. "Most of them are 
extremely fit and do a lot of work- 
out and exercise on their own. And 
we have a lot of experience and 
success in the home video mar- 
ketplace, selling product through 
to consumers." 

Even with the full force of the 
WWF's marketing and sales ma- 
chine behind the product, the 
question remains as to whether 
women w ill respond to Chyna as a 
fitness expert and role model. 

Mayo says that, although it 
seems contrary to expectations, 




'If anybody 
has the ability 
to empower 
women, to get 
them to work 
out and get 
them to be as 
fit as they can 
be, she does. ' 

- noBEirrituro - 



there is a significant overlap 
between the WWF audience and 
the target audience for "Chyna 
Fitness." 

"Our research shows that our 
fan base skews more toward 
men, but we do have quite a 
large female demo- 
graphic," he notes. 
He declined, 
though, to give any 
specific statistics. 

However, the 
company does have 
enough confidence 
in the number of 
female viewers that 
it will run a promo- 
tional spot for the 
workout on WWF 
television program- 
ming. Other ads w ill 
be placed on the 
WWF's Web site 
and in its maga- 
zines. 

Mayo says that 

one challenge in 
marketing the workout w ill be to 
make sure that retailers recog- 
nize that it belongs with fitness 
product and not in the sports 
sections with the other WWF 
product. 

Although WWF chose to release 
"Chyna Fitness" in September to 
take advantage of the publicity 
surrounding Chyna's various pro- 
jects, the company has plans to 
carry the promotional activities 
for the title through December 
and January, which are tradition- 
ally the key sales period for fit- 
ness product. 

Mayo notes that there are also 
plans to release an extended DVD 
version of the workout in late De- 
cember or early January that » ill 
feature things not included on the 
VHS version, such as more of 
Chyna's personal history, more 
footage of Chyna's wrestling 
matches, and nutritional advice 
from the wrestler. 
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THIS WEEK 


LAST WEEH 


WKS. ON CI 


TITLE 


Label 


Prirtcipal 


ll 


? 

■| 


LWPiKe 










^ No 1 










1 


2 


3 


THE LITTLE MERMAID II: 
RETURN TO THE SEA 


Walt Disney Home Video 

8uena Vista Home Entertainment 19680 


Animated 


2000 


III! 


26 99 


2 


5 


13 


THE SIXTH SENSE 


Hollywood Pictures Home Video 
Buena Vista Home Entertainment 18301 


Bruce Willis 

Ha ey Joel Osment 


1999 


re-13 


I9i9 


3 


7 


11 


MARY-KATE t ASHLEY: 
SCHOOLDANCE PARTY 


Ouaistar Video 

Warner Home Video 56501 


Mary-Kate A 
AsMey Oisen 


2000 


m 


I49S 


4 


1 


8 


ERIN BROCKOVICH 


Universal Studios Home Video 85710 


Julia Roberts 
Albert Fin ley 


2000 


R 


22 91 


5 


6 


19 


SEX AND THE CITY 


HBO Homt Video 
Warner Home Video 99301 


Sarati Jessica Parker 
Kim Cattrall 


2000 


Ml 


39 92 


6 


10 


14 


PUYBOY'S WET& 
WILD-SLIPPERY WHEN WET 


Playboy Home Video 

Universal Music & Video Dist. PBV0B64 


Various Artists 


2000 


Ml 


1991 


7 


14 


8 


PLAYBOY'S SEXY GIRLS NEXT DOOR 


PlaytKV Home Video 

Universal Music & Video Dist. PBV0865 


Various Artists 


2000 


Ml 


1998 


8 


4 


20 


AMERICAN PIE 


Universal Studios Home Video 84436 


Jason Biggs 
Alyson Hannigan 


1999 


NS 


19.98 


9 


8 


20 


SOUTH PARK: BIGGER, 
LONGER t UNCUT 


Paramount Home Video 336823 


Animated 


1999 


R 


1998 


10 


9 


7 


SAMURAI X 


A.D.V. Films OOID 


Animated 


2000 


m 


1998 


11 


3 


6 


THE TIGGER MOVIE 


Walt Disney Home Video 

Buena Vista Home Entertainment 19302 


Animated 


2O0O 


c 


2499 


12 


27 


4 


ECW: EXTREME EVOLUTION 


Pioneer Entertainment 71404 


Various Artists 


2000 


NR 


1498 


13 


24 


4 


PLAYBOY'S GIRLS OF HEDONISM 


Playtwy Home Video 

Universal Music & Video Dist. PBV08&6 


Various Artists 


2O0O 


m 


1998 


14 


II 


9 


BUZZ LIGHTYEAR OF STAR 
COMMAND: THE ADVENTURE BEGINS 


Walt Disney Home Video 

Buena Vista Home Entertainment 19751 


Animated 


2000 


m 


2499 


15 


13 


42 


THE MATRIX 


Warner Home Video 17737 


Keinu Reeves 
LaureiKe Fahiiume 


1999 


R 


1998 


16 


34 


3 


BOYS DON'T CRY 


FoxVideo 


Hilary Swank 
Chloe Sevigny 


1999 


R 


19-98 


17 


38 


2 


AARON'S PARTY (COME AND 
GET IT)— THE VIDEO 


Jive7omt>a Video 
BMG Video 41721 


Aaron Carter 


2000 


HR 


9395 


IS 


19 


5 


THE BEST MAN 


Universal Studios Home Video 20715 


Taye Diggs 
Nia Long 


1999 


R 


19-95 


a 


IS 


5 


NEXT FRIDAY 


New Line Home Video 
Warner Home Video 5034 


Ice Cube 


1999 


R 


1998 


20 


20 


3 


THE SIMPSONS TRICK 
OR TREEHOUSE 


FoxVideo 2000478 


The Simpsons 


2000 


Ml 


2498 


21 


30 


3 


KILLER KLOWNS 
FROM OUTER SPACE 


MGM Home Entertainment 1000957 


John Vemon 


1918 


re-13 


1295 


22 


17 


5 


END OF DAYS 


Universal Studios Home Video 85240 


Arnold Schwarzenegger 


1999 


1, 


1998 


23 


36 


3 


THE BONE COLLECTOR 


Universal Studios Home Video 


Denzel Was^^ngton 


1999 


R 


1995 


24 


12 


17 


PLAYBOY'S LUSTY LATIN UDIES 


Playboy Home Video 

Universal Music & Video Dist. PBV0862 


Various Artists 


200O 


Ml 


1998 


29 


16 


4 


EYES WIDE SHUT 


Warner Home Video 17655 


Tom Cruise 
Nicole Kidman 


1999 


R 


19-98 


26 


26 


46 


SLIPKNOT: WELCOME TO 
OUR NEIGHBORHOOD • 


Roadrunner Video 981 


Slipknot 


1999 


Mi 


5.98 


27 


21 


41 


BUENA VISTA SOCIAL CLUB 


Artisan Home Entertainment 10171 


Buena Vista 
Social Club 


1999 


G 


22 98 


2t 


18 


12 


MY DOG SKIP 


Warner Home Video 18286 


Frankie Muru 
Kevin Bacon 


2000 


re 


1998 


29 


22 


15 


PLAYBOY'S NO BOYS ALLOWED 


Playtxiy Homi Video 

Univeisal Music & Video Dist. PBV0B&6 


Various Artists 


2000 


NR 


19.98 


30 


23 


45 


BRITNEY SPEARS: TIME OUT 
WITH BRITNEY SPEARS 


Jive'Zomtw Video 41651-3 


Britney Spears 


1999 


NR 


1998 


31 


28 


14 


SHAFT 


MGM Home Entertainment 95051 


Richard Roundtree 


1971 


R 


9.94 


32 


25 


9 


THE FOG 


MGM Home Entertainment 100812 


Jamie Lee Curtis 


1979 


R 


9.94 


33 


29 


21 


PLAYBOY VIDEO CENTERFOLD 
PLAYMATE OF THE YEAR 2000 


Playtjoy Home Video 

Universal Music & Video Dist PBV0661 


Jodi Ann Paterson 


2000 


m 


1998 


34 


33 


6 


TOM GREEN SHOW UNCENSORED 


MTV Home Video 

Sony Music Entertainment 5382 


Tom Green 


2000 


Ml 


1998 


35 


32 


4 


FOR LOVE OF THE GAME 


Universal Studios Home Video 841 56 


Kevin Costner 
Kelly Preslon 


1999 


PG-13 


19 98 


36 


31 


32 


DEATH ROW UNCUT 


Death Row 

Ventura Distribution 66200 


2 Pac 

Snoop Doggy Dogg 


2000 


NR 


19.95 


J7 


35 


8 


GIRLS GONE WILD-COLLEGE 
CO-EOS: MARDI GRAS 


Ventura Distribution 0213 


Various Artists 


2000 


Ml 


1995 


3< 


37 


26 


STAR WARS EPISODE 1: 
THE PHANTOM MENACE 


FoxVideo 2000092 


Liam Neeson 
Ewan McG'eKor 


1999 


PC 


24 98 


39 


NEW^ 


LUKE'S FREAKSHOW VOLl 


Ventura Distribution 5543 


Various Artists 


2«I0 


Ml 


1998 


40 


RE-ENTRr 


IT'S THE GREAT 

PUMPKIN. CHARLIE BROWN 


Paramount Home Video 83718 


Animated 


1994 


Itt 


12.95 



# RiAA gold c«rt. tof sales oi 50.000 units or SI million tn sales at suggested letait. ARIAA platinum cert, tor sales □( 100.000 units or S2 million in sales at suggested 
retail, ♦ IRMA gold certification for a minimum of 125,000 units or a dollar volurT>e o< $9 million at retail for theatncalty released programs, or of at least 25,000 units and 
$1 mmon at suggested retait lor nontheatncal tiltes ' IRMA platinum certification lor a minimum sale ot 250.000 units or a dollar volume ot $18 million at retail for 
theatncally released programs, and of at least. 50.000 units and S2 million a1 suggested retail for nonirteatrical titles. C 2000. Billtxxsrd'BPI Commumcations 
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COMPILED FROM * NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


i 
1 


1 LAST WEE 


o 

s5 


TITLE (Ritni) 


Label 

Distributine LjM, C4Uk)g Numbir 


Principil 
pHtuiiiMn 










No. 1 






5 


4 


ANY GIVEN SUNDAY iR) 


«i"r -:n<Vi»o 18322 


[>ennis QuaiO 


2 


1 


7 


ERIN BROCKOVICH iR: 


Uiii'/>''*-.3i Studios Hof^e Video 

h?.':d 


IjjIii D/^luHc 

juiis TOoens 
Wl»rt ^ ■■■■<■,■ 


3 


2 


4 


AMERICAN PSrCHO INR) 


UriivP-'^'^i Sli.ictiC'^' HQm? Video 


Christian Bale 


4 


E 


3 


MISSION TO MARS (PG-I3I 


7ixc^5JCT'6 "^iirr^ ^'idco 

viiti- -.L'.-.-dinrrf-n 19573 


Gary Sinise 
T>n RobbMtt 


S 


3 


10 


MAGNOUA (Ri 


Warner Home ViOeo 4969 


^banne Moore 

Tom C'jise 


6 


12 


2 


HIGH nOEUTV (RI 


Toud^stcv Home Vidso 

Sjfia i H:r^ [r-w* -Tent IZiir 


John CuMck 


7 


4 


7 


THE CIDER HOUSE RULES IPG-13) 


Miramax Home Enienaninent 

Bje-ia V^ra H.ire Ert--U."nent i:2S6 


Tobey Maguire 
Micnael Cune 


1 


10 


5 


GHOST 000 (R) 


Artisan Home Entertainment 
10352 


Fores) VVhltiher 


9 


NEW^ 


GORGEOUS INR> 


Columbia TriStar Home Video 

05458 


JaclueChan 


10 


IS 


7 


TITUS (R) 


FojiVideo 200059 


Anthony Hophins 

le^ca ijnae 


U 


13 


5 


THE NEXT BEST THING (PG-I3I 


Paramourrt Home V«leo 334227 


Hupert Ewen 


12 


7 


11 


THE WHOU NINE YARDS (R) 


Wsmer Home Video 183S1 


Bruce Willis 
Matthew fv-t'y 


13 


9 


5 


THE BIG KAHUNA IRI 


Urweisal Studios Home Video 
85774 


Kewi Spacfv 
Carr.' l>VitC 


14 


8 


8 


REINDEER GAMES DO 


Dvnenscri Home Video 

Buena Visia Hem Entttainmenl 20619 


Ben Afflech 
Garv Sinese 


IS 


11 


10 


THE NINTH GATE (RI 


Artsan Home Entertainment 4123 


Johnny DcoD 


16 


14 


10 


THE BEACH (RI 


Fon Video 60608 


Leonanlo DiCiprio 


17 


NEW^ 


HNAlDESTINAriONIRI 


New Line Home VK)eo 


Devon Saws 

All Urter 


IS 


NEW^ 


PMMXSSM0N0KE(FG-13I 


Mirarai Home EUerUinmeflt 

Buerj Vista Hone IrteitkmeM i-i 3 1 : 


Ammsled 


19 


16 


9 


ROMEO MUST DIE (RI 


Wam^ Home Vkteo 18128 


JetU 

Aai.vah 


20 


19 


17 


GIRL. INTERRUPTED (RI 


Wjmbia TtiStaf Home Video 271 1 


Vftnona Pfv<ie' 



^ IRMA gold cettrlication a minifnLTi of 125,OCO units w a dol'af «)lu™ $9 miilKxi at relad tor featncally t«leased 
C^cgrams, of ol al *as1 25, COO i,nits ana $1 miHion at si:4gested retail tw nontreatnca: titles. ■ | IRMA platinum certrtcation 
tor a mnirrmm sale of 250. COO units or a dollar wtiume of S18 million at retaii tof theat)a::ally r^eased programs, and oi at 
least. 50.000 units and $2 miltnn at suggested ictall for nonltieatrical trtles. C 2000. BidtxianVGPI Communicabons- 
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Top DVD Sales . 


1 ;i.i,v;eek 1 




< 

5 


COMPILED FROM A NATIONAL SAMPLE OF iZ^^ 
RETAIL STORE AND RACK SALES REPORTS JF^^ 
COLLECTED. COMPILED. AND PROVIDED BY ' ■ ' 

Label 

TITLE (R«ir«l IPnctI rTL..; , u., /• . l_ i_. 

Dislnbutins LjM, Catitaf Number 


Principal 
Pcrformen 










No. 1 




1 


i 


e 


BRAVEHEART •X\ [It fi) 




Me- Ctltv^ 


2 


1 


2 


FINAL DESTINATION (R> !21 981 


N» U-« fiye 'iKBitom Wk WK' 506: 


Oevon Saws 

Ah Larter 


3 




DC ROCn HOCROI PICniRE SHOW » 2! » 


Fo»V<l« 000574 


Tim Curry 

S.i^r Sararidon 


4 


2 


3 


KUmEMmHIllinWIITOMZtGTO 


Walt Drsnp/ Home V>de<vBuena 
Vftis Heme Ernertainment 19303 


Animated 


S 


4 


4 


MISSION TO MARS IPC-131 (29.991 


Touchstone Home VideaBuena 

H"ne Erlertamre'"! j9ij73 


Gary Sinise 

T Ti Rritciis 


6 


3 


E 


ANY GIVEN SUNDAY (R) 124 981 


Warner Home Video 18322 


Al Psano 


7 


NtW»> 


1W meimME HmE CHBMK IK! CS HI 


Walt Dwev Home VKtayBuena 

Vrtla Hyne frlfftamrr^nl cZ^'.Zl 


Animated 


S 


; 


55 


THE MATRIX IRI (24 981 


VHmei Home V«*eo 17737 


Keanu Reeves 

Lau-ence fishbume 


9 


NEW^ 


CtMTAn (SPECIAL EOITIONI IKl (It III 


Wamer Home Video 15041 


Jodie Foster 
MaBliew VlLiLf-jjune.' 


10 


RE-EHTRV 


THE NEGOTIATOR (RI 124 981 


Warner Home VOeo 16750 


Samuel L. Jaclison 
Kewri 


11 


NEW^ 


UNFORGIVEN(RH19 9SI 


Wamer HomeVrteo 12531 


Clint Eastwood 
Gene nac-njin 


12 


9 


17 


THE GREEN MIU (RI 124 931 


Wamer Home Video 2579 


Tom Hanks 


13 


10 


6 


TERMINATOR 2: lUOGMENT MT (RI (39981 


A/tisin Home EnMrtaMmenl 10967 


Amoid SctmmneQBi 


14 


19 


10 


ROMEO MUST DIE IRI (24 981 


Wamer Home Video 18128 


Jet Ll 

AJ ryal 


15 


RE-ENTRT 


HOUSE ON HAUNTED HIU (RI (24 991 


Wamer Home VKleo 16018 


'[iecMfey Rush 
FairVe Janssen 


U 


RE-Exnn 


FIGHT CLUB (RI (34.981 


FffiVldeo 2000035 


BradRo 
Edward Norton 


17 


RE-ENTin 


ANALYZE THIS (RI (24981 


W»merHome Video 16988 


Robert Oe Niro 

fy Cr/5tfll 


18 


NEW^ 


LA. CONFIDENTIAL (RI 119.981 


Wamer Home Video 14913 


Kevin Spacey 

Rl,'5--«ll C'Cr^^e 


19 


NEW^ 


SNOW DAY (PGI (29.991 


taW3ten rdnT^reioRniTc MR33K4i 


Chevy Chase 
ChnsEllion 


20 




12 


THE PRINCESS BRIDE (PGI (19 981 


MGM Home Enteitamment 908064 


Cary E'wes 
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Home Video 

Pierson Brings Back 'BOs Shows 'Hullabaloo,' 'Music Sceoe' 



Mm Piei'son has produced many 
CD i-eissucs of classic songs from the 
'60s and thought it was time for a 
video tribute as well. He convinced 
MPI Home Video to hire him for the 
project. The result is a reissue of the 
'60s variety shows "Hullabaloo" and 
"Music Scene," which will be 
relea.«ed Tue.sday (17) on VHS and 
DVD. Here Pierson talks about the 
transition from audio to video and 
the look of music video today. 

How was this home video pro- 
duction like your audio work? 

Basically, it's the .same — compihng 
and reviewing existing material into 
the best representation on an artis- 
tic as well as commercial le\'el. 

In the case of "Hullabaloo," there 
wei-e 48 original programs, and it was 
one of the first color broadcasts on 
NBC back in IWS. Unfortunately, tJie 
networks did not save tapes in that 
era, so we have only three in color, the 
re.st being in black-and-white kin- 
esco|ie. But since most view ere didn't 
have color television in 196.5, seeing it 
in black and white is actually a tvp- 
re.sentativ^ time capsule. 

What about the sound quality? 

Audio-wise we were able to en- 
hance the sound quality becaase the 
producer of the show, Gary Smith, 



h;>d audiotaiK.>s of many of the shows. 
We digitally remastered those and 
then synchronized them with the 
kinescopes. 

Was there much lip-syncing in 
those days? 

No, in fact, most of "Hullabaloo" 
Wiis live. A few artists would .sing live 
to a track, others performed with 
the show's orchestra, and some, like 
the [Rolling] Stones, would sing to a 
[pre-recorded] track. 

Who else appeared on "Hulla- 
baloo"? 

It had people like the Animals and 
Lovin' Spoonful for the kids, and 
then for adults there would be Sam- 
my Davis Jr and Jack Jones. You'd 
also have artists of the British Inva- 
sion, like Gerry & the Pacemakers 
and Herman's Hermits in .segments 
hosted by Beatles manager Brian 
E|jstein. 

And how about "Music Scene," 
which aired in the late '60s? 

It's amazing how just a few years 
make it a totally different ballgame. 
The whole music world was chang- 
ing. "Music Scene" was definitely 
skewed toward a youth market, with 
David Steinberg and a troupe of 
players, including Lily Tomlin pre- 




Full Service 
CD, DVD 9, 10 a 5 
Pre-Masterlng a 
Manufacturing 



We Do it All 




"Laugh-In," doing topical humor. 
And the music was an intriguing mi.x 
of .styles based on different BilUward 
charts. For in.stance, theiv might be 
Janis Joplin, Buck Owens, Frankic 
Laine, and Crosby, Stills, Nash & 



Young, all in a couple weeks' time. It 
was an extremely eclectic show. 

Whatever happened to the musi- 
cal variety show? 

In its heyday, shows like "The Ed 
Sullivan Show" apjwaled to the mas- 
ses by (tffering a smorgasbord of 
performers. But then TV grew into 
so many different directions, and 
popular music evolved to so many 
factions. Top 40 radio moved into a 
new era of narrowcasting. 

How do you think the visual 
representation of music then com- 
pares with that today on MTV and 
VHl? 

In the old days, you really focu.sed 
on the performer doing the sung. You 
didn't get bogged down with too 
much visual distraction. At the same 
time, the music video has become an 
art form, and there are wonderful 
examples of technology blending 
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with artistry. To me, though, the best 
mu.sic videos still allow you to create 
your own reality. 

Why do you think shows like 
these are still popular? 

Well, they really are time pieces 
with the far-out costumes and exag- 
gerated dances. For baby boomers 
like me, they'll tran.sport us back to 
another time in our lives. For the 
younger crowd, I'm sure they will 
seem very quaint and old-fash- 
ioned — in other words, campy. 

Al.so, I think for serious music lis- 
tcneiis and ciisual listenei's, evjeryone 
looks back at the '(KJs as one of the 
most .solid periods in mu.sic. It w'as 
the era when rock music came into 
full bloom, and yet there were also 
croonei*s still around and a gi-owing 
folk music .scene. This music is the 
soundtrack of the last 40 years. It's 
the era that just does not go away- 
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Top Special interest Video Sales^ 
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z 
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"5 
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COHPIIED FROM A M<IIOKAl SAMPIE OF ./z, — 

BETIIL STORE MD RICH REPORTS COl. 
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TITLE 

Program Supplier. Catalog Number 






£ 

v> 
X 


£ 


z 

Oi- 

S5 
15 


COKPILED FROM « R4TI0ML SMPU Of i/jL^ 
RETAIL STORE ItND R4CII REPORTS COL- Utr^- 
LECTED COMPILED MD PROVIDED BY f 

-4 .. 

TITLE 

Program Supplier, Catalog Number 


Suuestert 
List Price 


RECREATIONAL SPORTS . 




HEALTH AND FITNESS . 


1 1 


25 


WWF: THE ROCK: ThPpEOPLE S CHAMP 


11 'rs 




1 


4 


2 


BILLY BLANKS: TAE^O LIVE 

Vei luij L'i,:-,l ■ 




2 


2 


8 


WWF: TABLES LADDERS CHAIRS 

World Wrestling; Federation Heme VitJeo 259 


11 




2 


1 


93 


BILLY BLANKS: TAE BO WORKOUT 

Ventura Dislnb.itton ^Wi'.2^^ 


39 55 


3 


3 


24 


WWF; EVE OF DESTRUCTION 

World Wrestling Federation Home Video 256 


U.9S 




3 


2 


85 


THE CRUNCH: TAE BOXING WORKOUTS 

Ancnor Bav Entertainment 10813 


14 98 


4 


4 


8 


WWF: DIVAS POST CARDS FROM THE CARIBBEAN 

World WreHthnK Federation Home Video ?bl 


14.9i 




4 


3 


66 


BILLY BLANKS: TAE-BO WORKOUT ADVANCEDiTAE-BO UVE 

Ventura Dislnlijlinn TB2271 


2995 


5 


6 


6 


ECW: EXTREME EVOLUTION (CENSORED) 

Pioneer Entertainnrent 71404 


I4.9S 




5 


5 


31 


WEIGHT LOSS-YOGA 

Living Arts 2 1 


995 


S 


S 


6 


ECW: EXTREME EVOLUTION 

Pioneer tnte'lairimeni 71405 


149! 




S 


6 


39 


LIVING YOGA COLLECTION 

Living Arts 61187 


17 S8 


7 


7 


8 


WWF: STONE COLD STEVE AUSTIN-LORD OF THE RING 

WOrid Wrestling Federation Home Video 260 


I4.9S 




7 


7 


100 


TOTAL YOGA 

Living Arts 1080 


999 


8 


8 


69 


WWF: THE ROCK-KNOW YOUR ROLE 

World Wrestling Federation Home Video 234 


I49J 




8 


8 


75 


YOGA FOR BEGINNERS: ABS 

Living Afts 118S 


99< 


9 


9 


12 


NBA: 2000 NBA FINALS CHAMPIONSHIP 

USA Home Ei lurtaii-nieiit 60099 


1995 




9 


12 


60 


BILLY BUNKS: CRUNCH MASTER BLASTER 

Anclior Bay Entertainment SV10885 


9.91 


10 


10 


21 


JUGGALO CHAMPIONSH-T WRESTLING 

Pv,< hr::n|i 1 Video ?;'00 


2195 




10 


9 


22 


BILLY BUNKS: TAE-BO GOLD 

Vpnti;r3 [>slntMi1ion ??/6 


24 9S 


11 


12 


46 


WWF: AUSTIN VS. MCMAHON 

World Wiestliflg Federation Home Video 240 


1495 




11 


13 


14 


THE METHOD: PRECISION TONING 

Paiade Video 30572 


1298 


12 


11 


12 


WWF: INSURREXTION 

World Wrestling Federation Home Video 258 


1995 




12 


10 


312 


YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 

Living Arts 1088 


14 98 


13 


n-Biiin 


KING OF THE DEATH MATCH 

GfOuod-Zero Entertainment 2056 


1999 




13 


11 


41 


BILLY BUNKS: TAE-BO WORKOl/T FOUR-PACK 

Ventura Distnbution 10013 


4998 


14 


13 


3 


WWF: FULLV LOADED 2000 

World Wieslling Federation Home Video 250 


2995 




14 


14 


92 


ABS AND BUNS: 2-PACK 

UAV Entertainment 60115 


995 


15 


14 


9 


XTREME WRESTLING 

DC.D Vi(:en ri(K)? 


1495 




15 


15 


45 


A.M. YOGA FOR BEGINNERS 

Living Arts 1071 


9-98 


16 


15 


25 


NBA NOW!: SHOWMEN OF TODAY 

USA Home Fnterlainment 6004 


1495 




It 


16 


81 


KATHY SMITH: TIMESAVER-CARDIO FAT BURNER 

Sony Music Entertainment 51564 


14.98 


17 


19 


64 


WWF: COME GET SOME-THE WOMEN OF THE WWF 

World Wrestling Federation Home Video 235 


1495 




17 


17 


71 


KATHY SMITH: TIMESAVER-UFT WEIGHTS TO LOSE WEIGHT 

Sony Music Entertainment 51565 


1498 


18 


18 


6« 


WWF: BEST OF RAW VOL. 1 

World Wrestling Federation Home Video 236 


1495 




18 


20 


17 


KAREN VOIGHT'S YOGA SCULPTURE 

Karen Voight Video 1009 


995 


19 


17 


27 


WWF: MOST MEMORABLE MOMENTS OF 1999 

Wofid Wrestnnfi FeCeraiinr H-.n-e Video 825 


1495 




19 




DENISE tlJSTM: MIT WORUXn SASED ON THE VWRK OF I.H. PIUIES 

Artisan Home Entertainment 10152 


14.98 


20 




XTREME WRESTLING: HARDCORE CONCEPTION 

DGD 9001 


U9S 




20 


18 


40 


KATHY SMITH: UTIN RHYTHM WORKOUT 

!>:)■ y Mustc Enlerlatnmenl 51594 


1498 



♦ ifiMA gold cerlltication tof sale o1 125.000 units o* a dollar volume o( $9 million al retail for theatrically released programs. 25,000 units and Jl million a1 
suggested retail tor nonthealricat titles. . IRMA platinum certification for s^le ol 250.000 units or a dollar volume of $18 million at retail 'o< ttiealrically released 
programs, or 50,000 units of $2 million al suggested retail fm nonttieatncal titles. ¥ 2000. B<llt>oarcVBPI Communicatioos and VideoScan Inc 



Call: 800-309 DISC 

■mi rum m iiiKM iiiiiii MM M - im lam Im^ 
tii<i»iiiiii-lli/aiiiiiiiMiii 
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BilUDOOrd exposure. Remarkable results. 

CLASSIFIED 



Get Ihe atlenlion of 150,000 industry 
professionats each week in print & an 
oddflional 3,000,000 website visitors at 
wwwHboard.com 



Connect with the music industry's most important decision makers in Billboard Classified. 



CALL 1-800-390-1489 TODAY! 

FAX ALL ADS TO: 646-654-4699 



DEADUE: FRDAY AT 4:00PM EASTSN 



Ads now appear onCne for one low price! 

OVER 12 MILLION PAGE HITS A MONTH 
www.billboard.com 



DUPLICATION/ 
REPLICATION 





REACH YOUR MUSIC 
COMMUNITY IN 
BILLBOARD MAGAZINE 



DUPLICATION/REPLICATION 



^ COMPACT DISCS $.55 EACH 



1,000 CDs 
S1090.00 

INCLUDES 

JEWEL'WRAP 
2-PANEL BOOKLET 
TRAV CARD 

PRESS & DISTRIBUTE 

(P&DI AVAILABLE 
AT 20,000 PIECES & UP 



1.000 AUDIO CASSETTES (DIGITAL BIN) S.55 

CDR-REPLICATIONIl-OFFI S2 75 
BLANK CORs 

8x PROFESSIONAL S1.75 

4x CONSUMER S.75 

^ OTHER SERVICES INCLUDE 

GLASS MASTERING AUDIO;CD-ROM/DVD 
DVD AUTHORING.DVD REPLICATION 



MIRROR IMAGE ^ CALL TODAY! 



PHONE: 1 90) US E782 • FAX 1 303 548J33S • imaih 



! CDR DUPLICATION! 

25.50,100 OR IMORE! 

DISCOUNT PRICES! 
k • IN JEWEL BOX • 

I FAST TURNAROUND! . 



DUPLICATION/REPLICATION 



ONE-STOP 
MJKNUFACTXJRING 

• CD Rcpiiiallon 

• Vinyl RerordS (colors atuilahh !) 

• Cassrites 

• Graphics Design 

• Super-iiol Mastrrin^ Sludio 

NZ;W-On-l)eniand Color Printing 

\\{- m.'ikc p\crMhlii« lii-liouse. 

Best Price. Bcsl Service. & Bcsl yualilj ... period. - 



lEUROPADISK^LTDl (800)455 8555 

Uujuroivilii ranis ancpii'il. lillp:/A\»n.ciii-iitMillNk.r<Hn 




M^UtDC^^^^^^ CALL NOW! (800)423-2936 
'^'^"•IKf 1015 W, ISABEL STREET. BURBANK, OA 91506 
CUSTOM SERVICE Fax (818) 569-3718 • sales@alshire.com • www.alshire.com 



www.digitalforce.com 

nil' 



,/TOI 



TOTAL CD. CDR. CD. ROM. DVD. X CASSETTE PRODUCTION 212 252 9300 in NYC 



DUPLICATION/ 
REPLICATION 



BUiR S500 Dl UIRRS WIIHIVfRVCOPkCUfii! 



WORLD CLASS QUALITY CO * D KfPLKATION 

• FREE Web Page w/ sound sample 
_ » FREE Third Color on Discs 
• FREE Clear Trays 
• FREE UPC Barcode 
y 'FREE Design Kit 

- WtlOML - 

500 CDs S MS siiiDUiiiiR 
1000 CDt„ S1290 saunEif 
VD» Myiic. 



7w. 



1-877-DI SC-USA ,„,ff„„ the POWER of Excellence ^muo hidden charges 

TOLL FREE Muif»TAAcc»,r<c*"»»^o*> 



COMPACT DISCS - S .65 EACH 


ITS A BETTER PEAL! 
ADD IT OP 

I.DOOCDi 6S0.0O 
1.000 |e»<l/Wfa|i 2S0.O0 
1.000 2 Pj Book /Iray 240.00 
S 1.140.00 

Ircim youi CO-f^ady Mo*»r 

A Pl.iK Heady f,hn 


S II tio mil ill iH' Disc. 

1 [ , B P G B a - u *. - 
Illll4llll>» Noili - NlMe. IN ilJCn /" ' 

1-800-874-4174 


1 SAME DAY SERVICE! 



\^ IMCtUOIS. \ 

MMOn IMIl OUifinT. CiaSS MHStlHtMCy 
UP 10 3 COtOIS ON OlSC. 2 PMH i COLOn 

l*nt IMSERIS. JfWIL IDK K PaiVWRRP 

1 1 -II .M rDI'H ''UH \ t'Hf'JI HtAiiV ULIW" i 

CAU TODAY FOR A FflCE CATALOO 

(800) WAVE CD-I 

www THIRDWAVEMEDIA COM 



Tape 8c Disc 

MANUFjnUBIHS • SMPhIC DES 1 3 N • PBINTl.VG 
HIGHEST QUALITY 

COMPLETE DESIGNED PACKAGES 

LOWEST PRICES 

CD BOOKLET a J-CARD PRINTING 

Cnllforn custom ijiiuu. 

1 -800-989-4487 



WWW.MIDWESTDI5C.COM 



CD, CD-ROM, 
& cassette 
manufacturing 

art design & printing 



2 niastering & editing 
^ 30 years experience 

. guaranteed naUonaf distribution . 
d .MBam.cinii. CDNi>n,T(iwgFRniinli,etc/ 

^ ^oH or visit our websHe fttr d*tailfi 
ID 

d: 

U www.ayst^ldBariountJ. 



1-800-880-01 




CD. Cd-Rom.DVD.Video, Cassette 

Manufacturing, Blank CD-R, 
Business Card cds & Shape CD's 
Special Discounts For indie Labels 
'Now otfefing national distribulon 
wiihwebpagearx) music sample 
CailMEDIASOLUTIONSIoraquole: 
212-734-5161 orE-mall: 
inMlia«ohitionsny@y*hoo.co«i 



ioocd: 



m)-767-76M 



Same Day Service! ^ 

GlobalDisdcom 
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DUPLICATION/ 
REPLICATION 



46 PRODUCTIONS 

2SCDRs-{1DO/S0CDRs-$175 
1 00 C D Ri - S250 / 200 CD Rs - S4Z5 
& 00 OFF WITH THIS AO 
FKmCOvCORmMMt latMnCOn miltai 
M/lHilpniibngoiiCDIaktl AMS19t«talMr*lgltil 
«aiHr.|33tafan>iH<nMt*t Ortmmutttiprtpaa. 

ShMngMllncluM 
T«l (8001 BS0-M2a Email : Inl0'd46j) . com 
Visit our web P>gtalhtip://www.4ep. com 



COMPUTER/ 
SOFTWARE 



888-222-4767 (toll free) 
Fax (919) 828-4485 

e-ma.l SALESSIOCSOFT COM 

WWW.IDCS0FT.COM 



The Computer and POS Solution 
for the Music & Video Industry 

^ young 

(888)658-7100 
'Chains -InjepcndenlA *C>ne-Stot» 



RecordTrak 



Inventory Management 
For Record Stores 

800-942-3008 



CALL BILLBOARD AT 646-654-469 
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VINYL PRESSING 



too 13" VINYL $775.00 

(mWHITt JACKH HOLD SI.JDca.li fo^ cJJ.i.onnl IP , 



1000 7" VINYL «5'» mnmmunvn SS49.00 nomt unco 
SOO 7" VINYL AS's iwrnmrnsurm 8675.00 uomt smoo 
1000 I VINYL iMwrntjAonw/mu} S1.773.00 ttatuxti si 199.00 1 
500 12" VINITI »i»nnT«ifr»/(icil/j S1.249.00 nfomre m»» 00 ! 
All PACKAGES INCLUDE: MASTERING / FUU PROCESSING / fESTS / 
2«XOR LASflS / SHRINKWSAP 112- <ml,l/ QUICK WSN AROUND 

mmmi cd, vinti < cusim nniMnm t puucihc • ovir 60 tius of hkhwcc ' 

usMXomnKHoatmv piic» uiijin to chaike witwhji hotki . 



Rainbo Records and Cassettes ^] 

17Ja Berkeley St. • Santa Monica. CA 90404 *{ilO) 829-3476 • 



MUSIC MERCHANDISE 



THE O.J. AND MUSIC SOURCE SINCE 1975 WWW.rockonrI 



BUY DIRECT AND SAVEI 

While other ooople are ratsir^g their price* we 
are liaihing ours. MajO' label CD's, cassettes 
and lJ*'s as low as 50< Your choice from the 
moM VKienftM llttmgs available 

For rree calaiog call (609) B9O4000. 
Pax (609) 890-0247 or wrlt« 
Scorpio Music, lac 
P.O.Box A Trenton, NJ. 06691-0020 
•maM: acofplomuteaoLcom 



THE WORLD'S LARGEST SELECTION 

of "Vintage S Oldies" titles on CO at 
the lowest prices. FREE catalog! 

Wholesale only. 



GOTHAM DISTRIBUTION CORP. 

V800-4.G0THAIII • F«X: {S10| 649-0315 
2324 HaverforO Road • Ardmoro. PA 19003 



REAL ESTATE 




Life on top of the world at Premiere Hills offers a host of 
amenities including... 

% Breathtaking valley \iey*:s* • Multi-level floorpUins* 

• Galed arui conlrolied access • Liaihiy lamhcaped garden pool & spa 

• Washer & Dn-er hook-ups • Direct access garages 

• Relaxing spa-tubs • Granite accents throughout 
Elegant designer fireplaces* • State-of-the-art Fitness Center 
Corporate housing available • Screening Room Media Center 




• Hardw ood Floors* 

Resetre vour view todav! Call 818.992. HEW 




SONGS FOR SALE 



Hear the country songwriting styles of Luis Ramos.. 



"Winter Kiss"&"ASotigRemenibering Princess Diana" 

Now available on two separate compilation CDs featuring the songs of Luis 
Louie. Louie Ramos along with tracks by other of the most promising unsigr>ed 
smgersA songwriters in America today. 

To order" Winter Kiss' Send $9.98& request stock #AM-302 
Hilltop Records.lnc..1777NVIneSt,Sujte411.HollywoodXA 90028 
Toorder"ASong Remembering Princes Dlana"SerKl $15.00 for 
" Tfie Best Magic Key" 
Magic Key Productions, 7095 Hollywood Blvd. 
Sulte606,Hollywood,CA90028 



O 



RECORDS 



T-SHIRTS 



New World Sales 

207 Union St., Hackensack, NJ 07601 
Ph.800-237-8901 Fax 201-488-1804 
Email: tcorbo(3inewworldsales.com 



One stop shopping! 
Factory direct, latest releases, lowest prices. 



Worlds largest factory direct source for 

licensed Rock and Roll T-shirts, 
Caps, ft)sters. Stickers, Collectibles and 
other accessory items 



Visit our website to view our large 
variety of available merchandise 

www.newworldsales.com 

User ID: billlOOO Password: bilUOOO 



TALENT 



Looking for a 
record deal ?? 

Cielling signed is very haid lo do Bui we will 
gel record cloaJ you aie loolunc) fot' Guai- 
anleed Service Call now lo receive your 
FREE inloimation 



Talent 2000 

800493-6395 



Celebrity Access 

Over 25,000 Celebrities 
Responsible Agents & 
Managers. Direct-dial 
numbers & e-mail. Fees, 
Requirements, and 100s 
of searches. Call or email 
tor FREE me mbership. 

www.celebrityaccess.com 
info@celebrityaccess.com 
T (303)499-7790 F (303)554-9035 



STORE 
SUPPLIES 



Display Merchandisers 



Ideal for 
CD & DVD 
Instock 
Ship next day 



wi/fw.plaslicwrk.com 



(800) 542-2302 



PUBLICATIONS 





FREE Guide to 

Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.dlscmakers.com/bb 
infoidiscmaker5.com 



DIS€ MAKERS 



PUBLICITY 
PHOTOS 



»UBI-IC|-rY 
F>RIIM-rS 



■ LITHOGRAPHED OH HEAVT, SATiK GlOSS PAPEP 



B&W 

8x1 0's 

500 - '80 
1000 - '108 

B&W 
POSTCARDS 
500_-J65.00_ 



1867 E Flonda SI Suite BB 
Spnnotieid MO 65803 
Toll Fn* 1-888-526-53M 

www at>ct)iciuree com 



WANTED TO BUY 



WE BUY! 

CDs and VIDEOS 

...ANY QUANTTTY 
• New or Used • 
Send your list or call: 
Phone:1-800-486-6782 
Fax: 803-548-0125 
email: ed.pernlck@uavco.cam 



-WEARE CASH BUYERS OF 
UNWANTED LP s, CASSTFES OR CD s. 

"No quanfitv is too lorge 
asmoll We Day the freight Call 

(609)890-6000 



SERVICES 



$ Royalties $ 

Access Your Fiituiv Now! 
Granite Capital Corp. 
CaU now 800-3^6-9520 



METAMUSIC 



Sleep. . .rneditation. ..re taxation... wellrtess... 
expanded awareness.. .focused attentioru.. 



fl/e/j/nusjL-' uses hennscix-nc syrin^i io- 
nization (Hemi-Sync'-) sound techna*ogies 
to balance and (ocus the bram 

Monroe Products 804-263-8692 
lnterstate@Hemi-Sync.coni 
www.Hemi-Sync.com 



FOR SALE 



Album for sale 

YOUR BODY ISYOUR PASSPORT 
Copyright and 1 2 songs 
Contact 
Bodyp«Mporl@^«way.iMt 



For Billboard Classified Advertising email David McLean at dmclean@billboard.com or Fax 646-654-4699 



GO WITH A WINNER !!! 
CALL 

BILLBOARD CLASSIFIED 

1-800-390-1489 
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HELP WANTED 



MANAGER MUSIC 
ROYALTIES 

Major westcoasi production/distribution 
company seeks a Nfanager of Music 
Royalties Responsibilities include ana- 
lyzing domestic and international 
performance and mecfianical royalty 
statements. Will also prepare royalty 
proiection reports and track all sources 
of music income. This position requires 
strong math aptitude and a general un- 
derstanding of music publishing Must 
be proficient in Microsoft Word and 
Excel. Right Track experience a plus. 2+ 
years as a Royalty Administrator in a 
music publishing environment and col- 
lege degree prefer red 
Please fax resumes to 31 0-235-5898 
ore-mall to resumes@ftww.com EOE 



AMNESTY raTEHN.WlllNAL, ISA 



AlUSA, w world's largesi grassroots ruman 
rights organizanon is seeking an Event 
Coorttinaior to ofgsni;e a Denefit concert (or 
Spring 2001. Successful candidate rpusl be 
aDle 10 recruit diverse artists, secure 
sponsors, and coordinate all details peftain- 
mg to tfiis event. Oegree. CKcelient wntmg 
skills, and solid moustrv expenence a must. 
Resume'cover letter detailing >'ot*r contacts m 
the industry and salar>' requirements to: 
AlUSA. Box EC. 322 8th Avenue, New 
York, NY, 10001 . AlUSA is an EOE. 



SALES 

Internet music co. 

needs sales leaders n-iust t^ave experi- 
ence and/or contacts with record labels, 
managers and established artists 
Fax resume to M. Harris at 
877-471-6211. 



SALES CEO 

PuD'ic recordTrg and pjc-isning company 
needs experienced direct response cd 
and cassene Sales CEO witri some capi- 
tal to run new but established company 
Great opportunity 

(561)361-9277 



Established Independent label 

In Los Angeles seeks experienced sales 
person to increase sales with national ac- 
counts, open new accounts, ar>d develope 
custom/special market products. Send re- 
sume and cover letter to: DavM, P.O. Box 
39439, Los Angeles. C A. 90039 



Billboard Magazine 
Sales&Markettnglnlernsliips 

Billboard Magaxine places undergrad 
college students in the advertising de- 
partment of their New York City office 
as assistants each semester Candi- 
dates gain valuable and impressive 
Sales 8 Marketing experience in both 
the Music and Publishing Industries as 
they learn the basic operations here as 
well as learn from ihe Inside the 
strategies utilized to keep Blllbpard 
Magaxina and blllboard.com the 
number one sources tor information to 
Ihe Music Industry. Position is available 
lo active students lor college credit 
only, and is non-paying. 

Interested candidates should lax 
Billboard'sSalesDept.at: 
(646)654-4699 



AUSTRALIAN MUSIC WEEK LAUNCHES 



iCAHititnied fnnn pape fU) 

as — not just the artists, but al.so man- 
agement, agencies, venue owners, 
retailers, record com[>anies, publish- 
ei-s, and the mwlia — that there's a lot 
of great product coming out of this 
country. In this open market, 
ine\itably .some of those slip thi-ough 
the cracks." 

The ANTW concept was launched in 
1989 by Ausmusie. itself set up in the 
'80s by the Labour Government as a 
gra.s.s-i'oots organization for operating 
coui-sos in business maniigement .skills 
and finding initiatiws to help expand 
the independent music sector. But a 
change of government in 1997 .saw 
Ausmusic's funding .slashed, and the 
new administration privatized the 
company. It was subsequently bought 
by educational firm Entertainment 
Workl Ltd., which expanded its edu- 
cation function. Then two years ago, 
the Australian Music Foundation was 
set up as a nonprofit "enterprise" sec- 
tor of Ausmusic, with the aim of find- 
ing coi-porate sponsorship to benefit 
local masic. 

Gavin Ward, chairman of trade 
gi'oup the Australian Music Retail- 
ers Assn., says that raising public 
awarenes.s of domestic music is a 



major point in the AMW's favor. 
"Good product— and making the 
public aware of the existence of that 
product — sells units," he notes. 
Ward adds that "the Issue of pricing 
is not that imixirtant." 

According to Cadd, the AMW — 
which runs from Oct. 14-21 — is "a 
time to refocus and concentrate on 
homegixfwn masic — especially noft', as 
we're heading into the Christmas 
marketing thrust and the summer 
festivals." 

The scheduling of the AMW 
enables the event to take atlvantage 
of publicity surrounding a string of 
almost simultaneous music-related 
events taking place around the coun- 
try: the Spontaneity alternate music 
festival, Oct. 14 in Bri.sbane; the sec- 
ond Live Music Awards, Tuesday 
(17) in Melbourne; the Pacific Circle 
Music Expo, Oct. 19-22 in Sydney; 
the Golden Stylus Awards, commer- 
cial radio's tribute to the advertising 
industry, Friday (20) in Melbourne; 
the alternate music Livid Festival, 
Saturday (21) in Brisbane; the com- 
mercial radio awards the Rawards, 
Saturday (21) in Melbourne; the 
ARIA Awards, Oct. 24 in Svdney; 



PLATINUM EUROPE HONORS 



theme ("Independent Women Part 1") 
to the nexv "Chai'lie's AngeLs" movie. 

It has taken Z'A years .since its 
March 1998 release for Destiny's 
Child's album to hit European plat- 
inum, but Robbie Williams cleared 
that bar within week-s of the Aug. 28 
unreiling of his third ChiTsalis album, 
"Sing When You're Winning." Ire- 
land's Ronan Keating also made .short 
work of his first award for "Ronan" 
(Polydor), the second solo relea.se by 
the Boyzone front man, which was 
released on the last day of .luly. 

Besides Keating, two more artists 
from the Universal family. Sting and 
Eminem, were on the IFPI A-team for 
September, both of them reaching 2 
million units. Sting's "Brand New 
Day" has surprised many with its 
.staying po\rer since ap|)earing in Sep- 
tember 1999. Jui^n Grebner, VP of 
marketing at Interscope Geffen A&M, 
says the album is now triple-platinum 
(300,000 units) in Ital.v, close to double- 
platinum ((j00,U00 uniLs) in Germany, 
and comfortiibly platinum in the U.K., 
where sales ha\=e ilsen above 400,000. 

"We're particularly happy," sa.vs 
Grebner, "because if you see [Sting's] 
sales curve before this record came 
out, it looked like it had peaked. But 
clearly with this album he reinwnted 
himself, and now it looks like it's going 
to be his biggest .studio album e\^n" 

The worldwide sales total for 
"Brand New Day" is now 6 million, 
according to the e.xecutive, who cites 
its second .single — "Desert Rose," fea- 
turing Cheb Mami and a club-friend- 
ly mix by Vic Calderone — as a break- 
through. "With the first single 'Br<md 
New Day,' we targeted classic Sting 
fans, but ("Desert Rase") really ap- 
pealed to a younger demographic. It 
hiKl such a fi-esh, enei'getic feeling, and 
becau.se of that we gained support in 
areas where we didn't have access 
before, such a* [music-TV outlets] Viva 
and MTV" 

Grebner also applauds the hard 
work of Sting him.self, who toured the 



record in Europe for almost six 
months this year, and points to the 
imminent release of another .single 
from the album, "Thousand Years," 
which will reap the promotional bene- 
fit of its appearance in the Warner 
Bros, mov ie "Red Planet," opening in 
select European territories during 
November. 

Grebner is equally excited about 
another double-platinum IFPI win- 
ner, Eminem's "The Marshall Math- 
ers LP" (Interscope), whose world- 
wide .sales have reached 1 1 million, he 
says. 

"Sales outside North America are 
now' .3 million," Grebner notes, "and 
the U.K. is by far the star performer 
with 900,000. Germany has done 
400,000 and France 300,000. We 
have a fantastic team in the U.K., 
and secondly we have the black audi- 
ence, although obviously Eminem 
has gone far be.vond that R&EVhip- 
hop crossover. 

"We didn't have a long-lead setup 
with this album, but he only released 
[the previous] album ["The Slim 
Shady LF'I in May last yiear, so he wus 
still fairly fresh in the memory," Greb- 
ner says. 

Thanks to that and exposure on Dn 
Ore's "Forgot About Dre" hit, "The 
Marshall Mathers LP" made top 10 
sales debut.s all over Europe upon its 
release in May, leading to the subse- 
quent blockbaster single "The Real 
Slim Shady," a 1.5 million-seller world- 
wide, according to Grebner 

"We had really limited access to 
him. only a five-day promo period 
where he went to the U.K., France, 
and Holland," he says. "The rest was 
.street and Internet marketing, and we 
had amazing support from MTV We 
think the next single, 'Stan' [due next 
month], will be the biggest hit jet, and 
well have a European tour from him 
in 2001. It's redefining what you can 
sell and can't sell, because a .vear ago 
everyone was telling us \"ou can't sell 
hip-hop and rap to such a huge extent" 



and the Aborigine and Torres Strait 
Islander music awards the Deadlys, 
Oct. 25 in Sydney 

Taking place in the middle of the 
AMW is Ausmusic's Tuesday (17) 
launch of a new initiative, Mu- 
sicIT.com, which puts its music 
training program online. The pro- 
gram — w^hich includes courses on 
producing demos, song arrange- 
ment, the manufacture and distrib- 



ution of CDs, and the workings of 
the music business — is already 
licensed in South Africa to the 
Johannesburg-based Music Indus- 
try Development Initiative. Ausmu- 
sic GM Sue Gillard says the compa- 
ny is about to sign a similar deal in 
New Zealand. A number of U.S. and 
U.K. universities have expressed 
interest in adopting the course's cur- 
riculum, reports Gillard. 



REID SEEKS A&R TURNAROUND IN U.K. 



(Cnntittiicd tn»n ixigc fi ^) 

Clive, now- I'm with .you." It's not 
that easy. 

The more frustrating thing, I'll be 
really upfront with you, is not the 
artists; it's more the industry. I get 
a lot of respect when I'm in Atlanta 
or London, but I have a tough time 
in New York. Because people are 
just not w illing to accept that it's 
me. I've always been a little bit 
under the radar. I don't promote 
myself, so people don't really know- 
me that well, but they know my 
work. But that's not enough. I find 
a tough time getting through [to] 
just the industry at large, whether 
it be certain editors, television pro- 
ducers, or other record e.xecutives 
who've been doing it for a long time. 

It's an uphill battle for me. They 
love Clive Davis and are so attached 
to him that anybody that comes in, 
[it's] "How dare you step into the 
shoes of Clive Davis'?" 

That must have been fueled by 
the fact that it was a less than 
harmonious changeover. 

That's exactly right, and that's 
not wrong of people. I don't believe 
it was the smoothest transition in 
terms of the succes.sion plan. It was 
a tough thing for my family, so I 
know it was a tough thing for the 
rest of the industry. 

Was it portrayed accurately [by 
the media]? 

No, it wasn't accurate at all. No 
artist came to me and said, "I want 
to leave" — not one. Whitney Hous- 
ton didn't say, "Write me a check 
and I'm leaving." Whitney Houston 
said, "L.A., I've known you for the 
last 10 years. I'm really proud of 
you; let's do something wonderful 
together." Carlos Santana didn't say, 
"Give me money or I'm leaving." 
Carlos said, "Look, as long as you 
work hard to help me find the right 
song for my next record, that's all I 
care about." 

The biggest misconception was 
that artists were going to leave and 
there were key-man clauses and 
those things, all false. The fact that 
people thought Mr. Davis was oust- 
ed and fired was always false. It 
was never that. The conversations 
were more along the lines of suc- 
cession and whether he accepted me 
as a successor or not, because he 
hadn't named one. 

And did he? 

Accept me? No. We're close, we're 
close as two guys who've been 
through what we've been through 
can be. We've w'orked for many 
years together. He knows I'm a man 
of musical passion and I work 24 
hours a day. We have that in com- 



mon . . . But I don't know that Clive 
or the industry at large accepted I 
had the goods to run a company like 
Arista Records. 

Was it that he didn't name a 
successor because he didn't want 
there to be a successor? 

I think it's because Clive doesn't 
really believe that there is one. I 
don't think he thinks of anyone as a 
successor, and I have to understand 
that. 

Is songwriting and making 
your own records in the past now? 

I don't know. It's really tough to 
say. I went to the studio with Baby- 
face and .limmy .Jam and Terry 
Lew is, and the four of us were plan- 
ning to write and produce the 
entire soundtrack for the film 
"Shaft." The only rea.son we didn't 
do it was that our opinion was that 
the film leaned more street and 
that we weren't the appropriate 
producers for it. We decided to 
po.stpone to another time. So I can't 
tell .you that I won't. 



JASRAC GIVES OK 

(Coutinnt'd fn>iii ihujv IU) 

ers). Other factors included acoustic 
analysis results and the amount of 
time required to embed and extract 
watermarks. 

JASRAC notes that the evaluation 
showed that Victor's and Signum's 
watermarks required further "tun- 
ing" between robustness and audi- 
bility, while BlueSpike's entry was 
weighted too heavily toward robust- 
ness. MarkAny's watermark tech- 
nology, the society .says, has an opti- 
mum robustness/audibility balance 
but needs improvement in terms of 
copyright management information 
data transmission speed. 

"While digital watermarks are an 
es.sential ingredient for the admin- 
istration of copyrighted musical 
works and copyrights in the digi- 
tized/network age, (they have] not 
gained full recognition and utiliza- 
tion due to insufficient promotion," 
JASRAC says in a statement ex- 
plaining the purpose of the STEP 
2000 project. "This project is aimed 
at furnishing enterprises involved 
in digital music distribution with 
major options for selection of digi- 
tal watermark technology." 

JASRAC says STEP 2000 is part 
of the society's Dawn 2001 project to 
develop a copyright management sys- 
tem for the digital age, and as such is 
intended to complement and not com- 
pete with digital copyright protection 
initiatives by record labels such as the 
Secure Digital Masic Initiative. 
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newsline... 



THE MONSTER IS HUNGRY. Feed the Monster Media (FTMM) is con- 
sidering pulling the plug on its Internet operations, citing a cash 
shortfall. The company, which develops content for radio station Web 
sites, says it is negotiating with investors, banks, and potential part- 
ners to acquire new capital. FTMM says an announcement on its 
future will come "very .soon," adding that if it is not successful "it will 
suspend operations." FTMM also says two directors, Robert Wilson 
and Greg Mastroieni, have resigned. Among its client stations are 
modern rock KROQ Los Angeles, news/talk KCBS San Francisco, 
top 40 WBBM Chicago, and modern rock WHFS Washington, D.C. 

COURT KILL RULES. The Federal Communications Commission's (FCC) 
personal attack and political editorial rules are no more. On Oct. 11, 
the U.S. Court of Appeals for the District of Columbia Circuit ruled 
that the FCC regulations, which require broadcasters to give politi- 
cal candidates a chance to respond to personal attacks and political 
endorsements, impinged on free speech. The challenge wa.s brought 
by the National Assn. of Broadcasters (NAB) and the Radio-Televi- 
sion News Directors Assn. The ruling comes on the heels of an FCC 
6()-day .'Suspension of the rules, i.ssued the week before, for the remain- 
der of the 2000 election. In its opinion, the court stated that "it is folly 
to suppose that a 60-day suspension and call to update the record 
cures anything." NAB President Edward 0. Fritts called the ruling 
a great day for the First Amendment. He says, "This decision repre- 
sents an historic victory in the 20-year fight to grant broadca.sters 
the same free-speech rights as print journalists." The court stated 
that the FCC could formulate new rules after a public inquiry. A "dLs- 
appointcd" FCC chairman Bill Kennard says the commission will 
move forward promptly to study the public interest obligations, 
including whether the rules should be reinstated. 

JONES PULLS IPO. Jones International Networks, the parent compa- 
ny of Jones Radio Networks, is pulling its initial public offering, first 
filed with the Securities and Exchange Commission Dec. 22, 1999. 
"We just looked at market conditions, and it doesn't seem like a good 
time for a public offering," says Jones president Jeffrey Wayne. He 
says the company will consider going back to Wall Street later this 
year or early next year In the meantime, he .says, the canceled offer- 
ing should not influence its planned growth, although Wayne notes 
that "we might need to go to the private equity markets" to raise the 
needed capital. 

CORRECTION. A story in the Oct. 14 issue incorrectly named the pro- 
moter working with BroadBridge Media on a hyperCD product. New 
York-based McGathy Promotions has teamed with BroadBridge. 
McGathy's next project will likely be for 3 Doors Down, a band man- 
aged by Bill McGathy 

With reporting by Frank Saxe in New York and BUI Hollmid iii Wasli- 
ingtun, D C. 



Getting Used To Radio's New Face 

Seminar Examines Voice-Tracldng, Contesting, Other Issues 



A Billboard stc^f report. 

NEW YORK— While it often 
seems that convention participants 
are divided into haves and have- 
nots, you could draw" a different 
(albeit related) distinction at this 
year's Billboard/Airplay Monitor 
Radio Seminar, held Oct. 5-7 in 
New York. 

There, participants could be 
divided into those who had come to 
grips with the new paradigm of 
voice-tracking, collective contest- 
ing, and overall group muscle, and 
those still troubled by it. And peo- 
ple often were not on the side of the 
line that you might expect. 

That was most evident when for- 
mer KHKS Dallas PD Ed Lambert 
addressed the top 40 panel. Sever- 
al weeks after leaving a successful 
station as a result of the Clear 
Channel/AMFM merger, Lambert 
said only, "These things happen. 
They had too many programmers 
making too much money. Just try 



to learn something from it and 
move on." 

But keynoter Jimmy de Castro, 
who built AMFM into a radio 
power and didn't hang around for 
the merger, w'as less diplomatic. 

"There are some dark clouds on 
[radio's] horizon" due to a "techni- 
cal and entertainment revolution," 
he said. "Consolidation has come 
crashing down, and our lives will 
never be the same . . . [because the 
consolidating] companies don't 
care about you or management. 
They do it to cut costs and get con- 
trol. Consolidation is an aggrega- 
tion game, but today's consumers 
want disaggregation. They want a 
one-to-one relationship with their 
entertainment, like they get with 
Napster. They want their own 
things at their own time — and 
they're going to get it. 

"I don't buy [(ilear Channel's] 
Randy Michael's hub-and-spoke 
[system of voice-tracking], and you 
can't tell me collective contests are 



the best way to market a city like 
New York," de Castro added. He 
also disputed the recent Arbitron/ 
Edison Media Research finding 
that it was important for stations 
to stream audio, claiming that the 
Internet is already too crowded 
and the technology isn't there yet 
to offer a truly quality product in 
terms of sound and portability. 

De Castro noted that radio's 
biggest future competition will be 
from cellular technology and mem- 
ory sticks. Although he thinks 
satellite radio will be a part of the 
future, he believes it won't kill ter- 
restrial radio because it'll never 
haN-e a local element. He also thinks 
that offering 100 stations is almost 
a prescription for clutter-induced 
listener confusion. 

All that said, de Castro also 
counseled the audience to make the 
most of the new paradigm. "Use 
your talents, or [you'll regressi into 
drone jobs," he said. "'There will 
(Continued on page 88) 



Radio Applaods J Records' First Acts 



BY FRANK SAXE 
and SEAN ROSS 

NEW YORK— The most anticipat- 
ed release of the year may not be 
that of any artist, but of the new- 
record label headed by Clive Davis. 
Where Davis' J Records will go and 
what it will sound like, at least ini- 
tially, was made more clear at the 
2000 Billboard Radio Awards. Pre- 
liminary reaction indicates there 
may be at least a hit or two in the 
making. 

At a standing-room-only event, 
Davis presented his first acts and 
discussed his acrimonious split with 
Arista Records, the label he had 
helmed for 16 years. For those 
searching for bad blood or gossip. 



Davis left them empty-handed, jok- 
ing, "You were looking for a little 
dii't . . . There's reallv no dirt." 




Davis added that "Arista will al- 
ways be my baby. I will always root 
for Arista to do well." Citing his 
reworking of Columbia Records in 



the mid-'60s, Davis told his audi- 
ence, "Every label has the burden 
of reinventing itself every few- 
years." 

Davis also revealed that he was 
offered the opportunity to be a 
"worldwide corporate chairman" 
for Arista parent BMG, but he 
chose a situation in which he'd haw 
equity. "I always want to be at the 
operating lev-el as long as my health 
is good and my ears don't go over 
the hill," Davis .said. 

Davis told his audience, which 
welcomed him to the stage with a 
five-minute ovation, that there was 
never any question of BMG being 
involved in his new- label and that 
(Continued on page 9.i) 
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The 2000 Billboard/Airplay Monitor Radio Seniiflar& Awards 




Paul Simon, left, took questions from ;he crowd. Asked 
lo name a favorite among fiis songs, he cited the Gram- 
my-winning "Bridge Over Troubled Water." which he 
penned in 1970. Pictured with Simon is Billboard Editor 
in Chief Timothy White. 




VH1 executive VP Bill Flanagan brought four top label 
presidents together for a conversation on music and radio 
trends. Pictured, from left, are Tommy Boy Records presi- 
dent Tom Silverman. Lava Records president Jason Flom, 
Flanagan, Island/Def Jam president Kevin Liles, and 
Artemis Records president Daniel Glass. 




It wasn't just stations that won awards— personalities were 
honored as well. Pictured, from left, are WKTU New York 
jock Broadway Bill Lee, rhythmic top 40 personality of the 
year; KMJQ Houston PD Carl Conner, who picked up the 
award for Larry Jones, adult R&B personality of the year; 
WXRK New York Jock Will Pendarvis. modern rock person- 
ality of the year; and WLTW New York host Valerie Smal- 
done. AC personality of the year. 



You never know who will stop by the Billboard/Airplay 
Monitor Seminar & Awards. Here, Virgin Records' Lenny 
Kravitz mugs for a photo. Pictured, from left, are MCA 
Records regional Diane Monk, Arista Records national 
director of top 40 promotion Lorl Risctier, Kravitz, and 
Reprise Records' Tommy Page. 



Held Oct 5-7 in New "York, the 
annual Billboard/Airplay Mon- 
itor Radio Seminar & Awards 
attracted a crowd 
of 1,500 radio 
programmers 
and personalities, 
consultants, record industry 
executives, Internet pro- 
grammers and executives, inde- 
pendent promoters, and publi- 



cists. There were a number of 
performances during the three- 
day event, as well as panels 
dealing with such 
topics as terrestri- 
al radio stations 
broadcasting on 
the Web, hosting a station con- 
cert, and the success of top 40 
and hip-hop music. (All photos 
by Chuck Pulin.) 




J Records president Clive Davis poses v^th his first stable of artists. Pictured in 
back, from left, are Jimmy Cozier, O-Town's Trevor Penick and Erik-Michael Estra- 
da, and Davis. In front, from left, are Alicia Keys and Olivia. There are early indica- 
tions of the label's promise, as a number of programmers asked Davis if they 
could begin breaking the acts. 





Warner Bros, artist Paul Simon, left, thanks Billboard Edi- 
tor in Chief Timothy White for hosting the interview/discu- 
sion of his new album, "You're The One." 




Billboard country chart manager Wade Jessen cele- 
brates with several winners at the Billboard/Airplay Mon- 
itor Awards in New York. Pictured, from left, are WPOC 
Baltimore promotion director Sheila Silverstein. Jessen, 
Robin Rhodes of ABC Radio Networks" "American 
Country Countdown With Bob Kingsley," and W)au 
Philadelphia assistant PD/music director Cadillac Jack. 




Adding star power to the awards show was Howie D of 
the Backstreet Boys. Shown, from left, are Howie D,, O- 
town s Ashley Angel, Evolution Talent Agency's Eric Pod- 
wall, and Billboard's Michele Jacangelo. 




At a kickoff event, Clive Davis rolled o;jt his first sicr^mgs to his newly formed J 
Records. Davis, left, welcomes Luther Vandross to the stage. 



A number of stations walked away with multiple honors, KYSR 
(Star 98.7) Los Angeles among them. The station was named 
best major-market adult top AO station of the year, PD Angela 
Perelli was named PD of the year for adult top 40 and musk; 
director Chris Patyk was named music director of the year. 
Plus, KYSR afterr>oon host Ryan Seacrest hosted the awards 
show! Pictured, from left, are KYSR afternoon co-host Lisa 
Foxx. Perelli, Patyk. and Seaaest. 
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Seminar attendees got a chance to pick the brams of the b(- ■ i n > clustry, as 
the Air Personality Supergroup made rts return. Pictured, from left, are WXTU 
Philadelphia morning hosts Steve Harmon and Scott Evans. Jones Broadcast 
Programming host Delilah, XM Satellite Radio's Mark Parenteau. and ABC 
Radio Netwrorks' Doug Banks and DeDe McGuire. 




What better way to spend a night than with Biackground Records artist Tank? 
Pictured with the Biackground staff at a penthouse party, from left, are Brad 
Davidson. Larmonique Roberts, Heather Wesley, Tank, Greg Baker, and Parrish 
Johnson. 





Virgin Records artist Crystal Sierra 
kept the top 40 panel jumping with 
her new single, "Playa No More."" 



The Artist Panel has become a semi- 
nar tradition. Pictured, from left, are 
Billboard West Coast bureau chief 
Melinda Newman, Vertical Horizon 
vocalist Matt Scannell {RCA). Vitamin 
C (Elektra), Shaggy (MCA), and Six- 
pence None The Richer vocalist Leigh 
Nash (Squint Entertainment). 



Tommy Boy Records artist Amber 
provided the nighfs entertainment at 
the Radio Awards. Among the songs 
she performed was her new single, 
"Love One Another," 





Enjoying ihe spotlight onstage, from left, are mainstream and rhythmic top 40 
winners Zapoleon Media consultancy president Guy Zapoleon; KIIS Los Angeles 
PD Dan Kieley; KMXV (Mix 93.3) Kansas City. Mo.. PD Jon Zetlner: WHTZ (ZIOO) 
New York assistant PD/mustc director Paul "Cubby" Bryant; WFLZ Tampa, Fla., 
assistant PD/music director Stan "the Man" Priest; Billboard/Airplay Monitor chart 
manager Silvio Pielrofuongo; WKTU New York PD Frankie Blue; WBBM-FM (B96) 
Chicago PD Todd Cavanah accepting for music director Erik Bradley; arxJ WILD 
(Wild 98.7) Tampa music director (and PD) Oriando. 



Former AMFM president/CEO Jimmy 
deCastro gave the keynote at the 
seminar, telling the crowd they face 
a tough challenge from the Internet 
and emerging technologies, although 
there will always be a need for cre- 
ative content. 





The awards show rocked, so to speak, with the handing out of trophies in the 
rock category by WWDC Washington, D.C., morning host Eliot Segal. Pictured, 
from left, are Universal Records' Steve Leeds; WAAF Boston PD Dave Douglas; 
WRIF Detroit assistant PD/music director Troy Hanson; WHJY Providence. R.l.'s 
Joe Bevilacqua; Universal Records' Howard Leon; and WBCN Boston music 
director Steve Stnck. Universars entire mainstream rock and modem rock pro- 
motion team were award winners. 



European pop songstress French 
Affair performed fier tiit "My Heart 
Goes Boom (La Di Da Di)" at the 
Logic Records party at Twirl. 










AFRT Music artist Eartha performed 
her debut single. "Love Jones," at the 
Oct. 6 R&B panel. 



This year's Billboard/Airplay Monitor R&B Radio Award winners show off 
their trophies. Pictured, from left, are label promotion team of the year Def 
Jam Records' Michael McAuthur. Tanikia Smith, and Johnnie Walker; WUSL 
Philadelphia's Simone Jones (promotions and marketing director of the 
year) and operations manager Helen Little (mainstream PD of the year in a 
major market); Def Jam's Thomas Lytle; WOWl Norfolk, Va.'s Heart Attack 
(mainstream music director in a secondary market); WSOL Jacksonville. 
Fla.'s K.J, Brooks (accepting for adult R&B PD of the year Doc Wynter); 
WCFB Orlando, Fla.'s Joe Davis (adult R&B music director in a secondary 
market); and Billboard/Airplay Monitor R&B chart manager Stephanie Lopez. 
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TRACK TITLE ARTIST 


CD 


1 


1 


13 


KRYPTONITE ■ •• ■. 3 DOORS DOWN 


CD 


2 


3 


11 


MUSIC MADONNA 

MAWERICK^WARNER BROS, 


CD 


3 


6 


12 


MOST GIRLS PINK 

LAFACL'ARISTA 


CD 


4 


4 


8 


WITH ARMS WIDE OPEN CREED 

WIND-UP 


s 


5 


2 


26 


JUMPIN', JUMPIN' DESTINY'S CHILD 

COLUMBIA 


c 


6 


8 


13 


COME ON OVER BABY (AU 1 WANT IS YOU) CHRISTINA AGUILERA 
ecA 


7 


8 


9 


14 


(HOT S**T) COUNTRY GRAMMAR NELLY 

fO REEL'UNrvERSAl 


1 


9 


7 


26 


BENT MATCHBOX TWENTY 

LAVA'ATLAMTIC 


® 


II 


20 


4 


THIS 1 PROMISE YOU N SYNC 

JIVE 


10 


7 


S 


16 


OOESNT REALLY MATTER JANET 

DEF JAM'OEF SOULIDJMG 


OD 


13 


23 


7 


CASEOFTHEEXCWHATCHAGONNADO) MYA 

UMIVCItSITYyiNrERSCOfC 


12 


10 


10 


10 


GIVE ME JUST ONE NIGHT (UNA NOCHEI 98 DEGREES 

UNIVERSAL 


QD 


22 


- 


2 


SHAPE OF MY HEART BACKSTREET BOYS 

JIVE 


(3) 


IS 


15 


10 


YOU'RE A GOD VERTICAL HORIZON 

RCA 


OD 


19 


29 


3 


SHE BANGS RICKY MARTIN 
COLUMBIA 


IS 


12 


11 


23 


ABSOLUTELY (STORY OF A GIRL) NINE DAYS 

550 MUSIC550 WORK 


17 


14 


12 


25 


HE WASNT MAN ENOUGH TONI BRAXTON 

UtfACE-ARlSLA 


QD 


20 


18 


9 


DON'T THINK I'M NOT KANDI 
COLUMBIA 


19 


17 


17 


11 


IT'S MY LIFE BON JOVI 

ISUKL11DJMG 


(D 


2S 


28 


7 


PINCH ME BARENAKED LADIES 

REPRISE 


OD 


24 


26 


9 


WHO LET THE DCXSS OUT BAHA MEN 

S CURVE. ARTEMIS 


22 


16 


14 


14 


WONDERFUL EVERCLEAR 

CAPITOL 


QD 


21 


22 


13 


FADED SOULDECISION FEATURING THRUST 

MCA 


® 


27 


27 


7 


NO MORE RUFF END2 

EPIC 


25 


23 


21 


23 


BACK HERE BBMAK 

HOLLTWOOD 


® 


28 


30 


5 


GOTTA TEU YOU SAMANTHA MUMBA 

WILDCARBirflERSCOPS 


27 


25 


16 


25 


IT'S SONNA BE ME N SYNC 

JIVE 


(D 


30 


34 


3 


INDEPENDENT WOMEN PART 1 DESTINY'S CHILD 

COLUMBIA 


2$ 


29 


24 


21 


DESERT ROSE STING FEATURING CHEB MAMI 

AiWINTERSCOPE 


(D 


32 


- 


2 


IF YOU'RE GONE MATCHBOX TWENTY 

LAVAAT.A'.-li; 


® 


31 


31 


6 


DANCE WITH ME DEBELAH MORGAN 

THE DAS LABELATLANTIC 


32 


33 


33 


9 


DEEP INSIDE OF YOU THIRD EYE BLIND 

ELEKTRA'EEG 


® 


35 


39 


3 


CRAZY FOR THIS GIRL EVAN AND JARON 

COLUMBIA 


® 


36 




2 


INCOMPLHE SISQO 

ORAGON'OEF SOUL'IDJMG 


® 


38 




2 


THE WAY YOU LOVE ME FAITH HILL 

WARNED . :, 


® 


NEW^ 


1 


HE LOVES U NOT DREAM 


37 


34 


35 


16 


THE NEXT EPISODE DR. ORE FEATURING SNOOP DOGG 

AnERMATKTNTERSCOPE 


® 


NEW^ 


1 


SHAKE YA ASS MYSTIKAL 

JIVE 


39 


37 


37 


22 


BIG PIMPIN' JAY-Z FEATURING UGK 

ROC-A-FELLAKF JAM.'IDJMG 


® 


NEW^ 


1 


E.I. NELLY 
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GEniNG USED TO NEW FACE OF RAOlO 

ICuiitiiined from jxigeSi) 



Compiled (nxn a national sample of airplay of Mainstream Top iO, Rhyllimic Top 40 and Adult Top 40 stations 
supplied t>y Broadcast Data Systems' Radio Track service. 24S Top 40 staCiorts are electronically monitored 24 
tiours a day, 7 days a iA«ek. Songs are ranted t>y Audience I mpresswns, O Tracks showing an increase in 
Audience over ttve previous week. A reco*d which rias tjeen on the cFiart for moce than 20 weeks will generally 
not recieve a bullet, even it it registers an increase in audience, f^ecords betowlfietop2Qare removed from Itie 
chart after 26 weeks c 2000, Billtwanl'BPI Communications 



always be plenty of radio jobs out 
there ... No matter what it is, peo- 
ple will always want good content." 

Likewise, when KLUC Las 
Vegas assistant PD Spence com- 
plained during the top 40 panel 
that national syndication was rob- 
bing radio of its new-talent farm 
s.vstem, WHTZ (ZlOO) New York 
PD Tom Poleman responded, "Like 
it or not, cyberjoeks are here to 
sta.v. YouVe got to find new ways to 
[find new talent] ... in the new 
world order." 

But not everybody agreed. At 
the air personality panel. Broad- 
cast Prograniiniiig syndicated AC 
night star Delilah declared, "Even 
though my company does it, voice- 
tracking is disgusting and pathetic 
and is taking away the small-mar- 
ket breeding ground for new tal- 
ent. Consultants and voice tracking 
are killing radio." 

At the adult top 40 panel, WCPT 
Albanj', N,Y., PD J. Davis thought 
it worked to his advantage that 
Clear Channel rival WPYX's suc- 
cessful morning team Wolf and 
Mulrooney is now beamed hack to 
the station from their new home at 
WMM.S Cleveland. 

Davis said, "People wonder why 
this show that had been in the mar- 
ket for six .years, had been No. 1, 
and beat [syndicated radio person- 
ality Howard] Stern is now talking 
ahout Cleveland . . . They've given 
us a lot of reason to become 
Albany's radio station." 

GROUPS IN CONCERT? 

At the rhvthmic to|) 40 panel, 
WLLD (Wild !),S.7) Tampa, Fla.. PD 
Orlando tilleged that he had lost a 
potential concert act that his sta- 
tion had broken because of rival 
Clear Channel's ability to leverage 
airplay nationally. Orlando told the 
panel that "B.J.," an apparent ref- 
erence to Clear Channel group 
programmer B.J. Harris, was 
telling labels, "I'm going to drop 
you from L.A. to Tampa Bay." Har- 
ris had not responded to Orlando's 
charges by press time. 

Orlando found some sympathet- 
ic ears among his fellow panelists. 
KKFR (Power 92) Phoeni.x PD 
Bruce St. .James noted, "If tho,se 
.stations won't play hits (in retribu- 
tion for a label giving Wild a con- 
cert], that will be [the stations'] 
problem." 

But he also said, "If the labels 
give in to terrorism . . . then that's 
going to become the way business 
gets done." 

And WBBM-FM (B96) Chicago 
PD Todd Cavanah told moderator 
John McMann of .Atlantic, "It 
seems to me that you as a label . . . 
need to take a little more control of 
that." 

But Clear Channel's WKTU 
New York assistant PD Geronimo 
noted that such competitive war- 
fare has been around for years, the 
only difference being the scale. 

St. James concurred by saying, 
"You can go back 100 years, when 
there probably was a convention of 
buggy-whip makers here and they 



complained about what automo- 
biles were doing to their busi- 
ness." 

The concert issue came up in 
most other format rooms as well. 
At an R&B panel, Helen Little, 
operations manager at WUSL 
(Power 99) Philadelphia, suggested 
that programmers "learn what 
[kind of money] an artist makes, 
because they go all over the coun- 
try doing free shows, and when 
we're done with them, we drop 
their records and they go hungry. 
[PDs] say, 'We make all this money 
for you, you can come in and do a 
free show for me, I but] it's not real- 
ly like that." 

Larry Khan, senior VP of R&B 
promotion at Jive Records, said, 
"One thing that has gotten better 
is [stations'] willingness to pay the 
artist, but the amount of reque.st.s 
we get for track dates is out of con- 
trol . . . For some of my artists, I'm 
beginning to pick and choose based 
on the money stations are offering 
them." 

At a rock panel specifically 
devoted to stations' increa.sed role 
in the concert business. Clear 
Channel's modern rock WRZX 
Indianapolis PD Scott Jameson 
encouraged stations to get to know 
booking agents and to stay realis- 
tic. "Get one band and go from 
there," he said. "You don't need a 
huge band to make it work." 

WZTA Miami PD Gregg Steele 
also told PDs not to try to bulk up, 
calling it a waste of both lalwl and 
.station efforts to fly in a baby act 
to pliiy before a handful of early 
annvals. "That's not good for either 
of us," he said. 

In the wake of Clear Channel's 
purchase of SFX Entertainment, 
.some programmers, such as album 
WRIF Detroit assistant PD Troy 
Hanson, are worried about losing 
their concert venue. "I may also 
lose my ability to secretly plan a 
concert without [a Clear Channel 
rival] finding out," said Hanson. 

GET ONLINE 

As was the case at the recent 
National Assn. of Broadcasters 
Radio Show, radio's dealings with 
the Internet remained a major 
topic at the seminar. At the open- 
ing panel, Arbitron's Bill Rose 
noted that while the percentage of 
respondent.* who have cumed tra- 
ditional and Web-only stations is 
nearly the .same, conventional radio 
has a competitive advantage. Lis- 
teners to Web-only .stations are still 
more likely to also listen to con- 
ventional stations than those who 
go to the Web for conventional sta- 
tions are to delve into Web-only 
signals. Edison Media Research's 
Joe Lenski added that radio 
streams are more favorably 
received than Net-only streams. 

While "side channels" — Inter- 
net-only brand-e.xtension stations 
that complement a station's main 
signal — are clearly a hot topic now, 
there's little agreement on how to 
execute them. At a panel on that 
topic, Andre Marcel, PD of R&B 



WDKX Rochester, N.Y., hoped his 
forthcoming hip-hop channel would 
sound different from his main 
brand. But SBR Creative Media's 
Tom Fricke says, "Making [a side 
channel] sound like your station is 
important for branding." 

In other Internet radio news. 
Clear Channel Web Services 
Group president John Martin says 
a facility is being built in San Anto- 
nio that will soon house all the 
operations for Clear Channel's 
1,000 radio station Web sites. The 
goal is to put them all under one 
"architecture," as well as hire for- 
mat-specific content managers. 
The company will also start a 
nationwide permission marketing 
club and sales operation to begin to 
leverage its Internet operations to 
"monetize" the Net. 

THE ARTIST/LABEL PERSPECTIVE 

Besides it.s emphasis on new-par- 
adigm issues, the seminar still fea- 
tured a heavy emphasis on talent 
and the music-breaking process. 
Interviewed by Billboard Editor in 
Chief Timothy White in front of a 
live audience, Paul Simon attrib- 
uted the wide range of musical 
influences in his music to his earli- 
est radio-listening days (see The 
Beat, page 12). 

While there were fewer format- 
ic choices in his formative .years, 
"the music they called rock'n'roll 
was so diverse," Simon said, citing 
stations that pla.yed Ray Charles, 
Johnny Cash. Carl Perkins, the 
Everly Brothers, Frankie Lymon, 
and Etta .lames. 

That guided the way Simon per- 
ceived music, and he said that when 
people hear his album "Graceland" 
as a stylistic jump, for instance, he 
disagrees. "That's how I heard 
(music) as a kid," said Simon, who 
called today's mure fragmented 
radio "one of the great pities of 
what happened. Kids just hear one 
station playing one genre." 

At the record label presidents' 
forum, moderated by VHl's Bill 
Flanagan, Lava Records president 
Jason Flom saw "less and less" 
powerful PDs toda.v, "not because 
there are less great music people 
in programming but because of 
consolidatitm, consultants, and all 
the constraints on programmers. 
It's been tough to find as many 
people to step out on a record." 

Artemis Records president 
Daniel Glass added, "I find the real 
big people are very close to the 
music. In the middle [markets] .vou 
drop out, then .vou have up-and- 
comers. The real pros are still find- 
ing music, but it's getting worse." 

Asked if new technology would 
replace traditional record promo- 
tion, Flom said, "No matter what 
the method of delivery turns out to 
be, someone still has to go out and 
get the record exposed." 

Tlia story was prepared by Air- 
play Monitor's Dana Hall, Sean 
RnxK. Marc Sclujfmaii, and Jeff Sil- 
berman. along with Billboard's 
Frank Sajre. 
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lp6.7 

Ettefm 



WITW 

New York 



MAINSTREAM ROCK 




V/AAF 
Bos'on 



ADUITR&B 



105.3 FM 



WDAS-FM 

Philadelphia 



ADUITTOP40 




'ay 's best 



KYSR 

Los Angeles 



MODERN ROCK 



MAINSTREAM TOP 40 




COUNTRY 




KPIX 

DoHos 



MAINSTREAM R&B 



107< 



WGCI 

"We Play Ttie Hits" 



WGCirv, 

Chicaao 



RHYTHMIC TOP 40 




WM 

The Beat o( New VDri< 

WKTU 

New York 
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ADULT CONTEMPORARY 



WEAT 

W Polm Bench, Flo 



MAINSTREAM ROCK 




WXTB 
Tor^pa, Flo. 



ADULT R&B 



/fm98 



n 



WYLD-FM 
New Orleans 



ADULT TOP 40 



95.7 fm I ^ 



TODAY'S BEST MUSIC 



WSSR 

Tampa. Flo 



MODERN ROCK 



^^^^ 



KXTE 
Los Vegos 



MAINSTREAM TOP 40 



WKSS 

Hartford, Conn. 



COUNTRY 




MAINSTREAM R&B 



WPEG-FM 

CKofloHe. NC 



RHYTHMIC TOP 40 



KQKS 

Denver 



HONORING BEST IN BROADCASTING 



(Continued fmm imge 1) 

Heller, who wins again thk j^ean This 
is only the second j-ear we'w honored 
marketing directors at triple- A, mak- 
ing her the only winner there so far. 
As for WXRT, it reclaims station of 
the year honors after KBCO Denver 
broke its streak of consistent wins 
since the category's introduction in 
IHHfi. The same statistic goes for 
WXRT PD Norm Winer, who was 
bested last year by then KBCO PD 
Dare Itenson. 

Music director Patty Martin has 
lieen WXRT's longest consistent per- 
foi-mer, locking do«n the tiiple-A cat- 
egory since we introduced it in 1996. 
U^RT's Lin Brehmer's win as tiiple- 
A air jiei'sonality of the year marks a 
hat trick for him and makes him that 
category's sole winner since its intro- 
duction in 199K. 

.Album rock WAAF Boston and 
modern iwk KXTE Las Vegas each 
copied three awards in their i-csijce- 
tive formats this year. And unlike 
WXRT's lengthy history with our 
awards, it was the first award for 
W.AAF or KXTE. 

At mainstream rock, WAAF was 
i-ecognized as miyor-mai-ket station of 
the year, with PD Daw Dnuglai^ and 
music director .John Osterlind also 
picking up awiU'ds (as an air poi-son- 
ality in the latter ca.se). Not only did 
WAAF collect the most mainstream 
i-uck awaixis, but it was the only main- 
stream rock station to win in more 
than one category. That accomplish- 
ment is all the more impressire given 
that this is the fii^it trip to the stage 
for each of the winners. 

AI.S0, WAAF alone made its Enter- 
com parent recipient of the most 
mainstream rock awards. WRIF 
Detroit and WMMR Philadelphia 
gave Greater Media two maini^ti-eam 
wins, while WXTB Tampa, Fla., and 
WHJY Providence, R.I., racked up 
two for Clear Channel. 

While Philadelphia was re'cognized 
again this year in the mainstream 
marketing/pnjmotion director |X)st, it 
was WMMR's Chuck Damico who 
won this year after rival WTSP's Gil 
Edwai-ds took the honoi-s last yeai: 

Jacobs Media's f>e<i Jacobs' win as 
mainstream rock consultant of the 
year marks a return of that company 
to the winner's cirele in the category. 
Jacobs Media locked up the awai-d for 
three yeare, from 1996-98. Prior to 
that streak — and last year — it was 
Pollack Media Group's Jeff Pollack 
who won. 

SUSQUEHANNA STOPS INFINITY 

WXRT and mvner Infinity's strong 
modern rock showing made that 
owner the recipient of the mast i*ock 
awards this year, with 1 1 trophies. 
The only other chain to come close 
was Susquehanna, with four awards, 
followed by Entercom's three and 
Clear Channel and Greater Media 
each winning in two rock categories. 

If you weren't an Infinity or 
Sus(|uchanna entity, you were not 
picking up a modern rock avraixl this 
year WXRK New York, KROQ Los 
Angeles. WBCN Boston, and KXTE 
took six categories, with WNNX 
(99X) Atlanta stopping them in the 
major-market station of the year and 



PD categories. Additionally, Susque- 
hanna's Brian Philips won modern 
consultanb'gi'oup PD of the year. It's 
the third straight year WNNX has 
been named station of the year, and 
the .same goes for PD Leslie Fram. 
Philips, by the way, also won as coun- 
trv PD of the vear for his work at 
KPLX (the Wolf) Dallas. 

The big modern rock winner, 
though, was KXTE, taking home 
three awards this year for station of 
the year, as well as Dave Wellington 
getting secondary PD of the year and 
Chris Ripley getting secondary music 
director of the y^'ar. Like WAAF this 
is KXTE's first time getting any 
awai'ds, let alone three. 

WBCN's .SteNie Stinck's winning the 
major-market assistant PD/musie 
director awaifl marks the first time 
the station was recognized in that cat- 
egory .since Caller Alan capped off a 
three-year winning streak in 1997. 
Similai'ly, KFtOQ's Amy Sterens' win 
in the marketing/promotion director 
category returns the award to that 
station, which la.st won when Staeie 
Seifrit took back-to-back honors in 
1994 and 1995. 

Since this is the yiear for rock win- 
ners with no history of wins to nab 
miJtiple categories, Unirersal kept up 
the theme. This is only our third jBar 
honoring lal«l promotion team of the 
yeai; but Uniwi-sal w-as recognized in 
both the mainsti'eam and modern wk 
categories. The la.st time a lalx!l co|)ped 
both was when Capitol christened the 
categories in Iwth formats in 1998. 

On the syndicated front, we com- 
bined the mainstream and mo<lern 
rock categories, and it was Westwood 
One's "Ixmeline" returning for anoth- 
er win after la.st j'ear's award. 

It should surprise no one that 
Hoivard Stern has taken the national- 
ly syndicated air per.sonality of the 
year honors erery year including this 
one since we inti'oduced the category 
in 1994, making him the w inner with 
the longest con.si.stent winning .streak 
in the awards. 

LPTE HEAVY WITH TROPHIES 

As if being the No. 1 station 12-plus 
in the nation's largest market wasn't 
enough, AC WLTW (Lite FM) New- 
York garnet^ much of the .spotlight 
at the awards, w inning in all five of its 
nominated categories. A trio of sta- 
tions — top 40 KIIS Los Angeles, 
rhvthmic top 40 WKTU New York, 
and modem AC KYSR (Star 98.7) Los 
Angeles — took home three awards 
each. 

In the miyor-market AC categories, 
WLTW won as a .station, and PD .Jim 
Ryan and air personality Valerie Smal- 
done won their respective aw ards for 
the third time in a row. They were 
joined l5y new winners: music director 
Haneen Hunter (who has since mo^wl 
on to satellite radio) and promotion 
director Bridget SullivTm. 

Rejieat winners in the msyor-mar- 
ket main.stream top 40 category were 
KIIS as station of the year, KIIS pro- 
motion director Von Freeman, and 
WHTZ (ZlOO) New York music direc- 
tor Paul "Cubby" Bryant, who won for 
the third year in a row. They were 
(Continued on paae 92) 
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COUNTRY 



MAINSTREAM 
ROCK 



MODERN 
ROCK 



MAINSTREAM 
R&B 



ADULT 
R&B 



MAINSTREAM 
TOP 40 



RHYTHMIC 
TOP 40 





ANGELA PEKIH 

KYSR 

Los Angeles 





DAVE DOUGLAS 
WAAF 
Boston 



LESLIE FRAM 
WNNX 
AtlanlQ 




HELEN LITTLE 

WUSL 
Philodclphio 



JOE -BunERBALL- 
TAMBURRO 
WDASFM 
Ph.lodelphio 



DAN KIELEY 

KIIS 
Los Angeles 




FRANKIE BLUE 
WKTU 

Ntw Yo'k 




LES HOWARD 
WEAT 
W. Polm Beoch, Flo 








COYOTE CALHOUN 
WAMZ 

Louisville, Ky. 



JOE BEVILACQUA 
WHJY 
Providence, R I 



DAVE WELLINGTON 
KXTE 
Los Vegos 



ANDRE CARSON 

WPEG 
Charlotte, N,C 



61 



DAVE "DOC- 
WYNTER 
WSOL-FM 
Jacksonville. Flo 
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OF THE YEAR 



STATION PROMOTION/MARKETING DIRECTOR OF THE YEAR 





ASSISTANT PD/MUSIC DIRECTOR OF THE YEAR 



MAINSTREAM 
ROCK 




MODERN 
ROCK 




riV!^, iTRICK 
WBCN 
Boston 



MAINSTREAM 

m 




ADULT 
R&B 




MAINSTREAM 
TOP 40 




PAUL "CUBBY" BRYANT 
WHTZ 
New York 



RHYTHMIC 
TOP 40 






K.ALC 



CHRIS RIPLEY 
KXTE 
Los Vegas 



HEART AHACK 
WOWl 
Norfolk, Vo. 





STAN "THE -WN ' 
PRIEST 
WFLZ 
Tompo, Flo 



ORLANDO 

WLLD 
Tompo, Flo 
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93? 



WXRT 



PROGRAM/OPS 
DIREGOR 
OF THE YEAR 




MUSIC DIREaOR 
OF THE YEAR 



=A-TY WARTIN 
WXRT 
Chicago 



LOCAL AIR 
PERSONALITY 
OF THE YEAR 




UN BREHMER 
WXRT 

Chicaqo 



PROMO/MKTG 
DIREQOR 
OF THE YEAR 



lUDE HELLER 

KFOG 
Son Francisco 
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AC/ADULT 
TOP 40 



COUNTRY 



MAINSTREAM/ 
MODERN ROCK 



R&B 



TOP 40 








1 CASEY KASEM 



AMERICAN COUNTRY COUNTDOWN 
WITH BOB KINGSLEY 

ASC Rod.o Nclworks/KCCS PioduCors 



LOVELINE 

V.',.-ilv,c»jd O- 



TOM JOYNER 
RIGHTBACKATCHA 

ABC Radio Nolwork 



AMERICAN TOP 40 WITH CASEY KASEM 

AMFM Pad o N.-fv.n.: 



RECORD LABEL PROMOTION TEAM OF THE YEAR 


AC/ADULT 
TOP 40 


COUNTRY 


MAINSTREAM 
ROCK 


MODERN 

Roa 


m 


TOP 40 














COLUMBIA 


MCA. 

NASHVILLE 














COLUMBIA 


MCA NASHVILLE 


UNIVERSAL 


UNIVERSAL 


DEFJAM 


JIVE 



LOCAL AIR PERSONALITY OF THE YEAR 


ADULT 
CONTEMPORAST 


ADULT TOP 40 


COUNTRY 


MAINSnCAM 
ROCK 


MODERN 
ROCK 


MAINSTREAM 
R&B 


ADULT 
R&B 


MAINSTREAM 
TOP 40 


RHYTHMIC 
TOP 40 






1 


m 


o 

WILL PENDARVIS 
WXRK 
New Yorit 














VALERIE SAAALDONE 
WLTW 
New York 


JEFF & JER 
KFMB-FM 
Son Oiego 


BEN & BRIAN 
KMLE 
Phoenix 


JOHN OSTERUND 
WAAF 

Bosion 


SKIP MURPHY 
KKDA-FM 
Dallas 


lAV.'RENCE GREGORv JONES 
KMJQ 
Houston 


KIDD KRADDICK 
KHKS 
Dallas 


■BROADWAY- BILL LEE 
WKTU 
New York 
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TITLE 


ARTIST 1 












1 


1 


1 


24 


TAKING YOU HOME 


DON HENLEY 


2 


2 


3 


33 


YOU SANG TO ME 


MARC ANTHONY 


3 


3 


2 


29 


1 NEED YOU 

;.i^Afis-v.' :eB63.'CAPITOL'CJ»B t 


LEANN RIMES 


® 


5 


6 


11 


BACK HERE 


BBMAK 


5 


4 


4 


38 


BREATHE 


FAITH HILL 


6 


6 


5 


58 


AMAZED 


LONESTAR 


7 


8 


8 


54 


1 KNEW 1 LOVED YOU 

COLLMiJIi ^'OJ^'j t 


SAVAGE GARDEN 


8 


7 


7 


24 


1 TURN TO YOU 


CHRISTINA AGUILERA 


9 


9 


10 


38 


SHOW ME THE MEANING OF BEING LONELY 


BACKSTREET BOVS 


10 


10 


9 


52 


THAT'S THE WAY IT IS 


CELINE DION 


(D 


17 


21 


4 


CHUISIN' HUEY LEWIS « 

r^OL-V AuOr, SyjtliDTRACK CUT 1 


t GWYNETH PALTROW 


(D 


II 


16 


6 


MY BABY YOU 

r.rJLUr.'blA ALBUM cu' t 


MARC ANTHONY 


OD 


12 


17 


7 


THE WAY YOU LOVE ME 

;mrm£r BROS :6a;B l 


FAITH HILL 


14 


15 


13 


43 


BACK AT ONE 

M3rov.% ■ .■ '..[-■■..' 


BRIAN MCKNIGHT 


IS 


14 


12 


79 


YOU LL BE IN MY HEART 

^(*Li : ■I'.Li _ t 


PHIL COLLINS 


IS 


16 


19 


12 


THERE YOU ARE 

RCA ALBUM 4 yijf.l-'.'- ■ 


MARTINA MCBRIDE 










-^m AlRPOWER 




OD 


33 


27 


3 


THIS 1 PROMISE YOU 

JIVE ALBUM Cl' i t 


•N SYNC 


IB 


13 


II 


20 


1 WILL LOVE AGAIN 

rrn,/;-^ ■ '.i ■ ■ i 


LARA FABIAN 


19 


18 


15 


10 


THE LOVE 1 FOUND IN YOU JIM BRICKMAN WITH DAVE KOZ 

A'lrJi - L. -L?.. ■ ■ ■ fiCA 


20 


i; 


13 


51 


SMOOTH SANTANA FEATURING ROB THOMAS 


21 


20 


14 


21 


COULD 1 HAVE THIS KISS FORP/ER .VHITNEv h: JSTCM S E'I^IQlE IGlESliS 


22 


21 


22 


7 


FRIENDS NEVER SAY GOODBYE 


ELTON JOHN 


QD 


25 


24 


9 


DESERT ROSE STING FEATURING CHEB MAMI 


24 


22 


20 


17 


THE ONE 

JV-: AlBLL'Cu: ^ 


BACKSTREET BOYS 


(25) 


27 


- 


2 


CANT FIGHT THE MOONLIGHT 

:lab 


LEANN RIMES 






Adult Top 40 












1 


I 


1 


26 


BENT 

LAVA SA7n4 ATLANTIC ' 


MATCHBOX TWENTY 
13 Ae^Asit r« I 


(D 


2 


5 


8 


WITH ARMS WIDE OPEN 


CREED 


3 


3 


3 


15 


WONDERFUL 


EVERCLEAR 


4 


4 


2 


26 


ABSOLUTELY (STORY OF A GIRL) 

*^5C Mjii.: AiBulA CUT 5t">'/OA* r 


NINE DAYS 


d) 


8 


10 


9 


PINCH ME 

ALBUf.' CUT » 


BARENAKED LADIES 


CD 


6 


7 


14 


KRYPTONITE 

= E= JS J: A.BLM cut JNV'RSAL f 


3 DOORS DOWN 


7 


5 




28 


DESERT ROSE STING FEATURING CHEB MAMI 

A4i.< A^^^ri- intecscopl t 


CD 


9 


9 


14 


YOU'RE A GOD 

RCA ALBUM ClI t 


VERTICAL HORIZON 


9 


7 


6 


46 


EVERYTHING YOU WANT 


VERTICAL HORIZON 


10 


10 


8 


20 


CHANGE YOUR MIND 


SISTER HAZEL 


OD 


12 


13 


10 


CRAZY FOR THIS GIRL 

COLUMBIA ALBI n^CLJTT 


EVAN AND JARON 


12 


11 


12 


13 


IT S MY LIFE 

IblAf.C AlbJPACJ' IICMG t 


BON JOVI 


13 


13 


11 


17 


TONIGHT AND THE REST OF MY LIFE 

s-;AAriER BPu: alB^M CLT f 


NINA GORDON 


14 


14 


15 


24 


BACK HERE 

fvJL.'.VUjC :b-lLl.lj * 


BBMAK 


IS 


15 


14 


35 


HIGHER 
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HONORING BEST IN BROADCASTING 

(Continued from page S9) 



joined by KIIS PD Dan Kielev (who 
won in '98) and KHKS (Kiss"l06.1) 
Dallas air personality Kidd Kraddick. 

In contrast, there was only one 
repeat winner on the major-market 
adult top 40 side. New to the honors 
wre KYSR as station of the .vear, PD 
Angela Perelli, and music director 
Chris Patyk. The sole returning vic- 
tors were KFMB-FM (Star 100.7) 
San Diego morning duo ieff and Jen 

In rhythmic top 40, WKTU was a 
repeat major-market station of the 
year winner, but PD Frankie Blue and 
air personalitv- Broad\r4,v Bill Lee were 
honored as well. WBBM-FM (B96) 
Chicago music dii'ector Erik Bradley 
won for the third j'ear in a mx. 

Newcomers were ev«n more preva- 
lent in the secondai'y markets. Main- 
stream top 40 brought all new faces to 
the podium: best station WKSS (Kiss 
95.7) Hartford, Conn.; KMXV (Mix 
93.3) Kanssas City, Mo., PD Jon Zell- 
ner; and WKLZ Tampa, Fla., assis- 
tant PD/music director Stan "the 
Man" Prie.st. Secondary adult top 40 
winners were new winner WSSR 
(Star 95.7) Tampa, Fla., and its PD, 
Scott Chase, and repeat winner 
KALC (Alice 106) Denver music 
director Kozman, who won last year 
at KMXB (Mi.x 94.1) Las Vegas. 

In AC, WEAT (Sunny 104.3) West 
Palm Beach, Fla., and PD Les 
Howard claimed new honors with 
returning music dii-ector winner Scott 
Miller from WDOK Cleveland, who 
had actually left the .station, then 
returned as its PD over the past year. 

Then again, there was nothing but 
repeat winners at the rhjlhmic secon- 
daries, where KQKS (KS 107.5) Den- 
vTer and PD Cat Collins returned to the 
stage with WLLD (Wild 98.7) Tampa, 
Fla., PD/music director Orlando, who 
won again for his music duties. 

In the other cat^ories, (Juy Zapoleon 
swiept the top 40 and adult top 40 con- 
sultant honors for the third time run- 
ning, and Casey Kasem's countdown 
sho\\-s took both top 40 and AC/ailult top 
40 sjTidicated show honors. 

As could be expected. Clear Chan- 
nel's absorption of AMFM stations 
helped it gamer the lion's share of top 
40 and adult awards. It snared 21 of 
the 30 honors, including all but one in 
mainstream top 40 and all but two in 
adult top 40 and AC. Elsewhere, fi\«e 
awards w^nt to Infinity stations, two 
to Jefferson-Pilot, and one each to 
Emmls and Midwest TV 

WDAS LEADS R&B AWARDS 

Adult R&B WDAS Philadelphia is 
this reai-'s most-winning R&B station. 
For a second year, WDAS was veeog,- 
nizal as best msyor-market adult R&B 
station. It also receKied a PD of the j'ear 
award for Joe "Butterball" Tamburro. 
The assistant PlVmusic director of the 
year award went to Daisy Davis, her 
second «in in as many j^ears. The sta- 
tton took home three of the four awards 
it was nominated for o\iBrall. 

While there were many repeat 
nominees in this year's awards, only 
five winners from 1999 repeated this 
year. In addition to WDAS and Davis, 
WGCI-FM Chicago was a repeat win- 
ner. It was named major-market 
mainstream R&B .station of the year 



for the fifth time in 10 years. (WGCI 
has also won three years in a row.) 
WGCI assistant PD/music director 
Jay Alan picked up his first win after 
being nominated several years run- 
ning. The station was nominated for 
four awards this year. 

In the secondary-market main- 
stream R&B category, two repeat 
winners were honored. WPEG (Power 
98) Charlotte, N.C., PD Andre Carson 
took home the PD award again, while 
WPEG was named station of the yean 
(WPEG last won in 1997.) And for the 
second .veai' in a row, WOWI Norfolk, 
Va., music director Heart Attack 
receivwi his fourth career award for 
his music programming skills. 

In the adult R&B category, \\T LD- 
FM New Orleans won the secondary- 
market award for station of the year. 
WYLD was previously a winner in 
1998 and 1990 (as a mainstream out- 
let). Adult R&B's PD of the j'ear in a 
.secondary market was Clear Chan- 
nel's director of urban pnigramming. 
Doc Wynter, who recently stepped 
down at WSOL (V101.5) Jacksonville, 
Kla., and its sister station to concen- 
trate on his conxiratc duties. 

CITY OF SISTERLY WINNERS 

With a total of five, Philadelphia 
was the town that brought home the 
most wins, combining WDAS' three 
awards with two wins for sister sta- 
tion WUSL (Power 99). Operations 
manager Helen Little won for main- 
stream R&B msuor-market PD, while 
promotion director Simone Jones was 
the format's marketing/promotion 
director of the yeai; 

Of the total 17 awards given out in 
the R&B formats, 10 went to Clear 
Channel-owned .stations or employees. 
Other companies taking home awards 
were Infinity, with two awards 
(WPEG and PD Carson); Cox, which 
won one with JoJo Davis for sec- 
ondary-market music director at 
adult R&B WCFB Orlando. Fla.; and 
Radio One, which, if jthi go by current 
ownership, picked up an adult R&B 
air personality of the j'ear award for 
Lawrence Gregory Jones. Service 
Broadcasting, owner of KKDA-FM 
Dallas, was honored for mainstream 
pei'sonality of the year, morning man 
Skip Murphy. 

Nationally, the awaixis recognized 
consultant Tony Gray for his work 
with the R&B genre in the past year. 
A 25-year-plus veteran. Gray works 
with a number of stations and groups, 
including Clear Channel, Inner City, 
and Blue Chip Broadcasting. 

After being nominated consistently 
for the pa.st five j'ears, as well as sever- 
al wins in the category ABC Radio Netr 
works syndicated morning man Tom 
Joyner was honored for netwwk/sjTi- 
dicated program of the year for his 
wieekend show, "Rightbackatcha." 

Label promotion team of the year 
2000 was wDn by Def Jam, ending the 
tw«o- J'ear streak held by Arista's pro- 
motion team. 

LEADER OF THE PACK 

In countrj; KPLX (the Wolf) Dallas 
heads back to the Metroplex with two 
trophies, winning in both categories for 
which it had been nominated, including 



m^or-market .station of the j'ear. 

Brian Philips, director of FM pro- 
gramming for parent Susquehanna 
Bi-oadcasting, was named m^jor-mar- 
ket PD of the year. In an un- 
precedented move, Philips was also 
.selected as modern rock radio consul- 
tant/group PD of the year for his work 
with Susquehanna's modern rock 
WNNX and triple-A KKMR (the 
Merge) Dallas. He becomes the first 
person in the history of the awards to 
win in these disparate categories. 
KPLX previously won in the station 
of the year category four times, in 
1988 aiid 1990-92. 

Clear Channel's recently acquired 
WSIX Nashville was named station of 
the jiear in the secondary-market cat- 
egorj; The station has won the award 
eight times, scoring previous wins in 
1990 and a .streak ft-om 1994-99. 

WAMZ Louisville, Kji, PD Coyote 
Calhoun won the award for sec- 
ondarj'-market PD of the year for the 
sixth time since 1989. Calhoun has 
previously won two Billboarti/Airplay 
Monitor Radio Awards, as music 
director of the j'ear and seven awards 
in the local air personality category. 
This year's win gives Calhoun a total 
of 16 trophies, believed to be a record 
for these awanls. 

In the music director of the year 
category, the winners were WXTU 
Philadelphia's Cadillac Jack in the 
major-market category and WRBQ/ 
WQYK Tampa, Fla.'s jay Roberts in 
the secondai'y-market categorj". Both 
are fu'st-time winners. 

Two other first-time winners, 
KMLE Phoenix morning hosts Ben 
Campbell and Brian Egan, were 
named local air personalities of the 
year. WPOC Baltimore marketing 
director Sheila SilvTerstein won in the 
radio promotion/marketing director 
of the J'ear categorj'. It was Silver- 
stein's fifth win, having previously 
scored in 1991, 1995, 1996, and 1999. 

Rusty Walker of Rusty Walker Pi-o- 
gramming was named radio consul- 
tant/group PD of the year. Walker has 
now won this award in all six jiears the 
category has e.xisted. 

MCA Nashville was awarded 
record-label promotion team of the 
year honors, its first win in this cate- 
gory, in which it beat out RCA Label 
Group imprints RCA, BNA, and 
Arista/Nashville. This is the catego- 
ry's third year of existence. Previous 
winners were Arista in 1998 and Mer- 
cui"y in 1999. 

'American Country Countdown 
With Bob Kingsley" was named net- 
work/syndicated program of the yeai' 
for the 14th consecutive j'ear. The pro- 
gram Is produced by Kii^ley's KCCS 
productions for ABC Radio Networks. 
This award category is for weekly 
longform or daily shortform shows. 

HOW IT WORKS 

The Billboard/Airplay Monitor 
Radio Awards is an annual event hon- 
oring excellence in the radio industrj'. 
Eligibility for this j'ear's awards was 
fmm May 1999 to May 2000. For the 
purposes of these awards, Arbitron 
markets 1-20 were considered msyor, 
with all other markets classified as 
secondary. 
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Linkin Park's single about anger and frusti-a- 
tion, "One Step Closer," appeals to listeners 
because it can be applied to a rariety of sit- 
uations, saj's Mike Shinoda, the band's Mwalist. 

"People pick the weirdest occasions to think 
about the song," he says. "We heard about one guy 
who called in to KROQ in LA. and told [the disc 
jockey! that he was washing his clothes and his 
washing machine ate them. He just lost it and 
started beating up the washing machine. Our song 
was the first one that came to his head, so he's sit- 
ting there screaming the chorus to 'One Step Clos- 
er,' kicking the crap out of his washing machine. I 
thought that was a totally strange scenario." 
Shinoda says there wasn't a specific occasion 

billboard. 



that inspired the song, which is No. 28 on this 
issue's Modern Rock Tracks chart. "As far as the 
lyrics, it's v-ery self-explanatory. I think that's one 
reason that it's being as well-received as it is," 




'Pcoplv pick the 
weirdest oecaslonii 
l<> think nb<*ut the 



— MilBaiiiiii<lo,UnklaPMli 



Shinoda .says. "It was written at a time when we 
were in the studio and things with our social Uves 
and our music were getting a little bit stressful. 
We were at the end of our ropes, so to speak." 
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He continues, "Anything can be an inspiration. 
It's crazy. Our guitarist one time recorded a car 
alarm, and we started a .song around that. We've 
done songs off of pots banging, and we've done 
.songs off of vocal melodies. It totally \'aries." 

Shinoda feels that the varied sounds of Linkin 
Park's Warner Bros, debut disc, "Hybrid Theory," 
which combines rock, hip-hop, and electronica 
influences, makes the album something you can 
listen to "from start to finish. We didn't want to 
center in on some songs and make those really 
good and then just leave the other songs. We paid 
attention to every song as much as possible. We 
hope it shows. The most gratifying thing to me is 
being able to listen to it and not get tired of it." 
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J RECORDS 

(Continued from page Si) 
bringing Arista superstars San- 
tana or Whitney Houston to the 
new label was "never in the cards" 
a.s long as he was going to another 
label under the BMG umbrella. 

Then it was on to the next chap- 
ter in Davis' noteworthy history in 
the music business. He introduced 
tracks from LFO and new .J sign- 
ings Olivia, Jimmy Cozier, and Ali- 
cia Keys. 

"It was a very moving and 
touching few hours," Davis said 
from his Waldorf Tower office a 
few days later. "I was amazed as 
one station after another said they 
thought that every record w-as a 
hit and they wanted to add it." 

Top 40 WLLD (Wild 98.7) 
Tampa PD/music director Orlando 
says every programmer who is 
passionate about the music made 
sure they were in that room to see 
the label s rollout. "My advice for 
my competitors is 'Don't play any 
of this music — ^just leave it all for 
me,' " he jokes, adding, "It's amaz- 
ing to watch Clive put all this 
together; I don't think this man 
can do any w^rong." Orlando says 
he heard a number of "very strong 
records" that he would consider 
adding to his station. 

Rhythmic top 40 KUBE Seattle 
operations manager Shellie Hart is 
among those congratulating Davis, 
who she says will increase his 
label's odds at succeeding because 
he "has made it a priority to recon- 
nect with his core, w^hich is radio.** 
She says it is that "refreshing" 
attitude that will help J Records 
succeed with radio. As for the 
music, Hart is anxiously awaiting 
the first release by Keys. "I was 
stricken with her voice and pres- 
ence. She has absolute star power" 

Rhythmic top 40 KKFR 
Phoenix PD Bruce St. James 
agrees the future of J Records is 
bright. "I wouldn't bet against 
Clive Davis. The team and the tal- 
ent roster that they've assembled 
already is a throwback to the way 
the record industry used to be, 
where artists w'eren't so dispos- 
able." Musically, St. James says, 
Olivia is "right in the middle of the 
bull's-eye where music is right 
now," and he calls newly signed 
Luther Vandross an icon who is 
poised to rewrite his history. "If 
Clive can do just half of what he 
did for Santana for Luther, it will 
be amazing." 

Despite the positive program- 
mer reactions, Davis is keeping his 
expectations realistic. "I don't 
make predictions, and I don't take 
anything for granted," he said, 
knowing whether or not radio fol- 
lows through and adds J's records 
remains to be seen. O-Town will 
be ,r'a first roleaso; its single "Biz- 
Ounce" will be shipped to radio on 
Oct. 30. A single from Olivia is 
expected by the end of the year. 

While J Records is now official- 
ly just five week.s old, Davis thinks 
"something special is happening" 
in that major-label executives and 
artists from the industry are join- 
ing his staff — although 80% of 
Davis' staff came from Arista. 
"It's clear that this is an instant 
major. Whether you're Luther 
Vandross or 0-Town, to see them 
all choose J, it's exciting." 
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Submissions Requested For Panel 
On New Artists At Video Gunfab 



Billboard music video 

CONFAB: Things are shaping up 
for another exciting Billboard 
Music Video Conference & 
Awards. This year's event is set 
for Nov. 8-10 at the Universal City 
Hilton in Universal City, Calif. 

On Nov. 9 we'll have a panel 
called "The Screening Room: 
Passing Judgment On New Artist 
Videos." During this discussion, 
an expert panel of judges and the 
audience will be looking at and cri- 
tiquing videos by new 
artists and determining 
whether or not the art- 
ists have a chance of 
a breakthrough to the 
main.stream. 

The videos will be 
selected in advance by 
me. Record companies 
are invited to submit eli- 
gible videos on VHS tape 
to me at Caria Hay, Bill- 
board, 770 Broadway, 
Sixth Floor, New York, 
N.Y. 10003. The clips 
must be from new or 
developing artists who've 
never had a video played 
on a national network. 
Please include a letter indicating 
that you would like the \ideo to be 
considered for the judging session 
at the conference. 

Not all rideos can be selected, 
but we'll try to haw a wide variety 
of music represented at the judg- 
ing session. Meanwhile, w^e'll soon 
be announcing the panelists for 
the conference and celebrity 
guest appearances. Award-w-in- 
ning music video director 
Wayne Isham will deliver the 
keynote speech Nov. 9. 

A complete schedule of confer- 
ence events can be found on the 
Web at billboard.com/eTOnta/mvc. 
For sponsorship opportunities, con- 
tact Cebele Rodriguez at 646-654- 
4648; crodrigue2(fibillboard.com. 

For questions about the confer- 
ence panels and celebrity appear- 



TIHI€ 



by Carla 
Hay 



ances at the awards show, contact 
me at 646-654-4730 or at chay® 
biUboard.com. 

For all other questions and 
information about the Billboard 
Music Video Conference & 
Awards, contact Michele 
Jacangelo at 646-654-4660 or 
at bbevents^i billboard.com. 

This & THAT: Sonia Ives has 
exited Island/Def Jam Music 
Group as VP of creatire services. 

No replacement has 
been named. 

Beggars Banquet 
Records has named Jen- 
nifer Miller its video 
promoter. 

Maria Ruiz has exit- 
ed the Box as music 
manager for a position 
at America Online Latin 
America. 

The Revolver Film 
Company has added 
director Steven 
Murashige to its ros- 
ter. He was with Bon- 
fire Films of America. 

Local SHOW SPOT- 
LIGHT: This issue's spotlight is 
on Los Angeles-based hip-hop 
show "Peep Diss." 
TV affiUate: KDOC-TV LA 
Time slot: 7:30 p.m. Sundays, 
Key staffer: Mark St. Juste, 
producer/host. 
Web site; peepdiss.com. 
E-mail address: markCS; 
peepdiss.com. 

Follow'ing are four \'ideos from 
the epLsode that aired Oct. 1; 

Snoop Dogg Presents Tha 
Eastsidaz, "Got Beef" (Dogg 
Hou.se/TVT). 

Trina, "Pull Over" (Slip-N- 
Slide/Atlantic). 

Shade Sheist Featuring Nate 
Dogg & Kurupt, "Where I Wanna 
Be" (London-Sire). 

Nelly "(Hot S"t) Country 
Grammar" (Fo' Reel/Uniwrsal). 



PRODUCTION NOTES 



VARIOUS CITIES 

Jill Scott's "Gettin' In The Way" 
was directed by Jessy Terrero in 
Philadelphia. 

London was the location for 
Stephen Gately's "New Beginning," 
directed by Simon Hilton; Naimee 
Coleman's "Love Song," directed by 
Joakim Sandstrom; Helicopter 
Girl's "Subliminal Punk," directed by 
Ke>'in Godley; and Coldplay's "Yel- 
low," directed by James and Alex. 

In San Antonio, Jeffrey Phillips 
directed Salvador's "Lord I Come 
Before You," and Da\id .\bbott direct- 
ed Mark Wills' "I Want To Know." 

(Hed) p.e. teamed up with director 
Mark Kalsfeld for the "Bartender" 



\'ideo in Tyuana, Mexico. Craig Mor- 
gan's "Paradise" was directed by 
Pamela Springsteen in Clarksville, 
Tenn., and Fort Campbell, Ky. 

LOS ANGELES 

Jeff Richter directed De La Soul 
Featuring Redman's "Oooh." 
Dwight Yoakam directed his video 
for "What Do You Know About Lovb." 
David Palmer directed Bosson's 
"Where Are You." Chris LeDoux's 
"Silence On The Line" was directed 
by Michael Salomon. Sanaa Hamri 
directed Mar>' Mary's "I Sings" and 
Monifah's "I Can TeD." Gerry Wen- 
ner directed Eric Heatherly's 
"Flowers On The Wall." 



Billboard Video Monitor 

THE MOST-PLAYED CUPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 



14 houn dally 
1899 9th StrMt NE, 
Washington. D.C. 20018 

2 Mystikai, Shake Ya Ass 

a Dotmy'i CMd. IndeperKleRt iMxnen Part i 

4 Ja Rule, Between Ue And You 

5 Outhail. B O.B. 

6 WyclKf Jsan. 911 

7 Simo, incofTiplete 

8 Ludacfis, What's Your Fantasy 

9 Li)' Bow Wbw. Bounce With Me 

10 Cryttah Badu, Bag Lady 

1 1 Protyle, Uai 
12Mya. Case Of The Ex 

13 Jid Scott. Geltin' In The Way 

14 Scarface. 11 Ain't Part !l 

15 Cash Money Millionaires, Ballef Block::)' 

16 Lucy Paarl, Don't Mess With My Man 

17 Trina. Pul' Over 

IB ChanKlni Faces, That Other Woman 

19 Nelly, llTat S"t) Courrtry Gramma f 

20 Cam ron, ^<^a! Mftara The WorlO To You 



23 LL Coat J, lmag(r>e That 

24 BM«t Man Feat Mya . G^ls Dcm Sugar 

25 VoUnda Adams. Open My Heart 

26 Sliyne, Bad Boy; 

27 DMX FmL 5iK», What You Want 
2B Shade SMd. Wf>ere I Wanna Be 

29 Ctrl Thomn. Summer Ram 

30 Common. The Light 



33 Joe.WlHerLilteALafly 

34 C-Murdef. Down For My N's 

35 Jaeged Edge. Lei's Gel Married 

36 3LW, More 

37 Black Eyed Peas, Weekertds 

38 KelK Pnce, You Should'v« Told Me 

39 Tela. Tela 

40 SparWe, it's A Fact 

41 Tamia, Can't Go Fc* Thai 

42 Baha Men, Who Let The Dop Out 

43 M.O.R, Ante Up 

44 Boyi II Men, Pass You By 

45 Three 6 Maha, Tongue Ring 

46 Ideal Feat. Ul' Mo, Whatever 

47 Capone-N-Norsaea, Pr>on« Time 

48 Sticky Fingai, Gd ll Ud 

49 Eminem, The Way i Am 

50 Uberty CiTy, Wt>o s She lovin' Now 

* NEW ONS 

Sade, By Your Side 
De La Soul. All Good 
Neiry, E.I. 
Bilal. Soul Sista 

Wu-Tang Clin, Proted is Neck (Tht Jump Off} 
Stiktt Ttw Shocker. He Did That 
Prodify. Keep l! Thoro 
Whitney Houston, Fine 
Various Artists, Gel It Togettw 
Tank, Freaky 



aw 



Continuous pnicrammlnc 
2806 OprylandDr., 
Nashvilla.TN 37214 

1 Jo Dec Ueulnj, That's The Way 

2 TerrI CUrtc, A Littte Gasolirw 

3 FaAfi Hill WTm McGrw, Let's Make Lcve 

4 Billy Ray Cyrus. Ycu Wan 1 Be Lcney Ho*- 

5 LiAnn Rlrrttt. I Need You 



8 Tbby Keith, Country Comes To Town 

9 Darnt Worley. A Good Day To Run 

10 Phil VMsai, Jjst Another Diy W Parsdw 

11 Travis Tritt, Best Of Intentions 

12 Carotyn Daiwn Johrtson , Georgia 



13 Sara Evans. Born To Fly 

- lit 

AnzHI 

16 Hark Wills, I Want To KnoA 



lesney. 

Hie. A ' 



Woman Gets Lonely 



17 Lee Ann W^»n»ck. Ashes By Now ' 

18 Billy Gilman, Or« Voice 

~ Kmnicto Hiadiunten . Too Much To Uxe ' 



22 Tammy Cochran, So What 

23 M|M'Murn,iVrBlCti 'Kiiji.-0ir;iMrL-^c* 

24 Montfomcfy Gentry. All Nigral Lon_g * 

25 Gary Allan, »i8ht miere I Need To & ' 

26 CMu T Juiil A Celmate Tlir^ l -^ Soy ' 

27 Bll Enml, Now That's Awesocne * 

28 BHIy Gimwi, OMhoma 

29 Fa«h HII, The Way You Love Me 

30 Elk Heathm, SwnimiiiB in Chamcuene ■ 

31 T^f Kktltyt. I'm In 

32 Fslth HW. Breathe 

33 Lonestar, What At>out Now 

34 Patty Lovers, That's The Kind .. 

35 Jamie O'Neal, There Is No Arizona 

36 T<*r Ketth, How Do You Like Me Now 

37 Lee Ann woniack, I Hope You Dance 

38 Brad Paisley, He Didn't Have To Be 

39 Shedtisy, I Will ..But 

40 Clay Davitfson, I Can t Lie To Me 

41 Rklcy Van Shellon. Call Me Crazy 

42 Lorcna Lynn, Country In My Genes 

43 MarthaNbyllon, Live rt Up 

44 John Anderson, riotiody's Got It All 

45 Rkochet, She's Gone 

46 Allison Moorar. Send Down An Angel 

47 SoraOtThtD«»rtEv»rfti5ihsGaB»Gr» 

48 Ovalee Tenniwn, Makin Up With You 

49 Jolle & The Wanted. I Would 

50 DtJiie Chkks. Cowboy Take Me Away 

• Indicates Hoi Shots 

m NEW ONS 

Bily Ray Cyrus, We The People 
CwMgla Middleman. Kick DoMn The Door 
Nul Coty, Legacy 

Toby KcMi, You Sncukln'I Kiss Mt Tfis 
Trkk Pony, Pour Me 




1 Myttikal. Shake Ya Ass 

2 Gfieen Day, Minority 

3 Ssmantha Miiniba, Gotta Tell You 

4 Ricky Martin. She Banp 

5 Britney Spears. Lucky 

6 Chriitina Aeuiiera, C^ne On Over Batiy 

7 Baha Men, w-;o Let The Dogs Out 

8 Eminem. The Way I Am 
9Mya. Case 01 The Ex 

10 Nrity, (Hot S"t) Country Grammar 

1 1 Deitiny'i GNU. irKlepefOent Women Part I 

12 Outkast, B O B. 

13 UmpBtzMt. Rollin' 

14 9B Dignn, Give Me Just One Night 

15 Pink. Qost GIrto 

16 Madonna, Micic 

17 SouMecisKin, Faded 
IS NoDouM, Bathwater 

19 Orfy. F(ct«)o (Dfeams in Digital) 

20 Papa Roach. Broken Home 

21 Fual. HKmorrhage (In My HaixJs) 

22 Robl>«e Williams. Rock DJ 

23 U2, BeautffLl Day 

24 Rufl tndz. Ko Store 

25 TonI Briiton, Just Be A Man Atwut II 

26 3 Doors Down Losei 

27 Limp Bizkit, My Generation 

28 Ttiird Eye BlirwJ, Deep Inside Of You 

29 Disturbed, Stuplty 

30 Common Tr* Light 

31 Red Hoi Chill Peppers, Caiifornication 

32 Sr-71, R ii^'l Now 

33 ur Bow Wow. Bounce With Me 

34 Creed, Wiir- Arms WnJe Open 

35 Lenny Kravitz, Again 

36 Janet, Ctesn l Realty Matter 

37 Guns N' Roses. N(^'emtier Ram 

38 Michael Jackson. Remempef The Tir^e 

39 Puff Daddy t The Fami, Victory 

40 BinU Rhyrwi. Pjt Your Haixis Where. 

41 Mariah Carey, Honey 

42 R. Kelly, Hor-* Alone 

43 Jay-Z Feat, UGK, BigPimpin' 

44 2Pac. [fo'-ia Love 

45 The Wallflowers, SiMpwalker 

46 2GelhH, Tf-e Hi-cest Pari Of Breaking Us 

47 Shyt>e, Bad Boyz 

48 Good Chartotte. LitUe Thmgs 

49 Foo FijMers. \vA Year 

50 Matehbo* Twenty, H You're Gone 

" Indicates MTV Exclusive 

*l NEW ONS * 

Backitieet Beys, Shape 04 My Heart 

The Ofhprini. Original Prankster 

Blmk-182. Man Overtoard 

Jill Scott. Gettrn In The Way 

Wi^Tang Clan, Protect Ya Neck aiie Jump Off) 

R. Kelly, I Wish 

Musiq, Just Friends 



Ml 

MUSIC nnST 
Continuous proframming 
1515 Broadway. NY. NY 10036 

1 Madonna. Music 

2 Bon Jovi, It's My Die 

3 Creed, With Arms Wide Open 

4 Faith HilL The Way You Love Me 

5 3 Doon Down, Kr^'ptcnrte 

6 Rkky Martin, She Bangs 

7 Vartical Horizon. You're A God 

8 The Wallflowers. Sleepwalker 

9 U2. BeautituI Day 

10 Barenaked Ladies. Rnch Me 

1 1 Lenny Kravttz, Aeain 

12 Janet. Doesn l Realty Matter 

13 Dido, HereWtth Me 

14 Everclear. Wonderlul 

15 Matchtxa Twenty, tf You're Gor* 

16 Ellon John, Ttny Dancer 

17 Red Hot ChHi Peppers, Calitomication 

18 Christina Acuihra, Carie On Over Baby 

19 Fastball, 'ou're^n Ocean 

20 Tool Brailon, He Wasr t Wan Enough 

21 Destiny's Child, Jumpin'. Jumpin' 

22 Matchbra Twenty. Bent 

23 Evan t Jaron. Crajy For Thu Girt 

24 Nine Days. If t Am 

25 David Gra^ Batnlon 

26 TNrd EyeBHnd, Deep Inside 0( You 

27 No Doubt, Bathwater 

28 The The Com, Breathless 

29 Nina Gorddn, Tonigjit And The Rest.. 

30 Brbn Setw OreheAa, OttLi ii ]he Mcod 

31 Dettlrrr'i ChlM. Inaeoeroent Women Pari I 

32 Roliinc Stones, Love Is Strong 

33 wSiwy Houston. M M R^M Bui 1's Ok 

34 Jennmt Lopez, Waiting For Twnahl 

35 Sting. Brard New Day 

36 Stooe Temple Pilots. Sour Girt 

37 Hanson. This T^n^ Around 

38 Goo Goo Doits, Broadway 

39 Tal Bachman. She's So Higti 

40 Goo Goo Dolh. Ins 

41 Creed, H'Kher 

42 Sugar Ray, Every Morning 

43 Foo Fighters, Learn To Fly 

44 Sting Feat. Cheb Maml. Desert Rose 

45 Sheryl Crow, My Favortte Mistake 

46 Green Day, Mincnly 

47 Madonna, Beautiful Stranger 

48 Sinead O'Connor, Jealous 

49 Morchetba. Rome Wasnt Butt In A Day 

50 Macy Gray, I Try 



Sade. By Your Side 
Gail Thomas, Emotiona] 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING OCTOBER 21. 2000. 




Continuous programming 
1221 Collins Ave 
Miami Beech, FL 33139 

BOXTOPS 

3LW. Ng Mare (Baby I ma Do Right) 
R. Kelly, I Wtsh 

Christina Aguilera, Come On Over Bat^y 

Sisqo, Incomplete 

Ja Rule, Between Me And You 

Baha Hen, Who Let The Dogs Out 

Trina, Pull Over 

Eminem, The Way I Am 

Mystikal. Shake II Fast 

C«sh Mooty Milllonarias. Bailer Blockm' 

Destmy*! Child, Inoependert •Mintn Part I 

Innosense. Say No More 

0»gy. Fiction (Dreanrs In Digital) 

Ne*ly. (Hot S*'tl Country Grammar 

Limp Blzkh. Rollin' 

BigTyTners, #1 Slunna 

Jagged Edge. Let's Get Marr«d 

Incubus, Stellar 

Youth Asylum, Jasmin 

Wheetus. Teenage Dirl&ag 

Ludacris Feat Shawna, What's Your Far-tasy 

Mya, Case Of Ttte E/ (Whatdu Gonna Do) 

Britney Spears. Lucky 

Blaque. As If 

B.aN., Bofi 

Papa Roach, Broken Home 

Madonna, Music 

Good Chartotte. Littte Things 

Sammle. Crazy Things I Do 

Destiny's ChMd. Jumpin', Jumpin' 

Sparide, It's A Fact 

'N Sync. It's Gonna Be Me 

Ul Bow Wow Fe*L Xscape, Bounce Witn Me 

Pink, Most Girls 

NEW 

Son By Four. Purest Of Rai n 
Titan, Corazon 

Wyclef Jean Feat. Mary J. Bilge. 911 
Dice Raw, Thin Line 



02 



Continuous programming 

1515Broa<hvay 

New Ybrfc. NY 10036 

NEW 

Travis. Turn 

Godsmack, Awake 

Slack Eyed Peas. Weekends 

Elton Jirtin, Tiny Dancer 

Wyclef Jean Feat. Mary J. Blife, 9 1 1 

Linkin Park. One Step Closer 

Collective Soul, Why Pt.2 

(Hed) Planet Earth. Barterxfer 




Continuous programming 
299 Queen St West 
Toronto. Ontario M5V2Z5 

Papa Roach. Broken Home [NEW) 
Jet Fuel. Take This Party Higher INEW) 
WycM Jem Fettunm Mary J. B^e, 91 1 (NE'^J 
Len. Kids In America (NEW) 
Bliss. Can t Deny (NEW) 
R. Kelly, I Wish (NEW) 
Mcauley, By The ^ (NEW) 
CUrk Nova, Bed Bugs (NEW) 
Venpbeys, LJn:e John From Jamaica (NEWI 
Rkky Martin, She Bangs 
Neily, (Hot S"t) Country Grammar 
Destiny's Child. Jumpin', Jumpm' 
The Moffats, Bang Bang Bang 
SoulDeclsion, Oon Its Kinda Crazy 
Creed, With Arms Wide Open 
Janet, Doesn't Really Matter 
Eminem, The Way i Am 
Barenaked Ladies, Pinch Me 
Love Inc., Here Comes The Sunshine 
Papa Roach. Last Resort 



Continuous pregramming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Britney Spears. Lucky 
Madonna, Music 
'N Sync, It's (Sorna Be Me 
U2. Be*utrFul Day 
Savage Garden, Affirmation 
Robbie Williaim. Rock DJ 
Eminem. The Real Slim Shady 
Moby. Porcelain 

Chmtinj Aguilm. Vtri Conmgn ISctamerte Tu; 

Bloodhound Gang, The Bad Touch 

Thalia. Regresa A Mi 

Bon Jovi. It s My Life 

Paulina Rublo. H Uttlno AdM 

Green Day, Ulnonty 

Hanson, Thrs Time Around 

Five. We Will Rock You 

Westlite. Fool Aga.n 

Kabah, Histona de una Noche 

Travis, Why Doe* it Atways Rain On Me 

Orgy, Fiction (Dreams In Drgilal) 



nuN I ratssim 

2 hours weekly 
3900 Main St 
Philadelphia. PA 19127 

Jill Scott. Gettin* In The Way 
Mystlkal. Shake It Fast 
Prolyle. Liar 
OutKast, B O B. 
TamU, Can't Go For That 
SIsqo, Incomplete 

0 J. Clue i Memphis Bleek. Mir>d Right 

H.0.R, Ante Up ( Robbing- Hoodi Theory) 

Erykah Badu, Bag Lady 

Doug E. Fresh. Come Again 

Dice Raw, Thin Line 

D-12.S"t On You 

Carl Thomas, Envtionai 

Ram Squad. Ball Up In Here 

Ja Ruie, Between Me And You 



Five hours weekly 
223-225 Washington St 
NJ 07102 



U2, Beautiful Day 
Madonna, Mu&ic 
R. Kelly. I Wish 

B.B. Ung i Eric CUplon, (?-Org With Kirg 

matchtKH twenty. If You're Gone 

The Wallflowers. Sleepwalker 

Macy Gray, Why Didn't You Call Me 

Tank, Freaky 

Plntu Most Girls 

Boyz II Men, Pass YOu 8y 

DWo, Here With Me 

Hohu. How Do I Feel 

Bon Jovi. It's My Lite 

Tartha Vega. Be Ya SeH 

3 Doors Down, Loser 

Live. They Stood Up For Love 

Our Lady Peace, Thief 

Duran Ouran, Someone Else Not Me 

Christina Aguilera, Come On Over Baby 

No Doubt. Srmp^ Kind Of Life 



CMC 



CALIFORNIA MUSIC CHANNEL 

1 5 hours weekly 
10227 E 14th St 
Oakland. CA 94603 

Christina Aguilera. Come On O^r Baby 

Mya, Case 01 The Ex (Whalcha Gonna Oo) 

Sisqo, iDzomplete 

Vertical Horizon. You're A God 

Kandl. Don't Think I'm Not 

Ul Bow Wow FeaL Xscape. Bounce With Me 

Third Eye Blind. Deep Inside Of You 

3LW, No More (Baby I'ma Do Rigfrt) 

Madortna, Music 

matchbox twenty. Bent 

Desbny'i Child. Independent VHxim Part I 

Lenny Kravitz, Again 

Joy Enrlquez, Tell Me How You Feel 

Britney Spears. Lucky 

Ul, Over My Head 
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UNIVERSAL HILTON 
LOS ANGELES 



COnFERERCE & AWARDS 



EXCLUSIVE 

EVErm 

keynote address 
by award-winning 
director 

WAYNE ISHAM 



hiiGhiLiGi-rrs 



opening-night party - the first of many networking 

opportunities 

provocative panels - top music video professionals 
discuss the hottest topics in the industry. 

artist performances - featuring established and 
up-and-coming artists! 

exhibrts - visit displays of the latest music video 
services and technology 

music video tnvia contest - winner receives two tickets 
to the billboard music awards show in las vegas 



SOOO aiULBOARD 
music VIDEO AWARDS 

the revamped show honors the best in 10 genres: 
pop, hard rock, modern rock, r&b, jazz & ac, country, 
rop/hip hop, donee, contemporary chnstian and the 
newly added katin category. 

FOR THE IS7 TimE . . . 

winners will be chosen by billboard readers. 




sponsorship 
opportunities 

cebele rodnquez 
646.654.4648 
crodnguez@billboard.com 

hotel 

universal city hilton & towers 
555 universal terrace parkway 
universal city, ca 91608 
818.506.2500 
conference room rote: $160 

room reservations must be made by: 
10/t7 to receive discounted rate, 

airline 

discount airfare on americon 
1800.433.1790 ref: an #31noud 



contact information 



michele jacangelo 
special events director 
bbevents®billboard.com 
646.654.4660 pti 
646.654.4674 fx 



carlo hay 

music video editor 

ctiay@billboard.com 

646.654.4730 ph 

646.654.4661 fx 



for updates: www.billboard.com/events/mvc 



• david beal, sputnik? 

• tim davyson, shootirxg gallery productrans 

• dougcohn, vhl 

• mike drumm, muse link productions 

• kevin ferd, power ptay 

• daniel gloss, artemts records 

• kelly gnffin, bet 

• ralph nncdaniels, video music box 

• nathan mcguinness, asylum visual effects 

• dove meyers, f.m. rocks 

• lars murray, sudden industries 

• sheira rees<lavies, anonymous 

• Shane reyndds, soundcheck 

• fatima robinson, choreographer, director 

• lou robinson, rca records 

• ryan thompson, pixel envy 

• norman tiller, stormin' nomrvxi's k3st call 

• jeff walker, anstomedia 

• mark weinstem, rn'r freetarce 



IT'5 EA5V! Register online at Billboard.com/events/mvc 

or moil to: mictiele laconqelo. billboard, 770 broadway, new york, ny 10003, or fax to: 646.654.4674 
make check payable to billboard, confirmations may be faxed or mailed, please allow 10 business days, no ptione calls pleose. 

1 S499 pre^reqElration - recetved by oct 27 • -1 S550 ful reqistrcrtion - after oct 27 & wok ip 



first name: _ 
company: 
phone: 



. last name: _ 

address: 

_ fax: 



-title; _ 

_ city: 

. e-mail: 



. state:. 



.zip: 



paying by: T check 
credit card *: 



T visa/mc 1 amex 



n money order 

exp, dote: 



. signature: 



(charges not volid wiltiout signature) 

cancellations must be received in wnlng. cancetations received before oct 20 are subject to a S1S0 odmnislrative fee. no refunds will be issued after oct 2Bierial 



EUROPEAN REGULATORS OK TIME WARNER/AOL 



Warner, EMI, and BMG. 

A statement from the commission 
says, "The proposed undertakings 
wUl prevCTt AOL from having access 
to Europe's leading source of music 
pubUshing rights, thereby eliminat- 
ing the risk of dominance in the 
emerging markets for online deliv- 
ery of music over the Internet and 
software-based music players." 

In Europe, AOL operates mainly 
through two joint ventures — AOL 
Europe, a 50/50 deal with Bertels- 
mann, and AOL CompuServe 
France, a venture with both Ber- 
telsmann and Vivendi subsidiaries 
Cegetel and Canal Plus. 

At press time, an EC decision on 
Vivendi's acquisition of Universal 
Music Group parent Seagram was 
e.xpected. Giren the fact that AOL/ 
Time Warner has receiml the green 
light, it is believed the commission 
will also treat the Vivendi/Seagram 
deal favorably. 

Concentrating on the Bertels- 
mann link, the EC statement fur- 
ther says, "The merger will create 
the first Internet vertically inte- 
grated content pro\'ider, distribut- 
ing Time Warner branded content 
(music, news, films, etc.) through 
AOL's Internet distribution net- 
work. Because of the structural 
links and some existing contractual 
arrangements with Bertelsmann, 
AOL/Time Warner would also have 
had preferred access to Bertels- 
mann content and, in particular, to 
its large music library. As a result 
AOL/Time Warner would have con- 
trolled the leading source of music 
publishing rights in Europe, where 
Time Warner and Bertelsmann 
together hold approximately one- 
third of the market." 

The statement continues, "Against 
this background, nothing would have 
prevented AOL from dominating the 
emerging market for Internet music 
delivery online, which includes both 
digital downloads and streaming. 
AOL/Time Warner would have 
become the gatekeeper to this 
nascent market, dictating the condi- 
tions for the distribution of audio 
files over the Internet. AOL/Time 
Warner could also have been tempt- 
ed to format Time Warner's and Ber- 
telsmann's music in a way compati- 
ble only with AOL's music player 
Winamp but not with competing 
music players . . . Because of the 
technical limitations of the other 
music players, AOL/Time Warner 
would have been able to impose 
Winamp as the dominant player." 

The commission, however, dis- 
missed the claims by those opposed 
to the deal that the new entity would 
dominate the European market for 
Internet broadband access. The reg- 
ulators said, "Those fears were 
unfounded since AOL/Time Warner 
has no broadband infrastructure in 
Europe." 

The commission's four-month 
"phase two" investigation also 
addresses fears that AOL/Time 
Warner could dominate the Internet 
"paid-for content" market other than 
music (films, TV programs, etc.), 
saying, "Tune Warner video content 
cannot be regarded as dominant in 
Europe." 

AOL and Time Warner have 
apparently agreed to break the links 
between Bcrtekmann and AOL, and. 



in the interim, measures will be 
taken to ensure that the relationship 
between AOL and Bertelsmann vriW 
stay at arm's length until Bertels- 
mann's exit has been completed. 

That move could, perhaps, help 
any revised deal between Warner 
and EMI, as it would remove Ber- 
telsmann from the equation in the 
EC's probe. 

European Competition Commis- 
sioner Mario Monti said, "The Ber- 
telsmann undertaking also solved 
concerns in the U.K. Internet mar- 
ket, where AOL is one of the lead- 
ing dial-up access providers and 
where the bundling of Time Warn- 
er's and Bertelsmann's music con- 
tent with Internet subscriptions 
could have achieved dominance in 
this market." 

He added, "An Independent Com- 
pliance Monitor will be appointed to 
ensure compliance with the under- 
takings concerning Bertelsmann 
until Bertelsmann exits from AOL 
Europe and AOL Compuserve 
France." 

The idea of Bertelsmann and AOL 
scaling back their relationship is not 



the upper echelon of concert draws, 
having launched one of the most 
successful tours ever his last time 
out. 

"In my opinion. Garth Brooks 
and Elvis Presley are the two 
strongest touring acts to ever set 
foot on the North American concert 
stage, without question, in the his- 
tory of the entertainment business, 
period," says Ben Farrell, president 
of Lon Varnell Enterprises, one of a 
handful of promoters who worked 
with Brooks on the last tour "Garth 
Brooks has meant an awful lot to 
this business." 

In terms of sheer drawing power. 
Brooks easily heads the list in coun- 
try, having assembled the genre's 
top-grossing tour ever. The last 
tour by Brooks, loosely centered 
around his 1998 Capitol release 
"Sevens," was a three-year extrav- 
aganza that gros.sed over $105 mil- 
lion and drew close to 5.5 million 
people. 

That tour, which saw Brooks per- 
form 350 shows in 100 cities, 
remains country music's only .$100 
million tour, a feat nearly as 
impressive as the 100 million 
albums sold when it's considered 
that Brooks charged a relatively 
paltry $20 per ticket when he Uke- 
ly could have demanded three times 
that amount. Brooks' last tour dates 
were Nov. 19-21, 1999, at Texas 
A&M University in College Station. 

"He is the most significant coun- 
try touring artist that ever exist- 
ed," says Tony Conway, president of 
Buddy Lee Attractions, the only 
booking agency Brooks was ever 
signed to. Conway adds that a $100 
million country tour is as much a 
milestone as 100 million albums. 

Prior to the 1996-98 tour. Brooks 
had toured in 1993-94, grossing 
over $26 million that time out. With 
Brooks out of the picture, George 
Strait looms as country's top box- 
office draw, followed by newer acts 
like Shania Twain, Dixie Chicks, 



new. The German media conglomer- 
ate agreed in March to sell its stake 
in AOL Europe back to America 
Online for as much as $8.25 billion, 
with payment of cash or stock to be 
made after Jan. 31, 2002. 

In addition, Bertelsmann chair- 
man/CEO Thomas Middelhoff has 
resigned from the AOL board of 
directors, citing a conflict of inter- 
est. Bertelsmann officials declined 
comment on the EC nUing. 

But Tom Wolzein, an analyst with 
Sanford C. Bernstein who covers 
Time Warner, says the significance 
of the decree from European regu- 
lators "puts some more teeth" into 
divestiture plans between the two 
companies. "It establishes a monitor 
to make sure that they [Bertelsmann 
and AOL] actually do it, as opposed 
to changing their minds when the 
deal is done," he says. 

The EC ruling is not a\pected to 
affect the $250 million cross-mar- 
keting agreement between Bertels- 
mann and AOL, which was an- 
nounced when Bertelsmann agreed 
to sell its AOL stake. Under terms of 
that deal, AOL will plug Bertels- 



and the Tim McGraw/Faith Hill 
package. 

NOTABLE ABSENCE 

The absence of Brooks, country's 
top touring artist ever, from the 
road would obviously be felt, par- 
ticularly by those fortunate enough 
to work with him. Initially signed 
by Buddy Lee Attractions, Brooks 
eventually took his booking opera- 
tion in-house. His brother Kelly 
Brooks took on the role of tour 
manager, routing the tour and mas- 
terminding an intricate ticket on- 
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sale strategy that became an indus- 
try model for fairness and for 
thwarting scalpers. 

"Garth dealt with the same pro- 
moters from the beginning, the 
same ones he worked with when he 
was getting $1,500 a night," says 
Conway. He also kept the same 
crew, dating back to county fair 
days. "I think it was a loyalty thing 
and also probably a comfort thing 
for Garth." 

The numbers generated on 
Brooks' last tour remain unrivaled 
in country music, and when asked 
to cite specifics, Farrell can quick- 
ly respond. "One hundred and 
forty-two thousand people in Min- 
neapolis in a nine-show run [$3.5 
million gross]," says Farrell. "One 
hundred and twenty-eight thousand 
people in Chicago. These kinds of 
numbers are awful strong." 

Glenn Smith, president of Glenn 
Smith Presents, promoted several 
shows for Brooks, with a six-night 
sold-out stand in San Antonio ($2.6 
million gross, 120,000 attendance) 
among them. "What he did is un- 
cqualed and probably will never be 



mann's media content and E-com- 
merce properties — including Get- 
Music. com and its music and book 
clubs — via the AOL, CompuServe, 
and Netscape Online services. 

Bertelsmann, in turn, will try to 
deliver 1 million new AOL .sub- 
scribers by promoting the Internet 
giant via its various media proper- 
ties. The two companies will also 
work together on monitoring the 
development of digital rights man- 
agement. 

Following the EC decision, AOL 
and Time Warner issued a joint 
.statement calling the ruling "anoth- 
er important step forward in the 
approval process." AOL and Time 
Warner also said that they are on 
track to close their deal bv the end 
of the fall. 

The AOL/Time Warner merger 
still has to be cleared by U.S. 
antitrust authorities. Meanwhile, as 
the focus now shifts to regulatory 
approval for the deal in the U.S., ana- 
lysts say the primary issues of con- 
cern are related to open access: for 
.set-top cable boxes, Internet service 
providers, and instant messaging 



equaled, unless he decides to work 
again," says Smith. "So few acts can 
do a second night [in one market], 
and here he did three, four, five, six, 
seven, and more." 

Brooks was not only a huge draw 
in the msgor markets but a monster 
in the heartland as well, says 
Smith. "He could do it in any city in 
America," he said. "He could go to 
Omaha [Neb.], Ames [Iowa], or 
Tulsa [Okla.J and do just as many 
nights." 

Farrell adds, "The man averaged 
over 75,000 paid per city on the last 
leg of that last tour, to the best of 
my recollection. Nobody's ever done 
that, not even Presley, although he 
probably could have if he'd wanted 
to. The fact that Brooks is a coun- 
try act just makes it that much 
more impressive." 

APPLES AND ORANGES 

For comparison's sake, the 
KoUing Stones, generally regarded 
as the top touring act in the world, 
averaged about 44,000 per city on 
their last global stadium tour, com- 
pared with about 55,000 per mar- 
ket over the course of Brooks' 
three-year arena tour. Howerer, due 
to much higher ticket prices, the 
Stones grossed over $300 million 
last time out, compared with 
Brooks' $105 million. 

The wide demographic appeal of 
Garth Brooks, as well as his "fami- 
ly" image, spurred his box-office 
success, according to Farrell. "He 
drew people from 6 to 60 [years 
old], country fans, the clean-cut 
family people, the contemporary 
people," he says. "They poured in 
to see him in droves." 

And Farrell thinks Brooks could 
draw at such a level again if he 
wanted to. "If Brooks never sold 
another record in his life or never 
got another single played on the 
radio, people that saw him perform 
would come back," says Farrell. 
"They know what kind of man he is 



.services. Analj^its, while predicting 
the success of the deal, haw said that 
concessions to appease the Federal 
Communications Commission and 
Federal Trade Commission may yet 
be in order. 

In related news, two U.S. .senators 
ha\e written to Monti to express con- 
cern o\'er reviews of mergers inwlv- 
ing U.S. companies (BillboardAi/- 
letin, Oct. 9). Sens. Mike DeWine, 
R-Ohio, and Herb Kohl, D-Wis.— 
both of whom serve on the Subcom- 
mittee on Antitrust, Business 
Rights, and Competition — penned 
the letter in the wake of the with- 
drawal of the Warner/EMI merger 
application. 

The senators told Monti, "We are 
troubled by the possibility that your 
analysis and outcomes have been 
influenced in part by Pan-European 
protectionism rather than by sound 
competitor policy." 

The EC decision received muted 
reaction on Wall Street, where 
shares in Time Warner fell $3.71, or 
4.4%, to $81.39 on Oct. 11. AOL 
shares slipped $2.74, or 4.8%. to 
$54.50. 



and what kind of shows he gives for 
the ticket price. It's too powerful." 

If indeed Brooks is permanently 
parking his tour bus, Smith thinks 
country fans will be missing out 
"I hope everybody who wanted to 
got a chance to see him, because if 
they didn't they missed out on the 
best live country show there's ever 
been," he says. "Without question 
he is the strongest live act I've ever 
worked with." 

Some view Brooks' retirement 
from the road with skepticism. "As 
a father I can understand that he 
wants to spend time with his chil- 
dren to watch them grow up, and 
if you're on the road with these 
intense tours you can't be home 
with the children," says Conway. 
"But no, I don't think this is the 
end of Garth Brooks touring. The 
way I know Garth Brooks, he loves 
being onstage in front of 17,000 
people for two hours, and that's 
something he wouldn't want to give 
up." 

Others who have worked with 
Brooks al.so think he may eventu- 
ally return to the touring scene, 
perhaps within a few years. "I 
think everybody who knows him 
would be surprised if he didn't do 
another album and come back and 
do some type of live performing," 
says one insider who wished to 
remain anonymous. "He's too good 
at it. And he can do a lot of good 
for folks. That's his inner flame." 

When and if Brooks does tour 
again, everyone agrees it will be 
another monster. "When he's 
ready to go back, it will be a major 
event," says Conway. "There will 
be a whole generation of people 
who haven't seen him live, and the 
word-of-mouth will carry over, 
similar to when Bruce Spring- 
steen reunited with his E Street 
Band. He'll have all the fans he 
already has, plus all the fans that 
haven't seen him live. It will be 
huge." 



COUNTRY TOUR BIZ LOSES BROOKS 

(Continued from page 1) 
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U.K. CLUB CULTURE WINS DEVOTEES ACROSS U.S. 

(Cotiti tilted front iHigc V 

tiance music. Without question, the 
Internet has played a vital role in 
the branding of U.K., as well as 
American, labels, clubs, and DJs." 

Tong is not alone in this opinion. 
In fact, each executive participat- 
ing in this report shared similar 
thoughts. 

"Brands like Ministry of Sound, 
Essential, and Cream are now 
globally recognized," says Michael 
Cohen, VP of commercial market- 
ing at the Warner Music Group 
(WMG), which launched Tong's 
"Essential" compilation series in 
the U.S. earlier this year (Bill- 
board, March 11). "They've all 
grown from the U.K. scene and 
traveled the world. 

"Now, it's America's turn," adds 
Cohen. "The scene in the U.S. has 
developed to wholly embrace the 
sound and lifestyle. The club cul- 
ture in the U.S. has definitely 
changed in the past three years. 
People aren't afraid to embrace it. 
The seeds have been planted. Now 
we can foster growth." 

Tong says, "It's as if the whole 
death of disco, and any of that 
genre's negative connotations in 
the U.S., never occurred. Today's 
generation is simply embracing 
this music for what it is. These 
kids didn't grow up with disco. For 
them, today's dance music is their 
music — plain and simple." 

"Essential" made its U.S. debut 
last April with Fatboy Slim and 
Paul Oakenfold's beat-mi.xed com- 
pilation "Essential Selection, Vol- 
ume One," which, according to 
SoundSean, has sold 49,700 units. 
Since then, WMG has issued DJ 
Icey's "Essential Mi.x" and D,T 
Skribble's "Es.sential Dance 2000," 
which have sold 20,000 and 30,000 
units, respectively. 

"Until 'Essential' entered the 
U.S., others were simply dipping 
their toes in the water," notes 
Cohen, who confirms that D.I- 
mixed "Essential Mix" compila- 
tions from Boy George, Pete 'Tong, 
and Grandmaster Flash are set for 
2001. 

Last month, URB magazine 
partnered with radio syndicate 
Bridge Media International to 
bring Tong's acclaimed radio mix 
show to U.S. radio (Dance Trax, 
Billboard, Sept. 23). Hosted by 
URB founder/publisher/creative 
director Raymond Roker, the two- 
hour weekly show^ "URB Presents 
Essential Mix," airs on over 100 
college stations nationwide. 

"For us to be able to offer this 
great selection of music to a U.S. 
audience over the airwaves is very 
exciting," Roker told Billboard last 
month. "As far as U.S. radio goes, 
there's not much out there that 
compares to what Pete is doing in 
the U.K." 

Tong, who's "incredibly excited" 
about having his "Essential Mix" 
show on U.S. airwaves, recently 
completed his first official U.S. DJ 
tour, which sold out clubs in Seat- 
tle, San Francisco, Los Angeles, 
Boston, Miami, and New York, 
among other cities. According to 
Cohen, Tong was treated like a 
Backstreet Boy everywhere he 
went. 

"It was unbelievable," says Mike 
Bindra, GM of New York's Twilo 



club, referring to Tong's Oct. 6 DJ 
set at the venue. 

Most citizens of the duh com- 
munity credit Twilo with pushing 
the mu.sical boundaries of clubland, 
as well as being among the first 
major U.S. clubs to invite Euro- 
pean DJs to spin. 

Notes Bindra, "Five years ago, 
when nobody eared about the DJ in 
U.S. clubs, and when the New York 
scene was getting stagnant, we 
began booking European DJs." 

According to Bindra, initial 
response from clubgoers was luke- 
warm. "Four years ago, Sasha & 
Digweed began their Friday night 
residency at the club," he adds. 
"Now, DJs like Deep Dish, Time 
Maas, Carl Cox, Paul Van Dyk, and 
Sven Vath all have residencies 
here." 

On Saturdays, Twilo is home to 
New York Dj/producer Junior 
Vasquez. In fact, 
Twilo hopes to 
brand itself with 
the formation of 
its own in-house 
label, Twilo Rec- 
ords, which will 
be distributed by 
TONG Virgin Records 
America. Its first 
dance compilation, "Twilo Vol- 
ume 1: Junior Vasquez," streeted 
Sept. 26. 

In 2001, Bindra says to expect 
Twilo residencies from Dave Sea- 
man, Anthony Poppa, Chris Forti- 
er, Quivver, and Sean Cusack. 

'"The DJ is now the pop artist," 
says Cohen. "Guys like Pete 
[Tong], Paul lOakenfold), Sasha, 
and [.John] Digweed are consid- 
ered brand names by many. When 
anything becomes big business, 
professional elements enter the 
picture." 

"I pride myself on simply work- 
ing hard," says the globally 
revered Oakenfold, who adds, 
laughing, "I don't necessarily know 
if I'd consider 
myself brand- 
ed, though. 
More impor- 
tantly, I think 
it shows that 
people have a 
strong desire 
to show re- 
spect to the DJ." 

In this issue, Oakenfold's new 
beat-mixed, two-disc set, "Perfec- 
to Presents Another World" 
(Sire/London-Sire), enters The 
Billboard 200 at No. 114; on the 
Heatseekers chart, it debuts at 
No. 2. 

His previous .set. Kinetic Rec- 
ords' "Tranceport," has sold 
170,000 units in the U.S., accord- 
ing to SoundSean. Says Kinetic 
president/founder Steve Lau, "In 
the beginning, big-name DJs were 
used to carry the brand rather 
than the brand carrying itself. 
Then, DJs realized that they need- 
ed to brand themselves." 

Unlike Essential, Ministry of 
Sound, Gatecrasher, and Cream 
began as British super clubs. 
Throughout the '90s, such clubs 
greatly influenced the musical 
landscape of England. In fact, 
many industry observers credit 
these clubs with forever changing 





the face of European club culture. 

By the close of the decade — and 
due to the success and strength of 
name-branding — all three clubs 
had entered into England's lucra- 
tive dance music compilation mar- 
ket. They also took their club 
names on the road. 

"About five years ago, the bigger 
U.K. clubs got off their asses and 
began releasing compilations and 
touring around the world," says 
Ministry of Sound managing direc- 
tor Matt .Jagger. "The U.S. is the 
last frontier, which is odd, consid- 
ering that this is where dance 
music originally started." 

In the U.S., Ministry of Sound 
has entered into a licensing and 
distribution deal with New York- 
based independent dance label 
Ultra Records. This union has 
thus far resulted in one Ministry 
of Sound compilation — Taylor 
and Jimmy Van 
M.'s "Trance Na- 
tion America" — 
geared to the 
U.S. market- 
place. On Oct. 31, 
Ultra will issue 
the second Min- 
RussELL istry-approved 
disc, "Little" 
Louie Vega and Erick Morillo's 
"House Nation America." 

On Wednesday (18), Ministry of 
Sound embarks on a six-week tour 
of the U.S., where it will — as it 
did last summer — take its sound 
system and DJs to the clubs of 
America. 

"The U.S. is now at the point 
where the U.K. was five years 
ago," says Patrick Moxey, presi- 
dent of Ultra Records and senior 
VP of A&R at Virgin U.S. "If you 
look at the evolution of dance in the 
U.K., it began in the underground 
rave parties before entering the 
era of the super clubs like Min- 
istry. Now, it's at a point in the 
U.K. where dance music is domi- 

'The club culture 
in the U.S. has 
definitely changed 
in the past three 

years. People 
aren't afraid to 
embrace it' 

- MICHAEL COHEN - 

nating the charts. For the British, 
dance is synonymous with pop. 
And that's what's slowly happen- 
ing here." 

Following in the footsteps of 
Ministry of Sound is Gatecrasher. 
At 7 years old, the Sheffield-based 
club has built a reputation for 
flamboyance, individuality, and 
hedonism. The club has hosted 
numerous parties throughout the 
U.K., including clubs in Leeds, 
Cardiff, Milton Keynes, and Bir- 
mingham. 

This year alone. Gatecrasher has 
hosted parties at clubs in Aus- 
tralia, Korea, Ireland, South 
Africa, .lapan, and China. On Aug. 
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31, the club embarked on its first 
tour of the U.S. Two months later, 
on Oct. 31, Gatecrasher will unveil 
its compilation series in the U.S. 
with "Global Sound System" via 
INCredible/Epic. 

"In America, there have always 
been a lot of people into dance 
mu.sic and club culture," explains 
Simon Raine, managing director of 
Gatecra.sher. "But a major problem 
is the size of the country itself The 
U.K. is a tiny, tiny country com- 
pared to the U.S., where you can 
have explosive scenes on both 
coasts and pockets spread 
throughout the middle. Now, and 
with the help of the Internet, we're 
watching as the two coasts and the 
inner pockets unite." 

James Barton, managing direc- 
tor/co-owner of 8-year-old Cream, 
concurs, adding, "We've always 
wanted to do business in the U.S., 
and now seems 
the right time." 
According to Bar- 
ton, Cream is 
"preparing a roll- 
out plan in key 
territories around 
the world." 

He says to 
expect a full U.S. 
tour early next year. "The tour will 
coincide with next year's Winter 
Mu.sic Conference," he says. "We'll 
have the first U.S. Creamfields 
event in Las Vegas on the Satur- 
day after the Winter Music Con- 
ference." (Creamfields is Cream's 
annual outdoor music festival.) 

Barton confirms that he is cur- 
rently talking to "major labels" 
about bringing the "Cream" com- 
pilation series to the U.S. "We 
want to enter the U.S. compilation 
market with a clear strategy and 
with the right people," he notes. 
"We want to replicate the success 
we've experienced in the U.K." 

Kinetic's Lau acknowledges that 
Cream was the basis for his 2-year- 
old "Trance- 
port" series. 
"We took the 
U.K. blueprint 
and created 
'Tranceport,' " 
he says. The 
series now 
boasts three 
volumes mixed by Oakenfold, Dave 
Ralph, and Sandra Collins. 

At the same time that U.K. club- 
rooted companies are setting up 
shop in America, so too are British 
dance-oriented, artist-driven 
record labels. 

Both Wall of Sound — along with 
its We Love You, Bad Magic, and 
Nu Camp imprints — and Warp 
Records have inked exclusive U.S. 
distribution deals with Caroline 
Distribution. These deals do not 
preclude the labels from working 
with external licensees and third 
parties on certain projects. 

In the past. Wall of Sound has 
licensed its titles to such U.S. 
labels as Astralwerks (Les 
Rythmes Digitales) and Dream- 
Works/Geffen (the Propeller- 
heads). Similarly, Warp has 
licensed titles to Sire (Aphex 
Twin) and Matador (Red Snapper). 

On Oct. 31, two Warp titles (Two 
Lone Swordsmen's "Tinv Re- 





minders" and Plaid's "Trainer") 
and one We Love You/Wall of 
Sound title (Shawn Lee's "Monkey 
Boy") are scheduled to street via 
Caroline's distribution channel. 

Wall of Sound and Warp are 
scheduled to open U.S. offices 
by year's end. Additionally, Wall 
of Sound is hosting a monthly 
party (the third Wednesday of 
each month) at New York's Plant 
club. 

"The identity of a label is incred- 
ibly important," notes Wall of 
Sound founder Mark Jones. "It's 
almost like a lifestyle statement. 
But while branding is indeed im- 
portant, you need the artists to 
actually drive it." 

.lones continues, "The fact that 
America is the last territory we've 
actually tackled means that we're 
not going to run before we can 
walk. I truly believe that we're 
going to w'itness a 
new breed of in- 
dependent labels 
breaking into the 
U.S.— labels that 
are able to break 
acts in the under- 
ground." 
BARTON While such sen- 

timents make 
Warp managing director Rob 
Mitchell smile, they also make him 
cautious. "It's important that we 
don't assume that what works here 
in the U.K. will automatically work 
in the U.S.," he says. "In the U.S., 
you're dealing with much more 
space and a much bigger popula- 
tion. In the end, we're very opti- 
mistic." 

Until recently, XL Recordings 
has done licensing deals with U.S. 
labels like Maverick (the Prodigy) 
and Astralwerks (Basement Jaxx). 
But with the Oct. 3 release of "The 
Hour Of Bewilderbeast" by Badly 
Drawn Boy — this year's recipient 
of the U.K.'s much coveted Mer- 
cury Music Prize— XL Recordings 
will now primarily travel through 
the Beggars Group network, which 
is distributed by Alternative Dis- 
tribution Alliance. 

Just do not dub XL Recordings 
a brand. "We have an anti-brand- 
ing philosophy," explains Richard 
Russell, co-owner/co-founder of 
XL Recordings. "In the early '90s, 
when we were part of the early 
rave scene, we were a brand — and 
the Prodigy came from that. But 
apart from the Prodigy, we found 
the whole brand mentality very 
limiting. 

"As a label that develops artists, 
we found this way of thinking to be 
non-visionary," Russell adds. "Fur- 
thermore, as long as we have 
artists who are able to sell T- 
shirts, we don't need to sell XL 
ones." 

Perhaps Twilo's Bindra sums it 
up most succinctly. "These British 
brands and DJs had to first estab- 
lish themselves in their own back- 
yards," he says. "America is a vast 
country with no radio support for 
dance music — unlike in the U.K. 
For today's 20-somethings who 
were involved in rave and modern 
rock, today's dance music is the 
natural progression. Without ques- 
tion, this is the dawning of a new 
dav in America." 
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BMG'S DOWNLOAD SERVICE OFFERS 'ONE-STOP SHOPPING' 



HJA Bimi: wi HUMS' mr mam 



(Coiitiititcd from pat/f li 

Conroy. BMG's chief marketing offi- 
cer/president of new technology, of 
the system BMG has chosen to 
employ for its download efforts. 
"This ki the first integrated single- 
checkout shopping experience avail- 
able in the marketplace . . . and we 
feel very strongly that it will help 
create a much better user experi- 
ence, which is something that we 
have been committed to achieving 
for our launch." 

Developed by Digital World Serv- 
ices and based on InterTru.st's digi- 
tal righLs management platform, the 
"integrated shopping cart" system 
allows a buyer to place digital and 
physical titles in the same shopping 
cart and pay for them with a single 
transaction. 

Liquid Audio — which was previ- 
ously tapped by BMG to offer retail 
integration senices (Billboard, April 
offers a similar service, dubbed 
the Retail Integration and Fulfill- 
ment System — to its retail affiliates. 

While it may seem a minor tweak, 
it eliminates what is viewed as a 
msuor headache by buyers and sell- 
ers alike, says Johann Butting, CEO 
of Digital World .Ser\ice.s, which, like 
BMG, is a Bertelsmann company. 

"We have spent a lot of time talk- 
ing with a lot of retail companies, 
and they have told us that this is 
very important to them," Butting 
saj's. "It just makes sense to be able 
to go through a store and buy what 
you like — from CDs to books to 
downloads — and then check out only 
once with them. But often that is not 
possible now, and there is a great 
deal of frustration over this." 

"We're got .30 million unique visi- 
tors on Lj-cos a month, and 12 million 
of them come looking for music of one 
form or another," .says Hon Sege, exec- 
utive VP of online portal Lj'cos, whose 
Lycas Mu.sic is the first iiite to srW the 
BMG titles. "But they arc really look- 
ing for the comprehensive masic expe- 
rience . . . This level of integration 
really is unprecedented and offers 
one-stop shopping in evierj* regard." 

In addition to Lycos Music, which 
is also selling Universal Music 
Group's "bluematter" downloads, 
retailers such as Best Buy, GetMu- 
sic, Musicland, Trans World, Artist- 
Direct, Tower, Wherehouse Music/ 
Checkout.com, KollingStone.com, 
and Alliance Entertainment's The- 
Store24 will carry the BMG titles, 
the company says. Hopes are that 
the majority will be up and running 
before the holiday .selling season. 

BMG, which launched with some 
100 albums and singles, intends to 
have 2,,500 digital titles to stock 
thase shelves with by then — the big- 
gest commitment by far from any 
major yet. According to Conroy. the 
steady ramp-up will include a move 
to "day and date" release of titles in 
physical and digital form in the com- 
ing months, something EM I — which 
launched its dtm'nloads in .luly — has 
also begun moving into. 

BMG also intends to branch be- 
yond paid individual downloads this 
winter, Conroy says, w ith plans to 
explore subscription models and 
secure peer-to-peer masic offerings. 
Details on those moves will be re- 
vealed later this year, he says. 

Universal al.so is on track with its 
plans to launch a subscription serv- 
ice this fall, according to Heather 



BMG 

Launch date: Oct. 10 
Region: U.S. 

Product type: Albums and sin- 
gles 

Quantity: About UK) total at 
launch, with 2,.500 due by year's 
end; plans to move to "day and 
date" .soon 
Business model: Commission 
Future focus: Subscription and 
"peer to peer" motlel planned this 
winter. 

EMI 

Launch date: July 18 
Region: North America 
Product type: .Mbums and sin- 
gles 

Quantity: 1(K) albums, 40 singles 
at launch, with steady ramp-up 
thereafter; now mming to add titles 



Myers, executive VP/GM of Univer- 
sal Music Group's Global e division, 
which launched its own digital- 
download trials at the end of .July. 
The subscription venture is part of 
a previously announced joint initia- 
tire with Sony Mu.sic. 

PRICING STRATEGY 

While they'll receive a simpler 
checkout process, what participat- 
ing download retailers will nnt get 
from BMG is the opportunity to set 
the prices to be rung up when buy- 
ers bring those "integrated shop- 
ping carts" to the virtual registers. 

Using what is referred to as the 
"agency" or "commission" business 
model (as opposed to the traditional 
offline "gross margin" approach, 
wherein retailers buy product from 
labels at wholesale and set their own 
margin), the record company will 
establish the prices for its oft'n digital 
product Retailers will receive a .set, 
undisclosed commission for each sale. 

This is the same model being 
employed by Sony Music and Uni- 
versal Music Group; EMI and Warn- 
er haw chosen gross margin instead 
— something most merchants say 
they prefer. 

"What [labels] are asking us to do 
with the agency model is to reinvent 
our business model," .says Tracie 
Ree<l, VP of merchandising at online 



"day and date" 

Business model: Gross margin 
Future focus: Has expressed in- 
tent to ti'y subscription this year. 

SONY 

I<aunch date: April 

Region: North America; Sony 
Music Entertainment (.Japan) is 
selling downloads in .lapan via 
.Sony's own bitmusic site 

Product type: Singles 

Quantity: Moi-e than 50 at launch, 
with alx>ut 100 up by pre.ss time 

Business model: (Commission 

Future focus: Will launch sub- 
scription service as joint ventui'e 
with Universal by year's end. 

UNIVERS.\L MUSIC GROUP 

Launch date: .July 31 

Region: U.S.; expansion to Eur- 



retailer CDnow, which will stock 
Warner Music Group's digital titles 
when they launch via the gi'oss mar- 
gin model on Nov. 1. "Our ability to 
affect our promotions and presenta- 
tions of titles Is paramount to what we 
are as retailers. And if the agency 
model resti-ict-! us fmrn that ability, it 
keeps us from doing what we do best" 

But while pricing will thus be 
standard for the same titles at all 
retailers, prices on individual BMG 
albums and singles will vary. Sony 
and Universal, by contrast, have 
priced all their singles (neither is 
selling albums yet) at the same level: 
$3.49 list price equivalent/$2.49 
actual in-store price for Sony and 
$1.99 for Universal. 

"We're embracing a variable pric- 
ing .strategy, and we believe that will 
allmv us to a.s.sign [irices to music in a 
way that R'tlects the differences in the 
marketplace and the needs of an evolv- 
ing marketplace," Conroy explains. 

At launch, BMG singles range 
from $1.98 to $3.49, albums from 
$9.98 to $14.98, and double-albums 
from $1 1 .98 to $20.98. A quick price- 
check on Lycos Music found the self- 
titled album from Christina Aguil- 
era and Lit's "A Place In The Sun" 
selling for $13.98 and $1 1 .98, respec- 
tively, while singles from Toni Brax- 
ton (".Ju.st Be A Man About It") and 
Dido ("Thank You") were $3.49 and 



upe planned fur fall 

Profluct type: Singles 

Quantity: (iO at launch, with 
about 20 added per week there- 
after; about 200 by press time 

Business model: Commission 

Future focus: Will launch sub- 
scription sei'vice as joint venture 
with Sony by year's end. 

WARNER .MUSIC 

Launch date: .Nov. 1 

Region: North America 

Product type: Singles initially; 
albums due by January 

Quantity: 100 singles at launch; 
1 .000 total titles planned by .Janu- 
ary 

Bu.sine.ss model: Gross margin 
Future focus: Unknown, but 
Amejica Online iftU'tnei-ship jiortends 
move into subscription offering. 



$2.98, respectively. 

The price tags appear to be on par 
with those affixed to their physical 
equivalents, something Conroy says 
is not unintentional. 

"We will continue to be flexible as 
we go forward, but the goal is to 
build a legitimate music market 
[online), so therefore we want to 
establish a price/value relationship 
that supports the underlying value 
of the music our artists create, that 
helps people associate that value 
with high-quality digital goods as 
well as physical gwKis," Conroy says. 

'At the end of the day, you're pay- 
ing for art, not the materials on 
which the art was manufacttuwl, and 
I think that's an imjxjrtant me.ssage 
for us to be communicating," he adds. 



DOWNLOAD DETAILS 

BMG's titles will be encoded in 
Advanced Audio Coding (AAC), a 
secure format that is also being used 
by Universal Music Group. 

The files are currently playable 
only via the MusicMatch Jukebox, 
but Lycos' Sege said Oct. 10 that 
Lycos' own Sonique player would be 
supported "within days." Other play- 
er support is likely to be added in the 
near future, Conroy says. 

No hardware players currently 
support AAC — meaning no exporting 
to portables is possible now — but 
BMG VP of technology Christa Haus- 
sler says that should change this year. 

Besides downloading the needed 
player, first-time buyers will also be 
required to open an account with the 
digital clearinghouse. Both are one- 
time processes. 

"We did a lot of work on this tech- 
nically, of course, but one of the most 
important things was having person 
after person sit down and download 
and download and download," Haus- 
sler says. "You want it to be about the 
music in the end and not the technol- 
ogy for the user" 

That goal, given the cacophony of 
competing digital-music approaches 
that have now been laid out by all five 
m^ors and the multi-step processes 
still required to buy music this way, 
may be an elusive one. 

"We recognize this as a very sig- 
nificant step forward, but we also 
know that this is a starting point 
and not the finishing line," Conroy 
says. "Our commitment as we go 
forward is to ensure that the func- 
tionality, the performance, the user 
experience continues to get better. 
That's the way we think we can 
finally begin to build a legitimate 
music market for downloadable 
music." 




Brightman Shines With Gold Album. Angel recording artist Sarah Brightman 
recently performed at New York's Madison Square Garden in support of her lat- 
est set. "La Luna." At the show, part of her current LJ.S. tour, she was presented 
with a gold disc for "La Luna." Shown backstage, from left, are Andrea Tay. 
senior marketing director for Angel Records; Gilbert Hetherwick, senior VP/GM 
of Angel Records; Brightman; Franl< Peterson, producer: and Jurgen Otterstein, 
Brightman 's manager. 




PavarottI In The Garden. Luciano Pavarotti recently performed a sold-out con- 
cert at New York's Madison Square Garden. This was his first concert in the 
arena since 1986 and the beginning of the Maestro's 40th anniversary season. 
After the show, Universal Classics celebrated his performance and his new 
album. "Pavarotli & Friends For Cambodia & Titjet," at New York's San Domeni- 
co. Shown, from left, are Kevin Gore. GM of Universal Classics Group; Herbert 
Breslin. manager; Tibor Rudas. president of Rudas Organization; Pavarotti; and 
Chris Roberts, chairman of Universal Classics Group. 
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ScandKUMi STHSlKllDli. Mbfaicrsft BMIMirrtr StMe, 

Dur ilASUPyVtilMTkaLASCAPASviibMAtuKnL 
ASCtf.'MinuC LA.. ASCAP.'SMG Sonp. ASCtfl HUWH 
97 COUNTRY COMES TO TOWN (TolecD Tunes. BMI) 
37 DUKX WTTH HE (Frmh. ASCAP/lakshm Puja, ASCAP/i & I 
Rois. ASCAP; 

79 DEEP INSIDE OF TOU (3Ee. BMllMl BtackwM. BH! HL 
45 DESEBTMSEltMl FftS.'Msgn«tK.PRS)Hl 
9 DOESN'T REALLY HATTER (EMI Apnl ASCAP/TI)k Tfrn. 

ASCAPj'BUck Ice. BMIj ML 
99 DO«TCAUMEBABr(C<^EMCvi1roi/Cn)ier,<Vnn^ 

Po^iOsm ln;efnat«nal. ASCAP) HBM 
2$ tori THINK ni NT 'ISMVn Diim BKHuSoiti.UCtf.'IMKi, 

ASCAp.'M Cava, mufm am asch^m m k 

99 a(J*cb«FTOLBl«BMGSoi«.ASCAP/BuMHmeaati. 

ASCAP/Unr.mtf. ASCAP) WBM 
47 EVERTTMINGYOO NUT IMaican.ASCAP/we. ASCAP) WBM 
11 FADQ) m Erougti. S0CAJ4) 

51 FEELS UKE LOVE -ymf Uw BMI] HBM 

72 GIRLS DEM SOOAft [EMI BL3CkM0d.BM[/TI« Wain 01 
Himafl- SML^MI Apnl. ASCAP/Chna Chad, ASCAP) W. 

C mHEWSTOHENianCUUHaiQtAfQirpJuSaidni^ 

tXJf.Vw'un. >S'Jf\i\'m-^ . ASCATifH 1^ AJCVI HLMM 
44 60 ON [VnnittT: CfimCerlaDj. BUl^by Mae. 

BML'OttBrfish. BML'Buiu Bay. BMI) WBM 
n 60nATEUT0U(Airair,saitsScaiiWt3^a.ASCAP/Munyn, 

ASCAPiMntrttii.ASCAP.'VlB, ASCAP) KUVflM 
Sa HE LOVES U NOT ^SMcfan A Kipmr. ASCAP/DM Apr^. 

ASWPf'Wi.sd. ASCAP.Crrtf Gr«tf. ASCAP/WarTW-Tameflane 

BMI/Ac0etree BMl) MUWBM 
19 HE WASNT HAM ENOUGH (l%^)erkm.BMl'EMI 

Blackviiw), BMLTrrt Jervms ill. 6Mltns«n, BMllaShgnfl 

Danwis, KWm AjHi ASCAr/1 Art Wf, ASCAPl KbWBM 
■S KEY PAH (LA Ijj Lu. BMl'EMI Sladtwnd. BMIAirginii Bach. 

ASCAP) HL 

n HIGHER atamorrti.BML/Staffi.BMI/OMgfrtFrre. BMI) 
U (HOT S'*J) COUNTRY GRAMHAJI Uadue Ftnst. 

BMlC«Mf}'8MG. BUli1>ubl<slMg 0mm. Wtfiiimm*. 

ASCA^/BawnM BMt. ASCAP) HI/MM 

52 irTOVIICflOIIE(DfleMnmd.eWfeMrn.eM}HL 
n ILOSTIT(MaiarB(*.ASCAP/W«ner-T«Mrtim. 

BWTiuciMi. SMI) WBM 
19 IIICONnm!M}nMt»nla(iASCAi>^frMuvASCAPyHidui 
ktHn. ASCAPi'Mrm. ASCAP.Wuii. ASCtfl HLWI 
IROEKMOOT MWEN PART I itNOI. EMI^AIV Inks. 
mP!^mSMiti BMlO)nTiflK:i.BM,'Bqi>a,ASCtf]HL 
24 I HEED TOU lAnow ASCAPiEMI Chratan. ASCAP/Oi Aprt, 

ASCAP/Jeytar ASCAP] HL 
M IT MUST BE LOVE (Unrrtnaf-PolTGram Intwnatmal. 
ASCAP.iTtangw BoQ. ASCAP) WBM 

92 ITS ALWAYS SOIimiH'Wviief-Tainerlane.BMlMden 
Whut. BMlCamn-BWG BMI) HbWBM 

41 irSG0MMKHE(ZMnba.ASCAP)n6M 

H ITS HY UFE (Umenal-PclyGram tnwnatnnal. ASCAP/3on 

tovi, ASCAP/Aorauiw. ASCApj^cmba, ASCAP) WBM 
32 l1MIIUnOW(Zanba.UCAP/l^lT.ASCAP/CorinfutknTiW 

ASCAP/lMIAinl.ASCAP.T'Xvr. SFSAC'B77. SESAD HLWSU 
TO I mLl-.Mn (Without Anna. ASOU-jTAacnolia Hi. 

ASCAf/WcSpaMw-Smrtn. ASCAP) CLM^ 
M )Wmi[^(Tib4.BMI/RK(iy.BUItlWM 
7 IMHPIN', JNWnN' (All Bach Muse. SESAC/3S3 Hnlc 
Putksliint SESAC/Beywce. ASCAP/UnMmMUyGnn 
Intemabonal Turtes. SESAC/UmwuMWyGnn Wnniliiiil, 
ASCAP,-^ 2 Db GettD. ASCAP/AII Bbc. ASCAP) WW 
leST ANOTHER DAT IN PMADtSE (EM Apri. ASCAP/FW 
Vasi«, ASCAPi'Altw, ASCAPjDaOtff fisbbil ASCAP) HL-WM 

53 JUSTUAMANAHMTIT^Brolm. W1U*R!UrKlHWT 
amti, ASCAP;t>nsalis ASCAP,DclDb« EiStiHi, BMI-Nosflbiw 
lunai BMVE3C9 Btt^ StSAOIwrbn-e, SESAC] WBM 

93 JUST FRIENDS (SUHHT) ,'Warnm-Tam«>larw. BMlT'srtaCila, 
BML.'M.R C , BMLIMI toil, ASCAP.lcuched By Itn. 
ASCAPj-N'-rac Tyke ASCAPi'Doubte OH EigW. ASCAP) HL/ffiM 

42 KISS THIS IA(utt-Rou.BMlT»uLaiN.BMLi1>b. 
ASCAF.^« Uo*. ASCAPj'Mk* Hits. ASCAP) HUWBM 

4 nmOttrTC (ticiUwpa, BMli^or^i 0) Umvcful. BMl WSM 
95 LAST RESORT (DrewnWwks Sonsi. J^CAP/Vwa Li 

Cucaficha, ASCAP) aM 
H LET^HMELOVE(SanpO«lttsftvine[)re>inWiHlis, 

BMl^htny Rwtf. BMlWarw Tanwrlant BMVGcMen Wheal. 

BMl/Canm-SMG. BMi^verkiu, BMI] ClAbXUVffiM 
19 UAR It Dm. BMI^Zwnba. BMl/HrMntiicl. BMI) WBM 
SC THE LIGHT (EMI Blxlimod, BMt'Sin-Dromt. BMfBendan. 

ASCAPAJnrwfSaf-PntyGrjn Irrtwrabonal, ASCAP/tP H.C T„ 

ASCW/Songs Of Un-^Brsal, BMIi-Senseles!. BMI] HLWM 
41 THE UHLE GIRL iCoburr. BMl'Ien Ttn. BMI) WBM 
79 LOSER (EicatyMpa.BMi: WBM 
199 LUCKY asuna. ASCAPAIniMrsat-MCA. ASCtf ) WBM 

5 HOSteRLSfECAFBHL'Ssnv/AIVSones.BMI/Dtmitsancs, 
k^.tmnc. ASCAP.tMl April, ASCAPl HL 

2 MQSIC rWB. ASCAP<W»bo 0*1. ASCAP.'IOOO lights, 
BML'Vianwf-TariKnane SWI| t/BU 

91 HT lAfT TOU l^.W Uns ASCAP/Wtfj^orid. ASCAPl HL 
«9 lfYLOVE60€SONANDON(Cai«er.ASCAP/W. 
ASCApF'PWinum Pww, ASCAPl WBM 

73 MY NUT THIRTY TEARS lEW ksrl. iSOff?^ Vauar. ASCAP) HI 
19 HO MORE {166* f . ASCAPySftaiiys. ASCAP/W8. ASCAP/1 
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i 


..... ON 


TITLE 

ARTIST IIMPRINT.PftOMOTION LABEL) 




s 

s 




5 
¥ 


TITLE 

ARTIST ()MPRINT>1>ROAtOT)ON LABEL) 


OD 


1 


2 


NO. 1 

COME ON OVER BABY (ALL 1 WANT tS VOU) 

CaHRliTIFtA 4j)(,.,EKA Flffi. . h-j JF »W I 


38 


37 


IS 


CAN 1 GET YOUR NUMBER 

NO - '1 MjFFMAVEfl FFKF 


(H) 


52 


1; THArSTHEWAY 

" X) DEE FAESSINA f^URBF 


2 


2 


7 


MUSIC 

MADONNA. '.."V-F. ..V.A^F.fi BROS) 


48 


39 


n . YEAHTHArSUS 

F MAJOR FFGGAS F'.!FFF.A1f3F(.W«IF»EP (J«OS ) 


3 


3 


4 


GIVE NE JUST ONE NIGHT (UNA WKHEI 

96 DEGREES ..'iFvERSALi 


41 


31 


15 


LET'S GET MARRIED 

JAGGED EDGE F '.. ) SO DEF.'COL UMBFAF 


4 


4 


4 


BAG LADY 

ERVIULH BAOU .FVDrOWI.UNlVERSALF 


42 


34 


14 


irS GONNA BE ME 

■NSTNCJFvF 


9 


5 


6 


LIAR 

PftOTTLE (MOTOFAFTilWrVERSAU 


tSl 


50 


31 


SWEAR IT AGAIN 

WESTure (ARISTA) 


X) 


7 


4 


WONDERFUL 

[..'ERCLFj^P ■CAPIICl 


44 


33 


31 


DANCING QUEEN 

A-TEENS (STOCKHOLMFMCA) 


XI 


! 


10 


AARON'S PARTY (COME SET IT] 

AA»ON CARTER 


(S) 


45 


12 


WEST SIDE STORY 

LEO (ARISTA) 


1 


E 


12 


INCOMPLETE 

.. " .... . ... DEF souu.)D-.mg:. 


4< 


41 


22 


PUREST OF PAIN (A PURO DOLOR) 


3) 


10 


9 


GOTTA TELL YOU 

SA).(AF(THA MUMBA '.MFE. TARO INTERSCOPt i 


m 


57 


17 


SIMPLE KIND OF UFE 

NO DOUBT (TRAUMA/INTERSCOit) 


10 


9 


10 


DOESN T REALLY MATTER 

....-JF F .-'.' : .■ [;jl«) 


(3B 


56 


17 


1 TURN TO YOU 

CHRISTINA AGUILEHAIRCA) 


3D 


11 


3 


THE WAY YOU LOUE HE 

FA)THMFLL ...^ BROS F,AiFF.,.|[LelWOS: 


49 


43 


33 


MIRROR MIRROR 

M2M (ATLANTtC) 


2) 


15 


13 


DANCE WITN ME 

DeBEUL** MORGAN '-F [»S JE; l AFLillFF" 


» 


44 


4 


FLAWLESS 

- - i,. , . ..E AirAOfMANDSF-EEDi 


33) 


20 


7 


CANT nGHT THE MOONLIGHT 

LEANNRIMESi:u»g 


m 




12 


YOU WONT BE LONELY NOW 

BlUYRAYCTRUS MOK.JMENT 


14 


13 


2 


WITN ARMS WIDE OPEN 

CREED .'A i'.:: o": 


92 


48 


17 


KERNKRAFT 400 

ZOMBIE NATION ".(D.'F.AF 


IS 


12 


10 


BOUNCE WITH ME 

UL BOW wow FEAT SCAPE (SO so DEFCaUWetA) 




93 


42 


10 


THE HARDLST PARI or nEAmNG Ur 

ZOnHER ".F 


11 


18 


3 


MOST GIRLS 

PINK .[AT Arjj'ARlSIAj 


94 


46 


20 


DONT CALL ME BASV 

MADSCM AVDU MODUS GMMSaOXUuaA) 


17 


14 


11 


WIFEY 

NEXT ASFSIA 


99 


Ed 


7 


CONNECT 

DJ HURRICANE ITVTI 


11 


15 


E 


CANT GO FOR THAT 

TAMFA F.rh'RAtEGI 


96 


49 


18 


CRYBABY 

MARIAN CAREY FEAT SNOOP DOGG COLLFMSAF 


19 


19 


12 


1 NEED YOU 

LEANN RFMES . ;.''ABR0W,.CAPFTOL."URa) 


97 


47 


12 


DAILY 

TO lCI0C*WOHKjtPIC) 


a> 


30 


4 


HE LOVES U NOT 

DREAM .5A:; s^ -.ar.sta; 


91 


67 


15 


SAY NO MORE 

INNOSENSE FTPAF.5 .CDNT F.ENTAL.RCAF 


n 


17 


15 


CAUIN'ME 

ULWtEFEAT 112 i^VOHLDWlDiPRIWIFV. 


99 


58 


6 


SHAKE IT LIKE A DOG 

KANE i Ar.r. IF.':ST WANTED EMPfRE 


n 


21 


15 


BENT 

MATCHBOX TWENTY .LAVAfAILANI ^Z] 


N 


65 


2 


BAUERS (UP IN HERO 

RAM SQUAD (UNIVERSAL) 


3D 


29 


li 1 fADCD 

I** ! S0ULDE(SS10N FEAT, THRUST IWCAj 


ID 




1 


TELL ME HOW YOU FEEL 


24 


22 


16 


NO MORE 

RUFEENDZ iPIC 


E2 


54 


11 


THE HAMPSTERDANCE SONG 

HAMPTOFI [ME HAMPSTFR - 


® 


23 


23 


ONE VOICE 

SJLLr GFLMAN (EPlC (HASHVlUE]) 


81 


70 


2 


DONT MESS WITH MY MAN 

LUCY PEARL ".I.^Kif^aEYONOl 


2t 


24 


c : HE DID THAT 

, SILKK THE SHOCKER (NO 'JFAIT.PRIQRITYI 




84 


51 


22 


YOU SANG TO ME 

MARC ANTHONY ...X.JM^A; 


3D 


3S 


■ 1 BEST OF INTENTIONS 

" .■ .... .. ■iiSF'tfi[Le:.i 


89 


64 


5 


T1UMY AND THE LOITDS Of THE UNDERWORLO 

W' ).^: ? Xi"':-.: "\T._.AirA 


2t 


26 


12 


DONT THINK I'M NOT 

KANDi '.'.5. A 


6C 


53 


28 


1 LIKE DEM GIRU 

F f;-,.| THF FAST SlUf BOY? FBMEF 


29 


28 


4 


MOVE SOMETHIN' 

TADB KWELI A HI-T£R [RAWKUSPRIOfilTTl 


87 


68 


26 


BE WITH VOU 

iF.FJi.jul IGLESIAS (FMERSCOPEl 


M 


27 


12 


JUMPIN'. JUMPIN' 

OESTFNyS.".Fl,D (COIUMHFA) 


88 


62 


4 


TOGA'S MIRACLE 

FlUGMA dF-^ KFiF ,s,j:... l..: .^U^ATLANTCF 


3D 


3E 


10 


BABY U ARE 

GERALD LEVEKT FEASTWESI tEGj 


Si 




1 


WHO^ SHE LaVIW NOW? 

LIBERTY CITY FU FHARRELUJFVE) 


32 


25 


24 


OESERTROSE 

STING FEAT. CHCB MAMI {AAM.1NTERSCCPEF 


35) 




1 


FIRE IT UP 

SELF ..FTt.A..F'3HI\EAR) 


3D 


59 


4 


MY CELLMATE THINKS I'M SEXY 

aEDUS T ,UD[) ... F.; .'.F^r. 


71 


55 


14 


CHERCHE2 LASHOST 

OFCSFTACE KIILAH A F TAiAl^lAJOR SNWPEPICF 


3$ 


38 


5 


IS IT REAUV LIKE THAn 

A5^i:..i ..T[ .F.:.;...TFMr,AT.AF.TFCl 


3S 




14 


SHAKE IT OFF 

FAKE 5 . IF--.. 1 '.' 'iEF.'AF;E[EKTfiA.EEG) 


35) 


— 


1 


ITS OK 

SUUM CALHDUN .A(]UEMIM,EASnWEST.EEG. 


73 


75 


3 


AND YOU KNOW THAT 

D-OONFEAI FFEDMAN , ■ L,,A-ll)OFTFEA/t. 


N 


32 


13 


1 DONT CARE 

noEPn miAKiMtifWTMinAtiim mi 


74 


61 


27 


THIS TIME AROUND 

HAFJ.F.JN iFAf;-:,F^lAN0.1DJMG) 


37 


40 


12 


TA DA 

LIL' MO (EASTWST/tEG) 


75 


74 


7 


LET ME BE THE ONE 

RAMIITYTl 
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NanI My DaiHtfi Racwds. ASCAP/Unr>«rul-PD)rGrMi 

Intamstnnal Ims, SESAC/Jaliqae knPti. SESAC) WBM 
97 ONE VOia (Stantruck Anpl. BMlValbys Tofs. 

BML^yATV Tree, BMr,<Don Cock. BWt) HL 
S7 OPEN HT HEART itMl A(ki{ ASCAPf^ ',nit ASCAP <Miin«aoous 

GufV ASCAP.'lbntda ASCAP^'Iot^ BMII HL 
33 PltKH ME m. ASCAPjTieal Baker, 50CAN) WBM 

14 SHAKE Yk ASS IZantM.ASCAPTBMjtHASCAPnht Kiln « 
NanraOi. BWIMI SbdiwiNd. BHbOase Oad. tSCtt\ Hjm 

B SHAPE OF MY WART Uomlu, ASCAP/Copyrtf" 
C«ntn)lUMWsal-P«Mi'*ni IxMmManal, ASCAP] WBM 

21 SHEIIUI6S(APlMbmVaLBMLMuM*M«nwsA(iBfn» 
BV. BMbWvm-TMHrisnt. BMl/SMf/ATV Tmi, 
ASCAP/WalyWvU. ASCAP/Dnnuida. ASCAP) WBM 

12 SUMHOl RMN (Sounds Erom Ths Soul. ASCtfj'Soul On Sod. 
ASCAPyEMI A(ri. ASCAf;BlBCi Bull, ASCAP/JobelB, 
ASCAPyWynaw, ASCAP) HL 

90 TAUIHT0VHOHE(WslBru.BMbHa(Mim.ASCAP/Wishart 
BMI) WBM 

U THAT OTHER WHUHCbnM.ASCAP/Sti.ASCA/'/Iillait 

Tm,ASCAP/WB. ASCAP) WBM 
It THArSTHEUHOOnmOI'MINtEMieiacLwod. 

BMl^ Crf. BMliTy land. BWttkB Curt, BMUkatrand 

Slorm. BMI) HL/M6M 
49 THArSTMCWAT(Ano.ASCAP/AmiS,ASCAP/N6. 

ASCAP/?1abnum Ptcm, ASCAP] WBM 
M THERE rOU ARE (UruMTStf^ ASCAP/SxlaCnek. 

ASCAP/SonrMTV Trw, BMHovc Mentor. eMLi:«»«fs-8MG. 

BMI/MulcHtl.BW]HlAVBM 

15 TMSIPDQMSEVDItlChi-asy.ASCAPIWBM 

H TREAT KRLJU A UkDrCZofflbLBMI/Tun Hull. BMLlail 



MamcTK. BMIjIrvrng. BWr WfiM 
43 TRTA6AINiV>g>niaB«ach,ASCAP/WB.ASCAPAI«Wlona. 

ASCAP/Slack Fountain. ASCAP) WBM 
S9 THE WAY I AH (E«|t( Milt St)1e. BMl/En&«n. BMI) HL 
11 THE WAY YOU LOVE HE {Ercwe, ^^CAP.'Scott Artd Soda, 

ASOAP/TalluDO Crm, ASCAP.'Ajrjtteam Orearns. 

ASCAP/CoyolB tajsa, ASCAP.iTamojs ASCAP) HL 
Ct NE DANCED (EMI Apnl. ASCAP,'SeaGs!le, ASCAP) HI 
99 WHAT MOST HOW rWB.A5CAP,<MMi¥:k.ASCAP>HMs To 

Uuuc. ASCAf/O-in. BMI/SIM Spornw. BMVMuy Bum, 

BMl^AIV TrM. Hvbifl. ASCAP) HI/MM 

94 MUTKAKIKWOMOTDINOBtoCwIISCIIFlUniin 

ASCAP/Wktw Tantrlm. m/kmom. BMWMi, m/BB 

BlidMitd. eiUl^itbc BMO HLAW 
SS WUnYOStFKHTASTIUxtacni,ASCAP,'DmSa*a(D, ASCAP) 
IT WHAT TON WANT (Boom K. ASCAP.fiuH Ryder-had Game, 

ASCAPfltorlh Avenue, ASCAP/Baach Ahead. ASCAP) 
40 WHOLniKEDOeSOinCDeuiione.BM) 
3 WITH UK WIDE OPEN (TrinM.BMi^.BHllli^iltFljt BMI) 
63 WITHOUT YOU [Scrapn IotU.ASCAP/TMApnl.ASCAP/703. 

ASCAP) HI 

U WOHDERHIL lEvefgleam, BMLilAontalupts. 

BUtCornmongreen, BML>Vvin{. BMil WBM 
21 rOimAG0O(Uascan.ASCAP/WB,ASCAP)WBM 
96 T0U>EVErrTHIK(;or«i»riasMk[>ear#3iiivBM'ChHrr 

Rm. BUlflUG Sov ASCAPi'TKsne Bet). ASCAP) OKU 
M TOUS>miLOVErOU)ME(Llen:ll,ASCAP,UnMful. 

BHl'SorHti 01 Unrrtrul. BMLT)tJiritfi's, BM) 
91 YI»W0rT9£l0RaYN0«ISo>y/ArVIiM.BMl^0flrKtt. 

BW«« Rid TraOx. ASCAP.'Hay Wacw. ASCAP) HUtHU 
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iifiiir 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


5k 

s 5 


TITLE ARTIST 

PRODUCER 1 SONGWRITER) IMPRINT & NUMBERi'PROWOTION LABEL 


PEAK 
POSITIOM 


1 


1 


11 


12 


COME ON OVER BABY (ALL IWAm IS YOU) ★ 2wMb«lMD.l CHRISTINA AGUILERA 

CE^Efi-T-iTilL^suPi. t3Pj=■fES.iFt'E^fiFAlR:it^KWO'^.^:.^^M.■CJW^.^5C«ylWGTO« 'Ci: V.tWBWl* 


1 


2 


2 


1 


11 


MUSIC -k MADONNA 

S IMADCNNA.M AHMADZAi;' (CUD) WKIO MAVERICK 16a2&WAftN Eft BROS, t 


1 


® 


5 


7 


24 


WITH ARMS WIDE OPEN * CREED 

1 • J •".;.'.[ I"-.," '.-AiM-G£RWAlM [M.TREMONTl.S STAPP) WINO UP I80O4* t 


3 


CD 


4 


5 


29 


KRYPTONITE 3 DOORS DOWN 
P EBERSOLO A'-'-.GlD.M ROBERTS T H^'RELtl BEPUBIIC *LBUM CUTUNrvtRSAL t 


4 


CD 


8 


12 


11 


MOST GIRLS -k PINK 

BABYTACE ■'■■■-f..r: THOMAS) CTl (» UtfACE Si^WfAfllSTA t 


5 


e 


3 


2 


10 


GIVE ME JUST ONE NIGHT {UNA NOCHE) it 98 DEGREES 

BAjAt'MHORA.BAGGE.A.BtG.SSCN.C.OGALDEl ■P .' UNIrtlGAt 153296 t 


2 


J 


6 


4 


24 


JUMPIN', JUMPIN' ★ DESTINY'S CHILD 

n '.'lOmfS.C [ILIOTIfR fWORE.CELl.lOTT.BKNO'WLE&.J.ALEXANOER/ <1 COLUMBIA t 


3 


1 


7 


3 


19 


DOESN'T REALLY MATTER • JANET 

; 1 _[.v ; 1 lACK^CN : J. JACKSON. J HARRIS lli.T.LEWlSl (□ ID) (TlW KF JWDEF SOUt &62a46ilDJMC t 


1 


9 


9 


6 


10 


BAG LADY ★ ERYKAH BADU 

■ . - ■. m[aio<acit<ii.rAyBAitijHiayiL£ic.uDSGWiLB,B3RCWNXHAii.iBtt^i lOttBfntcTCiniSKWwtiait 


6 


10 


10 


8 


18 


INCOMPLETE* SISQO 

S.CRAWFORD . :RDAr..S Cf*A/;FOPD.K HUDSONi 'Cl (D) iTl \Y\ ORAGONTjEJ" SOUl «?e54,'lDIMS i 


1 


11 


13 


13 


16 


WONDERFUL * EVERCLEAR 

A P '■■[ 1 , -■ 1 '. ".-'jr. [A.P.ALEXAWS.EVERClEAfll tC) lOKVI CWTOL 56870 t 


11 


12 


II 


10 


26 


(HOT S**J) COUNTRY GRAMMAR ★ NELLY 

J.EPPERSON (NELLY ,J. EPPERSON 1 tC) IDI (Tj FO'PEEL 'i ' 'd'.'f I'SAL f 


7 


13 


12 


9 


26 


BENT • MATCHBOX TWENTY 

M SERLfTC if* THDMAiii 'CI ID) (V) LAVA 6470i''*TLANTlC * 


1 


05) 


14 


IS 


11 


SHAKE YA ASS * MYSTIKAL 

THE \£PTUNES [M TYUER.C.MUGO.P-WLLlAMS) fTI JIVE ■(27Z1* T 


14 


OD 


19 


31 


4 


m Greatest Gainer/Airplay 
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DIXIE CHICKS, BILLY JOEL JOIN SELECT FEW IN SALES NUMBERS 

(Continued from page 6) 



Janet was honored with her 19th 
gold single for "Doesn't Really Mat- 
ter" (Def Jam/Def Soul), which was 
featured on the "Nutty Professor II: 
The Klumps" soundtrack. The only 
solo female artists who hax'e earned 
more gold singles are Madonna and 
Whitney Houston. 

Also in September, Kenny Chesney 
earned his first multi-platinum award 
for the BNA album "Everj'where We 
Go." Billy Oilman, Vitamin C, Yolanda 
Adams, and Pink received their first 
platinum albums. Nine Days, Avant, 
Beanie Sigel, and A*Teens were hon- 
ored with gold records for their 
respecti\'e m^or-label debuts. 

In the RlAAs August certifications, 
besides the aforementioned Billy Joel 
sales benchmark, teen sensations 'N 
Sync and Christina Aguilera racked 
up multi-platinum album gains. 'N 
Sync's Jive album "No Strings 
Attached" reached sales of 9 million 
irnits just five months after its release. 



while Aguilera's self-titled RCA album 
was certified at the 7 million mark. 

The legendary Bob Dylan received 
his 26th gold record for "MTV 
Unplugged" (Columbia). Tony Bennett 
received his first platinum honor for 
his "MTV Unplugged" (Columbia) 
effort. The crooner additionally was 
granted gold awards for "Steppin' 
Out," "All Time-Greatest Hits," and 
"16 Most Requested Songs." 

Lil' Kim's "The Notorious KIM" 
(Queen Bee/Undeas/Atlantic) earned 
both a gold and a platinum award in 
August, and DMX reached the 4 mil- 
lion level with his Ruff Ryders/Def 
Jam project ". . . And Then There Was 
X." Ginuwine additionally earned his 
second consecutive multi-platinum 
honor with the Epic album "100% Gin- 
uwine," which shipped 2 million units. 

BBMak, Dido, Disturbed, Mary 
Mary, and Lucy Pearl were each 
awarded gold albums in August for 
their m^or-label debuts. 



SEPTEMBER CERTIFICATIONS 

MULTI-PLATINUM ALBUMS 

Dixie Chicks, "Wide Open Spaces," 
Monumenl/Sony Nashville, 10 million. 

Eminem, "The Marsha Mathers LR" 
WetvAftermath/Interscope, 7 million. 

Britney Spears, "Oops! ... I Did It 
Again," Ji\'e. 7 million. 

Savage Garden, "Savage Garden," 
Columbia, 7 million. 

Puff Daddy & the Family, "No Way 
Out," Bad Boy/Arista, 7 million. 

Destiny's Child, "The Writing's On The 
Wall," Columbia, 6 million. 

Creed. "Human Clay," Wind-Up, 6 mil- 
lion. 

Faith Hill, "Faith," Warner Bros., 6 
million. 

Kom, "Follow The Leader," Epic. 4 mil- 
lion. 

Nelly, "Country Grammar," Fo' 
Reel/Universal. 3 million. 

Macy Gray. "On How life Is," Epic, 3 
million. 

Kenny Chesney. "Everywiiere Wfe Go," 
BNA. 2 million. 



PLATINUM ALBUMS 

Pink, "Can't Take Me Home," 

LaF^e/Arista, her first- 
Soundtrack, "Bad Boys," Columbia. 
Billy Gilman, "One Voice," Epic 

Nashville/Sony Nash\ille, his first 
Vitamin C. "Vitamin C." Elektra, her 

first. 

Yolanda Adams, "Mountain High . . . 
Valley Low," Elektra, her first. 

Martina McBride, "Emotion," RCA 
Nashville, her fourth. 

Big Tymers, "I Got That Work," Cash 
Money/UnivTrsal, their first. 

Bon Jovi, "Crush," Island, its eighth. 

GOLD ALBUMS 

Anne Murray, "What A Wonderful 
World," Sparrow, her 14th. 

Deftones. "White Pony." Maverick, 
their third. 

Carman, "I Surrender AH," Sparrow, 
his eighth. 

Original Canadian cast "Joseph And 
The Amazing Technicolor Dreamcoat" 
Decca. 

Nine Days, "The Madding Crowd," 
550 Music/Epic, their first 

Son By Four, "Son By Four," Sony 
Tropical, its first 

Alabama, "Twentieth Century," RCA, 
its 22nd. 

Andy Griggs, "You Won't Ever Be 
Lonely," RCA Nash\ille, his first 

Big Tymere, "I Got That Work," Cash 
Money/Uni\'ersal, their first 

Wyclef Jean, "The Ecleftic: 2 Sides 11 A 
Book," Columbia, his second. 

Avant, "My Thoughts." Magic John- 
son/MCA his first 

Soundtrack, "Cruel Intentions." Virgin. 

Bon Jo\i, "Crush," Island, its eighth. 

Beanie Sigel. "The Truth." Roc-A- 
Fella/Def Jam, his first 

Aaron Tippin, "People Like Us," Ljric 
Street/HoU>'wxiod, his sixth. 

A'Teens, "The Abba Generation," 
Stockholm/MCA their first, 

GOLD SINGLES 

Sisq6, "Incomplete," Dragon^Def Soul, 
his first. 

Janet, "Doesn't Really Matter," Def 
Jam/DefSoul, her 19th. 



LATIN CERnFICATICNS 

PLATINUM ALBUMS 

Julio Iglesias. "My Life: The Greatest 
Hits," Columbia, hLs sbtth. 

Julio Iglesias, "Moments," Columbia, 
his se\'enth. 

GOLD ALBUMS 

Julio Iglesias, "My Life: The Greatest 
Hits." Columbia, his se\'enth. 

Julio Iglesias, "Moments," Columbia, 



his eighth. 

AUGUST CEHTIFICATIONS 

MULTI-PLATINUM ALBUMS 

Billy Joel, "Greatest Hits. Volume I & 
Volume II," Columbia, 21 million. 

*N Sync, "No Strings Attached," Jiw, 9 
million. 

Christina Aguilera, "Christina Aguil- 
era," RCA. 7 million. 

Eminem, "The Marshall Mathers LV" 
WebAftermath/Interscope, 6 million. 

Britney Spears, "OopsI ... I Did It 
Again," Jiw, 6 million. 

Destiny's Child, "The Writing's On The 
Wall," Columbia, 5 million. 

Red Hot Chili Peppers. "Californica- 
tion," Warner Bros., 4 million. 

DMX, . . And Then There Was X," 
Ruff Ryders/Def Jam, 4 million. 

Godsmack, "Godsmack." Republic/ 
UniviersaJ, 3 million. 

Elton John, "Love Songs," MCA, 3 mil- 
lion. 

ZZ Top, "Greatest Hits," Warner Bros., 
3 million. 

3 Doors Down, "The Better Life," 
Republic/Unirersal, 2 million. 

Nelly, "Country Grammar," Fo' 
Reel/Uni\'Brsal, 2 million. 

Papa Roach, "Infest" DreamWorks. 2 
million. 

Joe, "My Name Is Joe," Ji\«, 2 million. 
Ginuw'ine, "100% Ginuwine," Epic, 2 
million. 

PLATINUM ALBUMS 

Nelly, "Country Grammar." Fo' 
Reel/Uni\'ersal, his first. 

Lil' Kim, The Notorious KIM," Queen 
Bee/Undeas/Allantic, her second. 

Depeche Mode, "Catching Up With 
Depeche Mode," Reprise, its fifth. 

Harold Melvin & the Blue Notes, 
"Collector's Item." Epic, their second. 

Stone Temple Pilots, "No. 4," Atlantic, 
their fourth. 

Tony Bennett, "MTV Unplugged " 
Columbia, his first 

Soundtrack, "The Best Man," Colum- 
bia. 

Jars Of Clay, "Much Afraid," Silwr- 
tone, its second. 

Black Rob, "Life Story," Bad Boy/ 
Arista, his first 

Various artists, "Ryde Or Die, Volume 

2, " Interscope. 

Soundtrack, "Nutt>' Professor II: The 
Klumps," Def Jam/Dcf Soul. 

Kix, "Blow My FUse," Atlantic, its first 

GOLD ALBUMS 

Various artists, "Wow Gold," Brent\vood 
Music. 

BBMak. "Sooner Or Later," Holly- 
wood, its first 

Nelly, "Country Grammar," Fo" 
Reel/Uni\'ersal, his first. 

Adam Sandler. "Stan & Judy's Kid," 
Warner Bros., his fourth. 

Lil' Kim, "The Notorious KIM," Queen 
Bee/Undeas. Atlantic, her second. 

Neal McCoy, "Neal McCoy," Atlantic, 
his fourth. 

Jars Of Clay, "If I Left The Zoo," Sil- 
vertone, its third. 

Harold Melvin & the Blue Notes, 
"Collector's Item," Epic, their third. 

Johnny Mathis. "16 Most Requested 
Songs," Columbia, his 14th. 

David Allan Coe, "For The Record: 
The First Ten Years," Columbia, his third. 

Various artists, "Hip Hop Hits, Volume 

3. " Pol^-gram T\7Def Jam. 

The Monkees, "Greatest Hits." Rhino, 
their eighth. 

Tru, "Da Crime Family," Priority, its 
second. 

Common, "Like Water For Chocolate," 
MCA his first. 

Bob pjian, "MTV Unplugged," CoXum- 
bia, his 26th. 

Tony Bennett, "All-Time Greatest 
Hit*;," Columbia, his eighth. 

Tony Bennett, "IB Most Requested 



Songs," Columbia, his ninth. 

Everclear, "Songs From An American 
Mmie, Vol. One: Learning How To Smile," 
Capitol, its third. 

Tony Bennett, "Steppin' Out," Cohim- 
bia, his 10th. 

Various artists, "R>'de Or Die, Volume 
2," Interscope. 

Various artists, "Phoracs," Twin Sist^ 
Prods. 

Ideal, "Ideal," Noontime/\nrgin, its 
first 

Dido, "No Angel," Arista, her first 
IVIary Mary, "Thankful," CZ'Columbifl, 
its first. 

Jo Dee Messina, "Bum," Curb, her sec- 
ond. 

Soundtrack, "Nutt>' Professor II: The 
Klumps," Def Jam/Def SouL 

Lucy Pearl, "Lucy Pearl," Pookie/ 
Bej-ond, its first 

Julio Iglesias, "Hey!," Columbia, his 
eighth. 

Soundtrack, "Coyote Ugly," Curb. 
Disturbed, "The Sickness," Giant, its 
first 



PLATINUM SINGLES 

Bloodstone, "Natural High," Crystal 
Jukebox, its first 

GOLD SINGLES 

Matchbox twenty, "Bent," Atlantic, its 
first 

'N Sync, "It's Gonna Be Me," Jive, its 
second. 

Faith Hill, "Breathe " Warner Bn»^ 

her second. 



LATIN CERTIRCAT10NS 

MULTI-PLATINUM ALBUMS 

Julio Iglesias, "Tango," Columbia, 
600,000. 

Julio Iglesias, "Libra," Columbia, 

600.000. 

Alejandro Sanz, "Mas," WEA Latina, 
600,000. 

Julio Iglesias, "Hey!," Columbia, 
400,000. 

Son By Four, "Son By Four," Sony 

Tropical, 400,000. 

PLATINUM ALBUMS 

Grupo Bryndis, "Por El Pasado," EMI 
Latin, their first 

Thalia, "En Extasis," EMI Latin, her 
third. 

Thalia, "Amor A La Mexicana," EMI 
Latin, her fourth. 

Alejandro Sanz, "Mas," WEA Latina, 
his first 

Julio Iglesias, "Libra," Columbia, his 
sixth. 

Julio Iglesias, "Tango." Columbia, his 
se\'enth. 

Julio Iglesias, "In Concert," Columbia, 
his eighth. 
Julio Iglesias, "Hey!," Columbia, his 

ninth. 



GOLD ALBUMS 

Grupo Bryndis, "Por El Pasado," EMI 
Latin, their first 

Julio Iglesias, "Noche De Cuatro 
Lunas," Columbia, his sewnth. 

Thalia, "En Extasis," EMI Latin, her 
third. 

Thalia. "Amor A La Mexicana," EMI 
I^tin, her fourth. 

Alejandro Sanz, "Mas," WEA Latina, 
his first 

Melina Le6n, "Banc De Luna," Sony 
Tropical, her first 

Los Cadetes De Linares, "15 Exitofi," 
Aries Music Ent. their first 

Julio Iglesias, "Libra," Columbia, his 
eighth. 

Julio Iglesias, "Tango," Columlua, his 
ninth. 

Julio Iglesias, "In Concert," Columbia, 
his 10th. 

Julio Iglesias, "Hey!," Columbia, his 

nth. 




SPOTLI 




by Silvio Pietroluongo 



bOUNTRY COMES CALUN"; Compared with my feUow BiUboard chart 
columnists, I do not often get the opportunity to discuss the effect awards 
show's haw on my charts. Unlike album sales, the singles market often does 
not react in accordance to these broadcasts. The Country Music As-sn. (CMA) 
Awards show, held Oct 4, is an exception to the rule, as the broadcast has a 
notable effect on both Hot 100 Singles Sales and The Billboard Hot 100. 

Travis Tritt's "Best Of Intentions" (Columbia Nashville) peaked two weeks 
ago at No. 48 on The Billboard Hot 100 and then fell to No. 51 last issue. After 
serving as a presenter on the show; Tritt sees sales of "Intentions" jump 73% 
to a one-week high of 7,.t00 units scanned, while the song climbs to a new peak 
of No. 38 on the Hot 100 and matches its peak of No. 27 on the sales chart 

LeAnn Rimes was perilously close to dropping off the Hot 100 with "Can't 
Fight The Moonlight" (Curb) after six wieeks on the chart, resting at No. 99 last 
issue. Although Rimes performed "I Need You," it is her latest single, the more 
readily a\'ailable "Moonlight" (Curb), that benefits fmm her appearance. "Moon- 
light" rises 54%, scanning 14,500 units and jumping 20-13 on the sales chart 
and 99-78 on the Hot 100. Off Faith Hill's performance on the show' and her vic- 
tory in the female vocalist of the j'ear category, sales of "The Waj' You Lov« Me" 
(Warner Bros. Nashville) increase 33% for a total of 20^00 units. The gain aUows 
hertohoHat No. 11 on the sales chart and No. 18 on the Hot 100. 

Other CMA beneficiaries on the sales chart include Jo Dee Messina w ith 
"That's The Way" (Curb), up 709!>, moving 52-39, and "One Voice" by Billy 
Gilman (Epic Nashville), which increases in sales by 11% j'et is pushed down 
two spots to No. 25. Oddly enough, the two largest percentage gains on the 
sales chart were singles by countrj' artists on Monument who did not appear 
on the CMAs j'et .seem to take advantage of the increased foot traffic at retail: 
Comedian Cledus T. Judd is up 140%, scanning 5,500 units, good enough for 
a59-;iSjump, and Billy Ray Cyrus is up 115% and re-enters the sales chart 
at No. 51 while climbing up a step to No. 91 on the Hot 100. 

Party UP: After peaking at No. 35 on the Hot 100 in the Sept 16 and 23 
issues, Aaron Carter's 'Aaron's ftrty (Come Get It)" (Jh^) proceeded to fall 
down the chart in subsequent weeks, ending up at No. 79 last issue. "Party" 
now reverses its downward chart trend and makes the biggest moMe on the 
chart 79-51, thanks to an 11,000-unit jump in sales, enough to earn "Party" 
the Greatest Gainer/Sales award. Carter wrapped up his national Wal-Mart 
tour recently with a performance broadcast on Radio Disney from Min- 
neapolis. Carter's exposure at these .shows pays off, as 21,000 of the .'53,000 
units scanned are from mass-merchant retailers of the Wal-Mart variety. 

California dreaming: Dream, a female quartet from California, has 
the second-largest jump on the Hot 100, climbing 22 spots to No. 59 with "He 
LcMes U Not" Dream is the first pop act signed to Puff Daddy's Arista-dis- 
tributed Bad Boy label. "Not" moves 30-20 on the sales chart with a gain of 
3,500 units and is bubbling under the Hot 100 Airplay chart with a total audi- 
ence of 17.5 million. Dream's debut album. "It Was All A Dream," is .scheduled 
for release in January 2001. 
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NEW^ 
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— No. 1/HoT Shot Debut 

RADIOHEAD CAPnoL27753(ll 9*17 9Bi I *rck N.j ] KID A 
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2 


1 
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MVSTIKAL JIVE <1 696- (12,9818,981 LET'S GET READY 
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15 


NELLYA 'a REEL 157743'UNIVERSAl (11,98/17 9BI COUNTRY GRAMMAR 
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NEW^ 
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GREEN DAY REPfilSE 47613*,'WAflNER BfiOS. (12 9a'ie.99) WARNING: 


4 
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2 
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98 DEGREES universal 1593M (12-9a'18 98) REVELATION 
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6 


3 


I 
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MADONNA MAVERICK 4759a.'WARNER BROS (v2 9aT8 98l MUSIC 


1 


CD 


NEW^ 


1 


SCARFACE w A-LOT 49855*,vifiGiN 1 12 9ai8 981 THE LAST OF A DYING BREED 


7 




6 


4 


54 


CREED A W'NO-UP 13053* (1198 18 981 HUMAN CLAY 
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CD 


10 


10 


9 


BAHA MEN S^URVE 75lO52ARIEMlS(10 93.16,9eiCB WHO LET THE DOGS OUT 


9 


10 


9 


9 


35 


3 DOORS DOWN A' republic I5392a'UNivERSAL in 9arI7,98lB THE BETTER LIFE 


7 


11 


7 


3 


20 


EMINEM A WE&An£Rl1ATH 490629",'1NTERSC0P£ :!2,9fl.'18,9ei THE MARSHALL MATHERS LP 
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12 


12 
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21 


BRITNEY SPEARS A' JIVE 417tH (11 9»18 981 0OPSI...I DID IT AGAIN 
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13 


5 
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SHYNE eADBOY 73032VARISTAltl 9a'17 98l SHYNE 
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14 


14 


8 


29 


•N SYNC A' IWE 41702 111 9K18 981 NO STRINGS ATTACHED 


1 


19 


8 
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LIL BOW WOWSO&ODEECOLUMBIA69981',CRGI11 98Eai7 9Bl BEWARE OF DOG 


8 


U 


17 


12 


24 


PAPA ROACH A' DftEAMWORKS45O2231NTERSC0PE(U,9&17,99J INFEST 


5 


17 


11 


5 


4 


m S??4m/9-.o»« (12 9»18 981 S,0.*.T FEAT JAMES T SMITH: THE GREATEST OF ALL TIME 


1 


11 


13 
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KENNY CHESNEY BNA 6797S'R1G (1 1.99,17.981 GREATEST HITS 


13 


OD 


NEW^ 


1 


PAUL SIMON WARNER BROS. 47814 (12 98'ie98! YOU'RE THE ONE 


19 


CD 


NEW^ 


1 


YANNI VIRGIN 4S893 112 9S';b.98i IF 1 COULD TELL YOU 


20 
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23 


23 


46 


FAITH HILLA' WARNER BROS (NASHVILLEI 4737i-rtflN 112911898) BREATHE 


1 


22 


16 




2 


AARON CARTER Jiv£4i70e(11.9»17 98l AARON'S PARTY (COME GET IT) 


16 


23 


18 


11 


12 


VARIOUS ARTISTS EU(SONr<'ZOMBA S24772;uME (12 9a'18.98j NOW 4 


1 


24 


19 


15 


4 


BARENAKED LADIES REPRISE 47814,WARNER BROS (12.98/18 981 MAROON 


5 


2J 


15 




2 


JOHN MICHAEL MONTGOMERY ATLAmiC(NASK«u£i8337KAG(I1.9S'17.98i BRAND NEW ME 


15 


Cii) 


46 


44 


58 


DIXIE CHICKS A' monument 6%7a'SONT (NASHViUEI 11 1 .98 £(J1 7.9B1 FLY 


1 


27 


20 


13 


4 


BOYZ II MEN UNIVERSAL 159281 112,98118 981 NATHAN MICHAEL SHAWN WANYA 
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21 


22 


19 


63 


DESTINY'S CHILDA'cauMai*6!e70-,c«Gill 9eElll79«l THE WRITINGS ON THE WALL 


5 




34 


36 


24 


DISTURBED •GIANT 2473&V(ARN£R BROS, (ll,9&'17,g8)B THE SICKNESS 


29 


30 


21 


7 


3 


GEORGE STRAIT M<yi hashvilie 140143(11 9817 931 GEORGE STRAIT 


7 


QD 


31 


29 


27 


PINK A (AfACE 26062/ARISTA(U ,9ft l7 98l CAN'T TAKE ME HOME 


26 


QD 


NEW^- 


1 


GURU VIRGIN M18S- 112 9817,981 JAZZMATAZZ STREETSOUL 


32 


33 


33 


26 


7 


*S» «"!*c* (12 98 Ea'18,98) THE ECLEFTIC, 2 SIDES II A BOOK 


9 


QD 


38 


37 


20 


MATCHBOX TWENTY A- lavaatuntic 83339.AG (12,9ft 18 981 MAD SEASON 


3 


35 


25 


20 


54 


STINGA i.W4»441'iNTERSC0P£(129e.l!98l BRAND NEW DAY 


9 


36 


35 


31 


17 


BON JOVI A ISLAND 542i74,lDJUO (11.9817 981 CRUSH 


9 


37 


30 


22 


10 


SOUNDTRACK • CURB 78703 111.98'17.98) COYOTE UGLY 


10 


31 


29 


17 


3 


FUEL S50UUSIC6943&tPlCll2.98Ettl7 98l SOMETHING LIKE HUMAN 


17 


33 


24 


IG 


4 


CASH MONEY MILLIONAIRES cash uomet 153291,m™vers«i (;i 98 17 981 BALLER BLOCKIN 


13 


40 


37 


25 


59 


CHRISTINA AOUILERA A" RCA 67690(11 98 17 981 CHRISTINA AGUILERA 


1 


[41; 


47 


57 


21 


DIDO • arista 19025 (ic.9a'16 1i: OB NO ANGEL 


41 
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YOIANDA ADAMSAElE«TRA62i3»EiSill 9517 981 IB MOUNTAIN HIGH, .VALLEY LOW 


24 
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SOUNDTRACK DREAMWO«»;S 450279INIERSCOPE (18.98 CDi ALMOST FAMOUS 


43 


44 


39 


24 


70 


RED HOT CHILI PEPPERS A* warneb BROS 47386* (10 9B'17,98) CALIFORNICATION 


3 




53 


51 


16 


B ILLY GILMAN A E^IC ^NASHviLLE) 6?066/SOHY INASKVILLC) t7i96 EQ'l I r98j ONE VOICE 


22 


K 


28 


18 


4 


TOOSHORTsHD«Tai;nijivE(n9ai7.9at you nasty 


12 


47 


45 


48 


12 


i!Db^SIl2:37.,E=',c ;il 98 £01696, ||| ^HO IS JILL SCOTT? WORDS AND SOUNDS VOL. 1 


44 




26 


14 


3 


CAM'RON UhTEftTAINMENT 69B73*,'EPIC !1 3,98 EQ']7,98l S.D.E. 


14 


49 


41 


32 


24 


TONI BRAXTON A lafaCE2606%'ARiSTA(11. 98/18. 981 THE HEAT 


2 


50 


40 


28 


17 


B.B. KING & ERIC CLAPTON A DiniKir with tuc itihif 

DUCK.*'REf^lS£ 47612.'WARN£RBROS.n2,9a'lfi,98i rtiuii-^u wn n i nc rviito 
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QD 


NEW^ 


1 


TRAVIS TRITTcotJuglA;^ASH«1UEl6^l64$oNVl\ASHv,Lr.':^. 96£a']'9?: DOWN THE ROAD t GO 


51 


52 


27 


21 
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muS*6?7«™?*4?8 (099 98, TIMELESS: LIVE IN CONCERT 


21 




97 


90 


20 
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LEE ANN WOMACK • MCA NASMViaE 170099 111.9S17 98) 1 HOPE YOU DANCE 


17 
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ANDREA BOCELLI PHiLtPS464£00ll2.9&'18,98l VERDI 
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SARAH BRIGHTMAN NEMOSTU[>IO5896&'ANGa(I0,9ai7 9B1 


U LUNA 


17 
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40 


47 


DR. ORE A'- AHERMATH 4904a6*/lNTERSCW»E (12 9a'18,981 


DR, ORE — 2001 


2 


57 


51 


39 


4 


THE CORRS Nl'LAVA'ATLASTIC S33y,AG 111 9817 98i 


IN BLUE 


21 




151 
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"^m Greatest Gainer 

CAT STEVENS Asi/,ijr,' 5413S7,'UNivERSAl (11 96'17 9ei THE VERY BEST OF CAT STEVENS 


58 


CD 


NEW^ 


1 


^lK™ MUG (12 98 Eai8 98) SONGS FROM DAWSON'S CREEK VOLUME 2 


59 


60 


54 


35 


5 


C-MURDER TRU'NOLIAIIT 5C083*.T«IORITY(12 9&17 981 


TRAPPED IN CRIME 
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48 
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Jltji'iPs" K^BWG^SSU 98) SOURCE HIP-HOP MUSIC AWARDS 2O0O-THE ALBUM 


17 


B2 
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DMX A' RUFF RTDERSDEE JAM 546933MDJMG (12 9a'18 98) 


„ANO THEN THERE WAS X 
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B3 


49 


30 
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StmKFiw SBHlMJiw :i; 1817 XI ""^'^^ PRESENTS: mWKl -mm MX INSPIRED Sr THE FILM! 
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64 


63 


58 


68 


LIMP BIZKIT A' FLIP 49033SMNTERSCOPE (12 9&'18 98) 


SIGNIFICANT OTHER 




65 


59 


56 


15 


KELLY PRICE DEFSOUL54247Z1DJMGI11.9ai7 98) 


MIRROR MIRROR 


5 


66 


56 


46 


25 


JOEA-' JIVE 41703 ill 980 7 981 


MY NAME IS JOE 


2 


67 


57 


49 


21 


BIGTYMERSA (y(SH money 157673,MNIVEfiSAL(119a'17.98) 


1 GOT THAT WORK 


3 


.68 7 


NEW^ 


1 


BISHOP ANDREW MERRm I THE STRAIGHT GATE MASS CHOIR caith in thf hdi kc 

INl£GRITY'A'3fl0 63841,EPICIIl 98EQ16 981 r«nni|.| incnyuot 


68 


69 


62 


53 


13 


^ra Pr»" f??! J 581 SONGS FROM AN AMERICAN MOVIE VOL, ONE LEARNING HOW TO SMILE 


9 


70 


69 


71 


6 


BEBE W0T(7.VN 15940&UNIVERSAL (11,98(17 981 


LOVE AND FREEDOM 


30 


71 


65 


54 


69 


SANTANA#" ARISTA 19080 111 98(18 981 


SUPERNATURAL 


1 


72 


68 


62 


11 


AARON TIPPIN • LYRIC STREET l650l4.HOLLrv)QCo llj .'dl6 981 PEOPLE LIKE us 


53 


73 


?0 


70 


24 


MYA • JNIVERSITY 49O640','INTERSC0PE (12 9818 98) 


FEAR OF FLYING 


15 


74 


58 


47 


3 


TELA RAP A lOT 49856*,'VIRGm I12.9a'16,98l 


THE WORLD AIN'T ENUFF 


47 


75 


60 




2 


MARK KNOPFLER WARNER BflOS. 47753 (18 98 CO} 


SAILING TO PHILADELPHIA 


60 


76 


32 




2 


SOULFLY RCADfiUNNER 8565 (1 1.98,17.98) 


PRIMITIVE 


32 


77 


64 


52 


13 


SOUNDTRACK A OEFj«M)EFSllul54a527-;il>juGil2,»18,9ei NUTTY PROFESSOR II; THE KLUMP5 


4 


71 


66 


55 


61 


MOBYA V227049'(10,9&'17.98)n 


PLAY 


45 


79 


74 


61 


45 


INCUBUSA IMMORTAL 8385Z'EPIC 111 98EaT6 98l 


MAKE YOURSELF 


47 


80 


61 


42 


4 


CHRISTINA AGUILERA RCA 69323'BMC latin (10 9ftT6 98) 


Ml REFLEJO 


27 


81 


71 


60 


19 


KID ROCKA'T0PD0G'UVA'ATLANTIC83314*.>AG(12.9ftl8.98l 


THE HISTORY OF ROCK 


2 


82 


77 


75 


15 


LIL' KIM A QUEEN BEOUND£A&ATUNTIC92B40')AG 112.9816 98 


THE NOTORIOUS KIM 


4 


□D 


87 


86 


25 


CARL THOMAS • BAD 80Y 73025'ARISTA do 9a'l7 98) 


EMOTIONAL 


9 


84 


79 


73 


54 


MARC ANTHONY A^COLUMBtA69725*.'t:RG(l 1.98 Ea07.98l 


MARC ANTHONY 


8 


85 


81 


66 
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KID ROCK A' TOP DOG'LAVAATLANTIC 831 19*,'AG (12 96T8 981 B 


DEVIL WITHOUT A CAUSE 


4 


CD 


107 


110 


75 


TIM MCGRAW A' CURB 77942 110 9817,981 


A PLACE IN THE SUN 


1 


87 


78 


68 


45 


SISQO A' Df^AGDNDEF SOOL 5468I6';I0JMG (12,98 18,98) 


UNLEASH THE DRAGON 


2 


CD 


117 


101 


16 


DEFTONES • maverick 47667,WARNER BROS, 19 98 17,98) 


WHITE PONY 


3 


89 


93 


91 


47 


?»M!!lc?l?e5lOTC (11 98 EdlB 981 ^^L THE WAY... A DECADE OF SONG 


1 


90 


84 


67 


63 


MACY GRAY A' EPIC 69490' 1 1 1 98 E(iT 7 981 ■ 


ON HOW LIFE IS 


4 


91 


89 


82 


20 


A PERFECT CIRCLE • VIRGIN 49253* 11 1 9817 98) 


MER DE NOMS 


4 


92 


76 


59 


5 


MACK 10 HOO BANGDl 50148'(PRI0RITV III 9817.98) 


THE PAPER ROUTE 


19 


CD 


NEW^ 


1 


LUIS MIGUEL WEAUkTirM 84573 (11 98(17 981 


VIVO 


93 


94 


75 


72 


3 


KANDI COLUMBIA 63753'CRG (1 1 ,98 EQ'17,981 


HEY KANDI , 


72 


95 


55 


45 


3 


AMIL R0C.A.FELLACOLUMBIA63936',tftG 111 98 £Q'17 981 A.M.I.L. (ALL MONEY IS LEGAL) 


45 


96 


73 


153 


65 


SLIPKNOT A 1 AM 8655*,'RC(ADRUNNER (11.98.-17 98) IB 


SLIPKNOT 


SI 


97 


8S 


65 


4 


EMMYLOU HARRIS nonesuch 7961E^'AGI11.98'17.98) 


RED DIRT GIRL 


54 


98 


80 


63 


46 


JESSICA SIMPSON A Columbia &909&CRG il I 98 £(217,98) 


SWEET KISSES 


25 


99 


88 


81 


73 


BACKSTREET BOYS*'^ JivE 41672 (ll,9ftl8,9B) 


MILLENNIUM 


1 


100 


96 


94 


92 


GOOSMACK A' REPUBLIC 153190'UN(VERSAL (11,98.17 98) B 


GODSMACK 


22 


101 


72 


79 


21 


A*TEENS • STOCKHOLM 159007.WCAI11 9a'17,98) 


THE ABBA GENERATION 


71 


^02) 


REEMTRt 


23 


BRAD PAISLEY • ARISTA NASHVILLE 18871,1!LG 110 9816 98iB WHO NEEDS PICTURES 


102 


103 


92 




2 


LOSTIGRES DEL NORTE FONOViSA6092(B 9ai2 9BlB 


DE PAISANO A PAISANO 


92 


104 


101 


88 


17 


™«t«e*m"mi'*2*0ud 11 1,98.17 981 ^"Ef SMOKE CLEARS SIXTY 6. SIXTY 1 


6 


105 


67 




2 


BLACK EYED PEAS INTERSCOP£490661- (11 9S117 98l 


BRIDGING THE GAP 


67 


3® 


119 


100 


10 


JO DEE MESSINA • CURB 77977 (11 9817,98) 


BURN 


19 


107 


100 


93 


40 


VERTICAL HORIZON A RCA&78iail098:698iB 


EVERYTHING YOU WANT 


40 


108 


90 


74 


14 


VARIOUS ARTISTS A RUFF RYD£RS490625MNTEflSCOPE 112 98. 18 981 RYDE OR DIE VOL, II 


2 



Album wiih the gnslest gains this week, #Reco«ding Industry Assn. Of Anwfica (RIAA) certiFication for net shipment of 500,000 album units (GdIQI. ARIAA certifiution far net shipment ol 1 million umti (Platinum). ^ RIAA cerlilicalion lor net shipment ot 10 million units IDianwndl. Nun^eral 
loHowinS Platinum w Diamond symbol indfcates album's multi-platinum Hivel For boied s«1s, and double albums with a running time of tOO mmules or mm. the RiAA multiplies shipments by tne numtier 01 disci anQi^ tapes RIAA Latm awards- o Certification for net Wiipment of 100.000 units (Ofo). 
A Certificate of 200,000 units <Platinot, A' Ctt1«f>catK)o of 400,000 units (Mutti-Ptalino) 'Asterisk indicates LP is availaWe Most taoe o«ces. and CO prices for BMG and WEA labels, are suggestefl 'Isis Tape prices marked EQ, arxs all rther CO prices, are equivalent pncos. which are projeciM torn 
wholeiale pnce*. Greatest Gamer siiowrt chart's largest unit increau. P»ceset1«r Indicates baggest percentage growth. Healseefcer impact shows albums removed from Heatseekers inis we^k BBmdicales past ot p^sent Healseeher title, c 20O0. BIllboard/BPl Communicat«ons. and SoundScan, Inc. 
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LAST 
WEEK 




WKS.ON 
CHART 


ARTIST TITLE 

iMPfiiNl 4 NUMBEROISTRIBUTING lABEL (SUGGESTED UST PBlCf Oft EOUIVf LENT fW MSSETTECO) 


PEAK 
POSITION 


109 


86 


80 


16 


NEXT • ABisiA U643'(10 3&17.9B1 WELCOME II NEXTASV 


12 




NEW^ 


1 


ROBBIE WILLIAMS Cipnot 29024- (17,98CD| SING WHEN YOU'RE WINNING 


110 


111 


82 


41 


3 


BJORK ELEKTRA 62533/EEG iiasa CO) SELMASONGS (SOUNDTRACK) 


41 


112 


91 


n 


7 


LIL' ZANE wo«LDwiDE50l45-iPmoRirv(io.99«6 98l YOUNG WORLD: THE FUTURE 


25 


113 


95 


64 


6 


DOOR DIE RAP A LOT49072',fVIRGINn2 9ai7,9B) VICTORY 


13 




NEW^ 


1 


fc*"!'' °« Fioa™l'?3» COi ■ PERFECTO PRESENTS ANOTHER WORLD 


114 


lis 


114 


103 


74 


SHEPAISVA Hflc STREET 16S«)!;HOUTV100C (;0.9&T6 98! ■ THE WHOLE SHEBANG 


70 


116 


106 


98 


5 


JACI VELASQUEZ wORD61071EPlC(!l,9aEC(!7 98i CRYSTAL CLEAR 


49 


(w) 


139 


188 


17 


ANNE MURRAY • straightway 20231 119 98,19 981 WHAT A WONDERFUL WORLD 


33 


118 


102 


104 


4 


SOUNDTRACK Hollywood 162241 (17 98CDI DUETS 


102 




133 


137 


g 


SHAGGY MCA 112096(11 9a/17 981 HOTSHOT 


87 




121 


117 


22 


AVANT • MAGIC WHNSON 1 1206WM(;a 11 1,9&]7 981 MY THOUGHTS 


45 




NEW^ 


1 


KENNY ROGERS dreamcatcher 006 (13 9^17.981 THERE YOU GO AGAIN 


121 


(HD 


131 


118 


48 


SAVAGE GARDEN COLUMBIA 637L1/CRG tit 98 Ea'17.981 AFFIRMATION 


6 


123 


94 


78 


5 


VARIOUS ARTISTS COLUMBIA 6158MRG 112,98 EQ'ie,98l PLATINUM HITS 2000 


59 


124 


IM 


120 


4« 


THIRD EYE BLIND A EL£KTRA62415- EEGII1 9817 981 BLUE 


40 


125 


108 


92 


41 


JAM 546a22-mjMG (12 9818,98. ^Ol". 3... LIFE AND TIMES OF S. CARTER 


1 


(H) 


127 


134 


7 


SOULDECISION Mc« 1 12361 ll l 9»'I7 981 ■! NO ONE DOES IT BETTER 


103 


127 


98 


77 


6 


2GETHER TVT 6840 (10 9ai7 98) AGAIN 


15 


OD 


NEW^ 


1 


INDIGO GIRLS tPic 61602 (12,98 taos 93) RETROSPECTIVE 


128 


129 


105 


87 


28 


COMMON • MCA 1119;o- 111 9517,98) LIKE WATER FOR CHOCOLATE 


16 


(HD 


146 


143 


g 


THE UNION UNDERGROUND ,u pnt irATlDN IN BFRFI 1 inN 

PSBIHAil,MLUMBI.«b77J8-,CBG 17 98 E*tl 98)111 " EDUCATION IN REBELLION 


130 


131 


104 


89 


3 


. ,> 9aiS98) ^''T OFFICIAL INTELLIGENCE; MOSAIC THUMP 


9 


132 


112 


99 


20 


DON HENLEY* li/ARNERBflOS 47083112 98,18 98) INSIDE JOB 


7 


133 


111 


105 


13 


BEENIE MAN SKOCKINGVIS£S,VP49093*AIIRGIN(11-9&16 98) ART AND LIFE 


68 


134 


109 


84 


4 


B-LEGIT SICK WID nm THE PAINT 8167,T<0CM 110 9*17.98) HEMPIN' AINT EASY 


64 




145 


132 


71 


LONESTAR BNA67762,'RLG(10 9fl/17 98l LONELY GRILL 


28 


136 


83 


50 


3 


NATURE IRACKMASTER&€0LUMBlA6a926*,iCRG(ll 98£tl'l7.98) FOR ALL SEASONS 


50 


137 


123 


107 


85 


EMINEMA'WE&AnERMATH49O287','INTERSC0«^(12 9ai8 98l THE SLIM SHADY LP 


2 


138 


99 


95 


4 


wSoL s5^m 9Sr^. individuality (CAN 1 BE ME?) 


71 


139 


115 


106 




RUFF ENDZ EPiC697]9(n 98Eai79ai LOVE CRIMES 


52 


140 


122 


148 


26 


NO DOUBTA rRAUIM490441MNTERSCOPta2 9a'18 9B) RETURN OF SATURN 


2 


141 


113 


112 


23 


MARY MARY • a.OiLUMBrA 6374tt'CRG (10 98 EQ'16 981 THANKFUL 


59 


142 


132 


121 


38 


JAGGED EDGEA SOSOD[r-C0lUM6iA69B6?,'CRGI11.98ECl'l7.98l J.E. HEARTBREAK 


8 


143 


lie 


83 


3 


WILLIE NELSON island 542517,'IDJMG () MILK C0V7 BLUES 


83 


144 


118 


102 


91 


BRITNEY SPEARS*'' JWE 41651 ill 9aie98) ,„BABY ONE MORE TIME 


1 


145 


129 


131 


7 


Pwy'^A^ "ho gi'SsB LIVE IN LONDON AND MORE... 


103 


146 


143 


145 


8 


DAVID GRAY AiO 21S39 ( 16 98 CO) OB WHITE LADDER 


143 


147 


124 


109 


30 


SAMMIE • FBEEW0RLD23[6a'C*PiTOL(79a'l2,9e> FROM THE BOTTOM TO THE TOP 


46 


148 


149 


126 


16 




81 




163 


146 


40 


lUDi (\tl in W UWiAVw'jK'i ',r**!ini i.LiI 45l« W .n 1 1 iftJJJft liUsS io yii, nU" WJ lUU Lint WC l"iu<Vr: 


85 


ISO 


130 


116 


7 


i " H 11 1 "7 112 9817 98i '^'^ ROMANCE: AN EVENING WITH JIM BRICKMAN 


75 


151 


128 


113 


46 


ENRIQUE IGLESIASA lNTEHSCC«49054ovi2 9ai8 98i ENRIQUE 


33 


152 


135 


123 


23 


504 BOVZ • NO LIMIT 50722' RRIORIFf (11 9817 981 GOODFELLAS 


2 


(HD 


NEW^ 


1 


SOUNDTRACK WALT DISNEY secosT 117 98 CD) REMEMBER THE TITANS 


153 


154 


152 1 155 


20 


PLUS ONE 143i'ATLANIiCa3329'AGlt0 9&'16,981 THE PROMISE 


76 


(155) 


RE-EHIRY 


54 


KENNY ROGERSA DREAMCATCHER 004 111,9*16,981 SHE RIDES WILD HORSES 
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WEEK 


msT 

WEEK 


i° 

> o 


WKS.ON 
CHART 


ARTIST TITLE 

IMPRINT & NUMBEfVD«TRIBUTING LABEL (SUGGESTED UST PftlCE OR EQUIVALENT FOR CASSEHECOi 


PEAK 
POSITION 


158 


157 


142 


27 


TRINA SLIP.% SLIDE'ATtANTIC 632 1 2','AG ( 1 1 9&'17,9B) DA SADDEST B"**H 


33 


157 


14! 




8 


KIRK FRANKLIN PRESENTS INC uiou rDAMki iw PDFQrwT^ iNr 

BRr[ 403325.WI£HSCOPt(n 9*17 98) rKANI^LIN HKtStNIb IPIl, 


58 


158 


140 


124 


21 


WHITNEY HOUSTON A' WHITNEY. THF GRFATFST HITS 
AHriTA 14626 [19 9a?4.9a) wniilNCT. intOHtMitai niis 


5 


159 


126 


108 


21 


BBMAK • H0tLr)WCO0 162260 1898(12 98)B| StXlNER OR LATER 


38 


160 


110 




2 


JOHN HIATT vMGUARC 79576 116 98 COi CROSSING MUDDY WATERS 


110 




NEW^ 


1 


VAN MORRISON 8i LINDA GAIL LEWIS vm ■ ujim Ar^Aik, 
l':rvBr;"""'7t»"R0IN '""S '^^"^ 


161 




189 




2 


I«^'?721t«l^(13,9&24.98i ™E ELVIS PRESLEY COLLECTION - COUNTRY 


162 


163 


13G 


111 


22 


SOUNDTRACK A HOILIWOOD 162244 112 9&18.9B1 MISSION: IMPOSSIBLE 2 


2 


164 


160 


133 


71 


BLINK-182 A' mca 111950(12 98:18,98) ENEMA OF THE STATE 


9 


165 


138 


115 


11 


VARIOUS ARTISTS razor* TIE 89031 (11.98/17.981 MONSTERS OF RAP 


52 


1B6 


147 


114 


40 


«Smc?32l&AG(ll.9&l7 98iB ™^ FUNDAMENTAL ELEMENTS OF SOUTHTOWN 


51 


[167; 


184 


159 


31 


GEORGE STRAIT A LATEST GREATEST STRAITEST HITS 
MCA NASHVILLE 170100111 98(17 981 LM 1 C3 1 UriLMILOl 3 1 IIMII 1 nilS 


2 


168 


142 


119 


11 


EVE 6 RCA 67713 (11 9&17 98) HORRORSCOPE 


34 


169 


153 


136 


9 


NICKELBACK ROADRUNNER 8586 (89^13 981 Bi THE STATE 


130 


170 


155 


125 


24 


CYPRESS HILLA C0tUUBIA69990-,CRGtll 9eEW18 9e) SKULL & BONES 


5 


/•ni\ 
U'U 


NEW^ 


1 


VARIOUS ARTISTS death ROW2018I11 »17.98> 100 GANGSTA FOR RADIO 


171 


172 


154 


149 


13 


THIRD DAY cssential 1067OJIVEI10 9816 98) OFFERINGS: A WORSHIP ALBUM 


66 




196 


168 


50 


ALAN JACKSONA arista Nashville ia892'RLG(i098'i7 98i UNDER THE INFLUENCE 


9 


174 


150 


129 


20 


LUCY PEARL* rookie 78059'BEYOND;11 9817 98) LUCY PEARL 


26 


175 


144 


85 


3 


TERRI CLARK ).»ercurt inashvillE) 170157 (11 9a'17 981 FEARLESS 


85 


176 


162 


181 


64 


^*Rf^.^^f.*^.^[|^,^.* j^^.^^, WOW WORSHIP: T0DAYS30M0ST POWERFUL WORSHIP SONGS 


70 




177 




2 


PHIFE OAWG GROOVE AHACK D6a"LANDSPEED (l! 9ai6 9B)B VENTILATION : DA LP 


177 




NEW^ 


1 


SOUL ASSASSINS MllfiG^ PRF^FNT'^ THF <iOIII A<i9A«i^lN<^ II 
fi'JFFLFE 60002* i[2 9aT7 98) ■ muuoo rKtatni 3 1 nt auuL rt^aAaaiiNS ii 


178 


179 


159 


127 


25 


SON BY FOUR 4 SOFvT Discos 83181 .'10 96 E(X'T5 1^1 SON BY FOUR 


94 


180 


156 


130 


8 


WHEATUS COLUMBIA 6214fcORG It 1 98 t 7 981 WHEATUS 


76 




NEW^ 


1 


VARIOUS ARTISTS 

lAifntlGKl '137)) '2 "a'4 98i VERY SCARY MUSIC: CLJ^SSIC HORROR THEMES 


181 


182 


161 


138 


J 


SOUNDTRACK rLATT0NE6i43l,EPicti8 98EQCD) BRING IT ON 


119 


183 


166 


151 


49 


RAGE AGAINST THE MACHINE A- BKniZ OF LOS ANGELES 

EPIC 69630- (11 986017 98) i nt dm i i Lt ur LU3 Mi-ttaCLttS 


1 


184 


153 


97 


3 


FASTBALL HOLLYWOOD 162237 (11 9a'17.98l THE HARSH LIGHT OF DAY 


97 


185 


169 


158 


7 


(HEDIPLANET EARTH VOLCANO 41710JIVE (11 9*17 981 BROKE 


63 


186 


IE4 


139 


28 


SOUNDTRACK A 6t*CMR0tiND49O52-:ViRGiii (P. sa i7 9(i ROMEO MUST DIE - THE ALBUM 


3 


187 


170 


141 


22 


MANDY MOORE • 650MUSIC6219&EP)C (11.98 E(J'16.98I 1 WANNA BE WITH YOU 


21 


188 


188 


162 


47 


KORN A' IMfACRTAL 637 10',EP)C (1 1 98 Eti'l 7 98) ISSUES 


1 


189 


172 


147 


8 


SPM DCFE HOUSE ;53292, UNIVER5AL Itl 9&17 98) SPM PRESENTS: THE PURITY ALBUM 


57 


190 


183 


156 


40 


STONE TEMPLE PILOTSA atlantfcb325&'AG(10 98'15,981 no. 4 


6 


(M) 


NEW^ 


1 


VARIOUS ARTISTS laserlight 21375 (2 98'4 98) HALLOWEEN SOUND EFFECTS 


191 


192 


173 


160 


7 


EHElTO^fooo"?^!? 9I16 981 ^ITY ON A HILL— SONGS OF WORSHIP AND PRAISE 


148 


193 


180 


169 


^ 


OJ SKRIBBLE big beat Atlantic 8i343i'AG (17 98 coiB ESSENTIAL DANCE 2000 


158 


OD 


199 




2 


KANE 8, ABEL most wanted empire ooofill 9aT6 9B: MOST WANTED 


194 


195 


171 


128 


4 


JOAN OSBORNE inierscopE490737 c; 9ai7 98; RIGHTEOUS LOVE 


90 


196 


148 




2 


ALEJANDRO SANZ V.EA tATim B5052 1I6 9BC0i IB EL ALMA AL AIRE 


148 


197 


191 


180 


28 


y*.'?[PM-^ .*''l'^^^^^* J, 5g wow WORSHIP ORANGE: TODAY'S 30 MOST POWERFUL WORSHIP SONGS 


65 


198 


176 


150 


19 


VARIOUS ARTISTS A mPHl9 EHDS.'ATIANTIOELEKTRAA'IISTA 62529'EEG II2 9&';8 981 TOTALLY HITS 2 


13 


(M) 


BE. ENTRY 


37 


MARTINA MCBRIDE A RCA (nashvillE) 67824.<rlg (10 9&'16 98) EMOTION 


19 


(55o) 


Bt-ENTm 


7 


^e''!""^™^ (16 98 CD) SOLID GOLD SOUL: DEEP SOUL 


94 



TOP ALBUMS A-Z (LISHD BY ABTISTS) 



2Grther 127 
3 Ooore Cto«n to 
504 80^1 152 
98 Degrees 5 



Marc Anlhony &A 
A'Toens 101 
Avant 120 

B.B. King 4 Eric Claplon 50 
Backstreet Boys 99 
BahaMen 9 
Barenaked Ladies 2A 
BBMak 159 
BeBe 70 
Bwnic Man 1 33 
B<8 TymefS 67 
Biotk 111 

Buct. Eyed Peas 105 
8-LeKil 134 
&ink-182 164 
AndrM BoC«lli 54 
BonJovi 36 
Bcv:l!Men 27 
Tom Bfajtlon 49 



Jim e*>C'iti«n 150 
Sarafi Bngfrlman 55 
CunRon 48 
Aaron Cartflf 22 
Catfi Moiiey Miilionalreft 39 
Kenny Chesney 18 
TerriClirt. 175 
C-Murdef 60 
Common 129 
TheCofTS 57 
Cmd B 
Cypress Hill 170 

De La Soul 131 
Deftones SB 
Destinys Child 26 
DkId 41 
CtiineOion 89 
Disturbed 29 
Dixie Criicks 26 
DJClue 63 
DJSitribbM 193 
DMX 62 
DoOrDw 113 
Dr. Ore 56 



Tastball 1B4 

Rachelte Feneil 13B 

Kirk Franhtm Presents INC 157 

FuH 38 

Bitty Giiman 45 

Goasmtch 100 

DividGny 146 

MscyGray 90 

GrBenDay 4 

Guru 32 

Cmmyiou Harris 97 
(hedlPlanei Earth 185 
DonH«oley 132 
John Hiatt 160 
Faith Hill 21 
Whrtney Houston 158 

Emigue Iglasias 151 
iKubus 79 
Indigo Girls 128 
AlanJachson 173 
imieOtatt 142 
Jay-Z 125 
Wycle^Jwn 33 
Joe 66 



Kandi 94 
Kane & Abel 194 
TobyKbtn 149 
KidRoci' 81.85 
Mark Knocfier 75 
Kotn 16B 

U Zer)t 112 
LilBcwWow 15 
UKim 82 
bmpBiZhrl 64 
LLCooU 17 
Lonestar 135 
Lucy Pearl 1 74 

Mack 10 92 
Madonrta 6 
Mary Miry 141 
malchtiax twenty 34 
Martina McSride 199 
Donnle McQurkifl 145 
TimMcGraw 86 

Bishop Arvlrew Memn & The Straight 
Gate Mass Choir 68 
Jo Dee Messina 106 
LuisMiujel 93 
Moby 7a 

}ohr\ Michael Montgomery 25 



Aruie Murray 117 
Mya 73 

MysliKal 2 

Nature 136 
Nelly 3 

Willie Nelson 143 
He>tl 109 
Nickelbach 169 
Ho Doubt 140 
■NSync 14 



Papa Roscti 1 6 
BradPaislev 102 
A Perfect Circle 91 
PttireOawf 177 
Pinli 31 
Plus One 154 
POD 166 
Etvis Presley 162 
Kelly Price 65 

Radtonead 1 



Rage AgnnsI The Machme 183 

Rftd Ho( Chili Ptppcn 44 

KennyRoeers 121. 15S 

RuffEnOi 139 

Sammie 147 

Santana 71 

Alejandro S«ni 196 

SlviM Garden 122 

SiwSoe 7 

JillSCOR 47 

ShMgy 119 

SlwOliisy IIS 

Shyne 13 

Paul Simon 19 

Jessica S<mpson 9B 

SiwjO 87 

Slipknot % 

Son By Four 179 

Soul Assassins 178 

SoulDeciiion 126 

SouNly 76 

SOUNDTRACK 
Almost Famous 43 
BnngttOn 182 
Coyote Upy 37 
Songs Fnam Dawwni Creek 



Volume 2 59 
Duets lie 

M&&»n: lmpo6s4»e 2 163 
Nutty Pralenor Ih Tlw Klump» 77 
Remember The Trans 153 
Rorr«o Mutt Die — The AJbum 

186 

Britr^ Spears 12,144 
SPM 189 
SR-71 148 
Cat Stevens 58 
Sting 35 

Stone Temple Pitots 190 
Gwrge Strait 30, 167 
Barbra Streisand 52 

Tela 74 
Th.rd Day 172 
Thiid Eye Bltrri 124 
Cflfi Thomas 63 
Three 6 Mafia 104 
Los Tigres 0& Norte 1 03 
Aaron Tippin 72 
Too Short 46 
Tntia 156 
Travis Tntt 51 
The Union Underground 130 



Jac I Velasquez 116 

VARIOUS ARTISTS 

City Go A H.II— Songs Of Worship 

AndPraiae 192 

Halloween Sound EHects 191 

Monsters Of Rap 165 

Now 4 23 

Platinum Hits20lX) 123 

RyOeOrOieVol <l 108 

Solid Goht Soul: Deep Soui 200 

The Sourw Hip-Hop Music Awards 

2000-Tbe Album 61 

Too Gangsta For Radio 171 

Tot»ltvHlts2 198 

Very Scary Musc: Classic Horror 

Therrws 181 

WoW Worship Orai^e. Todays 30 
Most Powarlul Worship Songs 197 
WoW Worship: Todays 30 Most 
Powerful Worship Sonp 176 
Vertical Horlion 107 

Wheatus 180 
RoUM Williams 110 
LeeAnnWortwk 53 
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newsline... 

THE U.S. SUPREME COURT, without comment, has turned down an appeal 
by Collectibles Records, which had argued that it should not have to pay 
damage.s to a group of Texa.s blue.s mu.sicians for unauthorized use of 
their names and photographs. In upholding the earlier appeals court 
ruling, the court on Oct. 10 refused to hear the claim that the damages 
were pre-empted by federal copyright law. The appeals court had ruled 
that copyright law protects only a sound recording, and the words and 
music of a recording, and does not u.surp state law preventing unau- 
thorized use of names and likenesses. The musicians include Joe Hugh- 
es, Leonard Brown, Walter Price, Pete Mayes, and James NeLson. 

BILL HOLLAND 

SINGAPORE-BASED ONLINE MUSIC PORTAL Soundbuzz has forged an 
alliance with BMG Mu.sic Publishing. Under the agreement, Soundbuzz 
will connect BMG Music with unpublished songwriters from Southeast 
A-sia, India, Taiwan, Hong Kong, and Australia who have uploaded their 
music onto the Soundbuzz Web site. Soundbuzz CEO Sudhanahu Sar- 
ronwala says the agreement could create opportunities for indepen- 
dent artists and songwriters to enter into publishing deals. 

STEVE .McCLURE 

BET.COM HAS FINALIZED the acquisition of 360hip-hop.eom (Billboard, Sept. 
9). The hip-hop site is now a wholly owned division of BET.com, which is 
held in partnei-ship by BET Holdings II and inwstors 
Microsoft, Liberty Digital, USA Networks, and News 
^ ^^K^^W Corp. In exchange, 360hip-hop investors will receive 
y'^^'^Pl^S^ an undisclosed equity stake in the company. While 

I both sites will remain independent on the Web, they 

will function as one business unit with fully inte- 
grated teams. Russell Simmons, founder/CEO of 360hip-hop, becomes 
vice chairman of BET.com, and BET.com COO Scott Mills wiU supervise 
daily operations for both sites. SehvjTi Hinds, 360hip-hop's chief creati\'e 
officer, and Retha Hill, BET.com's VP of content dewlopment, will con- 
tinue to over.see content for their respective sites. g.\il Mitchell 

JAMES YELICH has been named GM of the recently renamed Nashville 
division of booking agency Monterey Peninsula Artists, formerly known 
as Monterey Artists. Yelieh, a 17-year booking agency veteran, began 
his career with the Halsey Co. in Tulsa, Okla., and later co-founded and 
co-owned Chief Talent Agency. Most recently, he was a partner in 
EventBooking.com, an online event management network. Steve Dahl, 
who opened Monterey's Nashville office, has been named director of fairs 
and fe.stivals for the company. pnvixis stark 

SONY MUSIC ENTERTAINMENT EUROPE and Microsoft are to coUaborate 
on a European online music-video channel that will feature localized 
programming highlighting Sony artists. The videos will be streamed in 
the Microsoft Windows Media format and will be featured on localized 
MSN portals and Sony Web sites. Programming will include interviews 
and news on local and international acts. The initial service, expected 
to begin in November, will feature German-language content tailored 
to viewers in Germany, Switzerland, and Austria, as well as a Swedish 
version. URS brandle 

MIAMI-BASED MUXXIC LATINA, the label jointly owned by Spain's Gran 
Via Musical (GVM) conglomerate and Universal Music Group, has named 
Angel Pecei as its first managing director Pecci, now managing direc- 
tor of GVM label MuXXic in Madrid, assumes the post Nov. 1 ; the exec- 
utive will be replaced in Madrid by Carlos San Martin, formerly presi- 
dent of BMG Argentina and director of Chrysalis Spain. 

HOWELL LLEWELLYN 



SCOTT GELMAN, 25-year veteran talent buyer with Chicago promoter Jam 
Productions, has left Jam to join national promoter SFX to head up its 
Chicago office and oversee operations in Illinois and Min- 
nesota, effective Monday (16). "We couldn't be more excit- 
ed." says Rick Franks of SFX Detroit. Franks and SFX 
Detroit's Mark Campana will work closely with Gelman, 
but Franks adds, "He runs his territory, and we'll defer to 
his judgment." Gelman's exit comes as a surprise to many, 
as Jam and SFX have been heated competitors in Chica- 
go. "Well miss him, he was a great employee, and we wish him the best." 
saj's Amy Granat, co-president of Jam. Gelman's new duties will include 
OTOrseeing operations at such Chicago market venues as the New World 
Theatre, Alpine Valley, and Allstate Arena. ray wadiiell 

INGRAM ENTERTAINMENT, a music and video distributor, has agreed 
to acquire the assets of distributor Major Video Concepts. Terms of 
the deal, expected to close in mid-October, were not disclosed. With 
Indianapolis-based Major Video Concepts' reported revenue at about 
$266 million in 1999 and Ingram's at about $1 billion, the new com- 
pany would have approximately $1.3 billion in sales. Decisions about 
how the two companies will be integrated are expected by year's end. 

edchristman 



Czechs SetToLaonch 
Bonton Online DivisiDn 

BY MARK ANDRESS 

PR-^GUE— Bonton a.s., the Czech 
Republic's entertainment and music 
giant that celebrated its 10th anniwr- 
sary Oct. 11, says it plans to focus on 
its onhne division. 

Bonton Online will officially be 
launched at the end of October At that 
time, the outcome of talks with poten- 
tial business partners could also be 
announced, says chairman Martin 
Kratochvil. "We're in negotiations 
with a few people, starting w ith big 
telecoms to Amazon-type companies," 
he says, declining to identify them. 

Bonton Online, a wholly owned 
subsidiary of Bonton a.s. that was 
established at the start of this year, 
aims to become the Czech Repubbc's 
biggest entertainment portal and to 
sell products online. 

Two sites began operating before 
the official launch: the entertainment 
portal bontonfun.cz, which .started in 
June, and the online shop bontonland. 
cz, which launched in September. 
Already, bontonfun.cz has 20,0(X) reg- 
istered users. Bontonland.cz offers 
product that is .sold in the video and 
music retail chain Bontonland and 
uses Bonton subsidiaiy and distribu- 
tion company Panther to deli\'er the 
goods. Panther, created in 1994, has 
developed a network of 8(K) accounts 
in the Czech Republic and 400 in 
neighboring Slovakia. 

"We think that the futiu^ belongs 
not to those that can handle music on 
computer screens but can handle the 
.sub-structure [andl the logistics of the 
sale, which operates reliably; and has 
warehouses that can deliver on time 
and cheaply," says Kratochvil. "This 
is more important than the front 
screen end. Our strategy is in eon- 
trolling the prices of the product. 
We're a major player in video, film, 
and book production, so we can start 
with much lower prices." 

The online division's first major 
advertising drive is expected to fol- 
low the official launch. First, Kra- 
tochvil .says, Bonton wants to make 
sure it has a polished product "Soon- 
er or later, we will jump into elec- 
tronic sales of digital music. I think 
Bonton is predestined to be a player." 

In its 10 years, Bonton has become 
the Czech Republic's nuyar multimedia 
player Its divisions are film distributor 
Bontonfilm (100% owned), VHS and 
DVD distributor Bonton Home Enter- 
tainment (IOC'S owned), film studio 
Ateliery Bontim Zlin (88.9%). Radio 
Bonton (50%). a Sony Music/Bonton 
joint venture (51%/49%), children's 
book publisher Albatros (76.6%), and 
retaa cham Bontonland (lOO*). 

With the Czech Republic now" com- 
ing out of a three-year recession, the 
Bonton group reports a 26.9% 
increase in operating profit this year 
through July. vs. the same period last 
year. Total sales rose 11.9%. Actual 
figiu^es were not released. 

Bonton's expected revenue for 2000 
is 1.63 billion koruna ($40 million), 
with operating profit of 215.7 million 
koruna ($5.3 million). In 1999, rev- 
enue was 1.34 billion koruna ($33 mil- 
lion), and operating profit was 184.3 
million koruna ($4.5 million). 

Its biggest-selling album during 
the 12 months from June 1999 was 
Czech country spoof band Tezkej 
Pokondr's "Vypustte Krakena," 
which sold 119,300 copies. 
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by Geoff Mayfield 

Tuned in: ok, you knew the new Radiohead album would do well — but 
did you think it would be this big? The U.K. band powers through 207,000 
units in its first frame, more than four times its previous top U.S. .sales week. 
Considering the band's track record and the low-key manner in which this 
album was set up, the opening sum is doivnright stunning. The Billboard 200*3 
top slot continues to be a revolving door, as the U.K band's "Kid A" becomes 
the fifth No. 1 album in as many weeks. 

Each of the band's previous full-length albums was certified platinum (1998's 
"Airbag/How Am I Driving" was an EP). with its most recent 199Ts "OK 
Computer." getting off to the fastest start of the three. Latei' nominated for the 
album of the year Grammy, that title opened at No. 21 with 51,000 units for 
Radiohead's largest previous SoundScan week. "OK" needed eight weeks to 
scan as many copies as "Kid A" does in just its fu^st 

Obviously. "OK" — wWch bows at No. 20 on Top Pbp Catalog Albums — did 
a better-than-OK job of creating awarene.ss for the band. There is no \ideo 
yet on MTy and lead track "Optimistic," which bullets 22-16 in its third week 
on Modem Rock Tracks, has only been at radio for a short while. Further, 
at the band's direction, Capitol kept a tight leash on advance copies. In a 
deliberate effort to protect its tracks from leaking out through Napster, there 
w=ere but tvni advance CDs in circulation until about the time the album hit 
stores. Many of the reviews that were written came from a pair of listening 
ses.sions that were staged in New York and Los Angeles. The band also did 
sit-dmvn interviews with Spin, The New York Times Magazine, and Time; 
phone chats helped spawn coverage in GQ, Newsvs'eek. and New York mag- 
azine, among others, 

Radiohead's bow ends a long, cold streak for Cajntol's Los Angeles hub, 
wiiich has not had a No. 1 since Beastie Boys held a three-wieek reign on dis- 
tributed label Grand Royal in the summer of 1998. Of course, '90s album king 
Garth Brooks had the label's name at the top of the page fi-equently through- 
out the decade, but he, of coui-se, is signed to Capitol's Na.sh\ille division. Put 
Brooks and the Beasties aside, and this is Capitol proper's first No. 1 since 
Bonnie Raitt's "Longing In Their Hearts" rang the bell in April 1994. 

So, Opitol topper Roy Lett has reason to smile. Somewhere — either at his 
Santa Barbara, Calif, retreat or off trotting the globe — former label president 
Hale Milgrim, who guided Capitol when Radiohead was signed, must also 
be grinning. 

RoCK ON: Read any rock-is-dead obituaries lately? Wake up your local 
album reviewer and tell him that four of this issue's top 10 albums are by rock 
bands, with two of them there for a while. Keeping company \rith chart-top- 
ping Radiohead are Creed, at No. 8, which has been in the top 10 for 25 
straight weeks, and rookie act 3 Doors Down, which hasn't been lower than 
No. 10, its current rank, in 14 weeks. 

Green Daj- joins the jjaiiy at No. 4 with 155,500 units, le.ss than the 172,000 
pieces that entered its .sophomore album at No. 2 in 1995 but more than the 
82,000 that started its last album at No. 10 in 1997. Lead track "Minority" 
has been No. 1 for four weeks on Modern Rock Tracks and bullets 16-15 on 
Mainstream Rock Tracks; Broadcast Data Systems puts it at No. 2 on MTV 
andMTV2. 

With former Geto Boys member Scarf ace boning at No. 7, three of the top 
10 slots are owned by rap — also represented by last is.sue's champ, Mystikal 
(now No. 2 with 181,000 units), and Nelly (No. 3. 161,000 units). This is Scar- 
face's lowest bow since 1993, when "The World Is Yours" also started at No. 
7, with 82,000 copies. In the interim he has had three top five albums, includ- 
ing 19975 "The Untouchable," wiiich started at No. 1 with 168,500 units. 

Old FRIENDS; Not all that's new raps or rocks, as this issue's bows include 
fare for the mature consumer, too. At No. 19, Paul Simon has his highest 
rank since "Rhythm Of The Saints" peaked at No. 4 in 1990. Of the four 
albums he has released since Billboard picked up SoundScan data in 1991, 
this is by far his best standing, eclipsing the No. 42 peak of his last album, 
199Ts "Songs From The Capeman." 

Yanni's second Virgin album bows at No. 20. Although two of his prior 
albums reached the top 20, this is the highest debut in his career, topping 
the No. 34 start in 1997 for Private Music's "In The Mirror" . . . VHl's 
"Behind The Music" premieres its Cat Stevens episode. Ergo, he gets the 
Greatest Gainer on 'The Billboard 200 (151-58) and his first-ever appear- 
ance on Top Pop Catalog Albums. Sales of both albums almost triple . . . 
After a glorious 151-week ride on The Billboard 200, Shania Twain's "Ckime 
On Over" finally slipped below No. 100 last issue and checked into Top Pop 
Catalog Albums, where it now resides at No. 3. That's the longest stint on 
the big chart since January 1997, when vie streamlined our catalog criteria 
to 2 years old and below No. 100 on The Billboard 200. Twain surpassed 
Dixie Chicks' "Wide Open Spaces," which logged 134 weeks . . . "Spaces," 
by the way, jumps to No. 1 for the first time on Top Pop Catalc^ in the wake 
of the Chicks' triumphs at the Country Music Assn. (CMA) Awards. That 
album's 26% bump and Brad Paisley's 18-1 leap on Heatseekers are but 
two axamples of the CMA telecast's ample influence (see Country Comer, 
page 38, and Hot 100 Spotlight page 101). 
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SONY DISCOS' CRESPO UNLEASHES 'WOW! FLASH' 

(Coutiiiued firim /lagc 1) 



ning with its ciimhia-iike drum 
intro — marks a departure from the 
relentlessly upbeat merengue sound 
associated with Crespo. 

"I think evolution is good as long 
as it's well thought out," sajn Crespo, 
talking about this, his third disc as a 
soloist on Sony Discos. "This is an 
evioKied production that hasn't lost its 
essence." 

That essence, he adds, lies in "sim- 
ple lyrics, crystal-clear lyrics that 
can be sung by children and by 
adults alike." 

The tone is set by "Wowl Flash," 
which has a slower beat than its pre- 
decessors but still has that catchy 
club groove that propelled "Suave- 
mente" and "Tu Sonrisa" to the top 
of the charts, in both languages. 

"One of the things we got on the 
first album ["Suavemente"] which 
we missed on the second ["Pintame") 
was the ability to expose his music 
on rhythmic radio," says Oscar 
Llord, president of Sony Discos. 
"And with this record we wanted to 
make sure we had that kind of reper- 
toire available. We have a dance 
rhythmic \'ersion of 'Wmvl Flash' and 
a merengue version as well. So I 
think we can get the whole market. 
When you can expose Latin talent 
like Elvis to both a Latin audience 
and an American radio audience, you 
have a great combination." 

That combination will be exploit- 
ed by pairing up Sony Discos 
resources with those of Columbia for 
a joint marketing campaign aimed at 
re-establishing Crespo's traditional 
Latin base while broadening his 
appeal among English speakers. 

The trick lies in widening the 
spectrum of merengue, a \<ery spe- 
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cific genre. But if anyone can do it, 
it would be the down-to-earth, even 
lovable Crespo, who, having sold 
more than .S million albums in less 
than three years, is arguably the 
most successful merengue singer 
today. 

Crespo came to Sony Discos with 
a pedigree. He was the lead vocalist 
of Grupomania, one of the best- 
known merengue bands in Puerto 
Rico, and his slightly nasal, potent 
voice was already a trademark. 

When he opted to go solo, sever- 
al labels wooed him, but he turned 
to Sony (Grupomania, after all, 
was a Sony Tropical act), who first 
showcased him at the 1998 Bill- 
board Latin Music Conference in 
Miami. The impact was immediate. 
A stage veteran with commanding 
presence, Crespo performed what 
could best be described as "power 
merengue," and he had an arsenal 
of irresistible songs at his dispos- 
al, including "Suavemente" and 
"Tu Sonrisa," both of which he 
wrote. 

"Suas-emente" became a hit in the 
Spanish-language market. Then, 
despite the fact that Crespo spoke 
little English, the song — thanks to a 
bilingual remLx — entered rhythmic 
radio with equal strength. 

As the year wore on, and well into 
1999, "Suavemente" and "Tu Son- 
risa" topped Billboard's Hot Latin 
Tracks and climbed both The Bill- 



'It's hard to please 
everyone. If you 
change too much, 

they'll also be 
disappointed. Now, 
I think I have a 
balance' 

- ELVIS CRESPO - 



board Hot 100 and Billboard's Hot 
Dance Music/Maxi-Singles Sales 
charts. 

In the meantime, the then 27- 
year-old Crespo and his long, black 
mane made appearances on "The 
Tonight Show With Jay Leno" and 
occupied the front page of The New 
York Times Arts & Leisure sec- 
tion. A full year ahead of Ricky 
Martin's "Livin' La Vida Loca," 
you could say Crespo was ahead of 
his time. 

But Crespo's sophomore effort, 
"Pintame," didn't fare as well, part- 
ly because the title track was a vir- 
tual remake of "Suavemente" and 
because none of its singles broke into 
the English market as its two pre- 
decessors had. 

"Wow! Flash" seeks to remedy 



BMG ONLINE CLUB ANGERS 

(Continued from page 6) 

attrition, say record club observers. 
But such clubs are geared toward 
"people who are responsive to 
deals, promotions, and sweep- 
stakes," which drive them to make 
purchases. Rose notes. 

About two years ago, Columbia 
House embraced the positive- 
option model when it introduced 
its "Play" record club, which lets 
members place orders only when 
they wish. 

Industry observers say record 
clubs are trying new' business models 
because they have suffered declining 
sales over the past few years. 

Rose says BMG Direct created 
OnePriceCDs to expand its audi- 
ence. She says that BMG Direct 
will spend $5 million advertising 



MERCHANTS 

the new club, using mainly televi- 
sion, radio, and People magazine, 
and that the campaign will run 
through December, targeting ex- 
club members. "We are not going 
to market this to current mem- 
bers," she adds. 

BMG Direct says start-up costs 
are small because it leverages its 
infrastructure, which has fulfill- 
ment and customer-service capa- 
bilities in place. 

On the other hand. Rose points 
out that BMG Direct is moving into 
uncharted territory because "one 
price is new to us. With BMG 
Music Service, you are dealing 
with a known quantity. We know 
how the customer will respond to 
promotions." 



BOXMAN DROPS PLANS IN FACE OF BANKRUPTCY 



(Coutiiuicd tmm page 8) 

totaling some 500 companies, institu- 
tions, and indi^^duals, each of whom 
owns less than 4% of the company. At 
the launch in 1997, investors Kjell 
Sp4ngberg and Jan Carlzon held a 
combined share of 40%. 

"I'm cleai'ly disappointed lat the in- 
vestors]," says Salter. "We hare exact- 
ly the same group of invtstore which 
made additional investments in our 
company in March and June, and they 
invest zero now. Over that period, Bax- 
man is the same company with the 
same business plan, so I guess that 
speaks for itself." 

For the business year 1999, Box- 
man's losses escalat^ by 238%, from 
5.6 million pounds ($8.3 million) in 
1998 to 18.9 million pounds ($28 mil- 
lion) (Billboard, June 3). 



Losses incurred during the first 
half of 2000 were reportedly 23 mil- 
lion pounds ($34.4 million). 

It is publicly known that the retail- 
er's trading prospects have been shad- 
ed by logistical problems since its 
lauiKh. In the fii-st sLx months of this 
year, Boxman's group turnover was 
6.2 million pounds ($9 million), 
unchanged from the same period last 
year. Tbtal tumovier for 1999 was 12.7 
million pounds ($18.5 million). 

Says Salter, "We're at an early 
stage in what we believe will be a big 
market. But while we have a central- 
ized structure, we hare a lev«l of costs 
which is quite complex. Now we need 
to be funded to the moment when we 
have a level of sales and margin to 
make a profit from those costs." 



this, and the market seems to be 
ready for Crespo. 

"What's happened nmv is a variety 
of different artists, including non- 
Latin artists, put a Latin beat and 
assume we're going to play their 
record," says Kid Curry. PD at 
WPOW Miami. "But in this case, 
Elvis is so popular, and he has such 
appeal in the female market, he's 
certainly someone I need to look at 
as one of our core artists." 

Curry was one of the first pro- 
grammers in English-language radio 
who played Crcs|X), spinning not .just 
his remi.xes but also his original, all- 
Spanish versions. Reaction to both, 
he found, was equally enthusiastic. 

"Once I was in a crui.se in the mid- 
dle of the Bahamas, and people were 
singing 'Suavemente,' " Curry says 
with a laugh. "It was a much bigger 
record than some people may 
beliere." 

With "Woiv! Flash," Crespo is tak- 
ing a calculated risk, not abandoning 
but certainly veering slightly from 
his tried and true formula. 

"Hopefully, it will be a departure 
from what he's done in the first two 
productions," says David Glea.son, 
VP of Hispanic Broadcasting Corp. 
"The second one was kind of a let- 
down because it was more of the 
same and didn't seem to generate 
the response the fir.st one did." 

In his effort to evolve. Crespo is 
now co-producing not with Luis 
Cruz — who worked on his two pre- 
vious albums — but with Yan 
Duclerk, a music teacher in Puerto 
Rico who has long been Crespo's 
first trumpet Although Duclerk has 
arranged for various salsa artists on 
the island, he had never produced at 
this level. Regardless, the result is a 
well-rounded album — versatile but 
cohesive — which is musically supe- 
rior to "Pintame." 

Crespo introduces violins to "Bella 
Flor" and flamenco/pop guitars to 
"No Me Olvidaras." He also includes 
one salsa track and a cover of the hit 
"Otra Noche." And although several 
tracks have the thrusting "Elvis" 
beat and the distinctive, ferocious 
horn licks, there are also tinges of 
nostalgia. 

"The idea was to feature an Elvis 
Crespo who not only sang me- 
rengue," says Crespo. "I wanted to 
prm'e I could do other things. But we 
also took care not to create the 
impression that we were just mixing 
things up. It's hard to please every- 
one. If you change too much, they'll 
also be disappointed. Now, I think I 
have a balance." 

That balance is evidenced by the 
fact that Crespo didn't succumb to 
the temptation to sing in EngUsh — 
something he eventually plans to do 
but that right now might not ring 



true. 

"He is what he is," says Llord. "An 
artist who comes from merengue, 
and merengue is a music form that 
has enjoyed worldwide success in 
Spanish. If some songs lend them- 
selves to English mixes we'll do it, 
but it wasn't preconceived as part of 
the upfront strategy." 

Where Crespo is venturing is into 
the Brazilian market, recording a 
bilingual version of "Suavemente" 
with pop group Araketu that will be 
the single in an upcoming compila- 
tion album designed specifically for 
Brazil. The disc will go on sale in 
Norember. 

"This is the first artist we have 
singing in Portuguese in a while, 
especially tropical music," saj's Angel 
Carrasco, senior VP of A&R for 
Latin America for Sony Music Inter- 
national. Although Brazil is tradi- 
tionally a difficult market for a Span- 
ish-language artist, the waters have 
already been tested by Juan Luis 
Guerra. who recorded a half-Por- 
tuguese, half-Spani.sh album. 

"This is a natural step for Elvis 
based on his success," adds Carras- 
co. 

Meantime, Crespo's traditional 

Latin fan base is waiting for its due. 
"Wow! Flash" "is a big deal, because 
it's been a while since the last two 
releases, and they both did very 
well," says David Massry, president 
of major retail chain Ritmo Latino, 
which catei-s mostly to Hispanic buy- 
ers. "In my stores, we have more 
expectations for Elvis Crespo than 
someone like Ricky Martin. Latinos 
are going to buy it," 
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Billboard Salutes 'Hard Music' 
With CD Sampler, Special Issue 




Some of the most interesting 
acts on the hard rock and heavy 
metal scene will be featured on a 
new CD compilation titled "Hard 
Music Billboard 2000 Sampler Vol- 
ume II." The sampler will be dis- 
tributed by Billboard to key radio 
stations and retail- 
ers around the U.S. 

The sampler is a 
companion to Bill- 
board's upcoming 
salute to hard music in the Dec. 2 
issue of the magazine. Inclusion in 
the sampler is part of a larger 
marketing package being offered 
by Billboard. 

Last summer's "Hard Music 
Volume I" CD featured tracks 
from m^or artists, including Alice 
Cooper, Bender, and Rancid. With 
so many new acts and unique tal- 
ents emerging from this scene and 
with all of the twisted sounds that 
have not yet risen from the under- 
ground, this ongoing series gives 
artists an outlet for their music to 
be heard by key radio and retail 



Bftxxid 
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decision-makers. 

Paying tribute to the hard 
music scene, Billboard's special 
issue will be packed with reviews, 
intcnnews, and in-depth reports. 
The special will offer insight into 
what the future holds for hard 
rock, punk, and 
metal music. It will 
preview upcoming 
releases, new art- 
ists, hard-music on 
the Internet, and more. In addi- 
tion to these elements, the special 
will investigate Scandinavia's 
booming metal scene, metal in the 
movies, and report on the latest 
developments in marketing and 
retail. It also will take a look back 
at the year-to-date with reports 
on the top acts and most-success- 
ful tours. 

To learn more on how to secure 
a track on the "Hard Music Bill- 
board 2000 Sampler Volume H" 
compilation, contact Evan Braun- 
stein at 646-654-4646 or email him 
at ebraun.steinCabillboard.com. 



A key addition has been made in 
the editorial department at 
Amusement Busine.ss. Randy Tier- 
ney has been named editor of the 
Nashville-based publication, effec- 
tive Oct. 19. 

Prior to a recent stint as editor- 
in-chief and VP of Creative 
Planet, an Internet-based 
entertainment trade publi- 
cation, Tierney was editori- 
al director of special issues 
at The HoUifwood Reporter 
which, like Amusement 
Business, is part of BPI 
Communications. He has 18 
years experience as a journalist 
and editor and has won numerous 
awards for articles and issues, 
including the Neal Award present- 
ed by the American Business 
Press. 

Before joining The Hollywood 
Reporter, Tierney held various edi- 
torial posts at American Film, 
Islands, and Santa Barbara Maga- 




zine. He is a graduate of the Uni- 
wrsity of California, Los Angeles. 

Tierney will be based in BPI's 
Los Angeles office, along with 
numerous other members of AB's 
editorial and marketing staff. He 
will report to Karen Oertley, pub- 
lisher and editor-in-chief of 
Amusement Business. 
**• 

In an item in last week's 
Homefront, the new title for 
Michele Jacangelo was stat- 
ed incorrectly. Jacangelo 
has been promoted to direc- 
tor of conferences and spe- 
cial events with responsibility for 
Billboard's six annual conferences 
(Latin, jazz, dance, R&B/hip-hop, 
radio, and music rideo), sales meet- 
ings, editorial summits, and other 
special events. 

Jacangelo continues to report to 
Howard Appelbaum, associate 
publisher/licensing and VP of mar- 
keting. 



Billboard Music Awards 
MGM Grand Hotel • Las Vegas • Dec. 5, 2000 
For more information, contact Sylvia Sirin at 646-S54-4S00 



The 22nd Annual Billboard Music Video Conference & Awards 

Universal Hilton, Universal City, Calif. • Nov. 8-10 

For more information, contact Michele Jacangelo at 646'454-4S60 



Visit our Web site at www.bilIboard.com 
E-mail: sbell@billboanLcom 



Radiohead Upgraded From 'OK' To 'A' 



CHAE! 



BEAT 



rOR A GROUP TH.'\T never even came close to the top 
10 before, Radiohead scores big with its first No. 1 
album. "Kid A" (Capitol). The British hand's previous 
Ivst on The Billboai-d 200 was "OK Computer," which 
]>eaked at No. 21 the week of .luly 19. 1997. Inmically. 
tliat rerj- same week was the last time a British act had 
the No. 1 albiun in Billboard, until this issue. Prodigy 
sptmt a lone week in ijole position 
that .luly with "The Fat Of The 
Land." 

.Since that time, the Brits have 
been shut out of the No. 1 .spot ("The 
British Evasion; Why Can't U.K. 
Music Conquer U.S.?," Billboard, 
Sept. 9). Before Pnxligy, the only 
other U.K. acts to reach the summit 
in the past five years have been 
Spice Girls ("Spice," 1997), Bush 
("Razorblade Suitcase," 1996), and the Beatles ("Anthol- 
ogj' 1," "Anthologj' 2." 'Antholog\' That's not count- 
ing tlie No, 1 success of Anglo-American Fleetwood .Mac 
in li)97with "The Dimce." 

Radiohead isn't the only U.K. act to debut on The Bill- 
lioaixl 200 this Issue. Great British hope and labelmate 
Robbie Williams entei's at No. 1 10 with "Sing When 
You're Wmning," an album that hiis already topped the 
U.K. album chart. Radiohead is al.so No. 1 at home this 
issue, allowing the group to reign on both sides of the 
pond. And Radiohead has company in the top of The 
Billboard 200, where rock act Green Day opens at No. 4 
«ith "Warning:" (Reprise). 

Let TH E 'MUSIC PLAY: Marj- J. Blige mrnvs to the 
top of the Hot Dance Music/Club Play chart with " Voui' 
Chikl" (MCA), ending Madonna's fiw-week run at the 
top «ith "Masic" ( Marerick). That makes "Masic" one of 




only three titles to be No. 1 for at least fiw n«eks .since 
19fk, when Prince was on top for six weeks with "When 
Doves Cry." Aside from "Music," the other five-week 
champs are "Gonna Make You Sweat ( Ererj'lxxly Dance 
Now)" by C-fC Music Factor>' Featuring Freedom 
Williams and "Beliere" by Cher. 

I'lioi- to l!tS4, songs often had longer runs on the Club 
Play chart, but a high turnover has 
been the norm since then. The 
longe,st-running No. 1 in the chart's 
24-year history is "Thriller" (LP 
Cuts) by Michael Jackson. In this 
chart's early days, entire albums or 
a group of album tracks were often 
listed together. 

by Fred Bmtimn gyEN HIGHER: Two .sophomore 

acts in the top 10 of The Billboard 
Hot 100 are faiing better with their .second singles than 
their fu-st Creed's first Hot 100 appearance was w ith 
"Higher," which jM^ed at No. 7 (and is still No. 39 in its 
51.st chart week, tied with Faith Hill's "Breathe" a.s the 
longest-ranning song on the chart). The group bested 
that performance last issue when "With Arms Wide 
Open" (Wind-Up) reached No. .5. This issue, the single 
advances to No. 3. The other act with a bigger second 
single is Pink. "There You CJo" took her to No. 7, but 
"Most Girls" (LaFace) tops that, marching 8-5. 

Cruise control: Huey Lewis has his first Adult 
Contemponuy hit since .lajiuary 1997, when "100 Veal's 
Fi-om Now" |)eaked at No. 10. Lewis is alxiut to return 
to the top 10 with a remake of a Smokcy Robin.son time, 
■'Cruisin'." (Hollywood). His duet partner on this eixer 
version is a newcomer to the AC chart, Gwyneth Pal- 
trow, his co-stai' in the film "Duets." 




FOn WEEK ENomo ^Olvoa 



TOTAL 578,167,000 579,364,000 (UP 0.2%) 
ALBUMS 511,667,000 535,735,(X)0fUP4.7%J 
SINGLES 66,500,000 43,629,000 (DN 34.4%) 



CD 433,088,000 476,168,000 (L/P9.9%) 

CASSETTE 77,418.000 58,314,000 (ON 24.7%) 
OTHER 1,161.000 1 ,253,000 fUP 7.9%) 



IS WE 

13,931,000 



14,029,000 

:|-I.AIMC3 

DOWN 0.7% 



13,830,000 
UP 07% 



■ 9 WK 

12,931,000 



13.073,000 
DOWN 1,1% 

IIS WE 

12,259,000 

UP 5.5% 



IIS ^/VEI 

1,000,000 

, A ■ WKI 

956,000 
UP 4.6% 

IIS WBEI 

1,571,000 
DOWN 36.3% 



TOTAL ALBUMS 
CURRENT ALBUMS 
TOTAL SINGLES 

nOUN0€D FIGURES 



INDIES 

27.7% 18.3% 
29.9% 16.9% 
25.9% 11.7% 



17.2% 
15.3% 
27.2% 



14.2% 
16.8% 
14.3% 



BONv emo 

13.2% 9.6% 
12.9% 8.3% 
13.7% 7.3% 
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The seventh Annual T 



M A R T E L L 



Wine & 



uJlc 



Black Tie 

Champagne Receptidn at 6:3D pm 

Dinner will be served at B a'CLOCK sharp 



The Burden Mansion 
1 -7 East 91 sT Street 
N Ew York City 
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mtiMc people who love wine. 
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Attendance is limited to 15D. Tickets are priced at $B50 per person. 
Contact Stephanie Pappas at the ImacjO Recording Company: 
zizev^esoa for availability. 
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DWIGHT YOAKAM TOMORROW'S SOUNDS TODAY 





